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Diagram of Best Sign Collection Categories

Best sign collection design categories are dif-
ferent from sign categories. They are categories
of the design results of the communication en-
vironment using signs as intermediaries. They
were not only necessary from the standpoint of
editing this book, but also make it easier to grasp
design techniques. I would like to point out that
in this sense, they are categories for putting theo-
ries into practice.

Human beings accept visual signs, Such as light,
form, color and movement, from the outside or
use symbols such as words as clues in order to
distinguish, recognize, judge and evaluate the en-
vironment as information, This is similar to the
amoeba distinguishing and evaluating
temperature, light, acid and alkali to obtain food,
escape from enemies and survive.
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Consequently, best sign collection design cat-
egories means communication environment de-
sign which arranges environment information as
signs beforehand and which makes it easier to
grasp the environment. It can be said that through
turning the environment into signs, it puts the
communication environment in order.

Best sign collection design categories can be
divided into environment (field), function
(intention) and factor (media and materials). As
for communication environment design
standards, there are several pillars from the stand-
point of design, such as nucleus, individuality
and artificiality of signs and formation effects.
The visible signs are those which make it easier
to sensually, unconsciously and comprehen-
sively grasp the environment by effectively us-

ing pictograms and other things, The legible
signs use words to transmit the message
rationally, consciously and linguistically. Their
mutually supplementary nature is vital. In this
book, all works were categorized using only
Environment (Field). The setting has the func-
tion of “place creation,” which is the broad
inerpretation of display. The setting effect has
become indispensable for sign communication
design, and it has the possibility of functioning
as a sort of common denominator. One is the
“place creaation effect,” and the other is the
“compounding among the various categories.”
It can be considered that in the future these two
will be the major points in evaluating sign
commnication design.
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Crystal Tree Main Entrance Sign
and Sculpture

d. Robert W. Jahn 11

cl. Crystal Tree Center / North Palm Beac
Florida, USA

1 A1/B2:6/C2:3-4:5
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Dallas Main Center Store Sign

dd. Jim Sailor / d. Beth Secker
D:

Commerce | 3




Park Central Sign System

dd. Pete Madrulli / d. Beth Secker
Arizona, USA

1 A1/B2-5/C2-3-4-5

2 A1/B2:5/C3-4'5
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Crossroads of San Antonio Object Sign

3

dd. Beth Secker / d. Kerry Swann
Texas, USA

3 A1/B2:5/C2-3-5
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Town Center at Boca Raton
Sign System

dd. Beth Secker / d. Kerry Swann
Florida, USA

1 A1/B5/C2-5-7

2 A1/B2:5/C2:3-46

Rivergate Project Identification
Neon Sign

pc. Ferdinand Meyer V

dd. Ferdinand Meyer V, Mary R. Grems

d. J. Russell Owens

cl. Shannon Properties / Tampa, Florida, USA

4 A1/B2/C2-3-4-6
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Green Briar Mall Entrance Sign

dd. Beth Secker/ d. Eve Nenoff
Atlanta, USA

3 A1/B2:5/C2:3:4:5:6

RIVERGATE
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Galleria Shopping Center
Sign System
s., pc. Elsa Lopez

dd., d. Margaret Montgomery / d. Richard H.
Bugdal

cl. Leonald L. Farber Corporation / Florida, USA
1 A1/B2:6/C2:34:6

2 A1/B1/C3-5

3-5 A1/B1/C3-5
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Entrance to Galleria Parking

€ Galleria Mall

€ Lord & Taylor
Saks Fifth Ave.

© Jordan Marsh

& Neiman-Marcus

€ Cinema Parking

N4 ENTER-CLEARANCE 6-8° Wi ENTER-CLEARANCE

L

________Entrance to Galleria and Parking
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Inverness Plaza Store Sign

pc.. d. Karen Webster - Jan Lorenc Design Inc

dd. d. Jan Lorenc IDSA

cl. Taylor & Mathis / Birmingham, Alabama, USA

6 A1/B2/-5/C2-3-4:5
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Montgomery Mall Sign Plan
pc. Mark Malaer

dd. Jan Lorenc IDSA / d. Jan Lorenc IDSA - Carlo
Marcucci - Mark Malaer - Jan Lorenc Design Inc

cl. Jim Willson & Associates / Montgomery.

Alabama, USA

7 A1/B1/C2-5
8 Main Sign A1/B5-6/C2-3-4

9 Side View of Main Sign A1/B5/C2-7
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Leasing by

Cauble & Co,

Fred Henritze-Clark Gore
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Ravinia Hotel Symbol Sign
pc. Charles Smith - Jan Lorenc Design Inc

dd. Jan Lorenc IDSA / d. Jan Lorenc IDSA - Charles Smith
- Jan Lorenc Design Inc

cl. Gerald D. Hines Interests / Atlanta, Georgia, USA

1 A1/B1/C2:3-4:5

Northpark Town Center Guide Sign
pc., dd. Jan Lorenc IDSA

d. Jan Lorenc IDSA, Jeffery Beilfuss - Jan Lorenc
Design Inc

cl. John Portman & Associates / Atlanta,
Georgia, USA

2 A1/B1-2/C2-3-4'5



SINSIA Yamate Symbol Sign

s. Yosihiro Sibutani - Aoshima Architects Engineers
d. Tsuneyo Kamata, Yukio Ota

co. Hyojitou Co., Ltd.

cl. Sinachu / Nagoya City, Japan

3 A1/B1/C2:3-5

Trumps Entrance Sign
pc. Planners Co.
dd., d. Ryoji Ono
cl. Planners Co. / Tokyo. Japan

4 A1/B2-5/C2:4:5:6
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