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The Leader in the Field
of Spinal Cord Injury
—Dr. Wise Young
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Dr. Wise Young has never met the
hundreds of thousands of people he has
helped in the past 10 years, and most of them
have never heard of Wise Young. If they did
meet him, however, they'd want to shake his
hand-and the remarkable thing about that
would be the simple fact that so many of them
could. All the people Young has helped were
victims of spinal® injuries. and they owe
much of the mobility they have today to his
landmark work.

Young. 51, head of the W. M Keck
Center for Collaborative® Neuroscience®@ at
Rutgers University in New Brunswick, N. J. .
was born on New Year's Day at the precise
midpoint of the 20th century. Back then. the
thinking
straightforward® . when a cord is damaged.

about spinal-cord injury was
it's damaged. There’s nothing that can be
done after an injury to restore the function that
was so suddenly lost. As a medical student at
Stanford University and a neurosurgeon at

New York university Medical Center. Young
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never had much reason to question that
received wisdom. but in 1980 he began to
have his doubts. Spinal cords. he knew.
experience progressive damage after they're
injured. including swelling” and inflammation'"’,
which may worsen the condition of the
already damaged tissue. If that secondary
insuit could be relieved with drugs. might
some function be preserved?

Young spent a decade looking into the
question. and in 1990 he co-led a landmark
study showing that when high doses of a
steroid'” known as methylprednisolone © are
administered within eight hours of an injury,
about 20 % of function can be saved. Twenty
percent is hardly everything. but it can often
be the difference between breathing unassisted
or relying on a respirator-’. walking or spending
one’s life in a wheelchair. “ This discovery led
to a revolution in neuroprotective therapy.”
Young says.

A global revclution. actually. More than
50000 people around the world suffer spinal
injuries each vyear. and these days.
methylprednisolone is the standard treatment
in the U. S. and many other countries. But
Young is still not satisfied. The drug is an
ellxir for people who are newly injured. but
the relief it offers is only partial. and many
spinal-injury victims were hurt before it
became available. Young’'s dream is to help
those people too-to restore function already
lost-and to that end he is studying drugs and
growth factors that could improve conduction
in damaged nerves or even prod!’ the

development of new ones. To ensure that all
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the neural researchers around the world pull
together. he has created the International
Neurotrauma Society. founded the Journal of
Neural Trauma’ and established a website
(carecure. rutgers. edu) that receives thousands
of hits each day.

“The cure for spinal injury is going to be

»”

a combination of therapies.” Young says.
“It's the most collaborative field | know.™

Perhaps. But increasingly it seems that if the

collaborators had a field general, his name

would be Wise Young.
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1. Young spent a decade looking into the question. and in 1990 he co-led a landmark study

showing that when high doses of a steroid known as methyiprednisolone are administered
within eight hours of an injury, about 20% of function can be saved.
&4 : Young spent a decade. . . and he co-led a study. 7 41) }it and j4 1% ') 3f 4] 4] , showing
51 5 4] F R BRAE 53 ) L B Ml study . showing 51 5 11 52 18 i) S &6 )L &% 4 when
G| 51 5 8] 4R 15 4] . Known as methylprednisolone &t i J: 43 bil &1 1%, {f: steroid ) 5 %
EE .

2. Young's dream is to help those people too-to restore function already lost-and to that end he is

studying drugs and growth factors that could improve conduction in damaged nerves or even
prod the development of new ones.
% #fr : Young’s dream is to help and he is studying drugs and growth factors. A 41 j& {1 and 4
Y Jf %1 4], “to restore function already lost” Jit help 1 [ [ 4k 15 . “that could improve
conduction in damaged nerves or even prod the development of new ones” /i: “growth factors”
M) 8 1 A
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“Broaden their minds”, says a new
advert for BSkyB, a satellite-TV company in
Britain, which hopes that appealing to parents
this Christmas will help sell its packages'! of
over 200 channels, 21 of which are devoted to
children. There has never been so much
television for kids. Part of the reason is that
serving the very young is an especially
lucrative and fast-growing business for
Disney, Viacom and Time Warner, three big
media conglomerates'® . Equally, children’s TV
has never been so conir oversial. Parents
increasingly fear that, far from broadening their
darlings horizons, watching television may lead
to attention-deficit disorder and obesity.

The great thing about children’s TV from
a money-making point of view is that it
generates three kinds of income. Like adult
programming, there is advertising revenue,
and pay-television operators pay fees. But
children’s TV offers the extra possibility of
riches from merchandising. Thanks to " Sponge-
Bob SquarePants” , for instance.a show about

a sponge at the bottom of the ocean, Nick-
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elodeon, a division of Viacom, finds itself in
the enviable position of earning a fortune from
a TV show and now a movie which are them-
selves in effect advertisements for a hugely
profitable range of consumer products.

Last year Nickelodeon's consumer-
products divisicn brought in sales of $3
billion,up by one-fifth from 2002—by far the
fastest-growing bit of Viacom, which also has
a movie studio, a broadcast network and a
radio business. This summer, analysts at a
presentation by Time Warner, the world’s
biggest media firm, were surprised to
discover that is Cartoon Network had made
more money in 2003 than CNN, its cable-news
business. Eyeing their success, this month the
BBC said that it is thinking of launching new
international pay-TV channels for children.

Children in developed countries have
more access to money than ever before.
Children used to be (supposedly) seen, but
not heard. Parents have become less strict
and children have become part of their
lifestyle image . meaning they are more likely
to spend money on them, says Ynon Kreiz,
former boss of Fox Kids Europe (now owned
by Disney). Advertisers know that children
are a way to reach adults, too. “ You'd be
amazed how much influence a 10-11-year-old
boy has on buying the family car,” says
Jason Maltby of MindShare, WPP’s media-
buying unit.

Strategically, too, children's TV has
advantages over the adult sort. While grown-
up TV is increasingly having to vie for attention
with video games, the internet and mobile
phones, children aged eight and under are still
a fairly captive audience for television. And
making children’s program-mes is an excellent
way to tap international markets. Animation
and simple plots travel far better than adult

fare, and localising it with voiceovers is

6
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cheap. Hollywood made adult shows have
become less popular in Europe and else-
where, because viewers want local pro-
grammes. No such shift has occurred in the
international market for children’s programm-
ing. Disney, Nickelodeon and Cartoon Network
will continue to dominate.

A headache for the business, on the other
hand, is“age compression” : kids are growing
up faster than they used to. When “ Sesame
Street” started 35 years ago it was watched
by five and six-year-olds. Now three and four-
year olds make up most of its audience. Older
children increasingly prefer grown-up reality
television, MTV (a music channel also owned
by Viacom) ,and video games.

Getting older, faster

The response from programmers, says
Michael Wolf, head of McKinsey's global
media and entertainment practice, has been to
follow children as they grow up faster, with
edgier programmes that children “get” but
their parents don’t necessarily. Nickel-odeon,
for instance, regards, children, not their parents,
as the customer. lts programming is often mildiy
subversive, says Rober Thompson, director of
the Centre for the Study of Popular Television
(really) at Syracuse University.

Disney, on the other hand, continues io
make children’s shows that embrace the
whole family, not just for kids as independent
agents. “It's a big brand difference between
us and Nickelodeon, " says Rich Ross, head of
the Disney Channel Woridwide, “ you can
empower kids without disempowering families. ™
That approach is a big advantage, he says, as
the Disney channel expands overseas—this
month it will launch in India. Children in
America and Britain think of themselves as
independent, but in Latin America, continental
Europe and Asia, says Mr Ross, families

expect to be more involved in their lives.
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Another response to age compression
has been to segment children's TV more
precisely. That way, a six-year-old, say, gets
programming designed specifically for a six-
year-old and does not have to make do with
stuff that four-year-olds like too. People in the
children’s TV business expect the market to
fragment still further.

As older children move on sooner from
kids'television, programmers are aiming still
younger. Babies, apparently, are currently
badly underserved by the media industry. An
American mother spotted the gap in the
market: Julie Clark, a new-ageish high school
art and English teacher from the suburbs of
Denver , started making videos set to classical
music for her new baby. First, all her friends
wanted them too. Then she made a deal with
a toy store to sell her “ Baby Einstein”
products. Finally , Disney spotted her success,
bought her company and expanded its
turnover from $ 25m to $ 165m this year.

Mr Kreiz, the former Fox Kids executive,
is considering launching another suite of
media products for babies and preschoolers
next year. He may begin with a series of
DVDs and videos, and later, perhaps, start a
new TV channel for babies. His aim is to
make shows that are more educational than
Baby Einstein.

As the quantity of children’'s TV has
grown, so have parental worries about it,
especially in American and Britain. Baby
Einstein is jokingly referred to as “ baby
crack” : it entertains babies and stops them
crying, but is it safe at such a formative
stage? An article this year in Pediatrics, a
journal, said that watching TV increases the
risk of attention problems. Food adverts on TV
are also being blamed for obesity. In Britain,
says one TV executive, the government is
leaning towards banning food ads at certain

times of the day.
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