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Preface =

Space for exhibiting products can be perceived as artistic work,
which must combine perfectly with the products exhibited with regard
to cultural and aesthetic aspects. Thus it is definitely a challenge for
designers to create such a “work™ in a limited time and space. It is to
be innovative as well as serving as a background to boast the products.
At the same time, it needs to be understandable and interesting enough
to attract visitors as soon as they step in.

Nowadays, with the rapid advancement of commercialisation, it is
undoubtedly a good idea for companies in different industries to exhibit
products in a certain space in order to promote themselves. The main
function of exhibiting space is to reflect corporate culture and identity
from design styles and space quality. What is more important, it can
materialise the value of the products exhibited and give a direct and
clear understanding for customers.

To be aware of the company orientation and products' feature is a
necessary pre-condition to design an exhibiting space. In this way, it
can help customers have a deep and comprehensive understanding of
the corporate brand as they buy products. Exhibiting space should be
different from a pure commercial space; it should be of culture and art.
In addition, products to be exhibited usually can define the best way to
create the right exhibiting space.

Exhibiting space is a visual feast from a certain aspect; lighting and
colour constitute the two main elements for its design. Moreover, the
space needs to be fluid in design, and thus designers must consider
the space circulation and visitors' feeling during the process of design.
A successful design of exhibiting space should create an environment
which visitors can talk with and each product can tell its own story in.

This book selects excellent exhibiting projects of designers from different
countries and is categorised into two parts — exhibition and trade fair.

Projects included range from simple to complex, from natural to high-
technology. We hope and believe it will be a good reference book
for students engaged in design field, professional designers, people
working in the field of exhibition and those who are interested in this!
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SUSANA SOLANO
EXHIBITION
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*roject name: Susana Solano Exhibition
.ocation: Madrid, Spain

>ompletion date: 2008

)esigner: Cadaval, Sola-Morales
hotographer: Adria Goula, Santiago
:arcés, Manolo lyera
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The project aims to scale the space to the object that will be
displayed, providing order and rhythm to an exhibition that wants
to be intimate. The models of public sculptures done by Susana
Solano are treated as jewels that relate to each other visually as
they do historically. A single system is designed to suit two spaces
with opposed spatial attributes, allowing for a single reading of the
exhibit.

A fragile, translucent, white, almost sacramental envelope is built
to receive a number of sturdy and powerful pieces. The reference
is clear: the paper lamps used in fairs, made out of a fragile honey-
comb paper, with its volume build up on air and inventiveness.
From paper lamps to the recycled paper used inside wood doors
to reinforce them there are a few hours of investigation, and the
conviction to find in the paper industry a material that would fulfill the
architectural aims, and be ecological friendly and economic.

The technical and technological implications of the material drove
to the definition of a standard module, built out of a couple of
standard doors and 5 layers of paper. A thick wall could be set
up; its perpendicular view, creating a moaré, offered transparency
within spaces and pieces; a tangent view would show a solid texture,
building the limits of the constructed space, and framing the pieces.
The attributes of the material depending on how it was approached
were one of the key aspects of the project.

The installation responded to ecological and sustainable issues.
Not only the design was part of an itinerant exhibition, but also
more, the main material used to build up was made up of recycled
paper and could be recycled again. Moreover, decision on the
material implied a radical decrease in costs.
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1. Entrance

2. Exhibition area

3. Exhibition table
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2. Display wall made of honey-comb paper
showing innovation and being sustainable

1. Display wall in unique shape
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3. Products light in weight and creative in design
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ARCH/
SCAPES
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Project name: ARCH/SCAPES

Locations: Swiss Architecture Museum,
Today Art Museum Beijing

Completion date: 2007

Designer: HHF architects, ZMIK designers,
Tatin

Photographer: Tom Bisig, ZMIK

Area: 125m?
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ARCH/SCAPES was designed as official Swiss contribution to the
7th International Architecture Biennial Sao Paulo. The exhibition
focuses upon new Swiss architecture and its negotiation between
the public and the private in an aspect of architectural production.
The exhibition design is a dynamic abstraction of a thematic journey
through the Swiss cultural landscape, from urban areas to the central
lowlands and peripheries, and finally to the Ipine regions.

The featured projects are offset throughout the exhibition by large-
scale photographs of Joél Tettamanti which contrast the extreme
Ipine landscapes with the scattered urbanisation. This framing of the
featured architecture with these images of fragmented topographies
is meant to underline a contemporary Swiss reality. Within this
reality the careful negotiation between private and public primarily
to maintain norms and traditions is increasingly compromised. The
gradual erosion of the Swiss landscape by urbanisation means that
new architecture will in future need to devise entirely new typologies
that take account of wholly uncharacteristic forms of public terrain.
For a deepened insight on the specific conditions of each project
video modules present interviews with the architects.

Arch/Scapes focuses upon 15 new architecture within the
heterogeneous cultural landscape of Switzerland, the urban and peri-
urban areas, the village typologies of the Ipine landscapes and the
burgeoning agglomeration. Switzerland's landscapes — in particular
the rural and Ipine typologies — are considered public terrain, and a
precious asset. New architecture that is to be developed within this

landscape is the result of complex democratic processes in which

not only the communities or states, but also numerous public
bodies protecting the Swiss traditions, have a decisive voice. By
changing some of the angle -and flat board-elements different
layouts are generated. In 2008 ARCH/SCAPES was shown at
the Swiss Architecture Museum. In 2009 the Today Art Museum
Beijing/China and the Shenzhen/Hongkong Architecture Biennial
host the exhibition.
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1. Entrance 1.ARA

2. Exhibition room 2. BT
3. The angle -and flat board-elements 3. ZRAEER
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1. Large-scale picture highlighting the theme
of “human and nature”

2. Corner view

3. Dynamic and abstract exhibition
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4. Undulating display board

5. Video modules presenting
interviews with the architects

6. Different layouts being generated
by changing some of the angle -and
flat board-elements
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SHOWROOM
POLYCARBONATES
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Project name: Showroom Polycarbonates
Location: Leverkusen, Germany
Completion date: 2008

Designer: GOLDEN PLANET Design
Photographer: Eduardo Perez
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The project is a 400-square-metre exhibition and showroom for
Bayer Material Science AG, one of the world's largest producers of
polymers and high-performance plastics.

In close cooperation with Bayer's advertising and events department,
GOLDEN PLANET developed the idea to create a space which
would link the laboratories where the materials are developed and
optimised to the finished products and applications showing the
possibilities of high-tech engineered polymers.

The entire ceiling and parts of the walls are clad with the most well
known polycarbonate material Bayer produces: translucent Makrolon®
sheets. With the light shining through these diffusing panels, and a
special light choreography, the space has an almost floating, clean
atmosphere.

A very special performance feature is big inside windows, at first
hidden by custom made vertical blinds showing Bayer’s Vision Works
campaign, which suddenly split in the middle and open sideways to
reveal the view into the secret laboratories, allowing a glimpse into
the heart of the high-tech inventions.
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