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Preface

I first met the lead author of Ouiline of Consumption Capital,
Professor Ying Guangrong, during the compilation of the Traditional
Chinese Culture Series in 1989 and the subsequent founding of the
Dadao College. The deep influence he left on me was in part due to his
extraordinary strength of character, demonstrated by his walks ouiside
in the bitter winter’s chill, wearing only a short sleeved shirt; but
even more so because he possessed a unique young mind, courageous
and obsessive in the search for truth. On May 5", 2003, Professor
Ying Guangrong submitted a proposal to Premier Wen Jiabao, which
allowed Chinese Medicine to break through the previous consensus and
enter into the main anti-SARS battlefield. This heroic action highlight-
ed his concern and love for society, and received praise from his
peers.

In Chinese culture, people are taught that learning cannot be
limited to each specific discipline; it is never believed that science is
limited only to science, art only to art, management only to manage-
ment, economics only to economics, ete. Chinese culture enlightens
and educates people to think of Dao ( Principles) behind science,

art, management and economy. Based on his fundamental understand-
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ing of Chinese culture, Prof. Ying Guangrong, in Principles of Eco-
nomics, explains from the perspective of a non-economist, how the
economy works. I can still remember clearly how we met by chance in
a forum seven years ago, and how he talked eagerly to me about
“Taiji’s two-directional opposing attitude, together with Dao’s moral
transactions” and his design of a “moral and harmonious consump-
tion system” all night; unable to conceal both the confidence and the
joy these subjects gave him.

He has abundant confidence, and looks to put his theories into
practice. However, a solid foundation is needed for the practice of the
theory. Intervention and guidance with the public’s trust and authority,
and the proper utilization of the lever of consumer capital are both nee-
ded. Problems in every existing market on earth today can be solved,
and the advancement of a harmoniously developing society can truly
begin. The publishing of Qutline of Consumption Capital, one of the
results from Prof. Ying’s research, will undoubtedly have not only a
great influence on the world economy, but will provide invaluable in-
sight to its readers. Its fulfillment will link the ancient and the mod-
ern, the east and the west in the new hope it brings. This, is it's

Preface.

Founding President of the European-Chinese Exchange &
Promotion Association

Qi Jiyi
In Beijing in June, 2011
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