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Exhibition designs always exist for a short period. The regular exhibition activities always
extend about three to seven days. The shorter ones maybe those promotional activities
that only last dozens of minutes, and longer ones last no more than couple of months.
They do not have past, future, and not enough time to accumulate as well. According
to these characters, a ingenious design is necessary to not only convey the product or
service information to the audiences, but also deeply impress them.

Shape, color, graphics, displays, experience of the process, every link needs to be
designed with explosive force, thus rapidly project to the audiences' brain, and form
symbols of impression. The exhibition space design challenges the designers not only their
profound design skill, but also need their burst of inspiration. So a outstanding exhibition
space could be regarded as a modeling or a behavior art.

This book shows unique design ideas of the modern exhibition designs through six
aspects: automobile exhibition spaces, thematic exhibition spaces, festival exhibition
spaces, stage designs, fashion shows and art installations.

Large imput, elaborate production, grand scene, and multi-function make out the richness
and diversigy of car exhibition. This book recommends the theme exhibition of Audi,
Lamborghini, Benz and other international brands, which will let you master the display
design patterns and trends of international high-end brand.

Theme exhibition featuring specific theme and distinct individuality. Here we include K-11,
the whole shopping mall display which focus on the art display, and there are more major
trade shows and art exhibitions, showing the personality of each brand, no matter the
concept, the color, or the shape all make people feel impressived.

Festival consumption is always the important link of every big shopping center. How to
make new topics, how to attarctive customers, how to lead the consumption. The exhibiton
included in this book will access to your recognition.

Stage design is a transboundary integration of art, culture and spreading. The stage
design recommended by this book including Oscar Award Venue which creats a dreamy
space and makes people feel intoxicated.

From the Milan Fashion Show to the brand new release show, fashion trend is always the
popular topic between us. Every brand racks their brains tries to produce the new trend of
the year. Brand exhibition is the stage on which every brand contests and shows their best
design.

Art instalation, is the crystallization of art creation, and it' s also the focus of exhibition. The
projects included in this book is mainly focus on the concept design, and aim to inspire
you.

This book focus on the shape design, and spreads the concept of space design. As the
new materials, new technology and new marketing model has being changed, appears
the technology guide, interactive installations, six senses expericience, and the emotional
marking instead of the old product marketing. For this, The Cool by Exhibiton Designs will
seize the inspiration of exhibition design together with you.
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AUTOMODILE EXHIDITION SDPACES

008 © FE=wim “Wi@IL” BT Audi Ring at Frankfurt Motor Show 2011

024 © M8 A1) B E % B #fuh Audi AreA1 Roadshow Barcelona

030 © 2011 (= miEEBRE—RiE “F=jE" Audi “Open Space”
Buchmesse 2011 Frankfurt am Main

038 © 2011 588 E Audi AG, Auto Shanghai 2011

042 © 2011 EER2#EEERE T Lamborghini Stand at the Auto Shanghai 2011

046 ©) 7= Streetscape

050 © E= T I-WAY

060 © #FEL—FU x> Mercedes-Benz Arena

072 © Z = 2007 % f& Tokyo Motor Show 2007

076 © 2011 £ =18 = {§E [ & JT Lamborghini IAA 2011
Frankfurt

082 © M E %= i=8r B8 Lexus L-finesse
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086 ©) #3#A 2009 L5 & i< = & JE i Samsung Messestand,
Internationale Funkausstellung IFA 2009, Berlin

096 © #&H# K11 442 A8 Hong Kong K11

114 © 718536 Studio Job House

124 ©) B H Z78 Summer of Love

126 © #FHEE EAE Delhi Art Gallery

130 © ;8% >~ % Housewarming MyHome e

134 Ot R FF# 150 £ £ 82 Y150 Nissan Pavilion

140 © H A {E %4 £ 8§7 Japan Tradition Innovation

146 © 2 25 ™ Thin Black Lines Exhibition Space

150 ©)1i¥ % Motion

154 ©)1g H & 3% 7= a3 5.0 A Reception Center for Futian Electronics

158 © “#” 3z77{& The Orange Cube

166 © 361@IFFT

168 ©)& & Bone Exhibition

170 Ok 9582 A Feast

178 © A 819 B 28 Second Nature

182 OB T4 Fap Z K4 Super Fiber Revolution—Miami

186 OB R4 4 % 1p = 5 2¢ Super Fiber Revolution

188 O xHiE#i % Visual Dialogue

194 Otk &4t 70 £ K 88 Hirata No Boshi

198 © “#%” ==ja] INDULGI

204 © “CATALOG” {k#ijE CATALOG Beijing

208 © =1 Cloud Cities

210 ©3# 114 Elastic Rope

212 ©) ILLOIHA & 518 5% &8 ILLOIHA Omotesando

214 ©) Established & Sons 2011 §4)# @ Established & Sons@LDF

218 O A E Ri&vHEYE Ghost Stories 2nd Chapter

220 © “HRmE” 2=[8] Ghost Stories

222 Of#e “38” Ring

224 Ok 1£/R 2022 15544 Qatar FIFA

230 © LG Hausys 487 2011 2= 7Bt R RARNES
LG Hausys at Architecture World 2011 in Frankfurt

232 O MTV W45 288 MTV Networks Headquarters

238 O 7t 3242 12 B A Mental Health Clinic in Akasaka

242 ©1&113% Design Tide 08 Torri

246 Ok =% 48 2011 PARE 22 I ¢] Stiebel Eltron Trade Fair Stand
ISH 2011 Frankfurt

252 ©8 ##3% 2011 B @ 5 Euroshop 2011
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258 © HAEHBHEZIEEN: ItH 251 R The Toy Story of
Harbor City

264 © 7 25 Star Light Garden

268 © FARRT 5 2011 EhE 2 i Times Square 2011
Christmas Decoration in Hong Kong

IR0 EE 1881 GHERDEEDLLELAE
The Court Carriage in 1881 Heritage

276 © M ZEMAETE TS The Lantern

Festival in Liwan Lake Park
Ly >0
o . ol

280 © #HFAEITHE LTS The Lantern
STAQE CESIQNS

Festival in Yuexiu Park

286 © F##1#E & EAYFE Opera on the Floating Stage

290 © # F&fEIpe & H 213 Medea E Edipo A Colono Scenography

294 ©) 41 Ao-red

296 ©) £ 82 Jm B Hr K R 43 Bl 1% The Sets for the 82nd Annual Academy Awards
300 © £ 81 jREET-F M 8230317 The Sets for the 81st Annual Academy Awards
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FASHION SHOWS

304 © 2011 EHA% | B %35 Spring / Summer 2011 PRADA Woman Fashion Show
306 © 2011 & \11)i:[‘$ I B 5% % Spring / Summer 2011 PRADA Man Fashion Show
308 © 2008 ik Fk | Z 4 % F Fall / Winter 2008 PRADA Woman Fashion Show

310 ©) 2008 #$i1k B 2555 2008 PRADA Man Fashion Show

312 © T k4% Industry Chain

© ARfatEwit « B/RE%HE SR % E Studio Job Viktor Rolf Cutting Edge Couture
© 2012 B ZE=15ia4& 2012 Summer Metronome

318 © B IEF|E K 2010 HFZEr % & Ao-philip Lim Spring 2010
320 © [E7/R * EE 40T % % Neil Barrett Fashion Show AW10
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324 © 1ah 41 Burnham Pavilion
326 © JNBY

330 © FE 5% Osmosis

332 © #1418 Bloomberg Pavilion
334 © #B7A KT Growing Vases
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Audi Ring at Design Company: Schmidhuber + Partner, Munich
Frankfurt Motor 7
Show 2011 ; AEERARFR, 2011 DIER@IE (Audi Ring) R BINERRMATEEM D, IMAEEL. BT 100 K, 570 X,

® 12K, EPHEEHRERIT, WifRBEBELTHERXREFHE. EEEM2REATH, IMELTEAKFOTH.
FEBSRBEBFS. IH. ME. BrREHTHZE, SEELHBITNE, RTRARAK. th&igit. L@, K%,
MERPER, BPER, £RITERGZ=E, ENHFRLBIED. ZHART, ESfEBRBEMBOES— “R
WA, BBkk . BTERLERBING, BBIELSE, WY LR.

MR, ATSIH. TEFBREHEBER, “HEidultra”, “8id@connect” , “Hid e-tron” RFIEAE, T3 55k,
Biiza, HSFER. SRk MWEI=E, SiEHI. Rib A2, Eib urban X £ BAERMETR, REIRL.

Bl Ring A . HALAR, REARTE. RBBINAL, 400 X HiEHd Ring ¥#HAK, itk LI.
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