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STATISTICS FOR THE BEHAVIORAL SCIENCES
SECOND EDITION

® ® @ Award-winning author Gregory J. Privitera engages students in an ongoing
spirit of discovery with a focus on how statistics apply to modern research
problems. Fully updated with current research, robust pedagogy, and a new
four-color design, this new edition includes even more real-world examples.

Real-world Erample2|
examples
make statistics
relevant for

“One of the most important things

students. | learned as an undergraduate in
I an g I o psychology was that psychology wasn't
s . G :ﬁ ! just a bunch of interesting things to know
; - > but that it is an open field of study where
} . real-world things could be discovered.

T This book gives that to students.”
N —Joshua J. Dobias, Rutgers University

10.3 THE RELATED-SAMPLES ¢ TEST: REPEATED-MEASURES DESIGN
Two desiens ssociared watlt selecnng relared <amples are the r {0
e

Example7.3

Example 101

p dard deviation (15) dwided by the square
root of the sample size (100)

o 2 =1.80

“I loved the book in the first-edition form and love it even more from
the changes | have reviewed. | will continue to use the text and
recommend it to colleagues.”

—Jeffrey Kinderdietz, Arizona State University



A FOCUS ON CLARITY

Research in Focus sections
provide context by reviewing
the most current research that
illustrates the most important
statistical concepts.

SPSS in Focus sections
(with screenshots) draw from
practical research examples
to demonstrate how chapter

concepts can be applied
with SPSS.

o8 | APA N FOCUS: REPORTING THE t STATISTIC AND
EFFECT SIZE FOR RELATED SAMPLES

“The SPSS coverage is exceptional.”
—Walter M. Yamada, Azusa Pacific University

APA in Focus sections

To summarize a related-samples ! test, we report the test statistic, degrees of freedom, and p value. In addtion, we summarize exp|a|n hOW to read and report

the means and standard error ar standard deviations measured i the study in a figure or table or n the main text, When reporting

results, though, it 1s not necessary to identify the type of f fest computed in a results section. The type of [ lest thal was used s Stat |St|Ca| resu'ts n jo Urnals

typecally reported n & data analysis section that pracedes the resulls section, where the statistics are reported.

using current APA style.

“APA in Focus is really useful for introducing
students to the reporting standards from their very

earliest exposures to these ideas.”

—Kristen T. Begosh, University of Delaware

=~

B MAKINGSENSEwmancmecmoe
Making Sense
sections break
down the most
difficult concepts
in statistics.




A FOCUS ON PEDAGOGY AND PRACTICE

Chapter Learning Objectives are revisited
and explained in Chapter Summaries.

8 Hypothesis Testing:
Significance, Effect Size,
and Power

« Learning Objectives

Learning Checks LEARNINGCHECK4 ———

. h 1. State the two steps for locating the cutoff score for a 3. Stale the z score thal most closely approximates the
with answers appear gwen proporton of data following probabilies
2. What are the z scores associated with the following {a) Top 10% of scores
t h roug h out eaCh c h apte r probabilities toward the tail in a normal distribution? (b) Bottom 10% of scores
H 4013 (b) 3050 ) 0250 (d) 0508 {6} Top 50% of scares
helping students assess & L & I
. . D=2(9)'82' 1~ =2 (9)'82 L =2 () 'E'p@'|l 2Z(P)'96'L =7 (9) 180~ 7(q) 'SZ'0=Z () 'Z '{¥) JOOS MBS
their understandmg of key S008I} 15 A5 e, PO o T B DB S i e SJDTE: 2 GG SSE) L G L SORMRREY
concepts. .
i -
| like the objectives, the
readability of the text, the
o ENO-0F-CHAPTER PROBLEMS 12

straightforwardness of the
presentations of concepts,
the problems that are quite
appropriate on many levels
(computation, theory, etc.),
and the emphasis on

factual Prontems
i

SPSS
—Ted R. Bitner,
e T T , DePauw University
oyl e - | eoe

More than 30 problems (organized by type) at the end of each chapter
provide a wealth of opportunities for practice.



A FOCUS ON RESOURCES

®SAGE edgew edge.sagepub.com/priviterastats2e

Instructor Edge—

SAGE edge for Instructors supports teaching by
making it easy to integrate quality content and create
a rich learning environment for students. The SAGE
edge instructor site includes:

®SAGE edge o]

* Extensive author-created test bank
* Sample course syllabi

* Editable, chapter-specific PowerPoint slides
* EXCLUSIVE Access to full-text SAGE | - — FA_nmcs 1

. . Statistics for the Behavioral Sciences
journal articles

TN A 2 SAGE edge (11w ‘0 SS0mT T e Sanavora

* Multimedia content

* Lecture notes ‘

* A course cartridge for easy LMS integration ﬂ

Student Edge—

l | @SAGE edge ==
SAGE edge for Students provides a personalized

approach to help students accomplish their ;
coursework goals in an easy-to-use learning
environment and features elements such as: ‘

i
* Mobile-friendly eFlashcards and quizzes L i

* An online action plan that includes tips and
feedback on course progress

—1
i Action plan
|

e Chaptar |- ntraduction to Stktics

* Chapter summaries
* Interactive exercises and meaningful web links

* EXCLUSIVE Access to full-text SAGE journal
articles

Price Edge—

SAGE provides students a great value and is priced
40+% less than the average competing text price.

Also Available:

* WebAssign, a powerful tool for creating online, : ,
auto-graded homework specific to the text e e U TS Y

* Student Study Guide, with additional activities
and exercises—only $5 when bundled with the text! “I think the resource package is excellent.”
—Ronald W. Stoffey,
Kutztown University of Pennsylvania
L N N
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