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Foreword

Sale announcement postcards—we receive them in plural almost every day. Upon viewing them consumers set out to stores, and buy
products representedthereon. If a sales postcard arouses the consumer's interests and prompts them to take action, it has most likely
achieved its objective. Of course, not all postcards do. Just what kind of postcards are those that accomplish their purposes?

Conceivably, the critical elements are the appeal of the product itself, and the design-related effect of the postcard. If the product is
appealing it will almost do the job alone; bringing out that appeal to the maximum, however, is the key to success. With products that do
not inherently interest consumers, ideas and visual impact are necessary to stimulate buying interest.

In designing postcards it is fundamentally essential to hone in on "what you want to communicate." Naturally that includes "Who (the
advertiser) is selling what, when, and where."

Next "how that should be communicated" becomes important. Within the postcard's limited surface area a number of conditions
interplay—what typographic elements, in what amount, size, typeface, color, and with what graphic devices are used; and how they are
laid out. Even if in large part information is dictated by the client, presenting it in an original way that ensures the consumer "gets the
message" is the key to creating an effective postcard.

This volumes presents numerous outstanding works that deal with these elements. A sale announcement for the Kobe branch of Sogo
Department Store plays on local color; it features a cartoon octopus for its association with the regional specialty Akashi-yaki (octopus
dumplings). A series for the Kokubuniji station mall plays off familiar construction phrases, "Prices Under Construction" and "Price First"
(from "Safety First") printed in yellow and gray, reminiscent to of construction site warnings to add a twist to the standard sales
campaign.

A Matsuya Ladies campaign shows a young girl with her finger pressed to her lips saying "shhh." We find ourself thinking, "What'’s this
all about?"...and then notice, "Matsuya Ladies Secret Sale." It is devised such that only after we realize it is a sale announcement, do we
understand the significance of the different elements.

This collection is full of outstanding sale announcement postcards noteworthy for the kind of absorbing ideas/designs that demonstrate
effectiveness in a variety of business scenes. We hope it will serve as a source of inspiration for designing effective sale announcement
postcards here on.

P-1-E BOOKS



EDITORIAL NOTES

<CREDIT FORMAT >

7547 ¥ CLIENT'S FIELD OF BUSINESS
{#FAE" Intended use
{ERHSEESE Entrant's Nationality
TERFIEERE  Year of Work

CD: Creative director

AD: Art director
D: Designer

P: Photographer
Iz llustrator

CW: Copywriter

DF: Design firm

CG: Computer Graphics Designer
CL: Client
SB: Submittor

w FELSAOHIEEIFIRG. B TICEHLTVET,
Full names of all others involved in the creation/production of the work.

HELERICHET 2 “Batt. B)” RU “AR&t. (B)" @&, L TE#HLTVWET,
The #3045+t (kabushiki - gaisha, literally, "incorporated") and# fR%+t (yugen - gaisha, literally, “limited”)
portion of company names will printed in their standard abbreviated forms,
as (#) [kabu] and (&) [yul respectively.
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75 JL APPAREL ~BR3={E# Sales Promotion/Japan 1997 P: Carter Smith CL, SB: A% b+ /N2 Benetton Japan Co., Ltd
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7 XL v APPAREL./HR3E{EME Sales Promotion/Japan 1998,99 P: Terry Richardson CL, SB: X% k> + /%> Benetton Japan Co., Ltd.
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TINL ) APPAREL/BR5E{Ei#E Sales Promotion,/Japan 1998 P: Terry Richardson CL, SB: X# kX ¥ /Y~ Benetton Japan Co., Ltd
3) 7/ APPAREL/BRFE{EE Sales Promotion Japan 1997 CD: ElF#If£ Rika Kunii AD, SB: AI&455 Kyoji Kawai CL: 7—JL F WORLD Co., Ltd. STYLIST: $hE fAtH Tomoki Sukezane
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‘98 Spring & Summer

Round-neck knit 8,800yen
Veneek knlt 6.300yen
Mooded parka 22,000yen Pants 6,900yen

Knlt 8,900yen Shoes 24,000yen

Sweat parka 9,800yen
Round-neck
Pants 56,000y
Shoas 24.000ven
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FASHION
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SHII\UUKU 'I'UHKI KAIKAN-4F

INNOVATIVE

INVITATION
PRESS CONFERENCE
Tt e 01 et o it Promier

1997 (| NRRE(E) 17:00 START
-19-2, Knbuki-cho, Shinjulos-ku

Piace: chub complex COBE
SHINJUKL TOHO KAIKAN-F

1) 7/8LJL APPAREL/BRF{EXE Sales Promotion/Japan 1998 CD: E#HFIfE Rika Kunii AD, SB: ;Al&755E Kyoji Kawai D: #E%/## Yosuke Tateno P: BIRE Naoki Ishizaka
CL: 7—JL K WORLD Co., Ltd. STYLIST: t6E fA4s Tomoki Sukezane
Kyoji Kawai D: $8%F:¥# Yosuke Tateno CL: Ly K #7 7 K Red or Dead
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2) 7/5L L APPAREL./BRFE(E# Sales Promotion/Japan 1997 AD. SB: A&7

Foe turtier infemation contec
Do i EVE CHEATE Eorps.

YL 03-3457-4500




