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Abstract

The year of 2011 was significant, witnessing the great transformantions in the
economic, social and culture system in Shanghai and China. As a key part of creative
industry, media convergence and industrialization has exerted great influences on the
promotion of city innovation and sustainable development.

Under the theme of “Ushering In the Era of City Innovation and Developfnent
Within the Context of All-Media”, this annual report summarizes the conditions of
Shanghai’s media industry, interpretates policies, analyzes cases, focuses on incidents and
discusses theoretical issues. It involes five parts: 1. General Report; 2. Industry
Development; 3. Case Studies; and 4. Reflection.

the General Report summarizes the major achievenments of Shanghai’s media
industry in 2011 from the aspects of media convergence, culture system reform, mass
media development, media industry development, city innovation and development,
etc. , elaborates the theories and practical significance in the all-media context. It points
out that, the main problems have still existed in Shanghai’s all-media progression, and
also makes a2 range of suggestions for further development. Industry Development
presents evolution descriptions, status analysis, and insights into Shanghai’s media
industrialization; stresses major problems, elucidates condition and trends in the
infegrative process of Shanghai’s media industry. Case Studies selects several cases
including Wenhui Daily, Xinhua Media, Youth Newspaper, Life Week, Labor Daily,
Jiefang Daily, SMG, Catoon industry, etc., explores inspirations from the various
perspectives. Thinking Opinion contributes to the discussion on transformation path of
traditional media.

The contributors of this book are experts and researchers from media industry and

academic institution of Shanghai.
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