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When first mv1ted to write this book, I env151oned a text that would be at once
solidly. Saenhﬁc and warmly human, factually rigordus and" mtelIect'ually b
prévocatxve It would reveal social psychology as an investigative reporter
might, by providing an up-to-date summary of important social phenomena, as
well as how scientists uncover and explain such phenomena. It would be rea-
sonably comprehensive, yet would also stimulate students’ thinking—their
readiness to inquire, to analyze, to relate principles to everyday happenings.

How does one select material for inclusion in a “reasonably comprehensive”
introduction to one’s discipline--one long enough to,allow rich narrative (to
weave a story) but crisp’ En@ugh not to overwhelm? I have sought to present
theories and findings that are neither too esoteric for the typical undergraduate
nor better suited to other courses in sociology or psychology. I have chosen in-
stead to emphasize material that casts social psychology in the intellectual tra-
dition of the liberal arts. By the teaching of great literature, philosophy, and
science, liberal education seeks to expand our thinking and awareness and to
liberate us from the confines of the present. Social psychology can contribute to
these goals. Many undergraduate social psychology students are not psychol-
ogy majors; virtually all will enter other professions. By focusing on humanly
significant issues, one can present the fundamental content that preprofes-
sional psychology students need in ways that are stimulating and useful to
all students.

And what a feast of ideas social psychology offers! In all of recorded history,
human social behavior has been studied scientifically for barely more than one
century—the one just past. Considering that we have barely begun, the results
are gratifying. We have amassed significant insights into belief and illusion,
love and hate, conformity and independerice.

Much about human behavior remains a mystery, yet social psychology can
now offer partial answers to many intriguing questions:

« Will people act differently if they first adopt new attitudes? If so, how
can we best persuade them?
« What leads people sometimes to hurt and sometimes to help one
another?
» What kindles social conflict, and how can we transform closed fists into
helping hands?
Answering such questions—my mission in the pages that lie ahead—expands
our self-understanding and sensitizes us to the social forces that work upon us.

Organization

The book opens with a single chapter that introduces social psychological
methods of inquiry. The chapter then warns students how findings can seem
obvious—once you know them—and how social psychologists’ own values

* EWTREREILE, ABEHBUNET 14~16 EH A2 OBEEMAANE, HIWINERERS
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permeate the discipline. In addition, a new section, “Some Big Ideas in Social
Psychology,” introduces the book’s overarching themes of how we construct
our social reality, social intuition, social influences, personal attitudes and dis-
positions, biological behavior, and applications to everyday life. The intent is to
give students just enough to prepare them for what follows.

The book then unfolds around its definition of social psychology: the scien-
tific study of how people think about (Part One), influence (Part Two), and relate
to (Part Three) one another, and the application of the principles of social psy-
chology in everyday life (Part Four).

Part One examines social thinking—how we view ourselves and others. It as-
sesses the accuracy of our impressions, intuitions, and explanations.

Part Two explores social influence. By appreciating the cultural sources of our
attitudes and by learning the nature of conformity, persuasion, and group in-
fluence, we can better recognize subtle social forces at work upon us.

Part Three considers the attitudinal and behavioral manifestations of both
negative and positive social relations. It flows from prejudice to aggression, and
from attraction to helping, and concludes by exploring the dynamics of conflict
and peacemaking,.

This edition, like its predecessors, has a multicultural emphasis that can be
seen in the treatment of cultural influences in Chapter 6 and integrated through-
out the text in the inclusion of research from various cultural settings. All au-
thors are creatures of their cultures, and I am no exception. Yet by reading the
world’s social psychology literature, by corresponding with researchers world-
wide, and by traveling abroad, I have sought to present the world of social
psychology to a worldwide student audience. The book’s focus remains the
fundamental principles of social thinking, social influence, and social relations as re-
vealed by careful empirical research. But hoping to broaden our awareness of the
whole human family, I aim to illustrate these principles transnationally.

To assist readers, I have organized chapters into three or four sections. Each
begins with a preview and ends with a summary highlighting the organization
and key concepts.

Believing with Thoreau that “anything living is easily and naturally ex-
pressed in popular language,” I have sought, paragraph by paragraph, to craft
the most engaging and effective book possible. A bright, four-color design com-
plements the text revisions and enhances the impact of the photos and fig-
ures. As before, definitions of key terms appear both in the margins and in the
Glossary.

Eighth edition features

This eighth edition offers

¢ Current Research: A thorough updating, with more than 500 new
citations and examples and many new figures and tables, keeps the text
on the cutting edge of social psychology.
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The Story Behind the Research: This feature offers interviews with
researchers to illuminate the thinking behind contemporary, cutting-edge
studies, as well as classic research.

Focus on: This feature examines current events related to social
psychology and the role of social psychology in everyday life.

Making the Social Connection: Located at the end of each chapter,

this section links content across chapters and encourages the reader

to view a related video clip on the SocialSense CD-ROM that comes with
the book. '

Personal Postscripts: Each chapter concludes with a reflection on the
significance of a topic from the chapter, followed by a “What do you
think?” question encouraging readers to apply ideas in social psychology
to their experience. ,

Media icons: Each chapter offers two types of margin icons to alert
students to related content and activities that can be found on the
SocialSense CD-ROM or the Online Learning Center. The SocialSense
CD-ROM icon appears both within and at the end of each chapter,
prompting students to view brief video clips of researchers and
important concepts. The Online Learning Center icon directs students to
visit the text’s website at www.mhhe.com/myers8, where they will find
scenarios, interactivities, quizzes, and additional study aids related to
concepts in the text.

Eighth edition chapter-by-chapter revisions

1

Introducing Social Psychology

New section “Some Big Ideas in Social Psychology” covers overarching
themes of how we construct our social reality, social intuition, social
influences, personal attitudes and dispositions, biological behavior, and
applications to everyday life

New figure “Some Big Ideas in Social Psychology”

PART 1 SOCIAL THINKING

2

The Self in a Social World
New coverage of the spotlight effect

New research on predicting our behavior, self, and self-esteem, and
secure self-esteem
New Focus on: Self-serving bias

Social Beliefs and Judgments
Updated coverage on the limits of intuition and on self-fulfilling
beliefs

Behavior and Attitudes

Current events examples of cognitive dissonance, foot-in-the-door
phenomenon

New figure and updated coverage of cognitive dissonance

New research study on amnesia and self-justification

ass
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PART 2 SOCIAL INFLUENCE

5
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Genes, Culture, and Gender
Updated coverage of genetics, plus culture, cross-cultural norms
New research on universal behavior and language patterns, male and

female sexuality, biology and culture, plus universal dimensions of social
beliefs

New figure on gender differences

Conformity
New research on reactance

Persuasion

New coverage of persuasion and group identification

New table on persuasion principles

Current research on the persuasive message, counterarguments, and
attitude inoculation

Updated and expanded coverage on inoculating children against
advertising, plus the Motherhood Project, and attitude inoculation

Group Influence

New figure on the effects of social arousal

Current events examples of deindividuation, and defections from the
majority

Updated coverage of physical anonymity, polarization, group
brainstorming, and recent research on the symptoms of groupthink

PART 3 SOCIAL RELATIONS

Prejudice: Disliking Others

Significantly revised and updated with chapter co-author, Steven
Spencer

Updated coverage of weight discrimination, gender discrimination,
distinctiveness, and perceiving people who stand out

New research on racial discrimination with new figure

New sections on social dominance orientation, the motivation to avoid
prejudice, and the consequences of prejudice

10 Aggression: Hurting Others

Updated material on genetic influences of aggression, frustration
response, observational learning
New figure on revised frustration-aggression theory

Updated coverage of media influences on pornography and sexual
violence, plus updates on television’s effect on behavior and television’s
effect on thinking

New section and research on media influence/video games

11 Attraction and Intimacy: Liking and Loving Others

New research and new table on relationship distress

Updated coverage of ostracism, similarity and complementarity,
perceived equity, and satisfaction
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« New Focus on: Implicit egotism
« Significantly updated section on who is considered attractive

12 Helping

» New Focus on features on the benefits and costs of empathy-based
altruism

« New research on helping strangers around the world, and on modeling
altruism

13 Conflict and Peacemaking

» Updated material on competition breeding conflict, external threats
breeding internal unity, and updates on desegregation

« New research on simplistic thinking and on misperceptions

« New Focus on: Why do we care who wins?

In appreciation

Although only one person’s name appears on this book’s cover, the truth is that
a whole community of scholars has invested itself in it. Although none of these
people should be held responsible for what I have written—nor do any of them
fully agree with everything said—their suggestions made this a better book
than it could otherwise have been.

A special “thank you” goes to Steven Spencer, University of Waterloo, for his
contribution to Chapter 9 (Prejudice). Drawing on his extensive knowledge of
stereotyping and prejudice, Spencer updated and revised this chapter.

This new edition still retains many of the improvements contributed by con-
sultants and reviewers on the first seven editions. To the following esteemed
colleagues I therefore remain indebted:

Mike Aamodt, Radord University Susan Beers, Sweet Briar College

Robert Arkin, Ohio State George Bishop, National University
University of Singapore
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Galen V. Bodenhausen,
Northwestern University

Martin Bolt, Calvin College

Amy Bradfield, Iowa State
University

Dorothea Braginsky, Fairfield
University

Fred B. Bryant, Loyola University
Chicago

Shawn Meghan Burn, California
Polytechnic State University

David Buss, University of Texas

Thomas Cafferty, University of
South Carolina

Jerome M. Chertkoff, Indiana
University

Russell Clark, University of North
Texas

Diana L. Cordova, Yale University

Karen A. Couture, New Hampshire
College

Cynthia Crown, Xavier University

Jack Croxton, State University of
New York at Fredonia

Anthony Doob, University of
Toronto

Philip Finney, Southeast Missouri
State University

Carie Forden, Clarion University

Kenneth Foster, City University of
New York

Dennis Fox, University of Illinois at
Springfield

Carrie B. Fried, Winona State
University

William Froming, Pacific Graduate
School of Psychology

Stephen Fugita, Santa Clara
University

David A. Gershaw, Arizona Western
College

Mary Alice Gordon, Southern
Methodist University

Ranald Hansen, Oakland University

Allen Hart, Amherst College

Elaine Hatfield, University of
Hawaii

James L. Hilton, University of
Michigan

Bert Hodges, Gordon College

William Ickes, University of Texas at
Arlington

Marita Inglehart, University of
Michigan

Chester Insko, University of North
Carolina

Jonathan Iuzzini, Texas A&M
University

Meighan Johnson, Shorter College

Edward Jones, Princeton University
[deceased]

Judi Jones, Georgia Southern
College

Martin Kaplan, Northern Illinois
University

Timothy J. Kasser, Knox College

Janice Kelly, Purdue University

Douglas Kenrick, Arizona State
University

Norbert Kerr, Michigan State
University

Charles Kiesler, University of
Missouri

Marjorie Krebs, Gannon
University

Travis Langley, Henderson State
University

Helen E. Linkey, Marshall
University

Diane Martichuski, University of
Colorado

John W. McHoskey, Eastern
Michigan University

Daniel N. McIntosh, University of
Denver

Annie McManus, Parkland College

David McMillen, Mississippi State
University



Robert Millard, Vassar College

Arthur Miller, Miami University

Teru Morton, Vanderbilt University

Todd D. Nelson, California State
University

K. Paul Nesselroade, Jr., Simpson
College

Darren Newtson, University of
Virginia

Stuart Oskamp, Claremont
Graduate University

Chris O’Sullivan, Bucknell
University

Ellen E. Pastorino, Valencia
Community College

Sandra Sims Patterson, Spelman
College

Paul Paulus, University of Texas at
Arlington

Scott Plous, Wesleyan University

Nicholas Reuterman, Southern

Illinois University of
Edwardsville

Robert D. Ridge, Brigham Young
University

Nicole Schnopp-Wyatt, Pikeville
College

Wesley Schultz, California State
University, San Marcos

Vann Scott, Armstrong Atlantic State
University

Linda Silka, University of
Massachusetts—Lowell

Royce Singleton, Jr., College of the
Holy Cross

Stephen Slane, Cleveland State
University

Christine M. Smith, Grand Valley
State University

Richard A. Smith, University of
Kentucky

Mark Snyder, University of
Minnesota

Sheldon Solomon, Skidmore College

Matthew Spackman, Brigham
Young University

Garold Stasser, Miami University

Charles Stangor, University of
Maryland at College Park

Homer Stavely, Keene State College

JoNell Strough, West Virginia
University

Eric Sykes, Indiana University
Kokomo

Elizabeth Tanke, University of Santa
Clara

William Titus, Arkansas Tech
University

Tom Tyler, New York University

Rhoda Unger, Montclair State
University

Billy Van Jones, Abilene Christian
College

Mary Stewart Van Leeuwen, Eastern
College

Ann L. Weber, University of North
Carolina at Asheville

Daniel M. Wegner, Harvard
University

Gary Wells, Iowa State University

Bernard Whitley, Ball State
University

Kipling Williams, Purdue
University

Midge Wilson, DePaul University

I have additionally benefited from feedback on the seventh edition provided
by many instructors who responded to a survey they received by e-mail prior to
the creation of the eighth edition. My sincere thanks also to the following sev-
enth edition reviewers, who provided detailed comments that helped to shape

this edition:

Preface
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Charles Daniel Batson, University of Tom Gilovich, Cornell University
Kansas Tim Kasser, Knox College

Jonathon D. Brown, University of Norbert L. Kerr, Michigan State
Washington University

David Dunning, Cornell University C.R. Snyder, University of Kansas

Alice H. Eagly, Northwestern Mike Wessells, Randolph-Macon
University College

Leandre Fabrigar, Queen’s
University

Finally, a number of teacher-scholars reviewed these new chapters, rescu-
ing me from occasional mistakes and offering constructive suggestions (and
encouragement):

Steve Baumgardner, University of Maurice J. Levesque, Elon
Wisconsin-Eau Claire University

Timothy C. Brock, Ohio State Terry F. Pettijohn, Mercyhurst
University College

Deana Julka, University of Portland Carolyn Whitney, Saint Michael’s

Joachim Krueger, Brown University University

I am indebted to each of these colleagues.

Hope College, Michigan, has been wonderfully supportive of these succes-
sive editions. Both the people and the environment have helped make the ges-
tation of Social Psychology a pleasure. At Hope College, poet Jack Ridl helped
shape the voice you will hear in these pages. Kathy Adamski has again con-
tributed her good cheer and secretarial support. Brandi Siler and Stacey Zokoe
faithfully sent for and photocopied the hundreds of articles from which this
new edition is updated. And Kathryn Brownson did library research, edited
and prepared the manuscript, managed the paper flow, proofed the pages and
art, and prepared the page-referenced bibliography and name index. All in all,
she midwifed this book.

Were it not for the inspiration of Nelson Black of McGraw-Hill, writing a
textbook never would have occurred to me. Alison Meersschaert guided and
encouraged the formative first edition. Senior Sponsoring Editors Rebecca
Hope and Mike Sugarman and Director of Development and New Media Judith
Kromm helped envision the execution of this eighth edition and its teaching
supplements. With warmth and creativity, developmental editor Ann Green-
berger collaborated with me every step of the way, envisioned new ways
to summarize research and concepts in visual diagrams, and organized the
SocialSense CD-ROM. Editorial coordinator Kate Russillo engaged the review-
ers, managed the supplements, and organized the end-of-book glossary. Senior
Project Manager Rebecca Nordbrock patiently guided the process of converting
the manuscript into finished book, assisted by copyeditor Laurie McGee's per-
ceptive fine-tuning.

After hearing countless dozens of people say that this book’s supplements
have taken their teaching to a new level, I also pay tribute to Martin Bolt (Calvin
College), both for his authoring the study guide and for his pioneering the ex-
tensive instructor’s resources, with their countless ready-to-use demonstration
activities.



Supplements

Social Psychology, eighth edition, is accompanied by a comprehensive and fully
integrated array of supplemental materials, both print and electronic, written
specifically for instructors and students of social psychology.

The supplements listed here may accompany Myers, Social Psychology, eighth
edition. Please contact your McGraw-Hill representative for details concerning
policies, prices, and availability as some restrictions may apply.

For the instructor:

Instructor’s Manual
Revised by Jon Mueller, North Central College

This manual has been highly praised as an excellent and useful tool for social
psychology instructors, whether they are new to teaching or veterans of the
course. For each chapter, the manual contains a chapter outline, lecture and dis-
cussion ideas, demonstrations and project ideas for the classroom, as well as
student assignments. In addition, media resources are provided, along with
contact information for each producer and distributor. To facilitate classroom
activities and student review, the Instructor’s Manual provides chapter outlines,
demonstration, and project materials on separate pages for easy duplication
and distribution to students.

Test Bank and Computerized Test Bank
Kristine Anthis, Southern Connecticut State University

The Test Bank contains more than 1,500 multiple-choice questions. Each item is
classified as definition, factual, or conceptual for easier selection and use by the
instructor. A page reference ties each item back to the text. The Test Bank is
available on the Instructor’s Resource CD-ROM in Microsoft Word™ files
and in a computerized format that works with both Macintosh and Windows
platforms.

Instructor’s Resource CD-ROM

This tool allows instructors to customize their lecture presentations using
McGraw-Hill materials. Resources for instructors include the Instructor’s Man-
ual, PowerPoint presentation slides by Curtis Brant of Baldwin-Wallace College,
the Test Bank, and a link to the text’s Online Learning Center.

The Test Bank and Computerized Test Bank form an integral part of the
Instructor’s Resource CD-ROM. The Test Bank has been revised by Kristine
Anthis of Southern Connecticut State University. The Computerized Test Bank
works with both Macintosh and Windows platforms and includes a fully func-
tioning editing feature that enables instructors to integrate their own questions,
scramble items, and modify questions.



