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In today's world, product design is of key importance in market competition. We
recognize that by achievements in excellence of design, we improve the
competitiveness of our exports. For over two decades,

TWTC,has been conducting formal testing and competitive examinations for Taiwan-
made products. Only products which have been found to 'meet the annually reviewed
competitive standards are given the "Good Design" mark."Hence, Taiwan's "Good

Design" mark has come to be recognized and respected. internationally.
-

In Japan, there is the "G-Mark"; in Germcny, "IF", in the USA, "IDSA"; and in ltaly,
they have "SMAU". By selecting products worthy of these good design designations,
countries are not only able to promote recognition in the international design
community for the high level of quality of these products, but are also able to raise the
image of their country as a producer of products of good design. Taiwan
manufacturers have competed for the "Good Design" mark for 21 years, seeking to
create designs for their products that cater to the needs and tastes of the customers.
We use the "Good Design" mark not only to raise awareness of good quality products
to our customers, but also to build their trust in the excellence represented by the

credibility of this mark.

TWTC's objective is to encourage companies to engage in research and development,
and to gain recognition for their achievements. By employing a formal selection
process for products to earn the "Good Design" mark, it is also hoped that the wider
publicity of this program will raise the level of recognition of the "Good Design" logo
to the public, and help them appreciate the standard and quality of Taiwan's products
of good design. In this year's evaluation and assessment, more companies than ever
before participated, and a record number of products were selected as "Good
Design" products. The review board, which was composed of academic and industry
experts specializing in design, identified 211 products of the "Good Design" mark.
Four of these were also awarded the highest honor, the "National Design Award",
determined by a panel of judges composed of both local and foreign design experts.

Looking back on Taiwan's economic development, it can be said that the fruits of
success have been accumulated in over forty years of hard work by the government
and private industry. In the past, we relied on our inexpensive labor, technology and
a fast market response but today we must turn to the excellence of product design. In
the future, design will be the pivotal force of innovation of Taiwan-made products and
will help to secure our position in the international market place.
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Due to changes in global economy and trade, industries in Taiwan must enhance their
core competitiveness in terms of innovation, value and speed in order to maintain their
competitive edge in the global market. Much of the driving force behind industrial
innovation and development comes from product R&D and design capability. Thus,
promoting product R&D and design capability has become an important factor to
upgrade the local industries.

To strengthen industrial design and innovation capabilities, and to increase the added
value and core competitiveness of local industries, the Industrial Development Bureau
(IDB) under the Ministry of Economic Affairs (MOEA) launched the "Program to
Upgrade Industrial Design Capability" in 1989. In addition to gathering domestic and
overseas design resources and assisting manufacturers in raising design capability in
the areas of technology, management and training of talents, the IDB also sponsored
the Excellent Product Design Award and the National Design Award. The purpose for
holding these awards is to raise the public awareness as well as that of local
manufacturers on the importance of design, and to establish a benchmark for the local
industries.

The process of deciding the winner of the Excellent Product Design Award is strictly
conducted by a team of experts of relevant disciplines. All products passing such
examination are outstanding in both style and function, and their designs all meet
specified professional standards. In the 2001 National Design Award, the top ten
products and designs were selected from among 246 Excellent Product Designs, 161
Good Graphic Designs and 127 Taiwan Packaging Star products, and were awarded
with the National Design Award, a symbol of the highest honor in Taiwan. The
recipients of the award are recommended to participate in international design
competitions to further promote "Design in Taiwan (DIT)" in the international arena.

To encourage manufacturers to enhance their product design capability and to
promote the competitiveness of Taiwan products in both domestic and overseas
markets, the IDB has entrusted TWTC to prepare this publication, which includes a
selection of Excellent Product Designs for the past two years as well as winning entries
of the 2001 National Design Award. Presenting domestic product innovation and
design capability, this publication serves as a source for all the manufacturers to
further commit themselves to the strengthening of their product R&D and design
capability and to encourage overall economic prosperity and development.
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Since the beginning of the century, and with the rapid market integration and ever-
increased bilateral/multi-lateral trade relationships, trade barriers have been gradually
eliminated to encourage healthy competition. In addition, continuous innovation of the
Internet technology has allowed closer international cooperation and alliances among
industries under the principles of fair competition. To remain competitive, Taiwan's
industries must improve their innovative design capabilities, establish brands and
capture market niches in order to sustain economic growth.

TWTC has offered awards programs for products of good design since 1981. These
activities encourage innovative design in local industries, raise public awareness of the
market value of design, and praise the achievement of excellent designers. The entries
in the 2001 "Good Graphic Design" selection was record breaking, with a total of
263 pieces from 61 companies and design houses. After rigorous evaluation by a
panel of domestic design, academic and industrial specialists, a total of 164 pieces
were selected based on message delivery, visual beauty, design innovation and
overall performance. This is a good indication that the added value created by
commercial design has been widely recognized.

In addition, a panel of judges of both local and foreign design specialists selected
three masterpieces among winners of "Good Graphic Design " in the 2001 "National
Design Award" selection activity. The "National Design Award" was given as the
highest honor in the design industry.

TWTC views the awarded products as an important force for the expansion of the
markets. For the convenience of both local and foreign inquirers, the products are now
available on the Good Design website (http://taiwandesign.net), which also helps to
promote "Design in Taiwan" to the international community. This effort helps to
establish a strong image for Taiwan products of good graphic design such as brand
identity, poster and catalog, all of which are aimed at establishing a global marketing
network.
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In the 1980s, when development of
foreign trade was burgeoning, Tai=
wan faced intense competition in the
international market. In 1981, the
China External Trade Development
Council (CETRA) began the journey
of finding a suitable design as the of—
ficial "Good Design Mark" aimed at
establishing a high—quality image for
Taiwanese products. This mark was
later registered as the "Service Mark"
under the Trade Mark Law of the
National Bureau of Standards of the
Ministry of Economic Affairs, and
was awarded to products of innova-
tion that were approved by the "Good
Design Product Committee." The
committee is composed of business,
political and academic leaders under
invitation from CETRA to carefully
evaluate all entries. The main crite—
ria used were expressional skill,
composition and aesthetic value. The
committee settled on the design as
follows.

The inspiration of the design origi-
nated from the first two letters of
"design" and "product, " which are d
and p. Rotating "d" and "p" shows a
sense of balance and harmony (see
insert).
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CETRA is well-aware of the impor—
tance of the global packaging star
system, and in 1997 renamed it's
previous G-Mark award for packag—
ing design as the Taiwan Packaging
Star award. CETRA expects the use
of the Taiwan Packaging Star logo,
developed and applied through the
global packaging star system, will be
recognized not only in Taiwan but
also in the international packaging
community.

The TP logo of Taiwan Packaging
Star took the initials of Taiwan and
Packaging, "TP", together with the
star image, to form a logo easy to
understand and remember. It will
serve as the Taiwan's highest pack—
aging award.
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The "Good Graphic Design" logo
identifies outstanding graphic de—
signing work in Taiwan. "Good
Graphic Design" is determined based
on the following criteria of the de—
livery of the messages, the visual
beauty, the innovation of design, the
printing effect, and the overall per—
formance of the work itself. Through
a selection process, good graphic de—
signers are also discovered, and are
encouraged to take part in regional
as well as international design
competitions.

The two capital letters "G" in the
logo of "Good Graphic Design" are
linked together, with each pointing
in the opposite direction. This rep—
resents positive exchange and inter—
action in the design community.

From the front, the form of G&D and
the circular font symbolize the in-
ternational viewpoint of good
designers. The 2-D treatment of the
logo also reflects the concept of tri—
dimensionality in graphic design as
well. The drawing lines emphasize
the design aspect of the logo, and the
upward arrow implies the pursuit of
beauty and goodness.
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Form: Full design consideration given
to development purposes; integrity
in shape, color, style and other de-
signing elements; creativity.

Function: Product function is prop—
erly considered with easy handling,
easy maintenance, and enough er—
gonomic consideration.

Quality: Fully utilizing proper raw
materials; fully satisfying the gen-
eral demand of quality; complete
product descriptions for users.

Safety: Fully consideration given to
the safety of the product; full com—
pliance with relevant safety regula—
tions of the product.

Others: Reasonable pricing for
proper quantity; consideration given
to environmental protection.
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Creativity: Showing creativity in the
use of materials, designing, or pack—
aging technology application.

Function:

1. Full protection to the article con—
tained inside and prevention of
over or under packaging.

2. Easy handling, packaging, sealing,
opening, resealing, storing, and
production management.

Environmental Protection:

1. Choosing reasonable materials and
preventing over or under packaging.

2. Reflecting product value with rea—
sonable packaging costs.

3. Focusing on social adaptability and
recycling.

Practicability:

1. The shape, size, and material qual—
ity of the package are user—friendly.

2. Packaging materials can be mass
produced.

Overall Performance:

1. Reflecting the image of the prod-
uct and emphasizing the flavor and
taste of the product.

2. The shape, color, slogan, drawing
of the packaging may effectively
convey the message.

3. Suiting to the local culture, customs,
and the usage of consumers.
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Effectiveness of Message Delivery:
Effectively conveying the purpose of
the product, such as product
messages, enterprise images, brand
recognition, and activity information.
Visual Effect: The designing elements
such as character, drawing,
designing, color, and quality, must be
in harmony with one another.
Concept Innovation: Showing cre-
ativity in idea, material, expression,
and technique. .
Quality of Execution: Precision, tech—
nique and professional skill.

Total Presentation: Creating unique
corporate image, differentiating
brands from one another, & convey—
ing the quality, class, and taste of the
corporation, brand & product.
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FE S+ & Jack Wang

REENT THRETREDSD K12
Manager, Industry Design Dpt. of
Product Design Section, Acer In—
corporated

®RikZ Yung-An Wu

Global Sources EEE&EME B
FGEREBRAT BEA

General Manager, Global Sources
Group President, Asia International
Ltd.

#A—IJIg Ishun Lin

KITEIFRRIDBERAT RIEIE
President, U2i.d. Design Studio

FAE B Chao-Ying Lin
BT SRR ABRE B BRRRE

Dean, College of Design National
Taiwan University of Science &
Technology

ER#EFRE Kuei-Lin Chiou
SEEXETERENS RS

President, Taiwan Association of
Machinery Industry

HESIE Jing-Huang Sze

T RS EFRES

£ ERERARES SR
CLDA/Board Reputable Member
Chairman, Life Quality Improve As—

sociation

¥¥B & Ching-Chang Chuang
BB RERETR BIEHREN

Instructor, Ming Chuan University
Product Design Dept.

5EXBR Hank T.M. Chang
EEBERATXRENE RSB

Secretary General, Taiwan Furni-
ture Manufacturer's Association

sRE I Champion Chang
BHERMBEBRAT

LB EERRSTES PN

General Manager, Totem Industrial
Design Co., Ltd.

PEEY it Chi-Hsiung Chen
BIIIEMRR AR T ERETR I3

Associate Professor, National Yunlin
University of Science & Technol-
ogy

pE=Z=BE Sam Chen

BERR 88K
Chairman, Thoughtek, Co.

=B 4 Tai-Shen Huang
HIBRHEAB T EREHR BIBRRRER

Chairman of The Department of In-
dustrial Design, Chaoyang Univer—
sity of Technology

#F{E it Po-Shiung Yeh
BITIEMEHE AR T 2505 R BIEHEM

Instructor, National Yunlin Univer-
sity of Science & Technology

B2iEng Jeff Liao

BHEEEBRAT RIS
President, Top Design

#BF i Jero Cheng
EBTRNDBRATIHARESEE
RIS RI BN IR

Aurora Corporation Office Furniture
Business Group
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F17%% David Wang
BIRIEAR THERHAMN RIEBBER

Associate Professor, Dept. of In—
dustrial and Commercial Design, Na-
tional Taiwan University of Science
and Technology

F &£ Wei-Yao Wang
BISERRAZ THEREtR BEHR
Assistant Professor, Dept. of Indus—
trial and Commercial Design, Na-
tional Taiwan University of Science

and Technology

2kfEZEH Chun-Tien Chu Chen
SHERHRBERAT RIKIE

General Manager, Widen Interna-—
tional Development Co., Ltd.

JEZ# Sue Joe
BINI B iElE BEFEESE
BIFIRRREE

Dean & Associate Professor, Dept.
of International Trade, National
Taichung Institute of Technology

=50fE Hung-Ju Kao

EBRBBERAT RIEHE
BB T /I |TA
President, Formosa Pack Enterprise
Co., Ltd.

Publisher, Taiwan Packaging Indus—
try Magazine

Judges of Good Graphic

F 158 Su-Chao Wang

EMREHHE BSBRE
President, The Graphic Design As—
sociation of the Republic of China

fal;5¥E Taddy Ho
BERESEERDBRAT BIEE

Manager, Harvest
Advertising, Ltd.

General

FEELZE Apex Lin
BIIIEEENE AR EMiRATT BUR

Professor, National Taiwan Normal
University Department of Fine Arts.

5k &5 Benson Chang
BEBBAT BITE

President, Interface Communications
Agency

BE# 5k Jeff Liao

A RERETBERAT EiiifEs
PEFHRTHRS BRI

Creative Director, Focus Design
Associates Consultant, Taiwan

Graphic Design Association



+RKEIREHRTEES EX
Judges of National Design Awards-Product Design Category

&3 {ap&4k Robert Brunner

Pentagram §&5tA8 B8BA
Principle of Pentagram Design, Inc.
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- 1979BHRRBRE=E(ESL ART
ZRRRE

- 1980-1983 GVO EERIA T HZEAE
2

- 1983-84 poMMenlo ParkZEGRER
STRERS A TRIIHA

- 1984-89 Lunar Design /AT)RIHH
A

- 1989 BEREBH/NT) T HEREHRES

- 1991 BBREBHS ID RETEFRIMA

- 1996 &\l Pantagram s85t/25)

Current Positions
Principal of Pentagram, Los Angeles,
CA, 1996-Current

Experience -«

« 1979 -Human factors specialist at
Sunnyvale—-based Electromag-
netic Systems Laboratories (ESL).

- 1980-1983 Project manager of
consulting firm GVO Inc.

- 1983-84 Founding principal of
Interform, a product design con-—
sulting firm located in Menlo Park,
California.

« 1984-89 founded Lunar Design
Inc,

- 1989 Director of Industrial Design
at Apple Computer, Inc.

- 1991 Founder, independent inter—

nal design group of Apple IDg.

1996 Principal of Pentagram

Design, Inc. in San Francisco
office.

s 18 Atsushi Onji
GK REHRA T Tt

President, GK Kyoto Inc.

RIE
GK REMRIA BNt =

2R

BB i KB ERRETRESE

TR EE

- 1965-1967 SN IBE=HRZFA

FEAERET

1967-1974 GKIT ¥ EHhEED

%5t/ RIRERET

- 1974-now GK RTERKRET/ R
IR ERET

.

Current Positions
President, GK Kyoto Inc.

Education
Dept. of Industrial Design, Masashino
Art University

Experience

. 1965-1967 Housing design /
Furniture design, Junzon
Yoshimura Architectural Design
Office.

+ 1967-1974 Product Design / En-
vironmental Design, GK Industrial
Design Association.

+ 1974-now Product Design / En—
vironment Design, GK Inc.

2% FE#E Gideon Loewy
HEREHE alIEER

Vice President, Association of Dan-
ish Designers

IRME

- BEREHRBRIESE

. Loewy Design Denmark AG8&
=A

SRR

- 1982 B¥¥ Loewy Design Den—
mark Co.

- DEEFEHEIERRE

- I T X RBERRA

- PERETE TSR

- BEGBXT - MEWMRIEXRS
A IRAVARKE R IR
R B IrHEE(58 5T R

Current Positions

- Vice President, Association of
Danish Designers

- Director of Loewy Design Den—
mark

Experience

- 1982 Founded Loewy Design
Denmark.

- Advisor, Danish Trade and Com-
merce Promotion Board.

- Consultant, Swedish Industrial

Development Agency.

Consultant, Danish Design

Foundation.

Consultant, Danish Chamber of

Commerce, Sri Lanka Industrial

Development Board and Scan-—

dinavian Academy of Management

Studies, Oresund Region Design

Project.
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BT EMRIR AR BlIRE

Vice President, National Yunlin Uni-
versity of Science and Technology

RE
B EMRHRASR T RERETR
PIRFEIWRE
= i3
- EXEHEASRRREEL
- ZEFENEETBRERNKEEL
BB T T HERETRIESR

HEEE

- BIIEMRRASHBR .
BETHEITRBBIHER - 8RR
REE -~ BHERE

- PR/ TR EPESDERETED

Current Position

Professor and Vice President, Na-

tional Yunlin University of Science

and Technology, Department of In-

dustrial Design

Education

- PhD in Systems Design, Depart—
ment of Systems Design, Univer-—
sity of Waterloo, Ontario, Canada.

+ MS in Product Design, Institute of
Design, Illinois Institute of
Technology, Chicago, Illinois,
USA.

» Diploma in Industrial Design, De-
partment of Industrial Design,
Mingchi Institute of Technology.

Experience

- Dean of Academic Affairs, National
Yunlin University of Science and
Technology, Yunlin, Taiwan.

- Associate Professor, Professor of

Industrial Design, and Dean of
Studies, Mingchi Institute of
Technology, Taipei, Taiwan.

- Industrial Designer, Development
Department, Nanya Plastics
Corporation, Taipei, Taiwan.

PEIE S Jan-Nan Chen
THRERE BSR

Chairman, China Industrial Designer
Association(CIDA)
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Current Positions

- Associate Professor, 1D Dept.,
EYUT

- Chairman, China Industrial De-
signer Association (CIDA) Educa-
tion

- MA, Dept. of Design, UCLA, USA

- BS, ID Dept., National Cheng Kung
Univ.

Experience

- Chairman, ID Dept., CYUT.

- Lecturer, ID Dept., Tung Hai Univ.

- Lecturer, ID Dept., Da Yeh Univ.

- Designer, Neuhart Donges Neuhart
Design Inc., USA.
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Dennis Young & Associates B8 A
Dennis Young & Associates
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Current Positions

- Dennis Young & Associates.

- Michigan State University, School
of Packaging:Part Time Faculty.

- Rochester Institute of Technology,
Packaging Science Executive
Leader Adjunct Faculty.

Education

BS degree, Michigan State University,
Packaging, Graduate level course
work: Packaging and Marketing,
MSU

Experience (Over 30 years)

- IBM Corporation

- RDP Corporation

- Michigan State University (faculty)
» Lansmont Corporation

fE{£% Jun-Hong Chen
BITIEMRIF KERET 2R RE

Dean, College of Design, National
Yunlin University of Science & Tech-
nology
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Current Position

Dean, College of Design, National
Yunlin University of Science & Tech—
nology

Education
M.F.A., National Taiwan Normal
University, Taipei, Taiwan

Experience

- Professor, Department of Visual
Communication Design, National
Yunlin University of Science &
Technology

* « Chairman, Department of Com-—

mercial Design, National Yunlin
University of Science &
Technology.

Associate Professor, Department
of Commercial Design, National
Taichung Institute of Technology.

F 17#§ David Wang
1ITARERETSBIEF BBA

Wang & Design Associates
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Current Position

- Associate Professor, Dept. of In—
dustrial and Commercial Design,
National Taiwan University of Sci—
ence and Technology

- President, Wang & Design Asso—
ciates

Education

. Graduate School of Design,
PRATT Institute, New York.

- Escuela Superio de Bellas Arte de
San Fernado, Madrid.

- National Taiwan Institute of Fine
Art

Experience

- Graphic Designer, Taiwan Adver—
tising Co., Ltd.

- Art Director in Chief, Kuo Hua

Advertising Co., Ltd.

Creative Manager, Taipei Hous—

ing Co., Ltd.

Art Director, National Palace

Museum, Taipei.




55L& Hung-Ju Kao
EERDBIRAT R

President, Formosa Pack Enterprise
Co., Ltd.
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Current Positions

+ President, Formosa Pack Enter—
prise Co., Ltd.

« Publisher, Taiwan Packaging In—
dustry Magazine.

Education
Graduated from Chinese Culture Uni—
versity

Experience

+ Reporter, Economic Daily News.

« President, Formosa Pack Enter—
prise Co., Ltd.

« Publisher, Taiwan Packaging In—
dustry Magazine.
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Judges of National Design Awards-Graphic Design Category
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Erik Spiekermann
Meta Design 885tA8 BEA
President of Meta Design
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Current Positions

. President of Meta Design.

- President of the International
Institute of Information Design
(I1ID).

Experience

. 1979 a founder of Meta Design,
now Germany's largest design firm
with offices in Berlin and Zurich
as well as an independent office
in San Francisco under that name.

1989, founded Font Shop

International, publishers of the

Font Font library, including one

of his own designs, FF Meta,

which has become one of the
most popular typefaces in the

USA and Europe.

- Professorship at the Academy of
Arts in Bremen, is vice president
of the German Design council.

« In July 2000, a freelance design
consultant in Berlin, London and
San Francisco.

+ Economist magazine in London as
well as Reason magazine in the US.

{REZE ;’BFE Paul Porral

Body Shop A5 #5188
Head of Design, Body Shop Interna—
tional Plc.
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Current Positions

Head of Design, Body Shop Interna—
tional Plc.

Experience

. 1988 Designer of Fitch Design
Consultancy London.

+ 1990 Designer of Imagination Co.,
designing many high— profile in—
ternational projects, from book
design to the award-winning

Dinosaur Gallery at the Natural
History Museum in London.

- 1995 Creative Manager, and
deputy Creative Director, Body
Shop.

F 5 Su- Chao Wang
EMREtHE EBESBR

President . The Graphic Design
Association of the Republic of China
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Current Positions

President ,The Graphic Design
Association of the Republic of China.

Education
B.A .in Fine Arts, National Taiwan
Normal University.

Experience

- Publisher & Art Director/Designer
Publisher, Inc

« Graphic Communications
Bimonthly.

. Lecturer ,Dept .of Applied Arts ,
Fu-Jen Catholic University.
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REBDPREBRAT EFK
ECHO Productions Company Chair—
man of the Board of Directors
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Current Positions

ECHO Productions Company Creative
Director/Chairman of the Board of
Directors.

Education
Graduated from Taiwan National
Academy of Art.

Experience

- 1968-Taiwan Advertising
Company, Commercial Film, As—
sistant to the Director.

« 1969-Long Life Film Company
Artistic Director.

« 1970-Central Motion Picture

Company Photographer.

- 1971-78-ECHO Magazine, English
edition Art Director

+ 1975 to present—-ECHO Publish—
ing Company Art Director/Chair-
man of the Board of Directors.

- 1978 to present—-ECHO Magazine,
Chinese edition Art Director/
Publisher.

+ 1994 to present—-ECHO Produc-
tions Company Creative Director/
Chairman of the Board of Directors.

K37 Ta-Lih Shieh
BREABREEERER REHE

Chairperson of Communications De—
sign of Shih Chien University
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Current Positions
Chairperson of Communications De—
sign of Shih Chien University.

Education
Master of Industrial Design, Pratt
Institute, U.S.A.

Experience

- 1997-2000 Chairman and Asso—
ciate Professor Visual Communi—
cations
Design, Shih Chien University,
Taiwan.

« 1998 Appointed Jury Member,
Creative Award—- Design Category,
Ministry of Education, Taiwan
ROC.

- 1985-88 Consulting Advisor, In-
dustrial Design Department, Yeong
Chin Machinery Industries Co., Ltd.

- 1989 Design Planning, Fashion
Museum and University History
Planning, Shih Chien University,
Taiwan ROC.

- 1983-4 Exhibition Planning, G
Mark, Honorary Product Exhibi-
tion China External Trade Devel-
op'ment Council.




