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FOREWORD

It is less than sixty years since broadcast news began to take over from the
press as the prime source of up-to-date information about current events in
the world at large. The turning point was almost certainly the European crisis
which culminated in the Munich agreement of September 1938. Then war
seemed inevitable and radio, for the first time, showed that it could deliver
news to an anxious audience faster and with more immediacy than the best
run newspapers. The Second World War confirmed the trend, not just in
Britain itself, where the nation gathered each night round its wireless sets to
listen to the Nine O’Clock News for an authoritative account of the swaying
fortunes of war, but more widely through the BBC’s European and Overseas
Services, which established then standards of reliability and professionalism
which have been maintained to this day.

Yet the BBC, then a monopoly, had been slow in appreciating the impor-
tance of broadcast news. Reith, its founder, and his senior colleagues were
deeply suspicious of journalists, and it was not until 1937 that the BBC
appointed its first professional, R.T. Clark, to be its News Editor. The previ-
ous year, a proposal by a young, newly-recruited Topical Talks Assistant,
Richard Dimbleby, for the creation of a team of BBC reporters and the intro-
duction of voiced reports in bulletins had fallen on deaf ears. So had a
proposal for the setting up of a corps of BBC correspondents put forward
by Commander Stephen King-Hall, a noted broadcaster of the period.

Andrew Boyd’s book vividly reflects the distance travelled since those early
days and graphically portrays the vast new industry which the growth of the
broadcast news media has brought into being. It is not just that news has
become the staple ingredient par excellence of both radio and television. Nor
is it just that nowadays far more people get their daily ration of news from
hearing it or seeing it, than from reading it. It is also that the number of
sources of broadcast news has greatly increased with the proliferation of radio
and television channels, and that technological advances have brought the
gathering, processing and presentation of news to a remarkably high pitch of
speed and sophistication.

Andrew Boyd rightly focuses on the skills required in a profession which
long ago ceased to be the province of talented amateurs. Young people who
read his book will find in it not only a profusion of first-hand information
about what it is like to work ‘at the coal face’ in this demanding trade and
on how news is gathered, processed, edited and packaged in the various
sectors of the television and radio industries, but also a great deal of practi-
cal instruction on the craft of television and radio news broadcasting, from
the first indications of a breaking story to the full treatment in a news
programme. But behind the hard-nosed, down-to-earth approach of the
experienced news editor there is the frequently reaffirmed awareness of the
special responsibilities of broadcasting journalists and the fundamental values
— independence, integrity, dedication to the truth — without which there can
be no good journalism, however well developed the skills.

Gerard Mansell

Former Deputy Director-General of the BBC; Managing Director of BBC
World Service and Chairman of the Joint Advisory Committee for the Training
of Radio Fournalists, now NCTBY (National Council for the Training of
Broadcast Journalists)
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HOW TO USE THIS BOOK

The pace of change is hotting up. When I sat down to write the first
edition of this book a decade ago I never imagined it might run to
four editions — nor that the need would exist for that. But new technol-
ogy and new techniques are turning broadcasting inside out. This
fourth edition of Broadcast Fournalism reflects those extensive changes
and may even anticipate a few of the new media opportunities peering
over the horizon.

But above all, Broadcast Fournalism is a practical manual for
reporters eager to make a career in the hectic world of broadcasting.
It offers a clear insight into the arena of electronic news and, with
extensive illustrations, provides step-by-step practical instruction in all
the essential skills of broadcast reporting.

The three main parts — Broadcast Journalism, Radio, and Television
— systematically lay the foundations required by the aspiring broadcast
journalist.

Part One deals with the business of newswriting, newsgathering,
interviewing, programme making and presentation, focusing on the
common ground between radio and television.

Parts Two and Three place those skills firmly in the context of the
radio and TV newsroom. Each begins by taking the reader behind the
scenes, first to experience the atmosphere in the internationally
respected newsroom of the BBC World Service in London and then
to the stimulating world of I'TN.

How the equipment works and how the reporter should use it is
clearly explained in the sections on television and radio, which offer
instruction in the basics of camerawork, recording for radio, editing
pictures and audio — incorporating the latest digital technology — and
TV scriptwriting.

A section on careers outlines the jobs available and offers a plan of
campaign for those determined to break into broadcasting, from the
first approach to preparing for the interview. The question of training
is covered and a preliminary list of courses is given.

Each chapter ends with a set of practical suggestions for developing
the skills outlined. These form the basis of a training course which you
can use to teach yourself or others.

Xiil



How to use this book

The aim has been to produce a comprehensive manual — a tool —
to be grasped and used by students, teachers and practitioners of
broadcast journalism alike.

Andrew Boyd
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PartOne

BROADCAST
JOURNALISM

The quintessence of journalism as high art: filling the void at zero hour
on a subject you know absolutely nothing about.
— TONY SAMSTAG, BBC WORLD SERVICE STRINGER, OSLO



