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Abstract

E-Business, as one of most important parts of information society, is a profound
impact on all aspects of human society. Thereby, city, as the key carrier of human
society, is deeply influenced by E-Business. Meanwhile, the political, economic, social
and technological factors of the city also have important effect on the development of
E-Business. The study on the development of E-Business in this book is from a new
perspective : the interactivity between E-Business and urban development.

This book is composed of general report, 22 cities reports and 5 industrial park
reports. The general report “Evaluation on the Influence of the Cities’ E-Business in
China” , generally analyze the important relationship between E-Business and the urban
development and hold the points that E-Business is significant to the growth of urban
economy, the adjustment of industry structure, the urban employment and people’s
livelihood. And then the report describes the development of urban E-Business and
analyzes the positive factors for the development of E-Business. In order to evaluate the
development of the cities’ E-Business, the influence evaluation model is established in
the report. The model evaluates the influence of the cities’ E-Business from three
aspects; Attractiveness, Management Ability and Radiation Power. These three aspects
contain 10 secondary indicators and 37 third grade indicators. Based on the model, the
report evaluation 22 cities in China, that is Beijing, Tianjin, Shanghai, Shenzhen,
Chongging, Qingdao, Ningbo, Xiamen, Harbin, Wuhan, Guangzhou, Chengdu,
Nanjing, Hangzhou, Fuzhou, Zhengzhou, Kunming, Yinchuan, Nanning, Suzhou,
Shantou and Jilin-Changchun. The result tells that Hangzhou, Beijing, Shanghai,
Shenzhen and Guangzhou have the most powerful influence in E-Business. The general
report proposes several suggestions on enhance the influence of E-Business.

After the general report, the 22 city reports are the case study of the 22 cities which
further describe and analyze the development of E-Business in these 22 cities. The third
part of this book is the reports of selected E-Business Park, which include “National
Demonstration Base of E-Business, Tongzhou, Beijing”, “E-Business Park, Jiading,
Shanghai”, “East E-Business Park, Hangzhou, Zhejiang”, “Jinfeng E-Business Park,
Suzhou, Jiangsu”, and “Futian E-Business Park, Shenzhen, Guangzhou”. The experiences
of these Parks will help enhance the influence of urban E-Business a lot.
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