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Preface

1 take it as an honor to be asked to write a preface for this set of Extensive Reading
textbooks. My first reaction when I went through the five volumes was: Finally, someone is
focusing on extensive reading and lifelong learning abilities! For years, I have been
frustrated by Chinese teachers’ focus on the intensive studying of English as a foreign
language in China. Despite all its merits, “intensive reading” textbooks and courses do not
push learners beyond the boundaries of a foreign language learner. It is when students are
encouraged to use the language being learned, e, g. , for extensive reading or other useful
purposes, that we begin to see hope for the students’ use of English as a tool after they go
out of the classroom and after their formal schooling.

With a wide array of topics that are of interest to Chinese university students, which I
believe will help entice learners to the world of reading in English, a key characteristic of this
set of textbooks is the express focus on reading strategies, learner autonomy, and lifelong
reading skills. I encourage teachers to go further. In addition to the skimming and scanning
strategies most prominently featured throughout these volumes, other important reading
strategies such as summarizing, inferencing and predicting may well prove to be useful tools
as well in the development of students’ reading abilities.

I see at least three levels of reading: 1) read and understand, 2) read and remember,
and 3) read and integrate. At the first level, a reader is able to decode the text being read
and understand what the literal textual meaning is. Beginners of a foreign language will
struggle for a long time in order to decode every word and every sentence before arriving at a
general level of comprehension. Real reading never stops here. Many times we read for
various functional purposes, for example, to read between the lines for the author’s real
intentions.behind the text, to learn more about the content, and to share with each other the
joys and sorrows of life. We remember the content as a natural result of reading. This is the
second level, The overwhelming majority of readers will reach this level. The best readers,
however, will read at level three where they enter into a dialogue with the writer. In other
words, ideal readers not only read with understanding and memory, they also integrate what
they read into their own knowledge structure, critically analyze the text and see if they agree
with the author or how they would write their own message if they were the author. Nobody
is born with these l;eading skills, and all three levels of reading will need to be trained. 1
hope that teachers who go through the trouble of reading this preface will explore different
ways in cultiva‘ting their students’ reading abilities at all these levels,

Extensive or intensive reading, let’s not forget that the ultimate purpose of learning

English as a foreign language for non-English majors at the tertiary level in China is to be
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able to function independently in their respective future careers not only in Chinese, but also
in a language that has become a de facto world language. In other words, we are all engaged
in a great enterprise of educating the next generation of Chinese workforce that is globally
competitive and future-ready. As such, their English language ability will not and should not
stop at Band 4 or Band 6 of CET. Reading extensively, being able to read and learn
competently after they graduate from universities, and being able to use English as a tool for
international communication and professional development is the target we should all

aim for.

GU Yongq:
School of Linguistics and Foreign Language Studies
Victoria University of Wellington
New Zealand
July, 2010
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Init One

Fame

Fame is one of the most important and desirable aspects of
human life. Everyone wishes to be famous even if they are not
performers. People think if they are famous, they will live in
heaven, yet fame can also bring many disadvantages, like loss of
privacy, mental disorders, a variety of addictions and so on. Then
it’s hard to say fame is heaven or hell. That depends.

In this unit, you will read:

» Infatuation with Fame
* Fame: We All Want It
* Flash Fame
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Pre-reading Questions
1. Which music star do you like best? Why?
2. What contributions do you think music stars can make?

3. Why are many people crazy about music stars?

Infatuation with Fame
Lexy K. , Bradenton, FL

1 It’s Tuesday night and as the clock approaches 8:00 pm, a common thought crosses the
minds of millions of Americans—how much longer until American Idol starts? The minutes
pass one at a time and in anticipation people across the nation prepare themselves in front of
the television, having already tuned into FOX to ensure that they will not miss a minute of the
show. Finally, as the clock strikes eight, the famous theme song and voice of Ryan Seacrest
sweeps across the stereos and ears of millions of viewers. Americans have had a long-standing
infatuation with music icons, firmly demonstrated in the popularity of American Idol, the one
show that gives the viewer the opportunity to get to know the future “American Idol” before
they become the next face of the industry. Music icons live a life so far removed from the typical
American reality that when faced with the chance to feel closer to the star and watch them rise,
viewers are drawn in. But the factors of infatuation are still present and remain the same,
despite this common connection that one might feel with their new idol. Americans follow a
repetitive trend of becoming fascinated with the “bigger than life” music icons because of their
wealth, fame, and influence and power that all consummate a non-realistic lifestyle of riches.
2 Top of the line everything, cuisine from only the finest of places, and mansions where you
could get lost finding your way around—who wouldn’t want this life of instant pleasure? The
majority of people yearn for a life like this, but it is unattainable to the average man or woman.
That doesn’t mean it isn’t entertaining to watch in awe and talk about wishing for a life like
that. Music icons tend to live a lifestyle that can only be aspired to and dreamed of. This
draws in the viewers with wonder as they admire their massive amounts of wealth and riches
that allow them to purchase any extravagance of their pleasing. For examplie, MTV, Music
Television, has created a popular television show Cribs that feeds off of this entertainment
that society gets from watching the life of the rich and famous. The show features music icons
such as Lil> Wayne and his “digs”, his grand home of extravagant “bling”, and Colbie Calliat
and her plush and relaxed home, equipped with its own waterfall outside to add to the “beach-
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style pool”, while inside she is surrounded by a sea of clothes and other materialistic

obsessions. Both homes represent an idealized life that surpasses the capabilities of anyone
who isn’t being overpaid for their name and image, and then of course talent as well.

3 This comfort of security and standard of living is at an inaccessible peak that not even a

physician or attforney, two extremely well respected figures of society, can reach in their own

attempt at financial security. The United States Bureau of Labor Statistics determined that in

2008 the average annual income of a general practitioner was $ 161,490, while The National

Association for Law Placement ranked the average salary of large firm associates at a high of
$ 183, 000. These figures don’t even compete with salaries such as Miley Cyrus’ $ 18.2

million or rapper 50 Cent’s $ 33 million annual income. Thus, this illustration of riches creates a

mythical image of the icon’ s life that those “below” this standard fawn at with their own

meager wealth, incomparable to that of the star’s. These mythical images invoke an

enchanting and magical sense that delights the audience with entertainment in watching what
they wish was their life. Miley Cyrus, for example, raking in more income as a teenager than
the combination of an attorney and doctor’s income, basks in her glory in a Cinderella-like
mansion, with perfection captured in every room that only massive amounts of money can buy,

captivating viewers with her “magical” lifestyle.

4 A music icon enters the limelight as they make their fame and fortune with hit songs and
platinum albums. The direct result of this fame is the opening and exposing of their life to the
general public, leaking personal information out via unflattering tabloid headings or
biography information in a widespread distribution across the internet. Is it wrong to know more
information about a music icon celebrity than one’s own neighbor? From only a couple clicks
on the computer and a few words typed into Google, it can be known that Mick Jagger’s full

name is Michael Phillip Jagger, he was born on July 26, 1943, in Dartford, Kent, England, he
is a singer, songwriter, musician, producer, and actor, he plays the harmonica,

percussion, guitar, and keyboard, and of course is the lead singer for the legendary Rolling
Stones rock band, still rocking out in their sixties as if they were in their twenties. Most people
couldn’t recite this same information about their own neighbor. But then again, most people
aren’t interested in this information about those living right next to them because it isn’t as
interesting. Music icons’ lives appear to be almost in a different realm, and thus their lives
become more intriguing. Their gossip and scandals add to the entertainment factor,

explicitly demonstrated through the massive sales that magazines produce with an unattractive
or scandalous photograph on their headings, such as the Britney “Shears” news that even
made FOX News’ headlines. The fact that music icon’s lives are exposed is one of the reasons
society is drawn in with infatuation. Their wealth and fame makes them different and
interesting, but it’s the fact that their entire life is left to be read about that makes them an
obsession because the public now has the opportunity to become obsessed by knowing as much
information as they can.

5 “Excuse me, but do you know who | am?” This phrase has become one of the typical lines .
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when imbersonating any celebrity, and thus applies to music icons as well. It holds the weight
of the influence and power that the music icons get, simplify from their existence, in its slightly
snobby and high class tone. In context, it’ s supposedly what a celebrity would say to
someone who treats them as an ordinary person, and accordingly is supposed to remind that
“ignorant” being that they are above the common peopie and deserve treatment that reflects
such a status. Society tends to give music icons, in addition to other celebrities, this “right” of
influence and power, which the rest of the ordinary public iook up to and respect because, that
icon is Madonna, for example, or Justin Timberlake, and their celebrity status alone justifies
special V. . P. treatment. For example, walk into an exclusive restaurant without a reservation
and it’s promising that things won’t work out very well. However, if Lady Gaga walks in,
trailed by a group of paparazzi, that special table that the restaurant previously claimed was
unavailable will suddenly materialize. This sense of being “special” and the control and clout
that follows is what contributes to the fixation of these icons by the American public, looking up
to this new type of authority as if their influence was on par with an actual leader of the world.
6 American Idol’s purpose is to entertain and it is successful in doing so, but is the American
obsession too much? The show is one of the most popular on television, claiming the number
one spot as their own victory, beating out the ever popular and scandalous Desperate
Housewives by a 72% margin, according to TV Week. As this is great news for the
network, is it ridiculous how infatuated with music icons and idols the American public has
become, to the point where people work their schedules around it? This may reveal an
underlying priority problem of society. People reward the industry and their icons with an
unreasonable amount of time in infatuation that could be better spent elsewhere. Is it right that
the public rewards those individuals who have made only minor contributions to society as a
whole, when those accolades should be given to those who benefit society more? When faced
with the choice between rewarding doctors who save innumerable lives in this world, or the pop
and rock stars, satisfying entertainment cravings, society has chosen the latter, disregarding
merit as a whole. This choice, while not speaking for every American, shows the majority
feeling through the contrasting lifestyles of those who studied hard for their position with those
whose pretty face appeared before a music agent. Could our world survive without music
celebrities? Yes. Could our world survive without physicians? No. But physicians don’ t offer
the intriguing entertainment of scandalous fame, excessive wealth, or strong visible power.
For many, any thought that this argument has incited wiif be probably be forgotten, or at least
put off, as it is now 8.:03pm—hurry, you’re three minutes late!

2> Words and Expressions

infatuation n. the state of being inspired with an intense but short-lived passion # &, &
consummate v, to complete; to make perfect &% % , 4 % £
cuisine n. food cooked in a certain way £ & ,E %

yearn v. to have an intense feeling of loss or lack and longing for sth. }r4r, %X, B2, e
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aspire v. to direct one’s hopes or ambitions towards achieving sth. &%, K

massive adj. exceptionally large X &89, K LA 4Y

feeds off f& ff -+ BB R BHER(LE), Ao PRR

plush adj. richly luxurious and expensive (EEX) F 465, F %69

obsession n. sth. fascinating &A% 67 ¥4

attorney n. (chiefly US)a qualified lawyer (£ % )4#JF

fawn v. to give a servile display of exaggerated flattery or affection, typically in order to gain
favour or advantage (A) %45 &Mk, Pl £ K

meager adj. lacking in quantity or quality 8% 45, FR &, B2 &

invoke v. to evoke or call forth, with or as if by magic 3| & ,i& &, = 4 , %A

enchant v. to fill (someone) with great delight, charm 4% % &, {# A %

rake v. to collect, gather, or move with a rake or similar implement (e 3 £M B B)le,

bask v. to revel in and make the most of (sth. pleasing) ()& (SAM B IEP)

limelight n. the focus of public attention 2 Ax 88 B #5 & %

platinum album n. §4*5 X4

unflattering adj. tending to reveal or represent unfavorably R#&&#y, K Hi2 £ 44

tabloid n. a newspaper having pages half the size of those of the average broadsheet,
typically popular in style and dominated by headlines, photographs, and sensational stories
B4R

celebrity n. a famous person £ A, & ik

harmonica n. a small rectangular wind instrument with a row of metal reeds along its length,
held against the lips and moved from side to side to produce different notes by blowing or
sucking & %

percussion n. musical instruments played by striking with the hand or with a hand-held or
pedal-operated stick or beater, or by shaking, including drums, cymbals, xylophones,
gongs, bells, and rattles f1H £ B

realm #n, a field or domain of activity or interest &, 4%3%, & &

intriguing adj. fascinating J]RIFH -G8y, SARLEY, FEEDG

gossip n. casual or unconstrained conversation or reports about other people, typically
involving details which are not confirmed as being true( £ FRA &) ABr, £ k6945
(RiH £mF RBIELH)

scandal n. an action or event regarded as morally or legally wrong and causing general public
outrage A%, #

shear v. to cut off (sth. such as hair, wool, or grass), with scissors or shears ¥, ¥ 47

snobby adj. like a snob ##145, & R

trail v. to follow (a person or animal), typically by using marks, signs, or scent left behind
(LR BIRE, AR EIR(A,F4)

paparazzi n. (&)X B IR L GEYIF



