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Just when did the term "Japanese style" emerge?

The Meiji Restoration brought a radical cultural shift away from Edo culture, which had cultivated through a
long period of isolationism, moving to adopt Western civilization and culture in its stead. How did the general
public, accustomed as they were to Edo culture, receive this? We cannot say for sure, having not actually lived
through it, but we would have most likely been overcome with astonishingly deep emorions.

Now. surveying the tremendous variety in our society, replete with Western architecrure, clothes, food and
tableware, it is interesting that we do not feel anything amiss.

From the viewpoint of Western culture, Japanese style is called "Japanism." and Japan has begun to perceive
things Japanese as some unique form of world culeure known as "Japanese style."

I was not bred with a consciousness of "Japanese style," nor with an eye for "Japanism," which is testimony in
itself to my being Japanese. At celebratory affairs we hung a red and white curtain, meals were served on small
trays in lacquerware dishes (duly called "Japan ware" in English), and many of the women in my neighborhood
wore kimono as everyday clothes. Our home had shoji and fusuma sliding partitions with openwork panels above
them, lintels and wood-grain paneled ceilings. I have fond memories of the smell of newly covered tatami mats
and the subdued textures of mud and plaster walls. Every part of the home was made using natural materials, and
compared to Western homes they were clean and simple.

Having grown up in the countryside, it was the natural world—the tender spring greenery in the mountains
and the fields, the tinted autumn leaves, the seasonal hues of the trees and flowers near the river, the ever-
changing silhouettes of blossoming flowers—that were the source of my "Japanese style." I often took a lunch box
to the dry riverbed where I sketched those features, wandering about alone until dark, gazing up the mountains,
listening to the sound of the Hida River. My parents were amazed that I never tired of sketching. My brother
often went off fishing; I sketched day after day after day.

It wasn't until T entered the graphic design world that [ first developed a strong awareness of "Japanese-ness'—
upon encountering the work of Tkko Tanaka, my mentor who passed away last year (2002). His rich and beauriful
expression of "Japanese aesthetics" shocked my eyes that had been over-accustomed to naive things Japanese
during my youth. This impression subsequently formed a large part of my view of design.

In this country abounding with seasonal changes, our lives, like the ordinary monthly events—New Year's
Day, Setsubun (the day before che old calendar beginning of spring), the Girl's Festival, cherry-blossom viewing,

the Iris Festival, rice-planting, the Star Festival

ran parallel to the turn of the seasons. The culture born from
that lifestyle is linked to the "Japanese style" of living everyday life beautifully which was refined by the Edo
period townspeople. If you look carefully at scroll and folding screen paintings you see that che young men and
women in the vicinity are showy and stylish. The patterns of their kimono and accessories are enviably bold and
chic. Words such as ashirau (to garnish), mitateru (select and choose), and shitsuraeru (to furnish) come to mind.
The deep aesthetic sensibility behind these and words such as wabi and sabi, which are like grasping air, are the
quintessence of "Japanism."

We live as a direct extension of chat history. While I am myself, I am also heir to elements of that history. We
also live in an age in which anybody with a computer is free to express themselves—but work, be it created by
hand or on a computer, will not come into existence without the midwifery of human consciousness. While we
should not be at the mercy of high technology, here in the Heisei era we are at a point were we must seek a "new

Japanese style."

TSUBOUCHI Tokiyoshi

Graphic designer. Born in 1946 in Gitu Pretecrure. Majared in design ar Tajimi Prefecrural Technical High Schoal. After working ac the
Tokusha Paper Company and Ikko Tanakas Design Studio, he established Toki Design Studio in 1982, He is presently producing the
exhibitions "People and Paper Culrure® and "The Parencial of Are® for the Paper House Gallery in Ginza. His many swards include the Japan
Advertising Artists Club Exhibition Encouragement Award (1969), the Mainichi Industrial Design Award "Special Prize! (second place,

the NAAC Exhibition Grand Prix (1978)and the rop 2001 Display Design Award. He is a member of the TDC and JAGDA, for which he 15 also

an uuditor
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Within Japan's great cultural heritage, the seasonal variation in her rich natural environment, as
well as che festivals and events tied to ir, deserve special mencion. Alchough it is a small country,
the natural features and climate of each region within it have fostered unique traditions and
culture—techniques and wisdom of things related to the art of living that have been passed down
over the ages as oral tradirion. Many of these skills and arts, the greatest legacy of chese oral
traditions, are still practiced today. Japan's climate and natural features have also invested her with
a unique language and sense of color. The austerity and the blessings of nature— pure water, fertile
soil—are integral to many Japanese crafts, from texciles to ceramics.

My work begins with small hints found in the colors and culture of Nature. It also involves a
search for the stories that live on unbroken in each and every object that has form. From there I
consider the essence of the object and, making its historical and cultural background the prologue,
proceed to create a new story that considers how that object will keep the legacy alive within the
present time scale, thus maintaining the connection.

This approach ensures that these objects relate to modern lifestyles—not just funcrionally, burt
existing and having value as objects in their own right.

Oddly enough, "Japanese-ness" enjoys a wonderful reception around the world. It is perceived
(outside Japan) as synonymous with Zen and as something that gives rise to good design. Those of us
whose cells are formed of the same "Japanese-ness" would do well to address our aesthetic more
consciously, I feel. Tracing our roots both personal and cultural back over the natural course of time
to find cheir essence brings us closer to the root of creativity than a simple display of
"unconventionality."

Vast amounts of information and products flow in and out of modern-day Japan under the twin
banners of technological innovation and internationalism. In an age when things of value are
intermixed with common fakes, the ability to stand fast on our own two feet and recognize the
essence of information from our own viewpoint is absolutely necessary to keep from being rocked to
and fro by these various messages.

Unfortunately, most of the promotional materials and packaging for products today end up as trash,
whereas in earlier days beauriful bookmarks, posters, empty boxes and so on, once they had fulfilled
their initial purpose, were reused in unique ways as accessories to add color to daily living.

A master of Japanese cuisine finds a use for every part of every ingredient, even down to the skin
and grisctle. To him, "cooking" is the art of wasting no ingredient, "eating" all God's creations great
and small.

This is the true beauty of Japanese-ness and one aspect of the art of living that should live on.

The things we create must not commit the sin of becoming trash. Rather, they should lend new
value to people's surroundings, be treasured, and form part of the environmenc that will link us to

the future.

NAITO Hisamoto

Creative parener. After working as an art director ar Dentsu Inc., he established Tokyo Great Visual in 1994, He is recognized for creations founded in Jupanese

culeure thar actively incorporare art. Recent projects include branding and promotional materials for the TBS "Toshodaiji 2010 Project’ and Shochiku Films'
"The Twilight Samurai," His many awards include the NYADC (gold). the Clio Award. and the Cunnes Cyber Lion. He is 4 visiting professor at Beijing

Insticute of Technology
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