BEFREIIBEREE (ESP) RIIHH

PRI

ACADEMIC
ENGLISH
for BUSINESS




BFEREIMRREE (ESP) RIS

PRI

ACADEMIC
ENGLISH
for BUSINESS




B B 7 k4% B (CIP) ¥i#7

¥ ARYEIE . 45 = Academic English for Business / ZE{il s, SBRE, T F 5 ; WRdbgs. — dbat .
IMEB 2 55T AL, 2012.7

HEFREITHBIE (ESP) RI# 4

ISBN 978 -7-5600-8526-5

I @ 1. OF QR @~ @ 1. OF B35 %% k8
IV. ®H31

v AR B4 CIP A% (2012) 45 148332 5

H O A: 28
mASHE: LW
FERE: FES
xwugit: ¥ F
HAREZT: SMEHE SHF5H REL
: JEETHT Y = 3R 4R 19 5 (100089)
: http: //www. fltrp. com
: HEARD S A BRI T
: 889x1194 1/16
. 17
: 20124E8 A4S 1 R 2012 4E 8 A% 1 REPRI
: ISBN 978-7-5600-8526-5
: 40.90 JG (& CD-ROM Y:#t—3K)
*
e ig: (010) 88819929 Hlif: club@ fitrp. com
AR, EITRERE, §5HRARR
BEARHE: (010)61207896  HiF-HEAS: zhijian@ fitrp. com
B ERLTE 2R A SR

RS Ip 2 S 24 HLiE s (010) 88817519
Ykt 'e: 185260001

*fEFIAHDAH
* S HEFHEEE




EFFRE T THEIE (ESP) RINBM R AHI R JEHFH R R T AR S T
KEAA HF BN EFEEFNERMF L, DHER (F@ESFFEARELER)
FRHREAEM, HEETR. ¥&. BN ESP HFMBE ST AR, RIBBEALL
PRECE RO S ZIEMM B —EE8M . ZRTNBM SRR FIERFE 5FENEL L
HEsE, RERFAENFERIGER NI R WIGEKTE, AEERlEEEEREENES
LALTAE, EEARLERES S, HEITEAR R RS MFAEST TR,

RERFVEM DR “FARRET M TR PR, UEFRO AR, URERIEY
AREENMEANIGE R HGE S AL, R SR AR B A A ST R, [RIR A2
HHEERMR T3 .

EEFRLT I HIEEE (ESP) RIIZARIEFEEMLL “H % (learning by doing )" HI%L
BFHCANEREME, DRFEFHEE IR EM, WA, ), BT, B8, BE¥. K
W, BERMPFEFLIESHEE. RAFARAES (academic skills ), HIFFARFIE, A
. FAREEMFAROENGE S, LIRMAEELERE RIS B 4EgE e

RS

HAFFRETVHIERE (ESP) RIVE IR REZMLL “H LT E (discipline-specific )" )
HEFHSHERER, EFF. B¥. &# BTSEAREFOZ FTATARREL, §
TER B AR SRR, 35, %, SHEEMATHE T, KBRS EE,
ERLWAC, AEEWIEFTEH, SR FFEEREINE T NERL L TIEREES.

Wb, EHEFLETIHIRIGE (ESP) RIKRiSEE AR YE SCRR 2 TR AT & 0%
B, RAEEEIZRIIEN, SR FIGERERRRE.




k"

i 55 L

AHERIRE

AEM A (FREE BH) , BEFFELTIHRIE (ESP) RIBHMHH “FARER
7 2K, NEBRTHERN. 8. &t BFE%S. A58, ANFESFERSRH
FBHX, EHBTEARFIEREMRRE, BB -RERKFRZEE, BRFBA UL LN
AMARLIET NG TSR, HEETHIFERTREN VBRI, 5. E. 5. &
MNGRFSN AT, FEENRTABTNIESIGHEEEHE . sEWERN. ¥E¥TEH
&, BAR. S RGER T ) SRR AR 2 RS .

FHEEHER

M AR, BRTR—AEE, AFARBERE—EERN =R, 5%H
KEZEARW S EAROE ., FARBENGL XN ESARENSEM, B840
mF:

« IEBR3 (TextA)

+ BRI (TextB)

« EIRSC (Text C)

« %RWrH (Listening: Lecture/Interview )

« ZROE (Speaking: Discussion/Seminar/Presentation )

« WXEPE ( Writing: Research Paper Project )

- HEHARIE (Reference: Key Terms for Further Study )

FERTEN

A B Z R NE R

Text A HiLead-in, Text A, fAl3% . HREMZGIAIMAEB . RICATH AR ETE

B RS S R N B A AT R R, LUE R AR S

BOOERRAME, FENAEE. EEAY . #8E8. FHS., IR FEAELUTH

ANJiHE:

o HAWEBYEAES ( Critical reading and thinking ) : AMYEAFA: 0 & 2 PR,
WHFFHCA . BRSERAANL B ERE . Hr i BRI T LIZ5 & Speaking 2 AR O1E
A

+ #EBYI% (Language building-up ) : #HBIFEAZAARIFLENFRZMM . THRE AR
BIARTEF NGRS B,

Text B MText B, A% . HREMGIHB. HPWZS10 ARG FE—a itk
5% (Critical reading and thinking ) ; 5 20EIERIBIZ (Researching) , %tk
WRESRFAELE GA AT F T AR SE B — TN R 7 B B 24 55



Text C fText C, JAF . HEEMZGIHR, RXUBREAE, HFAENBESEWHRNOEIR,

Listening WEERUT 1. AAVFHREER) —LLRNE, FEABSBMTS . TERBEEREWERE
. IREiE. BEREILHIES.

Speaking AF¥AROE, FERBEFLEESMAEARTEMBTAREL TGS | B H2EE
WRES . NAEEFESEEARTHSRAIRE S . MTEENAKRS . MRS, miick&k

B%o

Writing LA—AMRFFEIESCR B A, FEFrE AR 58 0 H I3 2 2 2 AT SE R B A AR S,
FFEFARITEEVE, TSR . BFRE T A5 B,

Reference JL M T A ML BB LARTE, HEARNESI 8%,
RBNRENNEETAIEROFSR, MZREATAR, FR2L, SHEEHITHE,

G
201244 A



/ CONTENTS

1
Studying Business / P

0

Marketing / 722

3

Corporate Strategies / P47

4

Leadership / P67

5

E-Business / P95

6

Consumer Behavior / P121

=

/

Brands and Branding / P147
8

Accounting / P172

9

Personal Finances / P201
10

Human Resources / P225

Glossary / P255

References / P263

Your Future in the Changing World of Business / P2
What Supermarkets Don’t Want You to Know / P11
The Fourth Revolution / P15

The Business of Marketing / P24
The Five Ps in Action / P33
Google: The New Marketing Model / P40

Wal-Mart’s Foreign Expansion / P48
Starbucks’ Foreign Direct Investment / P55
Why Facebook Won / P59

Peter Drucker and Leadership / P68
Nando’s / P78
Maslow’s Hierarchy of Needs / P4

The Future of E-Business: Growth, Opportunities, and
Challenges / P96

E-Business Case Studies / P105

Stephen King: E-Publishing Pioneer / P111

Consumer Behavior Influencers / P122
The Customers’ Revenge / P131
How Consumers Make Decisions / P137

The Importance of Brands / P148
Keys to Creating Brands People Love / P157
Ask What Your Brand Can Do for Your Customer / P164

What Is Accounting / P174
The Enron Effect / 183
Adopting International Accounting Standards / P190

Wants vs. Needs: Managing Your Personal Surplus / P202
Take Control and Win / P212
Investing: The Time Is Now / P217

Being Courageous: The Ultimate Test of HR / P226
How Apple Feeds Its Army of App Makers / P234
Human Resources Management / P241



Prediction / P19

Finding major points / P42
Note-taking forms / P62
Note-taking symbols (1) / P88
Note-taking symbols (2) / P114
Dealing with unfamiliar words
/ P140

Recognizing digressions / P 1 67
Cornell note-taking system /
P193

Writing out notes in full / P219

Integrated practice / P246

Asking for information and
clarification / P20

How to interrupt politely /
P44

Making an argument / P63

Making a counterargument /
P90

Turning to a new point / P116

Analyzing your audience and
purpose / P142

Developing an effective
introduction / P169

Developing a strong
conclusion / P196

Tips for effective PowerPoint
presentations / P22

Improving your delivery /
P247

LISTENING SPEAKING WRITING

Choosing a topic / P21

Writing the introduction /
P45

Writing the literature review
/ P64

Avoiding plagiarism / P91

Writing the methodology /
P117

Writing the findings/results /
P143

Writing the discussion / P170

Writing the conclusion / P197

Writing the reference list for
your paper / P222

Writing the abstract and
acknowledgements / P249



Studying Business

The world of business surrounds us. It pays to learn more about
this world. In this unit, Text A explains the four ways in which
studying business can help a person; Text B gives us a new lens
to look at an interesting business phenomenon — pricing at
supermarkets; Text C presents to us the impact of social media on
business.
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Lead-in

Task /  Quickly write down your answers to the following questions, and then share your
ideas with your partner.

1 Why are you interested in studying business?

2 What do you think others study business for?

Now read Text A to see whether the reasons the author gives are the same as yours.

Your Future in the Changing World
of Business

William M. Pride et al.

1 This text is adapted from Introduction to Business (10th Edition, 2010), written by William M. Pride, Professor
of Marketing at Texas A&M University, Robert J. Hughes, a specialist and professor in business administration,
and Jack R. Kapoor, a professor of business and economics.
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1 When faced with both economic problems and increasing competition not only from
firms in the United States but also from international firms located in other parts of
the world, employees and managers now began to ask the question: What do we do
now? Although this is a fair question, it is difficult to answer. Certainly, for a college
student taking business courses or a beginning employee just starting a career, the
question is even more difficult to answer. And yet there are still opportunities out there
for people who are willing to work hard, continue to learn, and possess the ability to
adapt to change.

During a segment on the Oprah Winfrey” television show, Joe Dudley’, one of the
world’s most successful black business owners, gave the preceding advice to anyone
who wants to succeed in business. And his advice is an excellent way to begin our
discussion of what free enterprise” is all about. What is so amazing about Dudley’s
success is that he started a manufacturing business in his own kitchen, with his wife
and children serving as the new firm’s only employees. He went on to develop his own
line of hair-care products and to open a chain of beauty schools and beauty supply
stores. Today, Mr. Dudley has built a multimillion-dollar empire and is president of
Dudley Products, Inc. — one of the most successful minority-owned companies in the
nation. Not only a successful business owner, he is also a winner of the Horatio Alger
Award’ — an award given to outstanding individuals who have succeeded in the face
of adversity. While many people would say that Joe Dudley was just lucky or happened
to be in the right place at the right time, the truth is that he became a success because
he had a dream and worked hard to turn his dream into a reality. Today, Dudley’s
vision is to see people succeed — to realize “the American Dream”. He would be the
first to tell you that you have the same opportunities that he had. According to Mr.
Dudley, “Success is a journey, not just a destination.”

Whether you want to obtain part-time employment to pay college and living expenses,
begin your career as a full-time employee, or start a business, you must bring
something to the table that makes you different from the next person. Employers and
our capitalistic economic system are more demanding than ever before. Ask yourself:

Oprah Winfrey: (1954- ) an American media proprietor, businesswoman, talk show host, actress, producer, and
philanthropist, best-known for her self-titled, multi-award-winning talk show, which has become the highest-
rated program of its kind in history and was nationally syndicated from 1986 to 2011. She is credited with
creating a more intimate confessional form of media communication, or the so-called “tabloid talk show”. #i#

e

N\‘

3 Joe Dudley: (1937- ) an American businessman and hair care entrepreneur. When he was in the first grade,
Dudley was mistakenly labeled as being mentally retarded. However, he persevered in his education until college
graduation. Eventually he became president and CEO for Dudley Products, Inc., one of very few companies that
sell hair and skin care products made specifically for African Americans. 7 - JAfEF|

4 free enterprise: an economic system in which private businesses compete with each other without much
government control B H /il EF

5 Horatio Alger Award: an annual award that was bestowed by the Horatio Alger Association of Distinguished
Americans on “outstanding individuals in our society who have succeeded in the face of adversity” and
scholarships “to encourage young people to pursue their dreams with determination and perseverance” E&

B - FIRASE (X4 “BTFRRE" )
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What can I do that will make employers want to pay me a salary? What skills do I have
that employers need? With these two questions in mind, we begin with another basic
question: Why study business?

There are at least four quite compelling reasons.

For help in choosing a career

What do you want to do with the rest of your life? Someplace, sometime, someone
probably has asked you this same question. And like many people, you may find it a
difficult question to answer. By studying business, you will be introduced to a wide
array of employment opportunities. In private enterprises, these range from small, local
businesses owned by one individual to large companies such as American Express® and
Marriott International” that are owned by thousands of stockholders. There are also
employment opportunities with federal, state, county, and local governments and with
not-for-profit organizations such as the Red Cross® and Save the Children’.

One thing to remember as you think about what your ideal career might be is that a
person’s choice of a career ultimately is just a reflection of what he or she values and
holds most important. What will give one individual personal satisfaction may not
satisfy another. What you choose to do with your life will be based on what you feel is
most important. And the you is a very important part of that decision.

To be a successful employee

Deciding on the type of career you want is only the first step. To get a job in your
chosen field and to be successful at it, you will have to develop a plan, or road map,
that ensures that you have the skills and knowledge the job requires. You will be
expected to have both the technical skills needed to accomplish a specific task and the
ability to work well with many types of people in a culturally diverse work force. These
skills, together with a working knowledge of the American business system and an
appreciation for a culturally diverse workplace, can give you an inside edge when you
are interviewing with a prospective employer.

6 American Express: an American multinational financial services corporation founded in 1850. One of the 30
components of the Dow Jones Industrial Average, the company is best-known for its credit card, charge card,
and traveler’s check business. EiZ;#2 A

7  Marriott International: a worldwide operator and franchisor of a broad portfolio of hotels and related lodging
facilities. Today, Marriott International has nearly 3,700 properties and 18 brands in 72 countries and territories.

T E bR AR

8 Red Cross: an international humanitarian organization that cares for the wounded, sick, and homeless in
wartime, according to the terms of the Geneva Convention of 1864, and now also during and following natural
disasters ZL+F4

9 Save the Children: an internationally active non-governmental organization that enforces children’s rights,
provides relief and helps support children in developing countries. It was first established in the United
Kingdom in 1919 in order to improve the lives of children through better education, health care, and economic
opportunities, as well as providing emergency aid in natural disasters, war, and other conflicts. $B81)L#E2



& All the resources available at your college or university can help you to acquire the
skills and knowledge you will need for a successful career. But don’t underestimate
your part in making your dream a reality. It will take hard work, dedication,
perseverance, and time management to achieve your goals. Communication skills are
also important. Today, most employers are looking for employees who can compose
a business letter and get it in mailable form. They also want employees who can talk
with customers and use e-mail to communicate with people within and outside the
organization. Employers also will be interested in any work experience you may have
had in cooperative work/school programs, during summer vacations, or in part-time
jobs during the school year. These things can make a difference when it is time to
apply for the job you really want.

To start your own business

Some people prefer to work for themselves, and they open their own businesses. To
be successful, business owners must possess many of the same skills that successful
employees have. And they must be willing to work hard and put in long hours.

It also helps if your small business can provide a product or service that customers
want. For example, Mark Cuban started a small Internet company called Broadcast.com
that provided hundreds of live and on-demand audio and video programs ranging
from rap music to sporting events to business events over the Internet. And because
Cuban’s company met the needs of his customers, Broadcast.com was very successful.
When Cuban sold Broadcast.com to Yahoo! Inc., he became a billionaire.

11 Unfortunately, many small-business firms fail; 70% of them fail within the first five
years. Typical reasons for business failures include undercapitalization (not enough
money), poor business location, poor customer service, unqualified or untrained
employees, fraud, lack of a proper business plan', and failure to seek outside
professional help.

To become a better-informed consumer and investor

The world of business surrounds us. You cannot buy a home, a new Solstice convertible
from the local Pontiac" dealer, a Black & Decker'? sander at an ACE Hardware" store,

10 business plan: a formal statement of a set of business goals, the reasons why they are believed attainable, and
the plan for reaching those goals. It may also contain background information about the organization or team
attempting to reach those goals. ZEMR; ShlkitR)

11  Pontiac: an automobile brand established in 1926 by General Motors , specializing in mainstream performance
vehicles. Owing to financial problems and restructuring efforts, the brand was discontinued in 2009. The
Pontiac Solstice is a small sports car introduced in 2004 well-known for its design. JE# 5%

12 Black & Decker: an iconic global manufacturer of quality power tools and accessories hardware and home
improvement products, and fastening systems. In 2010, Black & Decker merged with Stanley Works to become
Stanley Black & Decker, and is now a wholly-owned subsidiary of that company. B34 &)

13 ACE Hardware: a hardware cooperative based in Oak Brook, Illinois, the U.S. ACER£#81i
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a pair of jeans at Gap Inc.", or a hot dog from a street vendor without entering a
business transaction. Because you no doubt will engage in business transactions almost
every day of your life, one very good reason for studying business is to become a more
fully-informed consumer. Many people also rely on a basic understanding of business
to help them to invest for the future. According to Julie Stav, Hispanic stockbroker-
turned-author/radio personality, “Take $25, add to it drive plus determination and
then watch it multiply into an empire” The author of Get Your Share, a New York
Times bestseller, believes that it is important to learn the basics about the economy
and business, stocks, mutual funds”, and other alternatives before investing your
money. And while this is an obvious conclusion, just dreaming of being rich doesn't
make it happen. In fact, like many facets of life, it takes planning and determination
to establish the type of investment program that will help you to accomplish your
financial goals.

Learning about business and how you can be involved as an employee, business owner,
consumer, or investor can be fun! (1,298 words)

New words and expressions

adversity /ad'vaisiti/ n. misfortune,
hardship #%i; A%

capitalistic / keprta'listik/ a. of
capitalism or capitalists #AEXH; ¥
ARN); WARELEMN

compelling /kam'pelip/ a. strong and
convincing 4 AfEHk#Y
irray /a'rel/ n. a group of people or

things, especially one that is large or
impressive Jif; i Al

stockholder /'stok,haulda/ n. sb. who
owns stocks in a business 7R

worl force all the people working or
available to work, as in a nation, company,
industry, or on a project 51 /1; FAAE
prospective /pra'spektiv/ a. likely to
become or be; potential wIfEi: TEM

underestimate /, andar'est smert/ vt.
form too low an opinion of f&ff

dedication /,ded3'kerfon/ n. hard work
or effort that sb. puts into a particular
activity because they care about it a

lot #iik: AL

perseverance /,p3is3'viorans/ n.
determination to keep trying to achieve
sth. in spite of difficulties "B2; "EFpA#

mailable /'merlabal/ a. suitable for
being mailed out "THpZEF i)

cooperative /kau'pparativ/ a. made,
done, or operated by people working
together &1EZEMH

on-demand /on di'ma:nd/ a. upon
request &R

billionaire / bilja'nea/ n. sb. who has
more than a billion dollars or pounds
LHES

undercapitalization

/ando kepatlai'zeifon/ n. the condition
of not having enough money to operate a
business effectively #iA<f 2

convertible /kan'va:itjbal/ n. a car
with a soft roof that you can fold back or
remove HEITE

sander /'seenda/ n. an electric tool with

a rough surface that moves very quickly,
used for making surfaces smooth,
especially the surface of wood T/

vendor /'venda/ n. sb. who sells things,
especially on the street £%; #ix

Hispanic /hi'spanik/ a. of, relating

to, or being a person of Latin American
descent living in the U.S. ( [H#) WHEF
wiH, PFIEHEFIEG

stockbroker /'stok,brauka/ n. a person

or organization whose job is to buy and

sell shares, bonds, etc. for people %
(KiiEsF ) 2L (B2 4H)

personality / p3isa'naeliti/ n. sb. who
is very famous and often appears in the
newspaper, on TV, etc., especially an
entertainer or sports person #A (Jftdg
ZAFEF 5 )

facet /'faesat/ n. one of the many parts
of a problem, a situation, or a person’s
character, etc. (&, 1§58, PEAESR0 ) —
AJTTE

14  Gap Inc.: a leading global specialty retailer offering clothing, accessories and personal care products. The
company has five primary brands: Gap, Banana Republic, Old Navy, Piperlime and Athleta. 35843 H R /A 5]

15 mutual fund: a professionally managed type of collective investment scheme that pools money from many
investors to buy stocks, bonds, short-term money market instruments, and/or other securities $t[@%4:

l6
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Critical reading and thinking

Task 1/ Overview

Theme sentences are usually found at the introductory part or the conclusion part of a piece
of business writing. If not, try looking at the subheadings.

il ScanText A and write down the theme sentence you find below.

7 Identify the structure of Text A by completing the following table.

There are four types of people who may benefit from studying business.

Type of people

Task 2 / Points for discussion

Work in pairs and discuss the following questions.

1 Employers and our capitalistic economic system are more demanding than
ever before. Ask yourself: What can I do that will make employers want to
pay me a salary? What skills do I have that employers need? (Para. 3)

What skills make you “employable”?
2 What are the skills that you can learn from university courses?

3 What are the skills that you need to learn outside the university?

7
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Language building-up

Task 1/ Specialized vocabulary

Specialized vocabulary consists of the words and phrases used regularly in a given subject
area. For example, you might read the following sentences in an article about ocean and life.

The ocean has a significant effect on the biosphere. Oceanic evaporation, as a phase of

the water cycle, is the source of most rainfall.

" ou

“Biosphere”, “oceanic evaporation”, “water cycle”, “rainfall” are all technical terms
belonging to the field of ocean and life. To comprehend writings or talks about a specific
subject, you must have a good command of the special terms relating to that subject.

| Match the words and phrases in Column A with the definitions in Column B.

1 business plan a aplan, a guide
2 customer service b a collective investment tool |
3 fraud ¢ the crime of deceiving people in order to gain something

such as money or goods

4 mutual fund d abusiness deal or action

5 on-demand e upon request

6 road map f all the people working or available to work

7 transaction g aformal statement of business goals and means to reach

those goals
8 undercapitalization ~ h the state of not having enough money to run a business

9 work force i the provision of service to customers before, during and
after a purchase

" Complete the following sentences with the proper forms of words and phrases given
in Column A.

1 The bank’s credit rating has been downgraded because of concerns about

2 Fees and expenses are an important consideration in selecting a(n)
because these charges lower your returns.

.
ESP /% R¥E FH



3 Ifyou seek financing through a bank or an investor, youd better come up
with a compelling

4 The bank charges a fixed rate for each

5 This is why no research study, no matter how far back it extends, will ever
fully prescribe an accurate for businesses of the future.

6 Intelligent products provide simpler, faster, and cheaper

solutions for customers to lower cost.

7 He has been charged with tax

8 Women now represent almost 50% of the

9 When it comes to purchasing a new lap-top, matters.

Task 2/ Signpost language

Subheadings

Subheadings enable readers to find detailed information quickly. Effective subheadings
represent distinct aspects of a topic. They also give the reader an idea of how deeply a topic
is covered.

Subheadings are usually marked out in a different font from the rest of the text. Or there is
space inserted above and below them. They are either gerundial phrases, participle phrases,
prepositional phrases or infinitive phrases.

There are four subheadings in this text. Copy them in the space provided below, and
then tell what type of phrases they are.

Subhead.ingA Type of phrases

9
UNIT 1/ Studying Business



