YACHT
INTERIOR
WERE ZE A1 1T

& ERRHRARAE 4R

KEBTKF R

Dalian University of Technology Press




YACHT INTERIOR

3% P — S
g = AR T
BB EFERERAR &
K BRIER HEE F

REBE T KF MR

Dalian University of Technology Press



EBFERES B (CIP)#iiE

PR LT / et o e A R ) 4 < X
Brfe, WIFAGE. — I« R TR R,
20125

ISBN 978-7-5611-6826-4

L. D M. D Dk B (DR T
(DU E — 32 PR T IV, (DU674.91

E A I CIPEAIE 7 (2012) 5505368945

HRRAZT T IR T RS N
CHhE: L ERE B80S B4 116023 )
Ef il s R R R PRI ) AR F
BRIATRL 2 240mm x 320mm
Bl ke 23
ffi ol 4
HHRRIH] . 20124E5 H 55 1 b
CUR ] 2012475 H 55 1 OCE ki)
v EHid . X 9%
difEReRy, 2

Fhifiit: T EFAn

ISBN 978-7-5611-6826-4
iE fr: 348.007C

B 0% 0411-84708842
& L. 0411-84701466
I 1 : 0411-84703636

F—mail: designbooks_dutp@yahoo.cn

B

URL: http://www.clutp.en

UVAT I B (] B IEE A TR e (0411 ) 84709246 84709043



. @ good failor does. Each yach

There is a reason why maybe just 200 studios all
over the world are involved in this parficular field
of the design. It's not architectural, it’s not simply

~ interior design and it's not transportation as well,

yacht design contains all these areas together. The

- description “architecture in movement” maybe
_could explain this “art”. There are walls and

spaces o plon, crew and guest areas to design

- with different stairs and ways, functional areas

such as convivial too, bedrooms and exterior

~ spaces...

Is not only a matter of beauty and design, a
yacht has fo be first of all sofe and practical. It is

~ imporfant to remember that we're talking of an

“obiject” that is always in the middle of the sea.

The criteria for good design haven't really

changed over the years: man-made objects with

~ one or more functions are given an emotionally

appealing form.
Talking about “custom inferior design” for

- yachts up to 30m, the designers become also a

psychologist (and sometimes best friend) of the

- final client. Houses do not all Iook the same, why
~ should yachts?
- The interior yacht design has o understand the

request of the client, analyze his/her tastes and

- way of living.
A good yacht design hes to collect all thesg
~ important information, adding his own ta;

knowledge to create something u

is conceived, using o ce & carefully
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hand-drown sketches and detailed computer
renderings, ensuring, down to the very last detail,

that the client's requirements are matched and °

their dreams fulfilled.
Architect’s role has changed during 1
decades. He was used to act only on the
part, while the interior decorator was responsible
for the style of all the furnishings. Today these
features have blended together and the designer
is now the expert of beauty and function.
When we talk about “Architecture in Movement”,
we refer to one of the most challenging project
in the design world. The yacht industry represents
the state of the art of this concept because it's the
best balance of dynamism and a combination of
technics, technologies, and engineering studies,
proportions of volumes, architecture, style and
materials. The interior designer is one actor of this
scene.
In last 10 years, we have assisted to o real
revolution in the yacht design, that means not only
a new way to think about the living conditions,
but also a new interpretation of the hull and the
upper structure, more focused on seductive and
charming shapes.
eThis takes its origins from the constant
ntamination of xHerent fields such as industrial
i »_ @’cnd architecture in general.
Vhen we look df the exterior of our yacht we can
see a car. We live our house when we get in, and
it reminds us of the industrial design when we seat
on a chair in the main area.
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HOT LAB: YACHT & DESIGN

These multiple inputs have a strong impact also
regarding the way we can customize o boat.
This very fertile environment opens a lot of
opportunities which are not only about the style
but also about the space ifself.

#uctural ___If we want to focus on yacht interiors, we can

satisfy the client’s requests with new materials (and
combination between them), adding correct lights,
colors and shapes, create new foshion language
like a tailor who designs a unique suit.

But this “just style” way is not the only one fo let
the client express his/her own personality, there
is a second chance for the designer to make it
happen: the organization of space.

As Le Corbusier did in the 20ties, defining new
types of urban plans in “Contemporary City for
three million inhabitants”, the interior designer
must take in to consideration the position and the
separation of spaces.

A yacht could be similar to another from an
aesthetic perspective, but what makes the real
difference is the experience that the guests can
live inside. Playing with the layout of interior
spaces the owner can communicate a different
message and show his/her own way of being and
living the boat. The position of the living space,
the moster as well as the guest or the crew cabins,
the entertainment or the relaxing areas etfc.
together with the equilibrium between public and
private spaces can give a different soul to entire
yacht, This is all about the “social dimension” of
customized interior design.

ANTONIO ROMANO AND LAURA RIZZO
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SEA FORCE ONE

DESIGN Luca Dini Design

NAVAL ARCHITECT Admiral Techhnical Department
BUILDER Admiral

LENGTH 53.80m

BEAM 10.50m

MAX SPEED 17kn

CRUISING SPEED ~ 14kn

PHOTOGRAPHER ~ Maurizio Paradisi




How many ways are there to arrange and rearrange the 308 bones
that make up the human skeleton? When the time came for Captain
Magic, the mysterious owner of Sea Force One, the arrange Kiki Smith’s
perfect replica of the male human skeleton — painted an irreverent gold,
of course — he didn't hesitate before making them into the shape of a
Jolly Roger, the flag that has been the symbol of the pirate ship since
the times of Edward England. And there is a strong whiff of the pirate
ship about the 54-metre Admiral launched last year by the Amy yard,
itself a joint venture between the Cantfieri Navali Lavagna and Cantieri
Mariofti.

“| consider that work of art to be the heart of my boat,” explained
Captain Magic. It's not hard to believe. Even the most cursory of
glances reveals that this is no ordinary yacht. The lines are striking. Not
only do they beautifully meld a sense of gentleness and aggressiveness,
but the hull is black while the superstructure is a military grey. Two
bolconies are integrated into the sides and are the brainchild of Luca
Dini. The balconies slightly roung the imposing lines bringing an
unexpected gracefulness to such an aggressive-looking yacht. Some
have even gone so far as o describe the result as “sexy”. However, Sea
Force One is at her most impressive inside rather than out. Her inferiors
really do toss the whole yacht concept up in the air and reassemble it in
quite a fantastic and post-modernist way.

The official entrance is on the starboard side where a positively regal
staircase leads fo a foyer that leaves no doubt as to what the rest of the
vessel holds. The first thing you meet is the transparent Plexigls staircase
with its waterfall-effect illuminated stairs which links all three of the
yachts’ decks. However, the main deck is the owner’s private territory
and, as_a result, it’s better to make your entrance through the stern
cockpif. You willbe-amozed. You walk into the saloon on the main deck

where your eye will immediately be caught by an extraordinary work of
ort, the Virtual Sea, a video—sculpture by Venefian artist Fabrizio Plessi.
Twelve overturned stainless steel cones representing champagne corks
with monitors displaying video images of water. But Plessi’s is just one of
the many works of art in the main saloon. Alongside the sober grey sofa
that separates this area from the entrance corridor is Mai-Thu Perret’s
Big Golden Rock. Moving through the foyer, you'll find the owner’s
office and then suite where the dominant colours are black and white.
The bed and its marine-themed papier-mache headrest. are white while
the stained walnut flooring (similar fo the main deck) and velvet walls
are black. The latter walls by the way have been treated with a blue
fluorescent paint which creates a night-sky effect in the dark.

Back in the foyer, we move to the lower deck where there are four
double guest staterooms, each one with its own name and décor. The
upper deck is reserved for partying. Thanks to the wonderful natural
light flooding it, the dark fones used on the lower deck vanish up here.
The whole area is designed like a disco. The walls are white while
the ceilings are partly barrisol and partly woven wall, a fabric wall
particularly suited to plays of light. There’s a big bar, a DJ booth and
lots of low seating — perfect to stretch out on with drink in hand. These
include Zanotta bean bags, a sofa/mattress upholstered in Missoni
fabric and a white leather chaise lounge on steel cables.

Moving oftf, just in front of the glass door leading into the external
cockpit, is a huge 20-seater table which can be lowered fo floor level
to create an authentic private space. On this deck the art is all on
the walls. There are pieces by Cordero, Lombardini and even Philip
Guston which Captain Magic fook down from the walls of his London
apartment.
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