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After the International Frankfurt Motor Show (IAA), the Audi Ring remained
in use beyond the IAA until October 16, as part of a cooperation with the
Frankfurt Book Fair. The temporary expressive building was transformed into
the “"Open Space” Forum, offering a suitable event location for visionary
keynotes, master classes, frend shows, and exclusive previews. Harry Potter
producer David Heyman, Transmedia producer Louis-Pierre Pharand, actor
Rupert Everett, and producer Roland Emmerich were all present at the
Frankfurt StoryDrive Conference — a meeting event for the international world
of media and entertainment.

By forming this partnership with the book fair, Audi wanted to lend a stage
for the exchange of ideas from different disciplines and schools of thought
across various industries. The cooperation is infended to be long-term. With
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the cooperation project “Open Talks” which starfed during the Book Fair, Audi
and the Book Fair intend to develop an interdisciplinary forum for different
subjects and lines of thought. The aim is to create space for discussion,
enabling exceptional encounters and thus creating impulses for a culture of
interdisciplinary openness and dialogue. The leading questions that were put
to the forum were: How can a new, future-oriented thinking emerge? What
drives creativity and innovation?

In addition to the Audi cooperation area “driven by ideas” where the
StoryDrive Conference took place, the "Open Space” was also home to the
anfiquarian book fair, several SPARKS offers (the digital initiative of the Frankfurt
Book Fair), the press center, and the installation “*Murmur Study” by the artist
Christopher PBaker.
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SCHULER AG,
BLECHEXP(

SCHMIDHUBER

Frankfurt, Germany

“There is potential. Seize the opportunity” — this is the motto advertising press
manufacturer Schuler as forming technology leader at the Bleckexpo 2011.
Based on the previous year's brand presentation a modular booth system
was developed that distinctively commmunicates the brand.

A white horizon lends the 400 sgm booth its oufstanding long-distance
impact, It is supported by an undulating loop that forms entrances and
windows. On the interior the undulating loop is cleverly blended into the
brand horizon as it furns into blue. The windows thus formed showcase the
company’s five market segments with exhibits, product and process films,
and striking key visuails.
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Dynamic blue carpeting mirrors the Schuler logo in the floor plan and guides
visitors through the clearly structured exhibition area. A MCF machines forms
a highlight at the heart of the theme circuit. This high-speed press symbolises
the core competency of the intemnational supplier. Tailored system solutions
for the metalworking industry.

At the rear, the iconic brand loop forms seats and parapets to create a
lavishly proportioned Schuler lounge. The exhibition architecture with its clear
design language and consistent style showcases the company and products
in a Schuler brand experience.



