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Unit Objectives

After studying this unit, you are able to:

read the articles about the auto market

® analyze a market report
get the information about the auto market from
multiple sources
communicate with potential customers

e carry out a market investigation
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. Warming-up

Task Passenger cars can be classified by size or by body type (See the following
pictures). Which type of car do you like best? Why?

Mini car / Subcompact car ( #A4H% ) Hatchback ( #4574 )

Compact car (/MES# % ) Minivan (#ZF % )
Midsize car ( hA#H; % ) H suv (Sports Utility Vehicle) (&% £8% )
(D Luxury / Large car ( Z4E#Hi % ) (] Wagon / Station Wagon (Ji&17% )

[E] Convertible ( ZE& Al Hr2/BUE 5 % )
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UNIT 1

LT v 4T P
1. ARETESKRETIHAE PR T/ERRE. TESR, MR RETEPRE—DNITERTT
“MiBEE"

2. EERERIHEERS. T EFA B FSRE TR S T RIRET SO, N8
TGREIE SRR SR . B8 RS MMER TE (Reading A) ;

3. RiFEHREA: THEFAREARSENARBARE BT RE, RiTSEHFREWTHHER, H5
USRIV, ARHC IR PR IE N (Listening & Speaking)

4. FIAEEEHTIIHALE. T ERARE T RE S RBUSE T X HHE (Reading B) , 5
Haepag s % KRR (Writing)

5. BERETIHEAERS. BRI HTRBEIRETHEE, BETHHERE (Project) .

/. Warming-up

Task

Sample .
I like compact cars best as they are quite handsome and popular. With low fuel consumption, they are

also reliable, efficient, safe and comfortable.

T2
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Reading A

Before reading the passage, see how much you know about the present auto markef.

1. You probably see more autos in the streets than before. What type of auto do you think
is becoming more popular? Are there differences in car-buying priorities between

young people and their parents?

2. If you want to buy a car, what is your first consideration?

A Shift in Car-buying Prioritiesy

In the past, the purchase of a car might be a way
to demonstrate economic success. People wanted big,
safe, comfortable, luxurious and fashionable cars.
But with fuel prices going up, government policies
favoring compact cars, an awareness of the need for
environmental protection, as well as the slowing
economy, car-buyers are changing their ideas when
buying a new car.

In our recent survey, fuel economy tops the
factors affecting vehicle selection. Nearly 80 percent
of car shoppers, led by women, young adults and
families on a medium-sized income, are concerned
about fuel economy. However, there is a slight gender
difference in the level of concern with 38 percent of
women citing fuel economy as the most important
factor, compared with only 24 percent of men. The
average is 31 percent.

In order to be able to spend less on fuel,
motorists are looking for cars which use alternative
fuels or which are more compact. In today’s
market, cars using flex-fuel, hybrid fuel or diesel are
becoming more popular. Although they are a little
more expensive to buy, they are much cheaper to run
because these fuels are cheaper than petrol. Smaller,
more compact cars with smaller-sized engines,
are also enjoying popularity because of their lower
fuel consumption and they are increasingly being
promoted by government because of their lower
emissions.

To reduce running costs, drivers can be willing

to compromise. For example, about 54 percent of
motorists said they were willing to compromise on
higher costs in order to buy a more efficient vehicle;
others may compromise on size or capacity (49
percent), on amenities or comfort (38 percent), on
performance (31 percent), or on safety (15 percent).

However, people buying a car do not want to
compromise too much. They may have specific
requirements such as the need for a child seat,
room for sports equipment or comfort during long
business trips. Although they may prefer to buy a
small car with low fuel consumption, they also want
reliability, efficiency and comfort. So improvements
in performance and comfort in small cars must be
considered in order to meet consumers’ needs.

In conclusion, cars with lower fuel consumption
are likely to continue to be important and are
expected to take up a bigger share of the auto market.
If fuel prices keep increasing, car buyers will be
looking for more fuel-efficient models and we need
to be able to keep up with demand.
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Unit1 Market Research =

Background Information

1. Government policies

Many countries in the world have adopted
emission requirements to curb environment pollution.
China has raised the consumption tax on passenger
vehicles with large engines and cut the consumption
tax on low-emission passenger vehicles, in an effort
to reduce pollution and save energy. Currently, China

. taxes vehicles with motors larger than 4 liters 40
percent (20 percent in the past) on top of the sales
price. Vehicles with motors between 2 and 4 liters
are taxed 25 percent (15 percent in the past). Smaller
engines continue to be taxed between 5 and 9 percent
with the exception of vehicles with smaller than 1 liter
motors. Tiny engines are only taxed 2 percent, down
from 3 percent. :

2. Fuel economy

Fuel economy in automobiles is the amount of
fuel required to move the automobile over a given
distance. The two most common ways to measure
automobile fuel economy are:

1) The amount of fuel used per unit distance;
most commonly, liters per 100 kilometers (1/100 km).
Lower values mean better fuel economy: you use less
fuel to travel the same distance.

2) The distance travelled per unit of fuel used;
most commonly kilometers per liter (km/I) or miles
per gallon (mpg). If mpg is used, it is important to
know which gallon is being referred to; the U.S.
gallon or the imperial gallon. The imperial gallon is
about 20% larger than the U.S. gallon. Higher values
of mpg mean better fuel economy: you can travel
further for the same amount of fuel.

3. Alternative fuels

Alternative fuels generally include ethanol (E85),
a blend of gasoline and ethanol up to 85%; hybrid fuel
and diesel.

A flexible-fuel vehicle (FFV) or dual-fuel
vehicle (colloquially called a flex-fuel vehicle) is an
alternative fuel vehicle with an internal combustion
engine designed to run on more than one fuel, usually
gasoline blended with either ethanol or methanol
fuel, and both fuels are stored in the same common
tank. FFVs experience no loss in performance when
operating on E85. However, since a gallon of ethanol
contains less energy than a gallon of gasoline, FFVs
typically get about 20-30% fewer miles per gallon
when fueled with E85.

A hybrid vehicle is a vehicle that uses two or
more distinct power sources to move the vehicle. The
term most commonly refers to hybrid electric vehicles

(HEVs), which combine an internal combustion
engine and one or more electric motors.

As for diesel fuel, although with the higher cost
of diesel fuel and the limited selection of models,
diesel engines can deliver about 30 percent more fuel
economy than a comparable gasoline engine.

Task 1

Objectives:

» Ss find out the popular cars at present and
discuss differences in car-buying priorities
among people.

» Ss consider the factors which influence people’s
car purchase decisions.

Time: 10 minutes

Steps:

» Ss discuss the questions in pairs or in small
groups. Circulate in the classroom to monitor
and offer help if necessary. Write any useful
vocabulary on the board.

» When Ss have finished talking, invite some
volunteers to answer the questions.

» The rest of the class should listen and compare
their answers and be prepared to add more
information.

Note:

Accept any ideas as this is a way of getting Ss
to think about the topic. When making a comment,
encourage rather than discourage Ss. Emphasize
any good point made by Ss. To encourage fluency,
don’t always try to interrupt Ss.

Sample

1. Compact cars and subcompact cars are
becoming more popular. In auto purchase,
young people may prefer sporty and showy cars
while their parents may favor cars with great
performance and safety.

2. IfI want to buy a car, price (brand/performance/
size) will be my first consideration as I am a new
member of the work force and I cannot afford
an expensive car.

Translation

GERFEA RN

%, LERER AR AR —
MFE. MIEZEACHEKR, 8. FEITHR
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Task 2 Translate the following English expressions into Chinese.
1. demonstrate success
2. medium-sized income
3. level of concern
4. lower emission
5. specific requirement

6. a big share of the auto market

Task 3 Read the passage and match the question in Column A with its answer in Column B.

Column A Column B
1. Why are car buyers changing their considerations? a. Fuel economy.
2. What’s the new No. 1 consideration? b. On size, performance, comfort, safety etc.
3. What alternatives do people have for this c. Surging fuel price, government policies,
consideration? slowing economy, environmental awareness.
4. What are people compromising on in order to d. Flex-fuel, hybrid, diesel, smaller-sized engines.
reduce running costs? e. Reliability, efficiency and comfort.

5. What do people still want in their small cars?

Task4  Read the passage again and decide whether the following statements are true (T) or false (F).

@) 1. In the past, people bought a car only to demonstrate their wealth.

@) 2. Both men and women take fuel economy as the most important factor into consideration.

3. A diesel engine car is more expensive, but also more fuel-efficient.

(@) 4. When the engine size falls down, fuel efficiency goes up.
@) 5. People would not compromise on the higher price of cars.

Task 5 List the buyer’s demands on cars mentioned in the passage or in your own opinion.

The buyer’s demands on cars:
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