M0k ) -
RIEWE 5L

(2012)

KEE BAEE O X W
X 5 BEE W RO LR

N
=
43¢
L
w

il



KENE #HEEOE W
B & BB W RoaEm

ZHONGGUO JILUPIAN
FAZHAN YANJIL BAOGAO

= 4 4 2 B i




MUERSE (CIP) &k

FEERAKREME . 2012 / KFE, HEEES . —tx:
Bl RAL, 2012.7

ISBN-978-7-03-035026- 8

I.@F- 0. O Q% M. LRA-FFFRHE-FE-2012
V. @952

R RRA 4 CIP BE - (2012) 5% 135166 5

Tk, B £ MR
FaEgat: s

T H: k&
@ikt FLHhE

M 4 x B o» HifR
EFER R 165
HR L4 ¥5:100717
http:// www .sciencep.com

oA Eico a5 K
BB BT SHFEBELE

012487 A% — B FF4: BS (720%1000)
2012 4E 7 AE—KEIR] Epg: 18 ¥ 320 000
EH: 48.00 5T
(A EEFRERNE, Ri-AFHESL)



TELFFEZRARBEREAE

T E Mia)

eSS

mBEX

& %
o =X
IzE
% *
X
AT
KEE

&

o
&HER
X AF
#E A

FREVEGEEK TAFYVRELK
EERALLHEE K
RP-RERENTEEARAELEHE
ARG B R AR

BREREK

RE (X)) XAERARAALELE
LEFEAREFLFR FOEE ZREHEHE
FhEE

PEEEAFHR KiIIFH (AREHE)
EX

HEAZEHE G HFFR KR
AERBFREXFREEE BHK
FEREBEN2 CEBZR) £4
FRFELFERHA T REEEHE T4
eH

FRENE EHE
EFEAFLERGEEFR
PEZHRRFR XHEBFER
AFEIHAEERGEHFR
EARE A E R

PRREKA¥

EBRBAFEE

B R A



E R A
iRt
FRZH

X B hEWEAFHREIBRERGEE ¥R

% F BERSEERATEIFS

#% % FAERPEBEENBE FARAPFXKF

i

Kristof Van den Trovst F#E P X AF X TH K PO
il

A OE E¥Fa & b MEFEAZFERGEE

¥4

% k PEGEEAFERFERELA

# A o0k F KT E FIH R A

FETXT ARWNREAFERGHEERAL &

meH 2 om FEEREAFEAERALLE

KEE R E @ & #Egm

RP-RBEIHRBENFTRARAA

FEABERLEZAFRAERS

FPESCHFELEFRFIEAZRS

AT AFETHBFIL TS



H X

KM E / 001
Abstract / 004

FE—W it /009

E-W “WRFE /014

1 HELKAPUEREENRS /014

F R EBPELFIHE / 015

o g B3 & R BUUE £ 022

Hh ) £2 3% A 45iE / 024

R A HUIEY BMARANERSE R HEBR / 031
2R FHUEEEBRR 7 033

7 LFAFEMEREEHEL /036
$£=W LRAF¥ERH /038

3.1 “RHEBEMSERE /039

3.2 L£RAHBEETEIFAE /043

3.3 L£RAEEEEEE /048

FEUE LT|A1EM /053

4.1 2011 FLF A EMREBIRHE / 053

4.2 2011 F£hELFHESFIE 7 062

4.3 2011 ERELR A ERERE / 065

4.4 BH/LXAWR /075

AT KLRHTUEFBMERBIRTR /078
5.1 2011 R ELFRFAFIE 7/ 078

5.2 2011 FF£hEL R EFERFE / 082

5.3 HAfs#is /084

5.4 LxRREBRUIR /087

SAE LFRKAhEH /099

6.1 HRELFRHRTHHEEM /100

6.2 LFRATHEREIKRS /105

PMNNNN N
o 0N WN



PELRHARARME (2012)

6.3 LRAMHETILE /108

6.4 MELRATHIKFEA / 109
ELE LR PEFEEGEE/ 111

7.1 UHNEESKERREWNL /112

7.2 LZRAINMEFREELERIK 7/ 112

7.3 2011 LR MEFFEERKRIFIE 7/ 120
7.4 LFRHMMEFEELROE /123
FENE tHHRLFRERIHA /125

8.1 FEERLFKHFEMES~ LI /125
8.2 BRIHRLFRAFAAREHE /153

8.3 HRAFELRHBITT /160

FAHE PELRAZREIEIEEXIE / 163
9.1 RHLEFH: REXWERESEBFRHEXIE / 163
9.2 LFhA¥: BV SRAEE /164
B 1 2011 FEARELRFAKEHIC / 167

ik 2 2011 £SFEFEMEMHS 7/ 190

Y33 2011 FhELRHF APSiL / 207
fisk4 ABLRARBRWR /216

x5 FTHLRAZRER /231

Bk 6 2011 FEEPRLL F BN / 240
Bk 7 2011 EXEBULERHFRRBITR / 248
Bk 8 2011 FRELFRAFEBHE R / 252
%9 2011 FEELER A KRN / 262
ik 10 (M\i¥) PEfT /272

J& 127278



Contents

Abstract / 001
1 Introduction / 009
2 Chinese Documentary Channels / 014

2
2
2
2
2
2
2
3
3
3
3
4
4
4
4
4
5
5
5
5
5
6
6.

N M bW =

S OWON =

Entire Situation of Chinese Documentary Channel / 014
CCTV Documentary Channel / 015
CCTYV Science and Technology Education Channel / 022
Terrestrial Documentary Channel / 024
Basic Featuresand Broadcast Mode of Programm Constitution / 031
Communication effects / 033
Management and Operating Mode / 036
Chinese Documentary Columns / 038

.1 Entire Situation of Documentary Columns / 039
.2 Main Features of Documentary Columns / 043
-3 Operation and Management of Chinese Documentary Columns / 048

Chinese Documentary Works / 053

.1 Type and Feature of Documentary Works in 2011 / 053
.2 Production of Chinese Documentary Works in 2011 / 062
-3 Communication of Chinese Documentary Works in 2011 / 065

-4 The Developlnent situation of HongKong and Taiwan Documentary / 075

Study of Culture, Aesthetics and Theory ofChinese Documentary / 078
Culture Features of Chinese Documentary in 2011 / 078
Aesthetic Features of Chinese Documentary in 2011 / 082
Chinese Documentary General Trend / 084
Study of Documentary Theory / 087
Chinese Documentary Market / 099
1 Production and Communication Part of Documentary Market / 100



PELRAH BEAFRME(2012)

6.2 Operating Condition of Documentary Market / 105
6.3 Operation Mechanism of Documentary Market / 108
6.4 Present Condition and Problems of Chinese Documentary Market / 109
7 Chinese Documentary Development in Network New Media / 111
7.1 Development Changes in Video Network Ecological Environment / 112
7.2 Development situation of Documentary in Network New Media / 112
7.3 Development Features of Documentary in Network New Media
in 2011 / 120
.4 Development Problems of Documentary in Network New Media / 123
Developments of the World Documentary / 125

.1 Major Countries Documentary Creation and Industry Situation / 125

7
8
8
8.2 Logic of Natural History Documentary / 153
8.3 International Documentary Main Festival / 160
9 Problems and Countermeasures of Chinese Documentary / 163
9.1 Public Documentary: Dissemination of National Culture and
Dialogue of World Civilization / 163
9.2 Documentary Industry; Market Mechanism and Public Consumption / 164
Appendixl. Timeline of Chinese Documentary in 2011 / 167
Appendix2. The Major Chinese Documentaries of The Year 2011 / 190
Appendix3. Opinions on Chinese Documentary in 2011 / 207
Appendix4. The Development Situation of Taiwan Documentary / 216
Appendix5. The Development Situation of Hongkong Documentary / 231
Appendix6. The Development Situation of American Cinema
Documentary in 2011 / 240
Appendix7. The Development Situation of American Television
Documentary in 2011 / 248
Appendix8. The Development Situation of British Documentary in 2011 / 252
Appendix9. The Debelopment Situation of France Documentary in 2011 /
262
Appendix10. <Oceans> in China / 272
Postscript/ 278

v



HERE

2011 £, 21 HEME_NTEFHE T o

LFRBHESE T HELLUORAERIFE L, EERTHANRIRIERE,
M EEFINHHAMKE, FOE THO®IE, FELFRER (8F)
2700 FtERAETEBETEME —BMECMNLRAER, THE
2 (G5%) B 2009 FERIKIKBRAIE 33 NEIR, MERMN. EMBITEM,
ZAEIREETEIA 8200 £ F%ETT,

2011 £F, 3k EtH5REHhIBIT 300 FL R BEAXEALINIRBT LR,
HobXESENR A £iX 133 88, ZEET=RE (FEMKIE) (African
Cats) F0 (4 KITEF) (Born to Be Wild) VDI#Bit 1500 FETHEREZF)
BIXZE, (WBIHERE3D) (Hubble 3D) 1211000 HETEZFIE =,

RE2011 FERBEEERERZESHAA, EEFRYSRE
W - CHEATSERN 3D LR A (EHB) (Pina), 2009 F£ (FH£75F)
BIhzia, SBELKEERABT UL BEEE, 200 FMAMEFT (EH
RTFHESE), MEREEE, BANSEN (FFERLRKA) EF
K#o

MEE. BRARKROAHER, LUEE. SEHREBNBFRIF
BMAFUERARBRERABVAEEER S T4, BRBBYWLR
FH%ER.

2011 £, ZEERREBEASRITABE 1512, BULAN 42.35
123€5T, L2010 18K 12% , ERMBHFEAEXZEITAE, AFE
B ES 1000 77 341< %) 7000 £ 75,

S5XELFHARBNBFTWIHEHREARE, AHEFHAESUELEZHAQHE
i, BBC FIRNLE " &A%E—, WMHRK", 2011 &, BBC HEKH
1600 AEEN OKEEIK) ., FEEIEHIE ARTE th IBIIEFIE R LR
H4C, 2011 EHERSHLR NI 94 8B, MK 23 88, B4 NHK
HENBRBEMNERA AR EFL, USmAEFR, 2011 £3 5
11 HEXERAME A4S, NHK 2 BI/ESshtERE, AMNENAE
ATk, thEFE, SEMEBELKFRERELY, £XFEMA NHK &

001



PELFH ARHAKIRES (2012)

FRRARE SR,

IM3E. K. %, . BEEAREKRNERLSKAHIEZEFAR TERHA K
BASIIES M/ BEER, FEEEEME, LA, ZEMNERT
%o, 5tk [F A, Discovery Channel. National Geography Channel. BBC.
NHK. ARTE FE R LB AEMRMEZ R, S| TEHRFRERTH. &%
AFAXEX KR~ LN —&, MERXBEEBRNENTSXHERD
E 347N

2011 10 B 18 H, #EIHX=HE+LtEFREASE N XEeHhE
WO T (FHARXTFRUIHUES KBNS EXNIUKRER
RERBTEKRGIEANRE), AXK~LRERRBHET BURXIFE BB
F 8l

2011 EREBF TLEFKAR LA, hiFgRA = TE,

FRRBMALERIIET 2011 F£1 B 1 BUPEERFE, FX
A ARRPEEFER . [ ESRTHFHAM" AFIEIES, A
FER—2RBENEELKHFHUE, NRITETFENSHFESSERR
ZHEFE. FXLE, LRMEBE —FEREENEFHRE LHE T ALK
SNFLEFRAUUE, FENMENEILTIHEBESSHHERATHTLE
FREE, MELREHEGEISt, FHBLsiuEkit bsi
%3, SERBH—S B, ASMEELURE, EUFTERENT
HXREMBRFIEQ LK R PEHEBUEE=HE. EXEREARK
PE. MEEELLMERSAEEK, tREXEBFEMNESESTT
B, MiLTdb A SUE S LR A R4S R 1 B0 RISt 0 Gk B9 X A% Ik B
MEREHE, AMBELKAHEFC T —HITREBLENERER,

TERX—EHT, HEBRANTFLKAARNEETH, —EHTK
. REAVERHSHMBMEM TEFRANNE, HEBARKBALEKHET
b, 5tEr, REEENMETER, XA 4ERSSEHER
Fo FBEGLBERERE,

FEAEEGIT (RITERAELERFTWHE), 2011 SHELR
FEESEX 16000 /B, HI1ET B2 8700 /N, B4 H K4 83 #4,
HPSEMHEA 61, Sl 12 8, By Hh 8127,
BUNGHEIT 10 127T0

002



ABRE

2011 FEIFEREH~HMTZ 90 AFE. X F0 100 AF, TRE
RESEBLRHES. TEXMEFH (GER) BRMWAEAABRILE
fh, FERER, XKSEM. (TE=R). (BEREFTE). (EEHF
E) . (FROE). (FHFEAH) SERATRAREELEH L.
TELTFEZFEa 100 BENERE, (FZX). (XTHA Fhep L
1911)  (KEZ) 5 (R 1911) EFEHFH,

X—%F, ERERVEENFE, SHEEAFEX, (ERBF) 2
MTHFEMBFERR, (BBIS) EXTKTITHENETHRE, (X
FEEBILERER) B THRAACHEAONIE;, (HHFEXXZTE) NE
HILEK, HWITE— I REEHLEEROEEM; (E—£) XFRERA
EREEREL S

BSRE, 2011 E8MXCUFEEMNE R A IEEK. TRXHLE
ETEBRINBRESS INER, RREBEFAFEMNTERLHNELRL
WEF, MEXEXMFDEE B ERXUMANBSEEMNRAR, HR%EM
MITHRE TFRE, BRBUEMNTZ, RBRIHER, mLeREH
thEMHEE, H=ExhE. BEBFIHEEZTZ N, NIR2XRAZA
MEREREABRNTEMBRNEZ,

2011 &, KAXHBATENER. EA—MBHEXK, @FHF
fEASEME. B, WEMEKSI AR, ERMMRAFRES, KhkZE
ZEARBRE, BEEBNENERER, AMDEBBARIHEREH,
HBBELRAENARSHE,

LFHRABNZE. BXUNEERYE, EMEENESTRE T
XnAalm, EREXHARSERXAMNIEFRAERATHERANE,
Eit, £FAFRFRENDAFCMEYE. SR, ERRESXMAER. #
SUERERNEEREK, X9, EREBERER. LMXBEIENE
NN BN, LRI XRBEX WA= W HA—EB5r. Mk, AN
—EHRHFELRALRANNE, —ERITEREBEFA~VE, =
BHAXTERAFVAEEEREN .

FELKAFELT—IHFNTLVES, EERIMNNEEAUTER
W, UXWAER, BRS5RAXK. TARASREABEER, HEXE,

FARBETHETBRIEMNES,




Abstract

The year of 2011 is the beginning of the second decade in 21" century.

Documentary as an overwhelming tendency write the legend of movie,
which having been sold dynamically and explore the value of aesthetic and
brave the challenge of marketing. French documentary named“The Ocean”
with 27 million dollars’ box office sweep across Chinese market. Meanwhile,
from the year of 2009, this movie gets the profit of about 82 million dollars
through out of Europe, America, and Asia, among them, China at the list of the
thirty-three.

Over 300 Documentaries released in the theater of New York from all
over the world, 133 made of American. The top three is“African Cats”, “Born
to Be Wild”, which are all exceed 15million dollars, and the“Hubble 3D’ with
10 million dollars as the third one.

In 2011, the box office champion went to“Pina”, the German-French co-
production and a 3D documentary, made by a New Wave director, Wim
Wenders. After the success of“Old Partner”, Documentary in Korea became the
commercial film. “Leafie: A Hen into the Wild” attracts 2 million audiences,
and“Cheer Team of Youth”by Chinese Taiwan director Yang Lizhou became the
box office smash.

The multi-mode of public system represented by British and Japan,
government supporting system represented by France and Korea, and
commercial operation mode represented by America maintain the development
of television documentary.

The United States Exploring Media Group owns the 1.5 billion
subscribers all over the world in 2011; gets the gross of 4. 235 billion dollars,
which reach the rate of 12% in growth. The National Geographic Channel
reaches the growth from beginning of 10 million to 70 million of the local
subscribers.

Different from American commercial operation, Documentary shows more
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character of public. The principle of BBC is “first quality, then audience
ratings”. BBC has put forward the“Titan A. E. ”, with 16 million pounds’
invest ion. The Franco-German channel ARTE is also good at producing and
broadcasting documentary. In 2011 it had produced and co-produced nearly
94 documentaries, and purchased about 23 documentaries. Japan NHK
documentary is known for high quality, and also unrestricted by the ratings in
prime-time. In March 11,2011, after the earthquake in Japan Fukuoka, NHK
reported the earthquake emergency immediately, from earthquake forecast,
news to earthquake documentary. The last one is the loge and symbol of
NHK’s quality.

As the representative of the international documentary , the United
States, Britain, Germany, Japan and other countries have formed a relatively
mature production and projection/broadcasting system, and merged into the
open, global market. Meanwhile, Discovery Channel, National Geography
Channel, BBC, NHK, ARTE have been developed into international famous
brands, occupying the intermational mainstream market. The documentary is
not only a part of the creative cultural industry, and it is also the carrier
medium of civilization and cultural image.

On October 18, 2011, Chinese Communist Party’s Seventeenth Central
- Committee Sixth Plenary Session made an important decision“about deepening
the reform of the cultural system and promoting socialist cultural development
and prosperity”, which provides policy and strategic direction for the cultural
industry development

China launched a documentary industrialization engine in 2011, a year
called the first industry year.

CCTV Documentary Channel was launched both Chinese and English
version in Jan. 1st, 2011. With the channel ideas, *“ Save imagery for
contemporary China” and “ Resonate with the outside world”, the only
documentary channel in China, which is delivered by satellite and cover the
whole world, will become a high-end international communication platform.

Actually, since its launch a year ago, documentary channel has changed
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audience’s view about documentary to some extent. And opinion leaders of
various social groups have expressed their respect for documentary.
Differentiation gradually appeared among regional documentary channels.
Distributed locally, the production advantage of Shanghai Documentary Channel
is playing more and more important role. The company broke the regional limit
by program output and developed horizontally. CETV-3, CQTV- Science and
Education, and Hunan Jinying Documentary Channel, have all got great
improvement. Beijing HD Documentary Channel launched, and with the special
charm from documentaries, Liaoning North Channel becomes an integrated
channel close to local audience, which put emphasis on close, locality, and
interest, and provides an new development model for documentary channels.

In this situation, people’s cognition on documentary changes greatly.
Some local governments, large enterprises and social institutions discover the
power of documentaries, and social capital goes into the documentary industry.
Meanwhile, private media organizations become active, documentary production
and trading volume improved significantly. The New media Spreaded sudden
rapidly.

According to the incomplete statistics by research group ( only counting
satellite channels and documentary specialty channels), in 2011, documentary
premiered a total of 16, 000 hours, the production of programs are about 8700
hours. The documentary TV Columns are 83, 6 of which are broadcast
repeatedly, 12 of which are changed or inactived. The total market investment
is about 800 million RMB, and the total revenue is over 1 billion RMB.

2011 is the 90th anniversary of the founding of the Communist Party of
China, the 100th anniversary of Xinhai Revolution, so the mainstream
ideological discourse is particularly strong. The 10-episode documentary
“Banner ” is a major gift of works by CCTV, which is produced
sophisticatedly. “Thr(;e Gorges in China”, “Ideal over China”, “the Founding
of New China”, “Red Rock”, “Youth Sing”and other works also pay tribute to
the red history from different angles. In the works to commemorate the 100th

anniversary of Xinhai Revolution, “Xinhai”, “Tianxiaweigong—Sun Yat-sen
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19117, “Great Xinhai”and“China’s 19117 all have their own strengths.

This year, documentaries have more broad vision, and more sophisticated
production. “Go to the Ocean”shows China’s maritime awareness; “the South
China Sea No. 1”records the legendary underwater salvage history; “When the
Louvre meets the Forbidden City” shows the dialogue between eastern and
western civilizations; “Can Education be Changed?”faces the reality directly,
and explores the problem, which can not avoided by every family. “Together”
concerns about the living conditions of people with AIDS.

Overall, in 2011, documentaries of the various cultural forms share the
whole market, some more, some less: the mainstream culture has played a
strong role to lead ideology; documentaries with grand theme pay more
attention to the historical and international perspective; the penetration of elite
culture and consumer culture to the mainstream culture is more apparent. The
ultimate image quality and audio-visual effects become an extreme pursuit,
scene reproduction is used more extensively, the power of dramatic
performance become stronger, meanwhile the power of documentary aesthetics
is becoming more weak. When the three-dimensional animation and situation
reproduce become fashionable and even flooding, some dazzling technology are
only used to cover the lack of content and ideas.

In 2011, popular culture has become the protagonist of the market. As a
consumer culture, documentaries get story, interest and imagery to attract the
public. In a pleasant environment, the audience enjoys the visual feast, and
feel the ups and downs of the story. People are consuming popular culture
documentaries, and consuming the nature and history in the documentaries.

The documentary has attribution of communication across time-space, and
cross cultural. It is the easiest way to communicate in all media forms, and has
an irreplaceable position in the heritage of Chinese civilization and the
international dialogue among civilizations. So documentary has prominent
public cultural characteristics: internally, it is the national cultural heritage
method, an important carrier of psycho-social cohesion; Externally, it is a

powerful medium to disseminate national image and promote dialogue among
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civilizations. At the same time, the documentary is also part of the cultural and
creative industries. So we suggests:

First, draw up Chinese Documentary Development Plan.

Second, establish a National Documentary Industrial Park.

Third, introduce specific policies and regulations on the industry of
documentaries.

Chinese documentary is in a new starting point of the industry. We are
looking forward to our documentary market, with the market drive and culture
mission, the elite and the general public, the mainstream and the grass root,

develop simultaneously. Because only the symbiosis is the real prosperity.
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