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- Preface

NoTe 1o mog INSTRUCTOR

Margery Franklin (1990) quotes former Clark University professor and chair Heinz
Werner’s views on psychological research. Werner indicated:

I got rather apprehensive at finding that students were frequently taught that there
was only one acceptable way of conduct in the laboratory there has to be an
hypothesis set up, or a set of hypotheses, and the main job of the experimenter is
to prove or disprove the hypothesis. What is missed here is the function of the
scientist as a discoverer and explorer of unknown lands. . . . Hypotheses . . . are
essential elements of inquiry, but they are so, not as rigid propositions but as
flexible parts of the process of searching; by the same token, conclusions drawn
from the results are as much an end as a beginning. ... Now . ..academic
psychologists [are beginning] to see research not as a rigid exercise of rules of a
game but as a problem solving procedure, a probing into unknown lands with
plans which are not fixed but modifiable, with progress and retreat, with branching
out into various directions or concentration on one.

Clearly Werner’s views are as applicable in the 1990s as they were during the
heyday of behaviorism, they reflect perfectly the intent of this text.

From our vantage point, research in psychology is like a detective case; hence,
the title we have chosen, The Psychologist as Detective. A problem presents itself,
clues are discovered, bits of evidence that compete for our attention must be evalu-
ated and accepted or discarded, and, finally, a report or summary of the case (re-
search) is prepared for consideration by our peers.

When presented in this light, the research process in psychology will, we be-
lieve, be an interesting and stimulating endeavor for students. In short, our goal is
to attract students to psychological research because of its inherent interest.

To accomplish this goal several pedagogical features have been employed in
this text:

1. To provide a sense of relevance and continuity, the theme of “psychologist as detec-
tive” runs throughout the text.
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2. Interactive Style of Writing. Based on the belief that the experimental psychology-
research methods text should be lively and engaging, we employ an interactive, con-
versational style of writing that we hope will help draw students into the material being
presented.

3. The Psychological Detective Feature. The questions or situations posed by these
sections that appear throughout each chapter will encourage students to engage in crit-
ical thinking exercises. These sections also serve as excellent stimulants for productive
class discussions.

4. Marginal Definitions. Key definitions appear in the margin, close to the introduction
of the term in the text.

5. Review Summaries. To help students master smaller chunks of material, each chap-
ter contains several review summaries.

6. Study Breaks. Each Review Summary is followed by a Study Break that students can
use to test their mastery of the material they have just completed. These study breaks
should be especially helpful to your students when they prepare for quizzes and exam-
inations.

7. Hands-On Activities. Each chapter concludes with a Hands-on Activities section that
students are encouraged to become engaged in. It’s like having a laboratory manual
built into the text!

We hope that these special features will provide your students with a positive
experience as they learn the fundamentals of research methodology in psychology.

P10 THE STUDENT

Welcome to the world of psychological research! Because the two of us have taught
this course for over forty-five years (combined!), we have seen the excitement that
research can generate in student after student. As you will learn, conducting psy-
chological research is very much like being a detective on a case.

Throughout this text we have tried to make it perfectly clear that research is
something that you can (and should) become involved in. We hope you will enjoy
reading about the student projects that we use as research examples throughout
this text. Student research projects are making valuable contributions to our field.
We hope to see your name among those making such contributions!

At this point we encourage you to stop immediately to review the list of peda-
gogical features highlighted in the “Note to the Instructor”. . . Did you humor us by
actually looking at that list? If not, please do so now. To make full use of this text,
you need to become actively involved; these pedagogical features will help you.
Active involvement means that you need to stop to think about The Psychological
Detective sections immediately when you encounter them, refer to figures and ta-
bles when directed to do so, complete the Study Breaks when they appear, and
attempt some of the Hands-On Activities, even if they are not assigned. Becoming
actively involved in this course helps the material come alive; your grade and your
future involvement in psychology will thank you.
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CHAPTER ONE

We purposely titled our text “The Psychologist as Detective” to convey the excite-
ment and thrill that researchers have when they investigate questions that are at the
core of what it means to be a psychological being. The parallels between conduct-
ing psychological research and working on a detective case are striking. First, you
have to know the boundaries of your case (a research question is developed). Sus-
pects are eliminated (the researcher exercises control over unwanted factors). Evi-
dence is gathered (the researcher conducts the experiment and makes observations).
A solution is proposed (the results of the research are analyzed and an interpretation
is offered). The proposed solution is presented to the jury (researchers share their
results and/or interpretations with their peers).

To help you become a good psychological detective, we have included several
“Psychological Detective” sections in each chapter. Each of these sections asks you
to stop, then think about and answer a question concerning psychological research.
Please take full advantage of these sections; they were designed to help you think
critically about psychological research. Critical thinking is vital to good detectives.
We want you to become the best psychological detective possible. We begin our
examination of psychological research by considering a research project that would
intrigue even the best psychological detective.

You are sitting on the witness stand at a trial and the defense attorney begins
questioning you. “How fast were the cars going when they smashed into each
other?” You give your answer. Next the attorney asks, “Was there any broken
glass?” You frantically search your memory for an answer. “If the cars involved
smashed into each other, then surely there was broken glass?” You respond affir-
matively. Elizabeth Loftus’s (1979) provocative research on eyewitness testimony
has shown that the types of questions asked of witnesses may influence their an-
swers and that their testimony may not be valid.

In a research study investigating the questions above concerning the automo-
bile accident, Loftus (1979) found that the estimated speeds reported by research
participants who were asked about cars that “smashed into” each other were high-
er than speeds estimated by participants who were asked about cars that merely
“hit” each other. Moreover, participants who were told that the cars smashed into
each other reported the presence of more broken glass.

Such results prompted other researchers to ask questions about the credibility
of witnesses. For example, Pamela Feist (1993), a student at Southwest State Uni-
versity (Marshall, MN) wondered whether the way witnesses are dressed influences
the perception of their credibility. As you can see from Figure 1-1, she found that
female witnesses were seen as more credible when dressed conservatively than
when they were dressed fashionably. On the other hand, fashionably dressed men
were seen as being slightly more credible witnesses than were conservatively
dressed men.

For the time being we will not concern ourselves with how Feist gathered this
information relating style of dress and witness credibility. Our concern at present is
why she gathered this information. The answer really is quite straightforward—an
interesting question in need of an answer had presented itself. Asking and then at-
tempting to answer questions are at the heart of what psychologists do. In short,
psychologists are in the business of acquiring new information.



