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Company Presentation

® ¢ © & & & 9 o & & o & o o 0o o o
N

22 3]181 4T Introducing the Company
We are a large multinational. {12 —X KEEAF),

R4 Product Introduction 5
We offer three types of medical instruments.

BUMRB=MABNETRER,

BFR=H Using Graphs in a Presentation
Let’s start by looking at this pie chart.
BANFEMNXKGEREFTE,

L £%35IR Performance Description ¥
Last year there was a sharp increase in sales.

EFENHBE LS KRR

ﬁ =2 M {8 Management Style 3
As a manager, I’ll cut price to grow margins.
EAERE, RSBFERIMEREMTE,

: N
m 1M 34, Corporate Culture
It is a compass that guides us in our business decision.
ERBMNEHLRENIEDS

~
b

P

-
.

ﬁ!ﬂlﬂuﬁ Business Environment
The company has improved the business environment.

# NGRS chce R
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Introducing the Company

REFLORNSIF-ERELTNRBROBRTLER. 2TNMNE. HLER
TREREFPRLNAE, BLR—EXEI-TTENDFR!

A4 7 1985 &I T i+ i E 2T
Our company was founded in 1985 in Boston. |
LBl
KA1 E] FEF 404 5, 5 (= establish)
&> Our company was founded 30 years ago. .
ik KA GBI TSk, ; g%:ommumcatlon
Our headquarters is in Taipei. :
' consist of
B siinEeEml g
We're in the telecommunications industry. | ' branch
e . B
5 oriculture Rk manufacturing industry %) lz..lk BREERE

8% fnancial industry 2%k construction industry 2 57,1k
securities industry #E# 3k electronics industry %, F

FAVE) # £ 8 F R ABC IHMS
% . Our main product is ABC Olive Oil.
WA g nEdRdEePL,

‘We are planning to enter the film industry.

= In the near future we see the company being part of
the film industry.

3 RN LR

Our company consists of seven departments.

BE  RKMNELHALASAE,
& We have seven branches worldwide.
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AREANTESE, | e s o
There are 80 stores nationally. ‘ﬂ”"%ﬂ
EMEFE, KR ilﬂi&'ﬁ;ﬁ 23, ' registered
‘We have branches in Hong Kong, Tokyo and Singapore. | capital
ER#S
BINARB=AZ&ERT . | multinational
We have more than 300 people in our company. L BEAT
: (= multinational
A:How many employees do you have? © corporation )
®mm RMASIRI? 1
;% B:We have more than 300 people in our company. | €xpand into
HAA 5]75'.-'§§Zﬁ1 ¥ KE
; © marketing
B zimEmasH AR 4000 H - | E

Our registered capital is 40 million RMB Yuan.

B zi12—xxBEAF.

We are a large multinational.

NE A RERIRS -
% [LC (Limited Liability Company) & FRF4£4 3]
B foreign company FFE 23]

head office ¥:/24]

subsidiary § /8]

HATS R E UM

We have expanded into Europe.

R &

S We have extended our reach into the European market.

B sussaE s

Kate heads the marketing department.

#& 3% The marketing department falls under Kate. |
st The marketing department is under the leadership of Kate

E AR 184500k

7% finance division # %3¢

% engineering team TAEFA
administration section 47 B3
HR department A7) % %3
sales department 444 3§
service department R 3



BT, EAMBIEX 4

B) AriEsrmnmEs : B2
Employees are faithful to our motto. ; RS
=
. We live and breathe by our motto. '
sipe  Employees stand by our motto.  lose sight of
Employees never lose sight of our motto. =ie
s

o Our customers are our only business. & £ E

) iBBNGl

HARET SN MESERT
Your firm has a really good reputation in the

A : reputation
advertising busmes‘s. L
HEMG R TRREBHRAEER . day-to-day
:g‘i Our products are enjoyed by customers worldwide. | BHEA
: = We have satisfied customers everywhere on the globe. h hold
= Our products are very popular among customers 1B o
: XA
worldwide. '
| necessity
P : K A
RAEZFH. R Wty
We make cell phones and software for telecommunications. SleEEl
. : L,

e BMNEFERAR, ;
j#iz We make the products you use everyday.

= Everyone needs our products on a day—to—day basis.
= Our products are household necessities. ;

EE i — 5 R\ B A 1EIRG 2

Would you like me to go into further details about
our company?

¥ A:Would you like me to go into further details about .
Rk our company? |
BERGE— T RN DT

B:Yes, I appreciate that. :

A4, R RME, :
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B #IBAUERMARALDRRITNAE

We're looking to starting a partnership with two
big companies.

o5
R

“HIHEXER M ERR . starta partnership,
St AL # start £ 7T VA set up 3, establish ﬁk’f’t’g,
b, X R 7 E T ABLAR A cooperative

relationship, Je:“ HRFAEX R " A THAA

maintain a cooperative relationship,

I®) 1=2=0

RINBMATINBILSS, EREESIEER

2

among them.

s AATE E A BT A F 69 LA R AT

B, RINBEERSG 3 EBHEM0SRT B
H R H AR

255
Well, there are three main divisions and over 40
subsidiaries in our multinational group whose
headquarters is in Singapore.

gy A E— AR 6k
#w  planning department X #f
personnel department A F 35

KIE 3 EREANRETSFEN LT, B B

-

BT I7ARRZI A% 9000 7 7T !

VWe listed on the New York Stock Exchange three

years ago and we have a market capitalization of 90
million RMB Yuan presently.

PO PP T AR

listed company

B public company

%  Our staff is composed of professionals who are well—trained
in their respective fields. '

) it

We encourage the employees to compete with one §
another, while maintaining a cooperative relationship #

compete with

[&eeeeee ﬁ%

cooperative

=)

be composed of

respective

SR8, FAH

main division

TR

multinational

group
BEERHA

market
capitalization

TR R
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Product Introduction

EMHEHAZAT B RSIEN, "RMEBHB2ATRRN— TERINRT,
MESMEBR™R, RERSIHHE. IRRRLESGEH-—BRHT. T
BIMRERN—ERFEI-EUNSDE.

B i =mEapnErEe

We offer three types of medical instruments.

p oI

. type
. RE
wiE We have three types of medical instruments. : P
s There are three types of medical instruments that you | medical instrument
can choose. f TR
3 =% ST i . catalo
X B R HRAIERM BN, BR
This catalog displays the wide variety of our products. § o
. display
A:Can I have a catalog of your products? ~
| AR — R85 7~ 5 B F5? | variety

M5 B:Yes, of course. This catalog displays the wide variety of Fhdk

our products. :
;HK xﬂ&}&li&fdﬂ#&.ﬂ]i’%ﬂﬁ}#}i e e
. &R
B st uEaRs e S
This device has many capabilities. : ﬁ;ﬁ
W% RAN# CD A+ Ak, . function
iitiZ  Our CD player has ten function. | TheE
demonstrate
B #07FURE D IRREXA & R

We can demonstrate the product to you now.

A:I’d like to see a demonstration.
® REAAABET
M  B:We can demonstrate the product to you now.

FAVTRAILE A RTINS * o,
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B xMEne s SR ERE.

This special alloy is light but strong.

LEES
ik

@

Feel this soft rubber which is imported from Indonesia.

LEES
ik

@ =

HAT 8 AR i F e ARAR

Our cameras are amazingly lightweight.
BANF A 55 A,

Our cell—phones are extremely durable.
X AR HEF 25,

This kind of machine is very economical.
X oA AR R MARAR R

The fabric is durable and warm.

50— T ANEDJE Je 78 I 3 O B SRER AR AR B

FAN S M EFHH ookt o 2 P H,

Our company imports coffee from Brazil into China.
HRKAFINE,

The glass comes from Yiwu, Zhejiang.

MNHRZ Bt r k.

We have many colors to choose from. |

ik

B =tmas T

This product is convenient to carry. |

LEES
i

BANAT ZAGREA B R THikE,
Our selection of colors and patterns is extensive.
BAVAIR B R THERE,

‘We have many sizes to choose from.

XA RER TRE,
This product is easy—to—use at home.

eHTHE, HTHRE,

It's easy—to—learn and easy—to—operate.

€) xtERes IR LRt

This product comes in the most modern style.

B
i

A:I want to buy a fashion style cell—phone for my son.
REZLEILT Koo T,

T2

alloy
k3

durable

it FBY

fabric

Indonesia

Enfe

choose from

extensive

[HiZH

easy-to-learn

a8 5 A9

easy-to—operate

BHBRIER
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B:I am highly recommending this one. This product
comes in the most modern style.

3&.\!7’{4‘ gif ]\Mli“vﬁk Ii'ﬁ"ﬁoa*l- &ﬂk’fhéﬁ#‘\‘

W A2 RIS B AR % B SR IT
This product can supply and guarantee a superior guarantee
standard of service quality. ‘ RiE

superior
HRGRBERE. ERAREENEHER. T
Th|s system offers flexible adaptations to the ’ adaptation
requirements of the operating company. ‘ 5 B

requirement

Bk BITETHEFR, 45 L,Az{?-ﬁ-ﬁ:‘?’fwi:ﬁ =
BE . R, ,
W& This kind of bicycle can be folded in half and handy to carry ; operating company

around, especially useful during traveling and traffic jams. . BEAF
| BYAT
RIS, SR, UL, BRI
REFE(E . ATHERY
The products are reliable in performance, attractive SePibriance
in appearance, small in size, light in weight and low B33
in energy consumption. e
FARbE 5ty 140 S
;’g superior in quality T 1% B | typewriter
moderate in price # 4%/ 38 ;TN
sellable in market 7 % #.4H :
| endurable
L AR

B ZHITEM AW, BT KHE Y
4 {5 P '

This model of typewriter is efficient and endurable, §
economical and practical for middle school students. §

RRFIHBEAR, ZFEL, EELFAMEM,
This kind of cell-phone is efficient and endurable,
economical and practical for senior citizens.
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B ARERER. G5, REM S, B2, [ GREEEER

It features beautiful profile, compact construction,
simple operation and easy maintenance. LBl DAEE

' feature

B W BT A R THBAK, B | Ccompact
183 {‘ ‘.}%ﬁ o E g & H(]
This machine is simple in structure, rationally and compactly | maintenance
arranged, convenient in maintenance and adjustment, and | #p
easy to operate. '

ik

BANMFREMEH, MIEFE. RRMER. 3 T GMEEEERY
BEE. ' specification
With a wide variety and a complete range of specifications, Sk

our products are of good quality and high reputation. !

' civilian
N B : ; . RAM
R, Rk RE. W, RBRS,
:gi It is resistant to high temperature, heat, vibration, acid | owing to
= and heat—loss. ! BF, BA
i?(F:u:l’][‘—\;im:F-Ilﬂi\ Z‘zl“i\ Bﬁ\ E@\ %% E reception

FR L. L il
Itis generally used in industry, agriculture, national defense
and transport, and has various uses to civilian purpose.

B RH R BMAARR, HHREARNER,
58 It meets all current demands and is equipped to meet
ik

those of the future.

BT @R ENSIEMMERE, RITHLSA

FEAREBS BUMEIR i :
Owing to its superior quality and reasonable price, §
our silk has met with a warm reception and quick
sale in most European countries. ;

fr & Because of its superior quality and reasonable price,

siptig our silk has met with a warm reception and quick sale
in most European countries. i



