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B UBGR S P AERM P EMERED R TiTie, HPRENXEOESS
£ (Chin-Chuan Lee) .#X H £i(Yuezhi Zhao) . i#% 4%, (Zhongdang Pan) .{i] #} ( Zhou
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ThEEFRBIAAFFMAMKILE. REME CHITL, XN B R2IEH
BAL ST — 1 T E W2 5Y BCE 5 BUS ) B9 2F & 04 8 wa % 1 6918 1
5NE. MAEEERR HER#H . F—FENBBEFUENLENZ N,
BAKESE TR, EEE IR, F=ANEENH D NESCE, K E B
BT FIICHAPRNEGETR. FUArhHtESELRASI R, EFHEY A
B RS MEIS SN ES) @

FEX PUAEVE Y o, X A A R B A AR A R s R o, TR 7E BB
B EHRSN ERRTHEHES AREEER T MAEIREE. BAKA
43 Media,Market ,and Democracy in China , }H XX B+ RHRE HPFER
PRAETFTHPEEEMBIALTFTERN ., MO RBGEERE: T EAERN
WAL FISE LS B BUR LT & 0, 23R 5 Rg G, P E At 548

O XRTEBECARTTFINIRMLR TR UMUK - ST, MIERSF (BB T ¥, £ R R

#t 2000 4EfR .
@ ZFELE. WS CPEEHEDIE AR R B, (4 BF 5K 2004 455 3 .



$—8 RO 9

MBURRTF 2%,

HBSEMASARE R AR T REE N AR, BERIHE T HEMGES RIEG A
HERE, PEICEERENEIBRE TSR ESLFXASFRE. M
FHU A GBI KRN RBIHT © EHF X H MBI 2T 2w .

BARG EHBBIA R T £ RN A FEMM S BEAF T LT
B, R B, — AR A LR R R AR . RIS ¥ S EREAT
FZEA—ERMEEFARER LT LUE BB R ; FIo FATTAT LUK H% ) 82
REEMBRAEFT 0 A R R H AR ER .

(Z)EFFH R

Fitr AT T AT FRE ERAL, EHEFFMRANTRERM
EAHTHRH T RESFEER., HPEERNIER LI Robert G. Picard, Alison
Alexander, Alan B, Albarran,Bruce M, Owend % .

MRS AR E LI

LK EARFEREAHERRMEERPTONAURERESFEER. W
Robert G. Picard(1989) ) Media Economics ; Concepts and Issue.. % BNB T
HEF¥HEAEENMERER, TS TOEEETHIRES A6, HEENT
HVEFERRIAT R SN AT BUN B RS sTi g S e Ha frF b i i
KB, ZPHEEEA L TERETE Corden(1953) .Reddawwy (1963) Z# B 2
S B B S A EERE b SRR AN T W RERIEAE T oW, R e
G, BT LRBM ERRTENE., BUARECEBRAERET¥5—
SR PR K RIX ) K FAE ST 2 E M. Alan B. Albarran S RIBiA E 4
Media Economics ;Understanding Markets , Industries and Concepts (1993) ,Glob-
al Media Economics(1998)4r BIEAR T X E M R TR UM 19 ~E R
WX BEHEZ25% MR SR B, Gillian Doyle Z£ 2002 ££ i Bt ) Understanding
Media Economics R TERAF ¥ W EEME EHA TR . AREE™ .
ERZH#S5 A BEFILE. Colin Hoskins %= A 2004 4 Bi#) Media Eco-
nomics * Applying Economics to New and Traditions Media & E S 7E TN
FrAER RPN A, IR LB, RAMBEAERNRRI G R EXLR
r#.

2. PN BT AR BB R T B R LA R AR [R) 43 STAR B 7=k 9 BF 5T, Alison



10 & PERWVEARCESR S QFRE SRR

Alexander(1998)% £ 4% ) Media Economics * Theory and Practive ,[§ T #5i54&
BEA RS A RET SR EE R P WEBUE LS, R E S e A E
B AERK BN AR BE BE. TR MEES BNEH5HS,
Robert G. Picard £ Press Concentration and Monopoly : New Perspective On
Newspaper Ounership and Operation(1988) , The Newspaper Publishing Indus-
try(1996), Stephen lacy 2 ) The Economics and regulation of United States
Newspaper (1988) X RAL* W #EAT THESE, [ #EHR A AR ALFE Bruce M.
Owens % B Video Economics(1992) , The Economics of Television ; The UK Case
(1989 %%,

3. IR A T4 e TR TR . (DBIRAENIFR . Eh 5
BTSN H H LT MM, 0 Bagdikian (1983, 1st ed; 1997 5th ed) #
The Media monopoly ,Nancy J. Woodhull Z£F 258 Media Mergers (1998), Denis
McQuail & Karen Siune % ¥ 4811 Media Policy : Convergence ,Concentration and
Commerce (1998)% . [FIBEA A0 SCRIITHE B W BRI G . (DO 3%
BHRWETT RGN 2R BTSY. 424E Robert G. Picard fT##) The E-
conomics and Financing of Media Companies (2002), J H Bf I 4% ) media
Sfirms : Structures,Conducts,and Per formances (2002) , Bi&E i+ T MB E 10
Al A [ 25 L R BB R G, L B AR B R 5388 o] A2 I By
HHEEI. Ja& UL & h 2 iy FriE R g5 — 118 — 8080 THe A R %
EARIPTERN TS SEET RN, GEHETHM R, QiGN RE
T A =S4T . Alan B. Albarran 2 X458 Time and media markets (2003)
W T E S EETT SRR, QFE AR RE 54 o B R A AL e 6]
Wt ) 0 A G A B 2K R A5 O W B S i S R R, R B AR R 45 Alfonso
Nieto #E ) Time and the Infoamantion Market * The Case of Spain (2000),
(DOFERIMNEHEZTT RGN PIR . X2 1999 FRIFIE IMM ¥ EELIE. %Al
HHREON THAEENFEENERNRREAR.C FTEQBRERLANAEM
Wb BIBRER B BRER I R BB R 5 T SR E AT R AR, BT R R R 5%
AR R L LR RN A

IR 22 Bt £ T A B AR FE , B R TR A ek, A B SIEH

@ Editoral,JMM, Voll—1,p. 3.



B Zit O M

RETFER FBENBRP AR THERELFF#HRT . HRERLF-FOFESD
[E)RE - NBIFFEBOERBE 7T LASE T 12— 26, INXHAE A R H B2 BFE A
EFRZEK. RERARR FRAEFFEA LT A O, MR
M—RR 2T F SUR B S R . IF ZEIS I L H SRR R IR T KR E I
B, W BB A S AT M E B T I 430, R L, A iR 42 BF 22 B S T R aE
AR R EE BT . TR ER R AR AT E#M R TIRBEH
HFIHAR TS B A FREE . S BLR TR £ THLE LR, A G TR BE
B R RFAEEBIR A T ¥ M EERR THARY, A T HNE.C
Fimt, Frl AT £ QU o B AT FEHE RELRFEZINE T+
IS MEREFAREEERER S, H I, W iEREFFRARMAR.,
SBA RBIEE RN AT SN SRR .. I Jowrnal of Media Eco-
nomics SCHRESEIERTIE R - %A KiE F M L A I TR E LR HF IR
G500 — 178 — BIREEF X T 1970 452 A £ IR BB A R E IR K T L AR
MHERILFRAY K. ©

(EVEREHERR

HRERPHRAN SR S BBORET M REG A E—E . BA=
HABUINRE, BATAEFEEREIRE,

X S A AT R B TR, KA RILFMEE,

1. AR E/E. 245 Ardyth Broadrick Sohn %5 ¥ 45 ) Media Manage-
ment : A Casebook Approach (1999, 2nd ed. ), Warner f§ Media Management Re-
view(1998) , Peter Block % F 4Rl Managing in the Media (2000),Jim Willis f)
New Directions In Media Management (1998), Herrick, Dennis £ 5 ) Media
management in the age of giants :business dynamics of journalism (2003) Z4E
fh. XEMERANB T EAEEHPREARE, W Media Management : A Casebook
Approach WHE T EBRE T REE S 557801, Wihih HAR G, BOR SRR 1%
EHlE BRER TR TS R 5 R TR SRS B BT A [
HBETKBEWE RO EHERB ML, Alan B. Albarran § = A\ £ 4

@ Alan B. Albarran & Sylvia Chan—Olmsted(eds), (1998) ,Global Media Economics ,lowa State Press., pp.
337~338.
@ UG MRS TR IR &R B BT R IR, BT K 2292005 ERF S,



12 O PERVERAZRCTES N - 03 KEE SR_FA B

Handbook o f Media Management and Economics(2005) X E A SEE 25
LRI RBEHER, PN B THEERSEF¥ B R R R ER R
B S LRUBRRFR T 0% .

2R RARCEE FRERAEA MEBEEZHNEHEB L. Peter K
Pringle 85 () Electronic Media Management (1997), Conrad C. Fink {5 1
Strategic Newspaper Management (1996), Albarran, Alan B #%5 ) Management
of Electronic Media (1997) ,James Redmond & Robert Trager(1998){2%5 i) Bal-
ancing on The Wire ; The Art of Managing Media Organizaton 25,7351+ T A
S R E B R RE , HEAERMBA A EMEAE , AR Z AR E hiR A&
KAGRA R MR

3. B 54/ EHF5. Patrick Hendriks (1999) #8 5 #) Newspapers : A Lost
Cause 118 T E JFi 22 W0 E 4K 00 AR W 28, I %0 B9 =l 4R ML 64T T HO 8 A 3 X
P I E A [ S, oo IR YK M8 F IR A9 R 3T, Thomas
Eisenmann (2002) #8 5 1) Internet Business Models: Text and cases, Stephen
Quinn ¥ Knowledge Management in the Digital Newsroom (2002) 53 5I#iT 7T H
KN YEXEBRFARETHWAINER. 5% Doug Underwood 5 )
When MBAs Rule the Newsroom X375 30 ) 57 B HR T fREE.

BELEHESNENRNTRAEHELFEHE¥ESE. Journal of Media Eco-
nomics M 1988 £EEITIF] 2004 4F, IR £ T 232 Fil 30, KPP G HEEEEE
LHHAR 59 5, i BB 25. 4%, WS M EEEGEASUER . SR
& AR EEREHTE METH SH 5HE ARRKns.0

BN SEREERFERE T EARMNZL A LR REHY
FSTEAG AR ). BRI R HE XA E B AR R X A
AR B IR A AR, T E AR B 7 X BRI A AR BT
XFEEERRBWAZ, DRSS A G, A bR B 1 4 g i e 2
WEELESHEEESHRE, ZR T BFRREEEERRSLFEERESEED
Hig, @

HiFHAWEEREF 5SEEPR, TERLUAT RAERNERLERAPR

O BEE XERE (EEENSFHITHIER), G S5 &3505R ), 2006 F5 1.
@  FEFFERAISCER L H R B Robert G. Picard ) The Economics and Financing of Media Compunies 55
4 T EN NS A REEERRE.



