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ution at 72 dpi

One site out of a hundred. It takes visiting that many sites to find one that is memorable. Producing this book required going

through thousands of sites to find the seventy or so featured here that were more than just a beautiful home page.

The World Wide Web is an exciting medium for designers, with its promise of a potentially enormous global audience and free-
dom from the financial constraints of conventional color printing (although other technological cost constraints come into play),
as well as its promise of a way to engage viewers in ways impossible via the printed page or the passive television screen. The Web
draws designers and would-be artists like moths to a flame, but many fail. As in other creative media, many elements must work
together to create a successful site. The individual elements can be so numerous that it is difficult to pinpoint exactly which qual-
ity makes a site appealing. The Web is such a strongly visual medium that text is often secondary to the graphics of a site. Visitors

subconsciously assess a site by its graphics.

What | tried to do in this book is pinpoint as many of the discrete or obvious elements as | could and described how they pull the
site together. Sometimes elements are easy to identify, as in the [UMA site (p. 134) where it is easy to point to the graphically pleas-
ing button bar as a fine element, but even here, determining what makes the individual button bars so attractive is difficult—is it
the bars themselves, the white space around them, or the way they are used in the overall design of the site? In the case of The
Dominion, for the cable Sci-Fi Channel (p. 150), there are so many different elements that it is difficult to determine which ele-
ment has the most appeal. When a site is broken down into individual pieces, it’s hard to say whether an individual element can
make or break a site on its own. Often a grouping of mediocre or unremarkable elements assumes an unexpectedly high creative
stature. When visiting sites around the world, we encounter design sensibilities from different cultural backgrounds, and it can

become even more difficult to discern specific elements or themes that are graphically complete and pleasing.

The Web revolution bears some interesting parallels to the desktop-publishing revolution in that it lowered the threshold for high-
end production and publishing—72-dpi (dots-per-inch) design does not require color separation, large amounts of RAM, or mega-
hard-drive space. As a means of personal expression, the Web is much more egalitarian than print, though there are serious cul-
tural and economic issues pertaining to Web access. Someone living in Nairobi will probably have a more difficult time getting on
the Web than a fourth-grade student growing up in Silicon Valley. When the Web is used as a means of corporate and commercial
expression, big budgets will ensure a faster server, quicker download times, and better marketing, but there will be nothing qual-
itatively different in the appearance of the site, particularly in visual terms. In other words, an independent designer in Malaysia
can afford to produce as nice a project as a London, Paris, or Manhattan firm could. Print or video quality, paper choice, and pack-
aging all become irrelevant—the skill of the designer is what determines the difference. The limitations of the Web—small color
palette and browser shortcomings in terms of handling plug-ins such as Java, Shockwave, or RealAudio, to name a few—apply to
all Web publishers. Quality problems in the print or video world that might be solved by using more expensive equipment really

are not solvable this way in Web design—technique is all-important.

The Web is in the process of defining itself as a medium, and until this process is much further along, the Web will continue to be

discussed in terms of other media, mostly using publishing concepts like “page” and “sidebar.” Someday, when online delivery of




video becomes viable, perhaps the terms “scene” or “close-up” will be used. The terms “link,” “hotlink,” and “hypertext” are

unique to digital content, evoking non-linear experiences, as does the term “Web” itself. It is exciting to know that there are cadres
of talented individuals, young and old, who are earning a living designing and shaping the Web of the future. Surely that Web will

be significantly different from today’s Web.

Today’s Web designers derive their tools from print publishing applications such as Adobe PageMaker or QuarkXPress, which have
components to add HTML (HyperText Markup Language) tags for Web publishing, or even to add multimedia sound and user inter-
activity capability. Multimedia programs such as Macromedia Director have created applications that will strip files down to Web-
playable size; Macromedia’s version of this is the Shockwave/Afterburner combination. Even basic word-processing programs have
export options to add HTML tags to plain vanilla documents. Photoshop offers the option to save an image as a GIF (Graphic

Interchange Format). In essence, the same suite of tools that fueled the desktop revolution is also driving the 72-dpi revolution.

The Web is a dynamic design environment. While the basic Web design tools are those used in print publishing and multimedia,
the underlying technology is in constant flux—always being improved, new features always being added. The basic HTML tag lan-
guage is always being updated, as are browsers. Netscape Navigator and Microsoft Internet Explorer are the browsers of choice,
and both now feature the availability of stable frame language to break up a single window page. New processes have been devel-
oped to transfer image-mapping programming from the server to the client to speed up download times considerably. Hardware
requirements are being shifted to the viewer and to the server company. If the server is brought in-house, then the design firm can
incur a considerable expense in hardware, software, and maintenance personnel, depending on the number of hits they expect to

handle and how quickly the site loads. Many firms transfer this responsibility to service providers and pass the costs on to the client.

Rapid changes in Web tools, constant browser updates, new plug-ins (Java, Shockwave, RealAudio, Virtual Reality Modeling
Language, etc.) present a challenge for designers and content developers. Whereas print and video professionals produce a static
product—changeable only with the intent of creating a new, “revised” edition—Web professionals create shifting sand dunes
where content and links form and flow to incorporate and embrace change. Sites become obsolete and tired easily, a tendency
that a skilled design team can anticipate and work around. This book tries to highlight sites that bring freshness and innovation to

the great wide Web.

What do the sites featured here have in common? They all pay attention to detail, not just on the home page, but on the subse-
quent pages as well. They feature innovative, well-executed designs characterized by effective use of color and shape as well as
intelligently organized content. They make efficient and sensible use of available technology—whether it’s Java scripting, GIF89a
animation, Shockwave, or RealAudio—while at the same time keeping the total size of images, sounds, and animations small to

ensure quick, reliable downloads without crashing.

Finally, the Web is a place of realization. Art need not be tangible, physical—it requires skill and a desire to communicate. It

remains to be seen whether Web design will become accepted as a critical form in its own right.

Daniel Donnelly
Interactivist Designs
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The Bodyflow Website by
designer Hon Hiew is char-
acterized by the theme of
the five senses, which is
used as an organizational
metaphor. Each sense maps
to an area of Hiew’s portfo-
lio—hearing to news, touch-
ing to links, sight to his on-
line portfolio.

The opening page for each
subsection  features an
anatomical illustration sym-
bolic of each sense. Links to
other pages are implemented
by image-mapped typogra-
phy and a navigation bar at
the bottom of the page.

Color, simple circular shapes,
and unique line treatments
are additional elements that
combine to unify the desigry

ED% Netscape:

Bodglow - Hon Hiew's Website

Back
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Forward
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Home
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Reload

Images | Open Print Find Stop

Location: [h(!p i/ /www qmm.com.au/hon/

BODYFLOWIPERSONA|IVISUALS|PASSIONS|INEWS|LINKS

E-MAIL : kows@qmum.com. au

© Copyright Hon Hiew 1997

Each letter in the “Bodyflow” title (above) rotates along a different
axis, either from top to bottom or side-to-side, creating dynamic
movement. In the black bar below the home page image each of
the senses fades in and out, enlivening an otherwise static area.
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As in the home page navigation bar and
title, the vertical navigation bar below fea-
tures moving GIF89a animations. The hand
and “Bodyflow” disks spin along a horizon-
tal axis, much like flipping coins.

Project: Bodyflow Portfolio
Designer: Hon Hiew

Features: GIF89a animation
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The BRODYnewmedia site
was used as part of a gradu-
ate class on new media theory

mu(

)
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contents

and electronic books taught

Tii<9) l Document : Done.

by designer Florian Brody at
the Art Center College of
Design in Pasadena, Califor-
nia, though the site itself was
compiled by BRODY new-
media art director Sarah
Anastasia Hahn.

The site primarily displays
student work in new media
as developing art and com-
munication forms in an
attempt not to define new
media but to explore their
boundaries. /

the seminar

century, we gave them up in
~ favor for codices and pages as

they were not very practical

= for reading...
®

The home page image at the top uses elements

that evoke the traditional book experience: a

binding edge and stacked pages. Other pages on

the site retain the binding edge and paper-like
background as elements that give structure to
the reading experience; the design also develops
a convention of placing navigation links in the

“margin” of the page.

&
e ¢ Although the format
: - | of scrolls was inherent
f : | to papyry and not to
SER =T - paper which was
el === i introduced in the 8th
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a book of changes

L

warning:

the following word assemblage is mirroring the state of &
person’s mind being confronted with yet inspired by the
chaotic natwre of the web. thoughts, impressions and idess are
randomly put together, which may change dwing the seminar.
the results of that ongoing quest are inpredictable.

The illustration on top of this page is my visval comment on

the richness an electronic book, if not medivm, can convey.
collages inspired me to create a digitallage,

which expresses my approach to the hidden power of

electronic books online:

a book is a book is a ook was a book is a

Library. (... Je-movie

<<
change>>

AR NRp W %

a book of changes

o

The lecture of “The Library of Babel” made
me thinking about the qualities and potential of electronic
books, in particular online. Although Borges' vision about an
infinite library was dark, I see that both an electronic book
online is a cornugopia of art and literatwre. An electronic book
has the potentisl of both constant growth and change. These
qualities malke it Lively.

The electronic book allows its reader to respond to it
spontaneously.

As the eye is intrigued by both hypertext and icons, it seans
the overlapping sufaces of both graphics and text, the mind is
in a state of & brainstorming session:

e

The student work above, left and right, is a self-
reflective presentation of the experience of
examining the concepts of new media. The
graphical images are the artist’s attempts to por-
tray the chaotic nature of the Web. The student
work below, left and right, are collage splash
pages for the essay section of the site.

Project: Electronic Books
Design firm: BRODYnewmedia
Designers: Florian Brody,

Sarah Anastasia Hahn
Student Designers:

Matthew Grenby,

dd

what is it?

Fred Manskow Nymoen,
Tyrin Eduardo Pereida,
Daniel Schubert,
Muneharu Yoshida,

Matthew Lamson Simons,

Thomas Mueller (TA)
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PING is a Belgium-based
Internet service provider
(ISP) that has taken the time
to produce a high-quality,
creatively designed Website
to promote the company’s
services.

Bright colors and a limited
palette make for a quick
download for visitors to the
site’s home page. Once
there, potential users can
easily find their way around
the site. This site features
clearly labeled buttons and
presents information in an
organized manner.

Frames are used within vari-
ous areas of the site, as are

GIF89a animations. j

Netscape: PING Belgium

o RS
Hom:

Back

e Reload

. o 23
Images | Open Print Find

Netsite: [http://www ping.be/

This long company page could
have been designed as a short,
boring block of HTML text with
hyperlinks, but the designers
instead chose to break up the copy
as an appealing list, itself divided
by rotating GIF89a animations that
loop until the viewer clicks away
to another page.
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PING Company

When somebody @ somewhere.be
is all you've got, stop by us first ...

The Network

ED”FR.YNI”BB EALY, WD’EVPOQ;MDY

SITEMAPAY

XCLUSIVE XTERNALS:

A JELGIUM
&AD VALVAS

http: (www. advalvas. be

Structured layout of our network as a
spin-off company of EUnet.

Subscribe Online

Precise indepth information om your
Personal INtmet Gate.

Services & Prices

Sign up and become a member of our virtoal
PING-community !

People @ PING

All the facts and figures of PINGs cool
services & competitive prices.

Media

Our excellent d ynamic PING-team, exposed
in a bit of a different way |
'

PING On Tour

&

All our public announcements, archived in
chronological order.

The PING-crew is on the move, maybe even

near your place !
@-

=l

Detailed fact-finding reports on jobs in our
immediate region.

1996 © PING N.V.
Laro@ying be
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CLICK MERE FOR MORE INFO

COMPANY
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SUPPORT.

——A———  COMMUNDY
XCLUSIVE

COMPRNY

Hovember

sSun mon tue

3 4 5
10 11 12
¥ 18 19
24 25 26

wed thu fri sat
1 2

6 7 8

13 14 15 16
20 21 22 23
27 28 29 30

PING on TOUR in NOVEMBER

PING on TOUR presents the possibilities of the Intemet to a large
audience. Do you want to meet our team and discuss the Internet?
Come and see us in real life

PING will be joining you at the following events:

When ‘Where ‘What
2 FNAC, Brussels with MICROSOFT
9 FNAC, Brussels with MICROSOFT
16 FNAC, Brussels with MICROSOFT

1996 © PING H.V.

PINGEESS

CLICK HERE FOR MORE INFO

SPONSURINFO,
STTEMAP A
XTERNALS

COMPANY,
SUPPDRT:
XCLUSIVE
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() computers—
actuality—
culture—
leisure—
sports—
trivie—
kids—

{)—search—

YOUR LINK
70 A WORLD OF PEOPLE

Heno and welcome 1o the PING VILLAGE. This is the place where creative
members of the PINC community can display their work to the rest of the
world.

If you created a page you think is really cool or very informative, the
URL and it will be stored in our database. The WebMasters@F[11C will visit
your page and after evaluation give it a place in the VILLAGE.

Make sure your page is original, we don't want this place to be boring, do we?
and get i

And if you really have a Iot to say, why don't you apply fora
opportunity for extra webspace and an URL like
http:lwww.ping. belyour. project!!!

VIG wv cannot be held responsible for the contents of its customer’s pages.

% DI

CLICK HERE FOR MORE INFD

computers—
actuality—
culture—
leisure—
sports—
trivia—

kids—

(—search—

clubs
demos
internet

software

Acer {
le Persoonlifke Computer

COMFPANY
SUPPORT:
XCLUSIVE

SPONSURINFOD
SITEMAP A
XTERNALS

|

INTERNET
@PING

-
Internet technical guide
WYOte a very interesting technical page on the
Internet. It has a nice framed design and is completely in French
(there's also another very interesting link on Tibet on his page).

-

The Amiga Page
Everything you always wanted to0 know about the Amiga, especially

how o getiton the Net!!!

b 2

g

CLICK HERE FOR MORE INFO

Welcome to the PING's ChatCafe

C licking on this ieon will bring you to the registration office. In
the registration oftice you can select » name (4p to you to decide
what name). Once this is done, the server immediatly generates a
password for your name and it is send to you via <-mail.

Prom this page you will be able to select the room in whish you
want to chat. Some rooms ave restricted aad oaly people havizg a
RIHG account can access those restriated rooms.

Did it never happen to you that you wanted to send s card to
someone but that the shop already closed or that it would amive too
Iate. Well this problem is history! I you know the e-mail address of

the addressee you ean ereate your own eard and the system sends it
immediatly to the addressee. I's a1 PREE (of course!)

Tor each of the sbove options, a basie help page has been created. I

should be sutficient to help you out with most of the questions.
Nowever if you can not find your specific problem in the Q&A List,
you can send an e-mail to chateate@ping be.
ote: PING users will be helped tirst.

SUPPORT SITE)
COMMUNITY. XTERNALS:

CHATCAFE

Calendar
26710 ChatCate Author in the Mediaplanet room at 14:00
cIT

The first three Web pages shown at
left incorporate frames.

The calendar frames make it sim-
ple for the viewer to check impor-
tant and specific dates without
having to wait for the images to
reload.

The second and third pages show
how frames can manage multiple
levels of content. Clicking on a
green circular button presents the
viewer with several other links to
choose from (bright pink circles).
Clicking on one of the pink circles
then presents the main content in
the larger third frame at right.

Fr

roject: PING Belgium

Design firm: In-house
Peter Van Hees,

Bernard Gillbrecht

Peter Van Hees,

Marchteet Garrels

Designers: Dirk Zurngenter,

IHlustrator: Bart De Neve

Programmers: Mark Van Hamme,

Photographer: Peter Van Hees

Features: GIF89a animation /




