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Part One

Activation @ Group the following words and phrases according to their related meaning.

academy assumptions
college conjecture
democracy editor
fascist foundation
hospital hypothesis
journalist mass media
the privileged power play
soap opera university

audience
corporation
entertainment
government
institute

news

reporter
television

@ Explain the following words and phrases in English.

agenda-setting media
null hypothesis

upper class

the big press
the elite media
evidence
Hollywood
investigation
newspapers
scandal

tyranny

© Do you know the differences among the three terms below? Do you know
any other terms related to the word “media”?

mainstream media mass media

elite media

IUNIT 1




Part Two
@

War.n‘{—}lp Pre-reading Questions '
Activities What types of media d

1 | i
2 Whom do you think mainstream med

what is theé motive

compass?

. iaen
stream media €
g ntrolled by and

a are cO

for controling?

@ Group work

Work in pairs. Choose a real event that has got a lot of media exposure in the country/world. Try
to uncover the real reasons why it got so much attention.

@ Discussion
1 In your impression, how do newspapers get their source of information?

2 What do you think are the major channels for the elite media to make money, such as The New
York Times or CBS?

Noam Chomsky

Part of the reason why I write about the media is because I am interested in the whole
intellectual culture, and the part of it that is easiest to study is the media. It comes out
every day. You can do a systematic investigation. You can compare yesterday’s version to
today’s version. There is a lot of evidence about what’s played up and what isn’t and the
way things are structured. 5

My impression is the media aren’t very different from scholarship or from, say,
journals of intellectual opinion — there are some extra constraints — but it’s not radically
different. They interact, which is why people go up and back quite easily among them.
You want to study the media the way, say, a scientist would study some complex molecule
or something. You take a look at its internal institutional structure and then make some 1o
hypothesis based on the structure as to what the media product is likely to look like.
Then you investigate the media product and see how well it conforms to the hypotheses.
Virtually all work in media analysis is this last part — trying to study carefully just what
the media product is and whether it conforms to obvious assumptions about the nature and
structure of the media. 15

Well, what do you find? First of all, you find that there are different media which do different
things, like the entertainment/Hollywood, soap operas, and so on, or even most of the newspapers
in the country (the overwhelming majority of them). They are directing the mass audience.

There is another sector of the media, the elite media, sometimes called the agenda-setting

Media: Fact or Fablel 3



4 IUNIT 1

media because they are the ones with the big resources, they set the framework in which
everyone else operates. The New York Times and CBS, that kind of thing. Their audience
is mostly privileged people. The people who read The New York Times — people who are
wealthy or part of what is sometimes called the political class — they are actually involved in
the political system in an ongoing fashion. They are basically managers of one sort or another.

They can be political managers, business managers (like corporate executives or that sort of >

thing), doctoral managers (like university professors), or other journalists who are involved in
organizing the way people think and look at things.

The elite media set a framework within which others operate. If you are watching the
Associated Press, who grind out a constant flow of news, in the mid-afternoon it breaks and
there is something that comes along every day that says “Notice to Editors: Tomorrow’s
New York Times is going to have the following stories on the front page.” The point of that
is, if you’re an editor of a newspaper in Dayton, Ohio® and you don’t have the resources
to figure out what the news is, or you don’t want to think about it anyway, this tells you
what the news is. These are the stories for the quarter page that you are going to devote to
something other than local affairs or diverting your audience. These are the stories that you
put there because that’s what The New York Times tells us is what you’re supposed to care
about tomorrow. If you are an editor in Dayton, Ohio, you would sort of have to do that,
because you don’t have much else in the way of resources. If you get off line, if you're
producing stories that the big press doesn’t like, you’ll hear about it pretty soon. In fact,
what just happened at San Jose Mercury News? is a dramatic example of this. So there are a
lot of ways in which power plays can drive you right back into line if you move out. If you
try to break the mold, you’re not going to last long. That framework works pretty well, and
it is understandable that it is just a reflection of obvious power structures.

The real mass media are basically trying to divert people. Let them do something else,
but don’t bother us (us being the people who run the show). Let them get interested in
professional sports, for example. Let everybody be crazed about professional sports or sex
scandals or the personalities and their problems or something like that. Anything, as long
as it isn’t serious. Of course, the serious stuff is for the big guys. “We” take care of that.

What are the elite media, the agenda-setting ones? The New York Times and CBS, for
example. Well, first of all, they are major, very profitable, corporations. Furthermore, most
of them are either linked to, or outright owned by, much bigger corporations, like General
Electric, Westinghouse®, and so on. They are way up at the top of the power structure of the
private economy which is a very
tyrannical structure. Corporations
are basically tyrannies, hierarchic,

controlled from above. If you don’t
Eh:i{mﬂ“k @T” 1 like what they are doing you get out.
s | The major media are just part of that

ot tamens  Opposition in
Libya Struggles

United Front

B LT A : system.

What about their institutional
setting? Well, that’s more or less
the same. What they interact with
and relate to is other major power
centers — the government, other
corporations, or the universities.
Because the media are a doctrinal
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system they interact closely with the
universities. Say you are a reporter
writing a story on Southeast Asia or
70 Africa, or something like that. You’re
supposed to go over to the big university
and find an expert who will tell you
what to write, or else go to one of the
foundations, like Brookings Institute” or American Enterprise Institute® and they will
75 give you the words to say. These outside institutions are very similar to the media.

The universities, for example, are not independent institutions. There may be independent
people scattered around in them but that is true of the media as well. And it’s generally true
of corporations. It’s true of Fascist states, for that matter. But the institution itself is parasitic.
It’s dependent on outside sources of support and those sources of support, such as private

so  wealth, big corporations with grants, and the government (which is so closely interlinked with
corporate power you can barely distinguish them), they are essentially what the universities
are in the middle of. People within them, who don’t adjust to that structure, who don’t accept it
and internalize it (you can’t really work with it unless you internalize it, and believe it); people
who don’t do that are likely to be weeded out along the way, starting from kindergarten, all

s5  the way up. There are all sorts of filtering devices to get rid of people who are a pain in the
neck and think independently. Those of you who have been through college know that the
educational system is very highly geared to rewarding conformity and obedience; if you don’t
do that, you are a troublemaker. So, it is kind of a filtering device which ends up with people
who really honestly (they aren’t lying) internalize the framework of belief and attitudes of the

90  surrounding power system in the society. The elite institutions like, say, Harvard and Princeton
and the small upscale colleges, for example, are very much geared to socialization. If you go
through a place like Harvard, most of what goes on there is teaching manners; how to behave
like a member of the upper classes, how to think the right thoughts, and so on.

Okay, you look at the structure of that whole system. What do you expect the news to

95 be like? Well, it’s pretty obvious. Take The New York Times. It’s a corporation and sells a
product. The product is audiences. They don’t make money when you buy the newspaper.
They are happy to put it on the World Wide Web for free. They actually lose money when
you buy the newspaper. But the audience is the product. The product is privileged people,
just like the people who are writing the newspapers, you know, top-level decision-making

100 people in society. You have to sell a product to a market, and the market is, of course,
advertisers (that is, other businesses). Whether it is television or newspapers, or whatever,
they are selling audiences. Corporations sell audiences to other corporations. In the case
of the elite media, it’s big businesses.

Well, what do you expect to happen? What would you predict about the nature of the

05 media product, given that set of circumstances? What would be the null hypothesis, the
kind of conjecture that you’d make assuming nothing further? The obvious assumption
is that the product of the media, what appears, what doesn’t appear, the way it is slanted,
will reflect the interest of the buyers and sellers, the institutions, and the power systems
that are around them. If that wouldn’t happen, it would be kind of a miracle.

(Total words: 1463)

o
’K*Thistextisadaptedfmm“WhatMakmMainsueamMediaMainsmm”byNoam(homskngMagaziﬂe,OcL1997. )
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New Words

play sth up to try to make sth seem more important than benefiting from other people and giving nothing back
and itis Sk EEH, & FEM
Expressrons 'Wmolecr;l;}"xn;xvl;u l/‘n the smallest unlt conslstlng of weed out to remove or get rid of (people or thtngs) from a
a group of atoms, into which a substance can be group because they are not wanted or are less good
dlvided wrthout a change in its chemical nature 5}% than the rest ﬁ# ik
grind out to produce with great efforts &4 iﬂlﬁ‘]ﬁ&i a pain in the neck Sth/sb that is uaneasant to deal wlth %
T Sroa U e AﬁEEE’JAESiﬁ

' get orr lme to become strayed from the guldellnes or rules A S TR e
ﬁEEﬁ‘t gear to [usually passlve] to make change or prepare sth )

Pyt P 7 e Ry that It is sultable for a particular pur oseﬁ
be crazed about to have strong feellngs and Iack control ] BRENE ‘_) =iy p p &

with sth le E#‘ Eﬂt null | hypothesls /hal poersts/ the idea that an experlment

= g ; that is done using two groups of people will show the
outrlght /‘aut rait/ a. & ad Complete and total éﬁ’](ﬂi},) i results for each group 9(:5‘& ﬁ&

doctrinal /dok traml/ a. (formal) relatlng toa doctrlne or

k 'd kt an opinion or |dea that is not
doctrines B, it cOn.lecture/ an'dze fof n. an op

based on definite knowledge and is formed by guessing

Fascxst states /‘fzhst/ countries that foIIow faclsm ,‘iﬁm R
27 Bx (B e AT SR slanted /'sla.nud/ a. tending to be In favor of one person or
parasrtnc /i paera smk/ a. (of a person) always relying on or thing in a way that may be unfair to others H a4/

Notes to

TextI 1» A newspaper in Dayton, Ohio: used in a general sense to represent any small local

newspaper which does not have much power in deciding what is to appear as important
content for their newspaper pages.

2» The San Jose Mercury News: a major daily newspaper in San Jose, California and Silicon
Valley. In August 1996, the newspaper published a series of investigative articles linking
the CIA to Nicaraguan contras organizing the distribution of cocaine into the United States.
While first enthusiastic about the story, eight months later the executive editor would claim
the story was faulty.

3» Westinghouse: refers to the Westinghouse Electric Corporation (WEC), which is a Delaware
corporation founded in 1998 by CBS Corporation to manage the intellectual property assets
relating to the Westinghouse brand.

4» The Brookings Institute: a non-profit public
policy organization based in Washington,
D.C. One of Washington’s oldest think
tanks, Brookings conducts research and
education in the social sciences, primarily
in economics, metropolitan policy,
governance, foreign policy, and global
economy and development.

5+ The American Enterprise Institute for
Public Policy Research (AEl): a conservative
think tank founded in 1943. An independent
non-profit organization supported primarily by grants and contributions from foundations,
corporations, and individuals, AEl is headquartered in Washington, D.C.

The Brookings Institute

) IUNIT 1



Comprehension Check
@ Reading for general ideas

Read the text through quickly and answer the following questions.

1 In Chomsky’s eyes, why are the media, as a part of the whole intellectual culture, the easiest to study?

According to Chomsky, what are the steps for studying the media, the way a scientist would conduct research?

W N

According to the text, what are the two major sectors of the media?

Why are the elite media also called the “agenda-setting” media?

wn s

What would happen if a local newspaper published contents that the big press does not like?

@ Reading for specific information
Read the text again more carefully and decide whether the following statements are true or false.

D 1 To Chomsky, it is.almost impossible to study the media in the manner of scholarship.

2 Almost all work in the media analysis is in making the assumptions about the nature and
structure of the media.

D 3 The real mass media are basically trying to divert people and the important contents are reserved
for the elite media to manage.

D 4 There are filtering devices in academic institutions such as universities to weed out people who
think independently and don’t conform to the power system.

D 5 The New York Times makes money via two channels: selling newspapers to its audience and
selling advertisements to big corporations.
@ Reading and making interpretations

Read the text again more carefully. Paraphrase the following sentences from the text. Pay
particular attention to the italicized words.

1 My impression is the media aren’t very different from scholarship or from, say, journals of intellectual
opinion — there are some extra constraints — but it’s not radically different. They interact, which is
why people go up and back quite easily among them.

2 They can be political managers, business managers (like corporate executives or that sort of thing),
doctoral managers (like university professors), or other journalists who are involved in organizing
the way people think and look at things.

3 These are the stories for the quarter page that you are going to devote to something other than local
affairs or diverting your audience.

4 So, it is kind of a filtering device which ends up with people who really honestly (they aren’t lying)
internalize the framework of belief and attitudes of the surrounding power system in the society.

5 What would be the null hypothesis, the kind of conjecture that you'd make assuming nothing further?

Media: Fact or Fablel 7



9 Fill in the blanks with the correct form of the words given.

1 doctrinal
A. While our faculty and board annually affirm their agreement with the full

statement as shown below, students need only agree with the very essentials.

B. What are the basics of Christian ?

2 parasitic
A. He regards those who live solely on social welfare as on society.
B. It looks like the little boy has contracted a infection.

3 slanted

A. His view on this issue is somewhat biased and
B. The desk faces the door at a

4 hypothesis

A. These researchers have formulated a about the function of dreams.

B. I wasn’t asking about anybody in particular — it was a purely question.
5 fascist

A. is a radical and authoritarian nationalist political ideology.

B. During World War II, German persecuted Jewish people all over Europe.
6 gear

A. The curriculum has been towards the specific needs of our students.

B. The snorkeling includes a diving mask, a shaped tube called a snorkel,

and usually swimfins, the use of which allows the snorkeler to observe underwater attractions — e.g.

fish and corals — for extended periods of time with relatively little effort.

@ Translate the following into English, using words and phrases given in brackets.

\ - b % . Merty " D v \

x

Wi HE T HE AR, PR RGN AR, BT REETK, AR

HIRR. (broadcasting media, all styles of art and all schools of thought)

2GR RAARILEC A REER Y5 SR BRI BN R FITE ST 2. (diversified mass media)

BB BIT R TAC ORI S 0, B RALZEHE. FRtE . L EHEFE LA (be

contrasted with)

FREIH—HE, DUEBIE AR T . T¥MbiE S, A S TR R
HPAEEINBA . WTOFRIGDPS# Fi #5458 1a] . (linguistic purity, English-based acronyms)

RIN PRI G B AR RS T R, (B EHFARRER AT I A Lt . A4 . A&
+ABHRIESBE . (great hits, domestic culture, life and experiences)

i ¢
§ i o Pt o e e, P A
iy e’
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Part Three

Key Words
and walany [felenks/ n. high-stakes ['harsterks/ a. speculate /'spekjullert/ v.
Expressions « [r'stert/ n. . it demands on tarot ['teravt/ n.
X /p_]u./ n. foster good relations with non-starter /non'sta:ta/ n.

servation ['selfipreza'verfon/ n. blure /bl3t/ v.

conventional wisdom

o fsetfa'rerfan/ n.

David W. Guth & Charles Marsh

It has become an all-too-familiar image in our media-saturated society: someone in the
midst of a personal crisis, trapped on the courthouse steps, bathed in the harsh glare of artificial
light and confronted by a phalanx of reporters and television cameras. It is a scene that many
find troublesome. While a recent Gallup Poll” determined that a little more than half of those
surveyed said they have “a great deal” or “a fair amount” of trust in the fullness, accuracy, and 5
fairness of what they see and hear on the news, they do not completely trust the media. Forty-
five percent of the respondents in the same survey said they believe the news media in the United
States are too liberal, while 14 percent said the news media are too conservative.

It is sometimes easy to forget that journalists play an important role in democratic societies.
They are often referred to as the Fourth Estate®, an unofficial fourth branch of government. At 10
their best, reporters are the people’s representatives. They are eyewitnesses to history. They
report on things that matter — or at least should matter — to us.

The nation’s founders understand the importance of a free press when they gave it
constitutional guarantees under the First Amendment®. Thomas Jefferson wrote, “Our liberty
depends on the freedom of the press, and that cannot be limited without being lost.” One of 15
Jefferson’s successors in the White House, Harry Truman, had a more pragmatic view of the
media. “Whenever the press quits abusing me I know I’m in the wrong pew,” Truman said.

Journalism is big business. Advertising expenditures in the United States were expected
to top $ 247 billion in 2003 — nearly a quarter of a trillion dollars. At the beginning of this
decade, there were 1,480 daily newspapers and 7,689 weekly newspapers in the United States. 20
Add to that the more than 13,000 radio stations, 1,700 television stations, 17,815 magazines,
and millions of people surfing the Internet. With this media saturation comes a high-stakes
competition for the attention of viewers, readers, and listeners. With increasing frequency,
individuals and organizations get caught in the middle of this battle for truth, justice, and higher
ratings. At those times, the services of public relations practitioners are most needed. 25

Students often ask why so much literature on public relations addresses the care and feeding
of the news media. The answer is simple: Although reporters are not the only target public
important to your organization, they sometimes are the most important. This is a relationship that

Media: Fact or Fablel 9



10 IUNIT 1

places great demands on public relations practitioners’ critical thinking skills.

A wise old sage once said that you shouldn’t get in an argument with someone who buys
paper by the ton and ink by the barrel. That is a profound truth in media relations. In a free
society with constitutional protections for the media, it is more likely that the media can harm
your organization than that you can harm the media. In a sense, the fostering of good media
relations is an act of self-preservation.

However, public relations is more than just keeping something bad from happening to your
organization. It is also about making something good happen. When executives wish to move
an organization from reactive media relations to proactive media relations, a strong working
relationship between the journalist and the practitioner can become a valuable asset.

There is no such thing as a single recipe or road map to better media relations. The ability

to develop good relationships with reporters is both an art and a science and is usually gained: -

from experience. Because of the naturally adversarial relationship between the reporter and the
practitioner, the maintenance of good media relations requires constant attention. These are a
few tips to help you meet that challenge.

Be prepared. With apologies to the Boy Scouts, this is a pretty good motto for just about
everything in life, especially public relations. It means anticipating reporters’ questions and
needs. To do that, you have to be familiar with both your subject matter and the requirements of
the various media.

Be cool. Reporters sometimes say and do things that prompt an emotional response. This
is often a deliberate ploy to provoke a reaction that can get bigger play in the media than the
substance of the response. Remember for whom you are speaking. Losing your cool reflects as
much on your client as it does on you.

Never lie. There are times when a practitioner may have legal, ethical, and security
considerations for withholding information. However, there is no excuse for deliberately
deceiving people. Whatever short-term gains may be realized by lying, they will evaporate along
with your reputation. Without credibility, a public relations practitioner is of little value. When
that happens, it’s time to look for a new career.

Demand accuracy. The practitioner shares the journalist’s need for accurate information. The
failure to provide accurate information to reporters, even if by an honest mistake, can cast serious
doubt on your competence and credibility. Verify your facts first. When you make a mistake, move as
quickly as possible to correct the error.

The burden of context is on you.
Journalists know that it isn’t enough to
quote someone accurately, word for word.
Words must also be placed in an appropriate
context. Rather than assume that reporters
understand the context in which you are
speaking, spell it out for them. Most reporters
are generalists, knowing a little about a lot of
things. It is better to be thorough in answering
questions and to risk being called long-winded
than to give short, snappy answers and be
misunderstood.

Don’t go off the record. Because most
journalists are honorable people, the advice
against going off the record with reporters is
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not a statement about trusting reporters. Most disputes about what was and was not off the record
stem from misunderstandings. Confusion won’t happen if you avoid the practice. However, if
a situation justifies going off the record, make certain everyone understands the ground rules
before saying anything.

Never speculate. Reporters love to ask speculative questions. Just because they ask them so
does not mean that you have to answer them. Speculative answers can create false expectations
that come back to haunt an organization. Leave speculation up to gold prospectors and people
with tarot cards and a crystal ball.

“No comment” is a non-starter. Blurting out those two words in response to a question
leaves the impression that you have something to hide. If you are not in a position to answer &s
a reporter’s question, explain your reasons. When you are candid about your reasons for
silence in certain matters, you improve your chances of being asked a follow-up question
that you can answer.

Be there in good times and bad times. Take a long-term view of your relationship with
reporters. If you want the media to respond to you when times are good, you have to respect their 9o
need for information when times are bad. Reporters respect candid practitioners who answer
tough questions. That, in turn, reflects well on the organization.

As is true in developing relationships with any other public, organizations must be true to
their values when engaged in media relations. Doing the right thing is not always easy, especially
when they are forced to take necessary, but unpopular, actions. It can be tempting to allow the 95
conventional wisdom of editorial writers and television commentators to dictate future actions.
Like any other public, their views should be thoughtfully considered. However, in the final
analysis, public relations practitioners need to be comfortable in who they are, the organizations
they represent, and what they believe. While it is important to have a good relationship with
journalists, that desire should not compromise a commitment to core values. 100
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Notes to
Text I1 1 » Gallup Poll: the division of Gallup that regularly conducts public opinion polls in more than

140 countries around the world. Gallup Polls are often referenced in the mass media as a
reliable and objective measure of public opinion. Gallup Poll results, analyses, and videos
are published daily on Gallup.com in the form of data-driven news.

2 » The Fourth Estate: a term used to refer to the press. France under the Ancien Régime
(before the French Revolution) divided society into three estates: the First Estate (clergy);
the Second Estate (nobility); and the Third Estate (commoners). In American usage, the
phrase “fourth estate” is contrasted with the “fourth branch of government” — the former
is used to emphasize the independence of the press while the latter the control of the
government.

3 » The First Amendment: a part of the Bill of Rights; also called “Amendment 1" (to the
United States Constitution). The Amendment prohibits the making of any law “respecting
an establishment of religion”, impeding the free exercise of religion, infringing on the
freedom of speech, infringing on the freedom of the press.
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