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We wrote this book for business school students who wanted a brief but in-depth look
at how business firms in the United States use information technologies and systems
to achieve corporate objectives. The premise of this book is that all business school
students—regardless of their majors—require some basic understanding and knowl-
edge of how to use information systems and technologies on their jobs. The reason for
this is quite simple: Information systems are one of the major tools available to busi-
ness managers for achieving corporate goals, such as operational excellence, develop-
ing new products and services, improving decision making, and achieving competitive
advantage.

When interviewing potential employees, business firms often look for new hires who
know how to use information systems and technologies for achieving bottom-line busi-
ness results. Regardless of whether you are an accounting, finance, management, opera-
tions management, marketing, or information systems major, the knowledge and
information you find in this book will be valuable throughout your business career.

It’s a New World of Business

A continuing stream of information technology innovations, combined with new busi-
ness practices and superb management decisions, is transforming the way we do busi-
ness, the way revenues are generated, and the way customers receive products and
services. New avenues of telecommunication, such as high-speed wircless Wi-Fi net-
works, cellular phone networks and high-speed telecommunications service to the
home and small business, coupled with entirely new hardware platforms, such as
smart phones, personal digital assistants, and very powerful wireless laptop comput-
ers, are changing how people work, where they work, and what they do when they
work. In the process, some old businesses, even industries, are being destroyed while
new businesses are springing up.

For instance, the emergence of online music stores—driven by millions of consumers
who prefer iPods and MP3 players to CDs—has forever changed the older business model
of distributing music on physical devices, such as records and CDs. The emergence of
online DVD rentals has transformed the old model of distributing films through theaters
and then through DVD rentals at physical stores. New high-speed broadband connections
to the home have supported these two business changes, and in addition, permanently
altered the marketing and advertising worlds as newspaper advertising declines and
Internet advertising explodes.

Likewise, the management of business firms has changed: The emergence of powerful
mobile phones based on high-speed digital networks means even remote salespeople on
the road are only seconds away from their managers’ questions and oversight. The growth
of enterprise-wide information systems that provide extraordinarily rich data to managers
on customers, suppliers, and employees, means that managers no longer operate in a fog
of confusion but instead have online, nearly instant, access to the really important infor-
mation they need to make accurate and timely decisions.

Xvi
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What Do You Really Need to Know About
Information Systems and Technologies?

One of the challenges in writing this book was discovering exactly what a business stu-
dent needs to know about information systems and technologies. We decided early on that
knowing how the technology works in detail might be important for information systems
(IS) majors, or for the curious, but less important for accounting, finance, management,
marketing, operations research, and other business majors. What was important for all
groups of business students—including IS majors—was a solid knowledge of how busi-
nesses today use the technology to achieve business objectives.

But what are the most important business objectives through which to examine [S? We
decided the most important objectives that drive the use of information systems and tech-
nologies are the following:

« Operational excellence

* New products and services

» Customer and supplier intimacy

» Improved decision making by all employees
« Competitive advantage

» Survival

A Problem-Solving Perspective

Achieving these objectives is usually not easy, and it presents many challenges to real-
world businesses. Companies turn to information systems to meet these challenges,
along with changes in organizational culture and structure, and employee behavior. We
came to realize that a problem-solving perspective is very useful for explaining how busi-
nesses go about achieving their business objectives by using information systems. We
want students to understand this business problem-solving and critical-thinking perspec-
tive because it will be an important asset for them to demonstrate when seeking employ-
ment opportunities. Businesses seek out problem solvers. Throughout the book,
beginning in Chapter 1, we use the problem-solving perspective by showing how real-
world companies identified and ultimately solved key business challenges using infor-
mation systems and technologies.

New to the Seventh Edition

This edition has been totally rewritten as a concise, student-friendly introduction to
information systems for business students. It shows how information systems help busi-
nesses achieve their core objectives and integrates a career orientation that demonstrates
the relevance of information systems to all business students regardless of their majors.
This edition also puts more emphasis on showing students how to use information sys-
tems in business problem solving. The following features and content reflect this new
direction.

Streamlined Student-Friendly Content

We’ve streamlined the text into 12 chapters to make it more accessible for students. The
revision focuses on the essential information systems concepts students need, makmg the



Preface

text suitable for quarter courses or courses where the instructor wishes to supplement the
text with additional projects.

Career Resources Integrated Throughout

This edition contains several new features showing how the text and the course are
directly useful in future business careers.

New Heads Up Section

A new Heads Up section at the beginning of each chapter shows why students need to
know about the chapter contents and how this knowledge will help them in their future
careers in finance and accounting; human resources; manufacturing, production, and
operations management; and sales and marketing.

New Career Guidelines

Chapter 1| includes a detailed discussion of information systems skills required of
accounting, finance, management, marketing, operations management, and information
systems majors.

New Structured Digital Portfolio

Concluding the text is a new Building Your Digital Portfolio section to help students with
career building. It shows how to use the text with a template on the Laudon student Web
site for building a structured digital portfolio demonstrating the business knowledge,
application software proficiency, and Internet skills they have acquired from using this
text. This portfolio can be included in a resume or job application or used as a learning
assessment tool for instructors.

New Career Opportunities Slide Presentation

A slide presentation prepared by Kenneth Laudon examines the future occupational and
employment outlook for information systems majors until 2012. This presentation is
available to adopters on the Laudon Web site.

Modularization: New Learning Tracks Feature

A new Learning Tracks feature gives instructors the flexibility to provide in-depth cov-
erage of the topics they choose. A Learning Tracks section at the end of each chapter
directs students to supplementary material on the Laudon student Web site. This optional
content provides additional details on chapter topics that instructors can select for more
in-depth coverage. For example, the Learning Tracks provide additional coverage of top-
ics such as developments in computer processing, storage, and networking that have trans-
formed IT infrastructure for the hardware/software chapter; entity-relationship diagramming
and normalization for the database chapter; general and application controls for informa-
tion systems in the security chapter; or capital budgeting methods for new information
systems in the building information systems chapter.

LEARNING TRACKS

1. If you want to learn more about entity-relationship diagramming and normalization,
you will find a Learning Track on Database Design, Normalization, and Entity-
Relationship Diagramming at the Laudon Web site for this chapter.

2. If you want to learn more about using SQL to query a database, you will find a Learn-
ing Track on SQL at the Laudon Web site for this chapter.

Xix
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This four-step method
helps students analyze
information systems
problems and develop
solutions.
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Problem-Solving and Skills Emphasis

This edition puts more emphasis on showing students how to use information systems to
solve business problems than did earlier editions.

* Chapter 1 introduces a four-step problem-solving method that students can use
throughout the course. They will learn how to identify a business problem, design alter-
native solutions, choose the correct solution, and implement the solution.

Problem ident

Solution design

Feedback '&

# Solution evaluation
and choice

» Case studies in the text require students to use this problem-solving method to analyze
the case and answer the case study questions.

* The end of each chapter provides an array of hands-on projects that promote higher-
order thinking and encourage students to apply information from the course to real-
world business problems. These projects include hands-on application software exer-
cises, running case projects, and exercises for building Internet skills. Each
end-of-chapter project identifies both the business skills and the software skills required
for the solution.

New Leading-Edge Topics

This edition includes up-to-date treatment of the following topics:

» Offshore and domestic outsourcing (Chapters 1,4, 11)

»  Wi-Fi, WiMax, and broadband cellular networks (Chapter 6)

« Radio frequency identification (RFID) systems (Chapter 6)

» Internet telephony (VoIP) (Chapter 6)

» RSS (Chapter 6)

*  Wireless sensor networks (Chapter 6)

« Digital convergence (convergence of communications and computing; Chapters 4 and 6)
« Software mashups (Chapter 4)

* Grid computing, edge computing, and autonomic com U[['
. , ' ne
Web services and service-oriented architecture ( C/?c?pfep 4) é ( C/]c?pf €f 4/

I
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«  Wi-Fi security issues (Chapter 7)

 Information system implications of Sarbanes—Oxley, HIPAA, and other government reg-
ulations (Chapter 7)

* Blogging and social networking (Chapter 9)

Video Cases

A video segment for each chapter in the text is available on the Laudon Web site and inter-
active CD-ROM. These videos cases include companies such as Lands® End, Acxiom,
Cisco Systems, UPS, Oracle-PeopleSoft, and Verisign. Each video illustrates chapter con-
cepts and includes questions for students to answer to help them apply what they have
learned.

Hallmark Features of This Text

As in all Laudon texts, Essentials of Business Information Svstems, seventh edition, has
many unique features designed to create an active, dynamic learning environment.

Integrated Framework for Describing and Analyzing Information Systems

An integrated framework portrays information systems as being composed of people,
organization, and technology elements. This framework is used throughout the text to
describe and analyze information systems and information systems problems, and is rein-
forced in the student projects and case studies.

| A special diagram

: accompanying each
chapter-opening case
graphically illustrates
how people, organiza-
tion, and technology ele-
ments work together to
create an information
system solution to the
business challenges
discussed in the case.

Business problem

+ Lack of customer knowledge
« Develop

customer strategy « Lack of sales data

« Poll customers

« Revise retail store
processes

» Analyze customer + Reduce inventory
preferences
+ Implement retail « Increase sales
Information System « Analyze sales trends revenue

» Implement database

« Deploy POS workstations

Extensive Real-World Examples

Real-world examples drawn from business and public organizations are used throughout the
text to illustrate text concepts. All opening and ending cases, as well as in-chapter cases,
describe companies or organizations that are familiar to students, such as Google, eBay, Kazaa,
Amazon, iTunes, Procter & Gamble, Marriott, Seven-Eleven, and the Girl Scouts. Recognizing

the g\oba\ nature of business today, the cases and in-text d'\scussion_s include numerous compa-
ies in Canada, Europe, Australia, Asia, Latin America, and the Middle East.
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Students can use their
application software
skills to solve real-world
business problems
based on chapter
concepts.

Each chapter contains a
project requiring
students to use
application software,
Web tools, or analytical
skills to solve a problem
that Dirt Bikes U.S.A.
has encountered.
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Variety of Hands-On Projects

Hands-On Application Software Exercises
Each chapter features a hands-on Application Software Exercise where students can solve
problems using spreadsheet, database, Web-page development tool, or electronic presentation
software. Some of these exercises require students to use these application software tools in
conjuction with Web activities. The Application Software Exercises include business problems
dealing with supply chain management (Chapter 2), inventory management (Chapter 5), cus-
tomer relationship management (Chapters 8 and 11), and break-even analysis (Chapter 10).
The application exercises are included in each chapter, and their data files are available on
the Laudon Web site and in the Laudon interactive CD-ROM along with complete instructions.

Running Case Study

A running case study at the end of each chapter provides students with opportunities for prob-
lem solving in an ongoing real-world business scenario. Students learn about a simulated
company, Dirt Bikes U.S.A., where they can apply their information systems knowledge to
problems facing this growing firm. Examples of running case projects include the following:

e Performing a competitive analysis for Dirt Bikes (Chapter 3)

* Redesigning Dirt Bikes’s database for customer relationship management (Chapter 5)
+ Identifying supply chain management solutions for Dirt Bikes (Chapter 8)

* Analyzing the impact of price changes in product components (Chapter 10)

The running case and any required files are on the Laudon Web site and the Laudon inter-
active CD-ROM.

Part 2: Information Teshnology Infrastiicture

A S E:

Database Exercise: Building a Relational Database for a Small
Business

Saftware skills: Importing data: querying and reporting

Businies skills: Inventory management

i three suppliers but plans to add new suppliers
database system to

contain two
in inventory
number of units of a particular nve

reordered 1 The wser stiould be able (o perform several qucrics tnd produice several managerial reports
based on the ined in the two tal
ion found in the &
Sylvester's One

if the

es ot the Laudon Web sit
have built the dutaba:

ot Chapter 5. build 4 simple

The report should hist the bicycles
the quantity on hand for cach, and

ch supplier. its products, the quantitics on hand, and associated
sorted alphabetically by supplicr. Within cach supplier cate-

low tn stock and need 10 be reardered The reporn
t information for the items wentified
Write o haef description of how the database could be enbunced 1o furthet unprove management

i
of the business. What tables or fields could be added” What additional reports would be useful”

SiUsA”

R g the C D

Software skills: Database design: querying and reporting
Business skills: Customer profiling

Dint Bikes US A. sclls primarily through its distributors. It mamntains a small customer database
with the following data: customer name. address, telephone number, madel purchased, date of pur-
chase, and distributor. You can find this databsc on the Laudon Web site for Chiprer 3. These data
are collected by its distributors when they make 4 sule and are then forwarded to Dirt Bikes. Dirt

Bikes would like to be able to market more ageressively 1o s customers. The Marketing Department
would like 10 be able to send customers c-mail noti f special racing events and of sales on parts
It would also Jike to Tearn more about customers™ and tastes: their ages, vears of schooling,
another sport in which they are interested. and et they attend din bike racing events.
Additionally, Dirt Bikes would like to know whether customers own more than one motorcycle

(Some Dint Bikes customers own two or three motorcycles purchased from Dirt Bikes LS A or
other manufiscturer.) 1f a motoreycle was purchased from Dint Bikes. the company would like to
know the date of purchase, model purchased. and distributor. If the customer owns a non-Din Bikes
matoreyele, the company would like to know the manufacturer and model of the other matoreyele
(or motorcyeles) and the distributor from whom the customer purchased that motoreycle

1. Redesign Din Bikes’s customer database so that it can store and provide the information needed
for marketing You will need to develop a design for the new customer database and then imple-
ment that design using database software. Consider using multiple tables in your new design
Populate each new table with 10 records

2. Develop severul reports that would be of great interest to Din Bikes's marketing und sales depart-
ment (for example, lists of repeat Dirt Bikes customers, Dirt Bikes customers who attend racing

events, or the average ages and years of schooling of Dirt Bikes customers) and print them,
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Each Application Software Exercise and Dirt Bikes project lists both business and
software skills required for the solution.

Building Internet Skills Projects

A Building Internet Skills project concludes each chapter. These projects require students
to use Web research tools and explore business resources on the Internet, and include
assignments such as configuring and pricing an automobile (Chapter 3), searching online
databases (Chapter 5), using Web search engines for business research (Chapter 6), or
evaluating supply chain management services (Chapter 8).

Variety of Case Studies

This text provides a variety of case studies to help students synthesize chapter concepts
and apply their new knowledge to real-world problems and scenarios. Every chapter
contains a short chapter-opening case, two short Focus On cases, and a long chapter-
ending case.

Electronic case studies on both U.S. and non-U.S. companies at the Laudon Web site
provide additional opportunities for problem solving.

FOCUS ON ORGANIZATIONS Southwest Airfines: New Strategy, New Systems

In & tumultuous time for the airline industry, when some of
the major players are taking the hardest hits, Southwest
Airlines stands alone in the profit column. It has posted a
profit for an unparalleled 32 straight years.

What began as a small Texas airhine is now one of the
largest airlines in the United States, transporting more
than 70 million people each year to 60 cities in the contr
nental United States and Hawaii. Southwest “took off”
with @ “keep it simple” philosophy that focused on the
leisure traveler who was willing to sacrifice luxury for lower
airfares and casual service. It used a single style of air
craft (the Boeing 737). alternative airports, reusable
hoarding passes, and unassigned seating, rapidly turning
around its planes when they landed to keep them in the
ait s much as possible. No domestic airline in the United
States has such a low cos! structure

Southwest's approach to Information technology was
equally no-rills. Unlike other arrfines, it did not automate
aircratt maintenance, for example, or use systems that
analyzed an extensive pool of customer data Lo improve
marketing and customer loyalty. Management did not think
Southwest's size Justified automation in these areas.
Although the airine had di@ital systems for ticketing and
reservations, until recently. getting the boarding pass was
a manual operation

These nofrill days appear to be ending. Southwest i
no longer a regional airfine and s expanding into markets
where the farger carriers, such as Deita, American. and
United, aperate. It must also compete with JetBiue. which
combines low fares with extras, such as more jegroom,
leather seats, and personal satellite TV screens. In these
markets, Southwest has to manage passengers more effi
ciently, know customers better, and shorten the amount of
time that aircraft spend out of service.

Is upgrading its systems so
that, as CEO Gary Kelly puts it. “we can continue to be
tops in all categories™ and “be the low-fare airiine.” To pro-
vide hightouch customer service. Southwest will have to
automate processes that It previously accomplished with
out technology.

Sauthwest.com is the company’s main sales channel,
accounting for more than $3 billion in annual sales. or 65
percent of total revenue, Swabiz.com is a business travel
portal the company started in 2000. Southwest moved 10
etickets in the mid-1990s, and today it uses paper tickets
for only 5 percent of transactions. Direct e-tickeling saves
the airline travel agency commissions, which cost about
$10 per booking. Electronic bookings cost al most $1
Customers now have the convenience of abtaining board

EEEEEEE)

Ing passes at multiple airport locations or online instead
of waiting on a line al the gate.

Southwest's (nformation systems team s also |

addressing the issue of maintenance modernization. The
system has reduced the time that planes are out of service
for regular maintenance by 10 to 15 percent. Inspectors
detail problems on Panasonic tablets, which wirelessly
transmit the problems to a centralized content library that
publishes information in real ime 10 Wosks used by main-
tenance crews. The kiosks reduce the amount of time tech
nicians spend searching for information, which used! 1o take
up to 30 to 40 percent of their working days. An mproved
optimization capability to integrate and analyze scheduling
and maintenance systems will ensure that costs are kept
low and that maintenance remains a high priority.

i
Passengers will see a greater presence of self service

Kiosks. By replacing the legacy checkin systems. agents
will be able to access checkn, lickeling, baggage, and

security modules through the kiosk Interface, thereby |

shortening wait time for passengers and reducing data
entry keystroking, One way that Kelly measures the level
of efficiency at Southwest is by @ ratio of employess 1o air-
craft. In 2000, the airline employed about 95 people per
aircratt. Today. the number is down to about 70.
Southwest s enhan s customer systems. which,
until recently, held only
tomers who paid Dy cr ards. gift cards, or aidine
vouchers, and obtained etickets. An old legacy reserva
tions system contans data on each passenger's specific

booking. including those who pay by check or cash. These |

data will be added 10 the basic customer data, along with

frequentfiler data stored in another system. The com: |

bined data will give the airiine a broader view of all pas-

sengers to alert airport workers to particular passenger |

requirements, predict market trends and buying habits,
and conduct targeted marketing.

To Think About:
What 15 Southwest Arrline’s business strategy? How Is
Southwest dealing with the current problems plaguing the
airline industry? What role do information systems play in
Southwest's strategy and business model? How rmuch will
information systems help Southwest deal with 1ts prob
lems and compete In the industry?

s R

nsactional records of cus

Interactive CD-ROM

An interactive CD-ROM version of the text is available with the text. In addition to the full
text and bullet text summaries by chapter, the CD-ROM features audio/video overviews
explaining key concepts, online quizzes, hyperlinks to the exercises on the Laudon Web
site, video cases, the complete running case and application software exercises with
required files, technology updates, and more. Students can use the CD-ROM edition as an
interactive supplement or as an alternative to the traditional text.

Xxii

Each chapter contains
two Focus On boxes
(Focus on People, Focus
on Organizations, or
Focus on Technology)
that present real-world
examples illustrating
the people, organiza-
tion, and technology
issues in the chapter.
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Bulleted text highlights
the key points of each
chapter to help stu-
dents review material
before quizzes and
exams. Students can
reinforce and extend
their knowledge of chap-
ter concepts using the
glossaries and other
interactive resources in
the CD-ROM edition.

. Fle Edt View Go Bookmarks Tools Window Help
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Part I introduces the major themes and the problem-solving approach that are used
throughout the book. While surveying the role of information systems in today’s busi-
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nesses, this part addresses several major questions: What is an information system? Why
are information systems so essential in businesses today? How can information systems
help businesses become more competitive? What do I need to know about information
systems to succeed in my business career?

Part II provides the technical foundation for understanding information systems by
examining hardware, software, databases, networking technologies, and tools and tech-
niques for security and control. This part answers questions such as these: What technolo-
gies and tools do businesses today need to accomplish their work? What do I need to know
about these technologies to make sure they enhance the performance of my firm? How are
these technologies likely to change in the future?

Part I11 examines the core information systems applications businesses are using today
to improve operational excellence and decision making. These applications include enter-
prise systems; systems for supply chain management, customer relationship management,
and knowledge management; e-commerce applications: decision-support systems; and
executive support systems. This part answers questions such as these: How can enterprise
applications improve business performance? How do firms use e-commerce to extend the
reach of their business? How can systems improve decision making and help companies
make better use of their knowledge assets?

Part IV shows how to use the knowledge acquired in earlier chapters to analyze and design
information systems solutions to business problems. This part answers questions such as these:
How can I develop a solution to an information system problem that provides genuine business
benefits? How can the firm adjust to the changes introduced by the new system solution”” What
alternative approaches are available for building system solutions? What broader ethical and
social issues should be addressed when building and using information systems?

Chapter Outline
Each chapter contains the following elements:

» A chapter-opening case describing a real-world organization to establish the theme and
importance of the chapter

* A diagram analyzing the opening case in terms of the people, organization, and technol-
ogy model used throughout the text

» A series of Student Objectives to identify learning outcomes

* Two short case studies

» A Learning Tracks section identifying supplementary material on the Laudon Web site

« A chapter Summary keyed to the Student Objectives

« A list of Key Terms that students can use to review concepts

+ Review Questions for students to test their comprehension of chapter material

 Discussion Questions raised by the broader themes of the chapter

» An Application Software Exercise requiring students to use application software tools to
develop solutions to real-world business problems based on chapter concepts

» A Dirt Bikes U.S.A. running case project

* A Building Internet Skills exercise

* A Video Case

« A Teamwork project to develop teamwork and presentation skills

» A chapter-ending case study illustrating important themes

Instructional Support Materials

Instructor’'s Resource CD-ROM
Most of the support materials described in the following sections are conveniently avail-
able for adopters on the Instructor’s Resource CD-ROM. The CD includes the Instructor’s
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Resource Manual, Test Item File, TestGen, PowerPoint slides, and the helpful lecture tool
“Image Library.”

| , I Tt 0 PP o AT ) n
nage Liorary (on instructor Resource CD-ROM)

The Image lerary is an impressive resource to help instructors create vibrant lecture pre-
sentations. Almost every figure and photo in the text is provided and organized by chapter
for convenience. These images and lecture notes can be imported easily into Microsoft
PowerPoint to create new presentations or to add to existing ones.

Instructor’'s Manual (on Web and Instructor’'s Resource CD-ROM

The Instructor’s Manual features not only answers to review, dlscussmn case study, and
teamwork questions but also an in-depth lecture outline, teaching objectives, key terms,
teaching suggestions, and Internet resources. This supplement can be downloaded from
the secure faculty section of the Laudon Web site and is also available on the Instructor’s
Resource CD-ROM.

fest Item File (on Instructor's Resource CD-ROM)

The Test Item File is a comprehensive collection of true—false, multiple-choice, fill-in-
the-blank, and essay questions, including questions on the case study material. The
questions are rated by difficulty level and the answers are referenced by section. An
electronic version of the Test Item File is available in TestGen on the Instructor’s
Resource CD-ROM.

PowerPoint Slides (on Web and Instructor’s Resource CD-ROM

Electronic color slides created by Azimuth Interactive Corporation, Inc., are available in
Microsoft PowerPoint. The slides illuminate and build on key concepts in the text. Both
students and faculty can download the PowerPoint slides from the Web site, and they are
also provided on the Instructor’s Resource CD-ROM.

Web Site

The Laudon/Laudon text is supported by an excellent Web site at http://www.prenhall.com/
laudon that truly reinforces and enhances text material with the Dirt Bikes U.S.A. running
case, Video Cases, data files for the hands-on Application Software Exercises, an
Interactive Study Guide, International Resources, additional case studies, PowerPoint
slides for the course, and a special PowerPoint slide show on IT careers custom-prepared
by Kenneth Laudon. The Web site also features a secure password-protected faculty area
from which instructors can download the Instructor’s Manual and suggested answers to
the running case, Application Software Exercise, and Building Internet Skills projects.
The site has an improved online syllabus tool to help professors add their own personal
syllabi to the site in minutes.

videos

Prentice Hall MIS Video, Volume 1. The first video in the Prentice Hall MIS Video
Library includes custom clips created exclusively for Prentice Hall featuring real compa-
nies, such as Andersen Consulting, Lands’ End, Lotus Development Corporation, Oracle
Corporation, and Pillsbury Company.

Prentice Hall MIS Video, Volume 2. Video clips are provided to adopters to enhance
class discussion and projects. These clips highlight real-world corporations and organiza-
tions and illustrate key concepts found in the text.

Online Courses
OneKev http://www.prenhall.com/onekey. OneKey is a dynamic, interactive, online
course management tool powered exclusively for Pearson Education by Blackboard. This
exciting product allows you to teach market-leading Pearson Education content in an
easy-to-use customizable format.
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WebCT http://www.prenhall.com/webct. Gold Level customer support, available
exclusively to adopters of Prentice Hall courses, is provided free of charge on adoption
and provides priority assistance, training discounts, and dedicated technical support.

BlackBoard http://www.prenhall.com/blackboard. Prentice Hall’s abundant online
content, combined with Blackboard’s popular tools and interface, result in robust, Web-
based courses that are easy to implement, manage, and use—taking your courses to new
heights in student interaction and learning.

Tutorial Software

For instructors seeking application software support to use with this text, Prentice Hall
is pleased to offer the PH Train IT CD-ROM and the Web-delivered PH Train and
Assess IT. These exciting tutorial and assessment products are fully certified up to the
expert level of the Microsoft Office User Specialist (MOUS) Certification Program.
These items can be packaged with the Laudon/Laudon text at an additional charge.
Please go to http://www.prenhall.com/phit for an online demonstration of these prod-
ucts or contact your local Prentice Hall representative for more details.

Software Cases
A series of optional management software cases, Solve It! Management Problem Solving
with PC Software, has been developed to support the text. Solve /¢! consists of 12 spread-
sheet cases, 12 database cases, and 6 Internet projects drawn from real-world businesses,
plus the data files associated with the cases. The cases are graduated in difficulty. The case
book contains complete tutorial documentation showing how to use spreadsheet, data-
base, and Web browser software to solve the problems. A new version of Solve /t! with all
new cases is published every year. Solve It/ must be adopted for an entire class. It can be
purchased directly from the supplier, Azimuth Interactive Corporation, Inc., 23 North
Division Street, Peekskill, New York, 10566 (telephone: 800-416-6786; Web site:
www.mysolveit.com).

Also available for supplementing the text is M/S Cases: Decision Making with
Application Software, 2nd ed., by M. Lisa Miller. This casebook features 24 cases using
spreadsheet, database, Web-page development, or presentation graphics software.
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