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Unit Objectives

After studying this unit, you are able to:

e read the articles about the auto market

e analyze a market report

e get the information about the auto market from
multiple sources

e communicate with potential customers

e carry out a market investigation
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: Warmin g-up

Task Passenger cars can be classified by size or by body type (See the following
pictures). Which type of car do you like best? Why?

Mini car / Subcompact car ( f##4%% ) Hatchback (#1454 )

Compact car (/M4 %) Minivan (A% )
Midsize car ( F1 A5 % ) SUV (Sports Utility Vehicle) (izzi%%5fE% )
(D] Luxury / Large car ( Z£46# % ) [ 1] Wagon / Station Wagon ( 474 )

[E] Convertible ( %% A] #r& /B 7 )




Reading A

Unit 1 Market Research =

Task 1

Before reading the passage, see how much you know about the present auto market.

1. You probably see more autos in the streets than before. What type of auto do you think
is becoming more popular? Are there differences in car-buying priorities between

young people and their parents?

2. If you want to buy a car, what is your first consideration?

A Shift in Car-buying Prioritiesy

In the past, the purchase of a car might be a way
to demonstrate economic success. People wanted big,
safe, comfortable, luxurious and fashionable cars.
But with fuel prices going up, government policies
favoring compact cars, an awareness of the need for
environmental protection, as well as the slowing
economy, car-buyers are changing their ideas when
buying a new car.

In our recent survey, fuel economy tops the
factors affecting vehicle selection. Nearly 80 percent
of car shoppers, led by women, young adults and
families on a medium-sized income, are concerned
about fuel economy. However, there is a slight gender
difference in the level of concern with 38 percent of
women citing fuel economy as the most important
factor, compared with only 24 percent of men. The
average is 31 percent.

In order to be able to spend less on fuel,
motorists are looking for cars which use alternative
fuels or which are more compact. In today’s
market, cars using flex-fuel, hybrid fuel or diesel are
becoming more popular. Although they are a little
more expensive to buy, they are much cheaper to run
because these fuels are cheaper than petrol. Smaller,
more compact cars with smaller-sized engines,
are also enjoying popularity because of their lower
fuel consumption and they are increasingly being
promoted by government because of their lower

emissions.

I
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To reduce running costs, drivers can be willing

to compromise. For example, about 54 percent of
motorists said they were willing to compromise on
higher costs in order to buy a more efficient vehicle;
others may compromise on size or capacity (49
percent), on amenities or comfort (38 percent), on
performance (31 percent), or on safety (15 percent).

However, people buying a car do not want to
compromise too much. They may have specific
requirements such as the need for a child seat,
room for sports equipment or comfort during long
business trips. Although they may prefer to buy a
small car with low fuel consumption, they also want
reliability, efficiency and comfort. So improvements
in performance and comfort in small cars must be
considered in order to meet consumers’ needs.

In conclusion, cars with lower fuel consumption
are likely to continue to be important and are
expected to take up a bigger share of the auto market.
If fuel prices keep increasing, car buyers will be
looking for more fuel-efficient models and we need
to be able to keep up with demand.
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Task 2 Translate the following English expressions into Chinese.

Task 3 Read the passage and match the question in Column A with its answer in Column B.

Column A Column B
1. Why are car buyers changing their considerations? a. Fuel economy.
2. What’s the new No. 1 consideration? , b. On size, performance, comfort, safety etc.
3. What alternatives do people have for this '~ c. Surging fuel price, government policies,
consideration? slowing economy, environmental awareness.
4. What are people compromising on in orderto ~  *  d. Flex-fuel, hybrid, diesel, smaller-sized engines.
reduce running costs? e. Reliability, efficiency and comfort.

5. What do people still want in their small cars?

Task 4  Read the passage again and decide whether the following statements are true (T) or false (F).

. In the past, people bought a car only to demonstrate their wealth.
. Both men and women take fuel economy as the most important factor into consideration.

3. A diesel engine car is more expensive, but also more fuel-efficient.

Task 5 List the buyer’s demands on cars mentioned in the passage or in your own opinion.

The buyer’s demands on cars:




Unit 1 Market Research =

Listening

Task T Mr. Smith, manager of Market Department in Triumph Automobile Company
n (TAC), is talking to Wang Ming, an intern. Listen to the conversation and fill in the
blanks with what you hear.

Wang Ming: Good morning, Mr. Smith.

Mr. Smith: Morning, Wang Ming. Well, your major is car industry and 1 , right?
Wang Ming: That’s right.
Mr. Smith: So you know how to 2 a market survey, huh?

Wang Ming: Yeah. I did it when I was a college student.

Mr. Smith: Now I'd like you to 3 a survey of today’s auto market and see what
we should do. Do you have any problems?

Wang Ming: Yeah. What aspects do you want me to cover, Mr. Smith?

Mr. Smith: In your survey, you should find out the 4 in auto market, collect
information about our competitors, and learn about customers’ expectations and the
factors that 5 purchase behavior.

Wang Ming: OK, Mr. Smith. I’ll try my best.

Task 2 Wang Ming is having an interview with a potential car buyer. Listen to the
n conversation and choose the best answer to each question.

1. What is the first question Wang Ming asked?
A. The interviewee’s age. B. The interviewee’s vocation.
C. The interviewee’s company. D. The interviewee’s 1Q.

2. Which of the following reasons for buying a car is not

New Words

mentioned by the interviewee?

A. For showing off. B. For going to work. suburban a. ZRIXH, TEIRABE]
C. For weekend shopping. D. For business. commute to work f£i& F3f

3. Which car make does the interviewee decide on? ) j
A. Honda Fit. B. BMW. |
C. He hasn’t decided yet. D. He wouldn’t say.

4. Which factor probably influences the interviewee’s choice most when he purchases a car?
A. Price. B. Safety. C. Comfort. D. Interior.

5. What is the interviewee’s attitude?
A. Hostile. B. Excited.  C. Cooperative. D. Cold.



= English for Automobiles

Task 3  Wang Ming is having a talk with a middle-aged car owner at a car club. Take
n notes with the information you hear.

Notes

Interviewee's name:
Trouble with the old cor: twice
during a long journey

New Words
nuisance n. i-FRIJEHEY),
IREIA

Requiremenfs ﬁ)f‘ a new car:
1. durability /

2
3. running on gas and ; durable a. AR, FEAK)
4. { battery n. Hijth

Task 4 Wang Ming is having an interview with a government official for some policy-
n related questions. Now listen to the dialog and complete the summary.

. Summary Purpose for raising the purchase tax:
o To cars, and promote
Finallytoreduce _ and save

Why is the determination constant:

Global warming

Many cities

World’s resources

For sustainable

As for existing big engines:

Cities have adopted to take them off streets.

Task 5 Wang Ming is having a talk with Mr. Smith about her report. Tick the items that
n Wang Ming has mentioned in her report.

Data range: over 100 people O Reasons for a new car:

Method: interview (@) playing sports O
questionnaire O job commuting O

Data type: typical @) travel O
common O having a private parking space O
diversified @) hoping to improve the performance O
same kind O demonstrating success O

People included: students @) as a gift for girlfriend @)
young people O Government policy:
middle-aged businessmen O to promote small cars @)
retired people O to limit car industry O
officials @) to limit big engines (®)
housewives O to cancel big engines O



