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2 Task I: Listen to the dialogue twice and fill in the blanks
with the missing words. Then practice the completed dialogue with

your partner:

New Words and Expressions

fashionable adj. B}

style n. Bfig, KUk

designer n.  itIH

victim n. 2E#

totally adv. 5E4Hs

up todate BEHTHI, ETEMK

budget n. FH

stretch v, FEfH, fB; B#BE (B
frenzy n. WIE, ZEH

Rachel: Do you think I still look fashionable in this dress?

Denny: I think so. Blue is still very fashionable ;

Rachel: This style came out last year, though. I like this dress, but I’m not sure whether
last year’s fashion will be the same this year.

Denny: I think this kind of dress will for a few more years. People

don’t change fashions every year. It would be too expensive.

Rachel: Yes. Only the top designers try to tell people to change fashion every year, but
only rich people can do it.

Denny: There are some real fashion victims who just have to keep totally with

expensive clothes.




Rachel: 1 wish I could be one of those people, but my budget simply doesn’t stretch that

far. I have to the amount of money I spend on clothes otherwise I would go

on a shopping frenzy.

Denny: I know what you mean. The situation will be worse if you marry your boyfriend

UNIT 1 Fashion

and have children. Then you will have even less money to spend on

%a Task II: Listen to the dialogue twice and decide whether
the following statements are True (T) or False (F).

New Words and Expressions

download v. TF#

slogan n. #3i&, 05
wallpaper n. B4, BE4K
catchy adj. SIAFEEHM
suffer v %H, RF
expandable adj. TH ZH
generally sméking — kBt

(
(
(
(
(

) 1. Nate has changed the wallpaper on his cellphone into a puppy image.

) 2. The slogan “Wallpaper is the window of your heart” doesn’t make sense.
) 3. Wallpaper can tell a lot about people’s likes and preferences.

) 4. Expandable memory of a cellphone allows us to download more images and songs.

) 5. Nate likes to listen to the same songs over and over.

Task III: Listen to the passage twice and fill in the blanks

with the missing words.
 New ;w rds and Expressions
obsess V. Eﬂ‘. . Lid press n. IRF, FEF, E&EMN
~ project v. JBIL, RH

jcatwal‘k # :T?E“*

;_“blur v ‘\;'(ﬁ) ﬁﬁm

distinction n. X%
snigger n. HEE (F) , §iK (75)

-
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Are you a fashion , spending all your money on the latest clothes even if you don’t look

good in them, or a fashion , enjoying wearing modern clothes but not obsessed by them?
Every year London Fashion Week attracts retailers, fashion leaders, and the press to show
all that’s new in British fashion. Fantastic designs, original fabrics, and beautiful __ models are

displayed on the catwalk. However, how much of this gets into street fashion, appearing

in high street shops? And how many of us actually we see?
We all need to be with what we wear. After all, first impressions count, and we
want our appearance to be with the image we would like to project. How can we do this

without becoming a fashion slave? We are bombarded with magazines that show us the new
fashions for each season, and where we can buy clothes for reasonable prices. The
distinction between what we see on the catwalk and what’s on in the high street is
becoming increasingly blurred.

Our bodies all come in different and sizes, so to avoid stares and sniggers in the

street, we should develop our own shopping strategy.

Movie Overview

Coco Chanel

Director: Christian Duguay

Awards: Nominated for Golden Globe, 5 other nominations

About the movie: Coco Chanel is the rags-
to-riches (AR % E'S #) ) tale charting the
rise of one of the most influential fashion icons
of the 20th century. From her humble childhood
in a French orphanage (3X)UFE ) , through her
early days as a young dressmaker’s assistant,
to her passionate and tragic love with a dashing
Englishman, and ultimately to her success as a
pioneering icon, Coco Chanel is the story of a b ¥
glamorous (A % /49, & A# ) woman who ‘ ﬂ( )‘ '*( )
was hard to love and harder to ignore. =\ '..\\ N ( I‘ | I \ \ I l A
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‘? Task II: Listen and repeat the following lines.

(1) A woman’s body is what defines the shape of
the dress, particularly when it’s as beautiful as yours.
(2) A woman can be overdressed, but never
over-elegant.
Notes:
overdressed FH KIEXK, FTHITHH
elegant fRFEM), EREFEHM

(3) The material is not what matters. What
matters is the vision.
(4) Fashion is at once both caterpillar by day
and butterfly by night.
Notes:
vision
caterpillar EEH

(5) A woman wearing the wrong perfume has
no future.
Notes:

perfume K

Watch the movie clip again. Work in pairs and talk about each other’s
dress. The following sentences are for your reference.

* Do you think I look fashionable in this dress?
* You really have a good taste.

* Your dress is going to be a hit on campus.
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* | think the pink one suits you more.

* What is this you’re wearing?

* Adornment ( %4# ) ... what a science. Beauty... what a weapon.
* You look fabulous/gorgeous/great/nice/fantastic today!

* ] really like your outfit.

* The necklace looks a little uncomfortable, but other than that you’re stunning.

Beautiful

Sarah Brightman

If you can depend

On certainty

Count it out and weigh it up again
You can be sure

You've reached the end

And still you don t feel ~

Do you know you 're beautiful
Do you know you ’re beautiful

Do you know you ’re beautiful

You are, yes you are, yes you are You are, yes you are, yes you are
If you can ignore Innermost thoughts

What you 've become Will be understood

Take it out and see it die again And you can have all you need

You can be here

So who's a friend Do you know (do you know about anything)

And still you don't feel Do you know (do you know about anyone)
Do you know you 're beautiful

Do you know you're beautiful Do you know you 're beautiful

Do you know you 're beautiful Do you know you 're beautiful

Do you know you re beautiful You are, yes you are, yes you are
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Question:

Can you list some fashion brands?

Men’s Accessories Go Seasonal

Here’s a question: you rush out of the house on Monday morning only to find you’re
wearing your winter sunglasses. Do you: a) dash back in and exchange them for a spring/
summer pair; b) think “What the heck, it’s only just summer and they don’t actually clash with
anything”; c) neither of the above—you’ve never even heard of winter and summer sunglasses.

Most men might tick the third option but according to Marcolin, which produces the male-
orientated Montblanc and Ferrari brands, among others, when it comes to shades, these days
there’s a big difference between winter and summer.

“At first sunglasses were worn by men as a way to protect their eyes from the sun, but
consumers soon became more aware of them as a fashion statement,” says Maurizio Marcolin,
style and licensing officer. “They’re now able to experiment with accessories in a similar way to
women, with a choice of different sunglasses.”

Shades are not the only male accessory going seasonal, however. Just as suits and jackets
come in lighter fabrics for summer and heavier versions for winter, so do bags, underwear,
scarves and cufflinks (#d4e ) . Furla, for example, introduced a rang;a of spring/summer and
autumn/winter bags last year, with the hot season offerings smaller and lighter than their winter
counterparts, and available in rich brown leather and mid-blue canvas (by contrast, winter

products featured dark grey felt ( £%% ) and black leather).
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Meanwhile, British clothing brand Greeneye has just introduced a range of linen ( I #k# )
and cotton scarves in orange colours meant to top off not overcoats but T-shirts, and the gloves
brand Sermoneta is debuting a summer range of driving gloves that it says are already a big
seller.

“Our spring/summer collection tends to focus on lighter weight gloves with either a silk
lining or a simple light leather, rather than cashmere ( 73] K ; L¥4k) or wool,” Giorgio
Sermoneta explains. “We also use lighter shades such as tan and orange.”

Jonathan Boston, founder of men’s accessories brand Denison Boston, says it’s all dewn to
demand—his seasonal cufflinks were developed in response to consumers, not in spite of them.
“During the winter, men want subtle, discreet styles to go with their dark suits or for formal
parties around Christmas,” Boston says. “But during the summer they want something more
flamboyant ( #&7A & ) , with pink or purple stones, because they’re wearing lighter suits and it’s
also the wedding season.”

Of course, not all men understand and appreciate the little things in their wardrobe.

“I’ve never thought of having winter sunglasses and summer sunglasses before,” admits
James Manson, a lawyer. “I suppose there could be a subtle difference. I'll have a careful look
next time I’m buying them.”

“Seasonal bags do make sense, I suppose,” says a mildly doubtful Jonathan Denvers, a 32-
year-old management consultant. “You don’t want to carry too much around town in the heat,
and if you’re going away for a weekend you’d have fewer clothes to take.”

More accessories, though.

(489 words)

accessory /sk'sesert/ n. [FCiff

seasonal /si:zenl/ adj. ZFEVitEH
sunglasses /sangla:siz n.  AFHEE
* dash /deef v. @FF, et M, M
n. Mt S
clash /klzef v. (Fifa, BRI A, AER
* shade fferd/ n. BHH, (BHD 25; B, HEL

* aware /o'wea/ adj. EiRF|
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* statement /stettment/ n. HE, W&, Bk

*style /star/  n. FER, 3K K&, OR, S0k
license /larsns/ v.  fit#E, VFAT

n. VFAIE, R

* similar /stmrle/ adj. ARE), ALK
fabric /febrik/  n. 434, Akl

* version /vaizn/ n. Bk, BIRK; Uik, #id; RA, HEA
underwear /Andewes/ n. AWK
scarf/ska:f/ n. FEH; HE

*range /reindy/ n. —RF; JaE, X FEE; Lk
leather /ledo/ n. ¥

X glove/giav/ n. FE
debut /derbju/ v, EHWRFA; VKBS

* tend tend/ v. #af], HAES; REL, BE

* weight /'wertt n. EH&E; 70&; fiki0; R
tan teen/ n FREE, BWEG

* demand /drma:nd/ n. K, TE; B3R, EK

v. RPVEK; WE

* response /r'spons/ v. RNV, WIRZ; [H%, BHE
subtle /sat/  adj. FHEHEH, WK
discreet /dr'skri:t adj. E{E); FHEAFIMK
wardrobe /woidreub/ n. KHE

* mildly /marldly adv. B, Rt

consultant /ken'saltent/ n. Jijija]

hrases & Expressions @

top off ({ERAEM) fELET - -+ bR
be down to sb/sth -5 (EERMD)
in response to XV, &




