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About the Book

This book outlines the history of modern American presidency from 1897 to
2009, traces the evolution of the communications operations of the White House, and
analyzes some representative cases of presidential communications. The development
of the mass media is set as the time frame so that the link between technological ad-
vancement and communication operations could be identified. The book also offers
some fresh historical records and perspectives on the 19 US presidents under study.
For example, contraray to conventional wisdom, the charismatic and telegenic John
F. Kennedy attached more importance to dealing with the press and was quite reluc-
tant, especially during his early presidency, to using TV. It was his predecessor
Dwight Eisenhower who made the first bold step of applying this “new” media to his
routine communication operations.

Based on solid historical research, the book seeks to identify the patterns and
trends of US presidential communications as well as their underlying driving forces.
It also attempts to discuss the effectiveness of individual presidential communications

mechanisms.
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