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PREFACE

evising a textbook is like renovating a building. The goal is to retain
those designs and features that are essential in maintaining the
integrity and attractiveness of the original product, while
enhancing and updating the contents so that it will continue to
serve a useful function. Just as successful architects base their reno-
vations on the feedback of those who actually live in the buildings being restored, I
have substantially based my “renovations” of this second edition on the opinions
expressed by professors and students who used the first edition. For those of you
who “inhabited” the first edition, I think you will find many familiar features among
the various new additions. The primary goal of this updating process was to make
the second edition of Social Psychology an even better structure where teaching and
learning are fostered. I hope that you will find that I have succeeded in this endeavor.

RENOVATIONS IN THE SECOND EDITION

In writing the second edition, I evaluated every aspect of the book in terms of its
contribution to effective teaching and learning. Described below are the primary
pedagogical revisions.

INCREASED ATTENTION TO CRrITiICAL THINKING

One reason for initially undertaking this project was that I saw a need for an under-
graduate text that would encourage students to critically examine their own social
surroundings while they were simultaneously digesting social psychological theo-
ries and research. To accomplish this goal, in the first edition I regularly asked
students questions in the text. These questions often invited students to guess a
study’s hypotheses, results, or alternative interpretation of findings. Further elab-
oration of text material was also encouraged by inserting questions into the
captions of figures, tables, photos, and cartoons. For these text and caption ques-
tions, the answers usually could be found on the same text page. All of these
attempts to foster student analysis are continued in the second edition. In addition,
a new feature is that each chapter contains prominently displayed critical thinking
sidebars in which the student reader is asked to critically analyze a particular topic
under current discussion. Unlike the regular questioning, the answers to these
sidebar questions are not contained in the chapter, but one possible answer to each
question is contained in an end-of-book appendix.

EMPHASIZING CONNECTIONS WITH STUDENTS’
Lives AND CURRENT EVENTS

In teaching social psychology, professors are essentially trying to persuade
their students that the information presented is a valuable way to understand
social behavior and the process of living on this planet. There are compelling
arguments in the message of social psychology, and most professors believe
that if they can get students to critically analyze the message, they will become



more competent in dealing with future life events. However, one thing that
social cognition research tells us is something that good teachers have intu-
itively known for many years: Even students who enjoy intellectual stimulation
will engage in lazy thinking when the material has little perceived relevance to
their lives. In addition, this research further informs us that people who are
typically lazy thinkers can become critical thinkers if they find the message
content personally compelling and relevant. In writing the second edition, I
endeavored to describe social psychological theory and research in such a way
that students would be more likely to emotionally identify with the material. I
encourage this identification by including more than twenty self-report ques-
tionnaires in the textbook and by directly asking the student readers to
consider how the specific text material relates to their own lives. The self-report
questionnaires are those currently used by researchers, and the results of
studies employing them are part of the text material. Thus, as students learn
about various social psychological theories and relevant research findings, they
also learn something about themselves. Following are the questionnaires
contained within each chapter.

Chapter 1
Values Hierarchy Exercise p. 18

Chapter 2
Who Am I Test? p. 38
Self-Esteem Scale p. 43
Measuring Private and Public Self-Consciousness p. 47

Chapter 3
Susceptibility to Embarrassment Scale p. 79

Chapter 4
Just-World Scale p. 135
Attributional Style Measure p. 139

Chapter 5
Need to Evaluate Scale p. 150
Preference for Consistency Scale p. 179

Chapter 6
Need for Cognition Scale p. 212

Chapter 7
The Protestant Ethic Scale and the Humanitarianism-Egalitarianism
Scale p. 247
Ambivalent Sexism Inventory p. 250

Chapter 10
Body Esteem Scale p. 370
Measuring Loneliness p. 383

Chapter 11
Adult Attachment Styles p. 398
Self-Disclosure Scale p. 404
Styles of Love p. 415

Chapter 12
Rape Myth Acceptance Scale p. 459
Acceptance of Interpersonal Violence Scale p. 460

Chapter 13
Helping Orientation Questionnaire p. 480
Measuring Empathic Concern and Personal Distress p. 508
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SociaL PSYCHOLOGY IN APPLIED SETTINGS

Beyond self-report questionnaires, I also demonstrate to students how social
psychology can be applied to their own lives by including an Application Section
at the end of chapters 2 to 13. In these sections, which are generally two to three
pages long, students learn how the theories and research in a particular area of
social psychology can be applied to real-world settings. This end-of-chapter
format allows many more applied topics to be discussed than in the typical social
psychology textbook that has a very limited number of end-of-book application
chapters. In addition, a new feature accompanying the application section is the
Featured Study section. This Featured Study summarizes the purpose, method,
and results of a recently published scientific article (within the past six years) that
is relevant to the material covered in the applications section. These studies are
described in the general format and style of a journal article, although they are
much shorter and do not contain the statistical analyses. Following are the topics
covered in the end-of-chapter application sections and their accompanying
featured studies:

The Self
Chapter 2: Do You Engage in Binge Drinking or Eating to Escape from
Yourself?
Featured Study: Depletion of Self-Regulation Resources

Self-Presentation and Social Perception
Chapter 3: How Good Are You at Detecting Lies?
Featured Study: Telling Lies to Those Who Care

Social Cognition
Chapter 4: How Do You Explain Negative Events in Your Life?
Featured Study: Explanatory Style and Untimely Death

Attitudes
Chapter 5: How Do Reference Groups Shape Your Social and Political
Attitudes?
Featured Study: The Persistence of Political Attitudes

Persuasion
Chapter 6: Can You Be Persuaded by Subliminal Messages?
Featured Study: Testing the Effectiveness of Subliminal Self-Help Tapes

Prejudice and Discrimination
Chapter 7: How Can Our Schools Both Reduce Intergroup Conflict and
Promote Academic Achievement?
Featured Study: Student Cooperation and Prejudice Reduction

Social Influence
Chapter 8: Could You Be Pressured to Falsely Confess to a Crime?
Featured Study: Falsely Accepting Guilt

Group Behavior
Chapter 9: How Do Juries Make Decisions?
Featured Study: Defendant-Juror Similarity and Juror Judgments

Interpersonal Attraction
Chapter 10: How Can Social Skills Training Improve Your Life?
Featured Study: Mood Regulation Prior to Social Interaction

Intimate Relationships
Chapter 11: How Can You Cope with Jealousy?
Featured Study: Gender Differences in Jealous Responding



Aggression
Chapter 12: How Can Acquaintance Rape Be Prevented?
Featured Study: Outcomes of a Rape Prevention Education Program

Prosocial Behavior: Helping Others
Chapter 13: How Can Television and This Course Enhance Prosocial
Behavior?
Featured Study: Prior Experience with a Need and Empathy

CONTINUED COVERAGE OF DIVERSITY
AND CuLTURAL ANALYSIS

As in the previous edition, when discussing social psychological topics, I have
taken great care to recognize the diverse nature of my readership. For example, in
the self chapter, I analyze how ethnic minorities cope with racial intolerance by
developing positive ethnic identities. In the chapter on prejudice and discrimina-
tion, different forms of racism are examined, as are strategies to promote racial
tolerance in our schools. When examining intimate relationships, both hetero-
sexual and homosexual friendships and romantic relationships are discussed,
which helps the reader to better understand related issues, such as the avoidance
of intimacy in heterosexual male friendships. In the examples used throughout the
text, I use people from different countries around the globe and different ethnic
groups within North American culture. Through these types of discussions and in
the diverse examples given to illustrate the theories and principles of social
psychology, I seek to foster in the writing a sense of inclusion for all readers.

When examining social behavior in a cross-cultural context, the particular
aspect of culture highlighted is individualism versus collectivism. Why? Throughout
the history of American social psychology, the concept of individualism has been
an influential, yet unexamined, force directing our analysis of social life. All too
often, American social psychologists have generalized their findings about social
life in this country to all the inhabitants of the planet. Now, with the emerging
influence of social psychology in Europe and in Third World countries, some of the
basic assumptions of the relationship of the individual to the group have been
questioned. This text includes discussions about how people from individualist
and collectivist cultures respond to similar social situations, helping students to
better understand the richness and flexibility of social life. This cross-cultural
analysis is fully integrated into each chapter, rather than treated as a separate
boxed insert or separate chapter.

ADDITION OF A SUMMARY CHAPTER

The last chapter in the second edition is titled “The Personal Relevance of Social
Psychology.” It is designed to help students better understand what they have
learned about the psychology of social behavior in the hopes that this knowledge
may prove useful beyond the classroom, specifically in their future careers and
intimate relationships. This summary chapter is organized around the four
sections of the text, and each book section “walk-through” includes one or two
relevant, but not previously mentioned, research studies. This new information
will further help students make connections between what they have learned
and what they will soon be doing in their personal and professional lives. For
students who are interested in learning more about how one becomes a social
psychologist, this chapter ends with a brief overview of the profession as a career
option, highlighting the process of graduate school education and career oppor-
tunities, and discussing the discipline’s possible future interconnections with
other disciplines.
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SUPPLEMENTARY MATERIAL

The supplements listed here may accompany Franzoi, Social Psychology, second
edition. Please contact your local McGraw-Hill representative for details
concerning policies, prices, and availability as some restrictions may apply.

INSTRUCTOR’S MANUAL

BY Kris VasQueEz, UNIVERSITY

oF WiscoNSIN-MADISON AND

STEPHEN L. FRANZOI, MARQUETTE UNIVERSITY,
COAUTHOR

The Instructor’s Manual has been carefully revised and expanded in this edition to
provide a variety of useful tools for both the novice and experienced professor of
social psychology. Benefiting from the author’s involvement in the revision, this
edition includes for each chapter, a chapter overview, detailed chapter outline, and
key terms and targeted learning objectives. These learning objectives are also used
across the package in the test bank and study guide for better consistency in
student learning. Complete lecture suggestions are provided for each major
chapter concept. In addition, realistic classroom activities with handouts provide
interesting suggestions for applying course material to students’ lives. Further, the
discussion questions are designed to promote critical thinking and target the
concepts with which students may have the most difficulty. Finally, extensive
media resources are included that can be utilized in a variety of ways to enliven the
classroom. Included in the media resources are the McGraw-Hill Social Psychology
Image Database, which is available in CD-ROM and online formats; an extensive
list of web sites pertinent to the chapter material, which can be reached through
hotlinks on the McGraw-Hill web site; and a variety of film and video selections
for improved classroom planning. Additionally, there is an appendix on “Using
Video in the Classroom” which provides detailed suggestions for applying some
popular videos in a social psychology course.

TEST BANK
BY Kris VasQuez, UNIVERSITY
OF WiScONSIN-MADISON

The Test Bank was expanded in this edition to include more than 2,100 questions
written specifically for testing material in the main text. Questions include fill in
the blank, matching, essay, and multiple-choice, which will give instructors a wide
variety of choice in creating their testing and quizzing materials. In addition, all
multiple-choice questions are identified by type (factual, conceptual, or applied)
and level (easy, medium, difficult) for easier instructor editing.

CompPUTERIZED TEST BANK
BY Kris VAsQUEZ, UNIVERSITY
ofF WisconsIN-MADISON

This computerized test bank contains all of the questions in the print version and
is available in both Macintosh and Windows platforms.



THE McGraw=-HiLL SociaL PsycHOLOGY
ImAGE DATABASE
CD-ROM

This set of 200 full-color images was developed using the best selection of our social
development art and tables and is available ina CD-ROM format with a fully functioning
editing feature, as well as on the text web site at http://www.mhhe.com/franzoi2.
Instructors can add their own lecture notes to the CD-ROM as well as organize the
images to correspond to their particular classroom needs.

POoWERPOINT™ SLIDE PRESENTATION

This set of PowerPoint slides follows the chapter organization of Social Psychology,
2/e and includes images from the image database for a more effective lecture
presentation.

WEB SITE

Please visit our social psychology web site for additional information on this title
as well as text-specific resources and web links for both instructors and students.
Our web site address is http: //www.mhhe.com /franzoi2

ANNuAL EDITIONS=SOCIAL PSYCHOLOGY
1999/2000

Published by Dushkin/McGraw-Hill, these editions are a collection of forty-five
articles on topics related to the latest research and thinking in social psychology.
These editions are updated annually and contain helpful features including a topic
guide, an annotated table of contents, unit overviews, and a topical index. An
instructor’s guide containing testing materials is available.

SOoURCES: NOTABLE SELECTIONS
IN SociaL PSYCHOLOGY

These selections are a collection of articles, book excerpts, and research studies that
have shaped the study of social psychology and our contemporary understanding of
it. The selections are organized topically around major areas of study within social
psychology. Each selection is preceded by a head note that establishes the relevance
of the article or study and provides biographical information on the author.

STUDENT STUDY GUIDE
BY MICHELE ACKER, OTTERBEIN COLLEGE

The Study Guide has been revised substantially to reflect the changing needs of students
as suggested in instructor/student reviews. Additionally, each chapter includes
learning objectives, a chapter outline, flashcards, key terms, crossword puzzles,
multiple-choice questions, essay questions, and a guide to Internet web sites relevant
to that chapter, all aimed at helping students succeed in their social psychology course.

THE McGraw=-HiLL SociaL PSYCHOLOGY SERIES

This popular series of paperback titles is written by authors about their particular
field of expertise and are meant to complement any social psychology course. The
series includes:

Berkowitz, Leonard, Aggression: Its Causes, Consequences, and Control
Brannigan, Gary G., and Matthew R. Merrens, The Social Psychologists:
Research Adventures
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TO THE STUDENT

I hope you enjoy reading this book. One of my main objectives in writing it was for
you to experience how much fun it is to learn about the rich inner workings of our
social world. The sole purpose of social psychology is to provide us with a better
understanding of how the presence of other people influences our own thoughts,
feelings, and behaviors. Social psychology can provide us with valuable insights
about why people behave the way they do when in the social arena.

In my own social psychology classes, I tell my students many stories—stories
about current events, stories about famous social psychological studies, and even
stories about me and my family. By doing so, I hope to capture their imaginations
in a way that will make learning enjoyable and relevant. For this textbook, I put
some of these same stories on paper for you. When you read them, try to make
personal connections between yourself and the material. I think this will help you
develop a greater appreciation for the value of social psychology.

Whenever I teach, I learn a lot from my students about how to make the
course better. I would like to have a similar opportunity to learn from you how I
can improve this textbook. Your feedback about what you like or don’t like about
the book is important to me. To make it easy for you to provide this feedback, my
school address, telephone number, and e-mail address are listed below. I will
personally respond to all comments and questions.

Professor Stephen L. Franzoi
Department of Psychology

Marquette University

P.O. Box 1881

Milwaukee, WI 53201-1881
Telephone: (414)288-1650

E-mail: franzois@uvms.csd.mu.edu
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HOW

THIS B O OK W ORKS

hapter outlines at the beginning of each chapter prepare you for the
material to come.

Vivid, real-life stories introduce each major topic area. News
events, historical incidents, or one of the author’s personal expe-
riences will help you, the reader, apply social psychological theo-
ries to the real world.

Key terms appear in bold type and are defined in context and in the page
margin when they are first introduced. Key terms and their definitions can also be
found in the end-of-book glossary.

Critical thinking exercises located within each chapter encourage you to care-
fully analyze a particular topic under current discussion. A possible answer to each
question is contained in an end-of-book appendix.

Tables and figures throughout the text visualize information and clarify
material.

Self-report questionnaires within each chapter promote a better understanding
of the material at hand and help relate social psychological theories to situations
we experience every day.

End-of-chapter Application sections show how the chapter’s material can be
used to solve real-life problems.

The Featured Study sections following each end-of-chapter application section
describe recently published scientific articles that elaborate on the applications
topic.

Section summaries at the end of each major chapter section review the major
theories and terms covered in that section.

Suggested reading lists at the end of each chapter can help you find books
about specific topics within social psychology and may be useful sources for
research papers.

Web site resources are provided at the end of each chapter with descriptions of
each site as it relates to the chapter content. The hot-linked web addresses can be
found on the text web site at http://www.mhhe.com/franzoi2.

The closing chapter, “The Personal Relevance of Social Psychology,” is
designed to help you apply what you have learned about the psychology of social
behavior beyond the classroom, specifically in your future careers and intimate
relationships. This chapter ends with a discussion of social psychology as a career
option, highlighting graduate school education and career opportunities, and
discussing possible future interconnections with other disciplines.
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