HERESTRMS




BEERIFETEMNSE
X FH: B

SFAhREEN
M 15 & ¥ BUEh

Marketing Innovation Based

on Knowledge Management

A% I4EEK /¥

'A‘?i%ﬂ#)‘(ﬁtﬂﬂﬁ?i

SOCIAL SCIENCES ACADEMIC PRESS (CHINA)



EBERSE (CIP) ®ig

EFMRAEROTHEHNH/ AFL, TERE.
—ob5: AR BB, 2012.7

(EEF¥5TRAH)

ISBN 978 -7 ~ 5097 - 3480 -3

I.O%- 1.OF- QFE- NI OHAREH -
BEF] -4 B8 - BEHER V. OF274

o E R A B 4508 CIP BT (2012) % 115675 §

ERRESTRMAH
ETHNIRESENMZEHAH

xE HE/AFH ERXE

R A/ #HER

Wl E/ HeREXREKRY

H B/ AFTERRLZR T BT 29 ERIERELAN
BR B4R S / 100029

HAERM / MEE5EEEHF & # FIEHRE 7 Bk KIS
(010) 59367226
H-F{548 / caijingbu@ ssap. cn TR /7 H#4
WEAGE /B & Dnk AR /& M
% B/ oM EXHEBEATHEHEPL  (010) 59367081 59367089
EERE 7 EHERE PO (010) 59367028

B/ ARELHRERANE

A / 787mm x 1092mm 1/20 Ep 7 /16.8
K/2012F7TH%1 4% FOR/21F%%
W /7201247 A% 1 %0k

8 / ISBN 978 -7 - 5097 -3480 -3

#t 7/ 49.00

MEDIEFEHE

APYAERR. KA. RITER, ESEARERBPLERRER
A\ IRRETE BEDDSE



APBRIERDHENZRASHRERRRBERE
ABRURDTERRRENBEMSES TRERRBR



B OF

HT 2003 FAFEHH T FBREHA %5 TR
FREHEI X FTTEARRERN, ROKVERTXE
PG

2004 48 A, tFEHR TR 5L FEE LR%KE
HEZILRERBHEKE,

LB Tk 22 B TGS 3 40 B T 2004 g 7 HHRE
BEEE, 200 FRV THARHXE - I LREF¥IR
F,205FE8 ABHFTRESEF-KITREFFERS Y,
2005 4F 12 H3K15 2005 FFIL R TR EH AL S X 7,
2006 fF 4 AARBIAETBENBEBAXHBRERAR —SXH
T, 2006 45 A, MAEHEAREEHRENIEFETHEZAALR
BitRIZEARBIF A BA; 2006 4F 10 A, #AtE I HE %
R i —— AR E B R A

2006 12 A, tFVB T U ¥R ITHEEESBR SR
FRIBRKIREER. 2N RERALHAHAMEE IR
ERFEERBERELFEE ¥, 2008 4£3 A, W EMM
TRACERI ML E T E SR RER,

2008 £ 4 A, HEBEAMESLILREFEBRIBEKRE,



2 | ETHREENTHEHNF

S EEYREEILTGFEEMERFRANFEL, 2007 4
10 AZE %M ELVHE (FRERESHEREEEXLENE L
i) B, 2FFEFRAAEEMES TR, AL EHE,
BREFRER., BRAEF¥ . RREFF S5 ML ENE
B BHATLTELLERLE; BESItE UHEEE. T
B, IREE. ANKEEE, 2FF6 MELENEL,
BEEMIH, IEFS58%E. RFEHE, BB 4 1%
FI4LIT 19 o

ZFBEHEERE TRE&TR, UEERER, 2LV EH
. EHEHER, EWEABARSAR; HAZXRERILIHBL,
AT MESEE, CLEE, EHEHE, 2% 5%
5. MREE, IREFETANLEE; HAHK 12 A, B
B3I AN, RABLAMNEI S 23%, REBR L ¥
ML 70% . EHIMP, AELERIH, BitL2aHk
AL BUFBIEHREE, AW EAL BT R ERAH
RRAA . AR EFE A A F& B R 2 AR 8 F B A K A
EEWEEH S ERREMER LR, R ELFERW
(KA EEmRKAFRE, ARTEFEREFE ., EFR
BER, AmBNBR., BExEMEER. BERERS
i, REAVMTES, 8F -RERAHAFEFHE,
faAEit&2s. SRLEHFE. MREHE. BHEEHE. it
FERE., TEEHE. REEEMNM S <8550 5% A
HEN, ZARRHANEE.

SHEHEERRL T HAEERRN ., XREFFEHR
o BERBEEMEMEFTC. ARERESEHEMRF



2 r%|_3

L. BRIBETBEESR DL, EFRRKEFR SO, Bis
ReEpRTL. FRSRLTRFRN ., SRTTRER. MR
TERE. fl eI

=K, ERFHFRBHRN, RZHRTEHE
BT FEHEMARR, TRTERX “+0” BEEXTE. B
RBEXHEITRTE., BREABETEF S MEREIA
12 JEMBETHE; RES WEMERL; REKMGEHEM
24 9i; HREE 16 #; HRIFEE 2 &5 HEEM 10 F;
KFERIC160 R, X L0 RR B 8R4 8 BUF BT L
EoWRSE, HAMKRE TAEMLSERSEFER, A
HRABRYF “HEMNX5TIE” NERSEBITTT I
BWELHEM, RETALEEREZRER, ERTETAH
REEVFONMREHEERS, AR T RENHTHRM
MREHE, BEEE, AIRIESTEEE=I¥ARTR
T

ALARTHBFZRSHERASHRLEEZRTAE., 1t
EHEABRZAEENZSTHERMARD T, £RK
MPBRRREGEHNR, ERTEXE “BEEMNESTRE”
M,

“EEBES5TIR” ¥RIRRAFAR, RINBEHR
RASRKIL—A, BATR—HXZE, BREAYEEH
WAL, MIEMIFEIE, XRRERMNBRAA B —TH0
®, W5 E, iRMNERASE L, RERE “EEME5T
B ERBRREARKFE

ARRTHZESAEEGFEREBERENRAZIFEHR
T, REEREN, RITEFLON “BEEBS5IRE” £8



4 I%?%ﬂiﬂ’é‘ﬂiﬁ'\]ﬁi%ﬁéﬁﬁﬂﬁ

B, BHEPIR. AT BERSIMABER., FAKH. FEE
BEH SRS EHERETERK.

% FHK
2008 54 ATRAEFHILE



W =

gkl ey. TVEFZE, HREFCEEL R AL
KEFHERES, RIREEMEERNETER, B LE
HMREMEENSY, 2FESHEEERA RN
GEHBIMERTETRANEW, B, EBEAERM
REFHFTLIEESF. AREFHERXINATF, DHREE
HrRAEEM AL TS ERKEMIT AIAL, E2HT
WRREFEST L EHFETHMMERM YL, REERE
MIRZFESTH S EHAFWEMIT R, HL4Ps HEHE
B EERY, PR E B BN AL A B e B R B AR B S SR
BER, BBl AR a e . AR saE. o
B IR SR B AR L B R R B AT, Kok, ETRRE
B IR 55 AL FRIE B R B A AR 7= B LRI B B, R RHITT
fix v IR 55 78 B SR s 14 81 37 7 =K DA R AR RS B B SR e R €
o BE, BEFHRREFES TS End, xR
ELA AR 55 7= G T 75 R0 AIE 19 5B 00 4 ol 0 SRR A 2% Al Y 7 B SR
RIFHAT THHS



Abstract

After the agricultural economy and the industtial economy, the
knowledge economy has gradually become the dominant form of
social economy. The knowledge management is also bécoming
foundation and important content of the economic management
and the enterprise management. The changing of the economy form
and the management mode have had a profound impact on the en-
terprise's matketing concept and strategy. Firstly, this book starts
with the essential difference in the study on knowledge economy,
industrial economy and experience economy, takes knowledge e-
conomy and knowledge management to the analysis of entetprise
marketing influence as the breakthrough point. Based on the com-
prehensive analysis of the changes of enterprise’ s marketing envi-
ronment under the knowledge economy form, this book systemati-
cally elaborated innovative ideas and methods of marketing. And
based on 4Ps composite frame, this book chooses the strategy ele-
ments which has a larger influence and changing on the marketing
environment. The product strategy innovation, the brand strategy

innovation, the retail strategy innovation as well as the promotion



strategy innovation is the keystone of this book. Secondly, based on
the service characteristics of knowledge economy and the trend of
product knowledge, the innovation mode of enterprise’ s service
marketing strategy and the marketing strategy innovation of
knowledge product are discussed in this book. Finally, based on the
diversification of product form under the knowledge economy
form, this book probes into a marketing stragegy innovation of
virtual enterprise and enterprise incubator which provide a service

product featrues.
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