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E=JFISE5 . FIND THE RIGHT CUSTOMERS ———
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LOOklng for potential customers is a habit;
the key is concentration and

perseverance
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The way to contact a large number of
potential customers is to

partiCipate in exhibitions
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COOper ate with others in the

same trade and

eXChanee peources
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STRATEGIES

(715 FIND THE RIGHT CUSTOMERS

ESFEEHEr. EFF. IBEsF
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PrOSpeCtiVe customers include new _

old and existing customers; old customers

are the beSt new customers
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DCVCIOD customers on the basis of personal
: s . 3
connections; triple whatever time you 're

spending on

your quahty networking




