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Abstract

During the recent 30 years of reform and opening up, China’s economy grows
sustainably with a high speed, the living standard of the people is gradually enhanced,
household consumption is transferring from food and clothing to more attention to
health and bddybuild.ing, the health care product industry that signifies the affluence of
one state develops quickly under the driving force of huge domestic consumption
demand. According to the preliminary estimation of the research group, the sales
volume of domestic and foreign health care products in China market is RMB 240
billion at least in 2010. Health care product industry has become the sunrise emerging
industry with great development potential and draws much attention from
manufacturers, distributors and investors both at home and abroad. Reviewing
chronically the development trace of international industry, the development of sunrise
emerging industry often occurs in the field of manufacturing, upgrades from the
traditional products and industry to the high-tech products and high added wvalue
industry , surpasses from the simple manufacturing to the integrated, intelligent and high-
end ma.nufacturing; concerning the link of market, it mostly transforms from the
dispersed disorderly competition to industry agglomeration, merger and reconstruction,
develops large base and large group and enhancement of international competitiveness;
converts from the low level imitation and simple scale expansion to development of new
products, enhancement modern service and increase of brand value. In this case, health
care product industry has possessed the characteristics of sunrise emerging compound
industry.

To lead and promote the development of China’s health care product industry, the
first Annual Report on Health Care Product Industry of China No 1 written by domestic
experts organized by the leaders of China Health Care Association and the Research
Center of State-owned Assets Supervision and Administration Commission of the State
Council in half an year has already been published. The book is divided into six aspects
concerning the content. Firstly, on the basis of thorough study and drawing lessons from
the laws and regulations, theoretical research and industry development both at home

and abroad, it gives definition on the industry scope of health care product industry in



China, completes the basic work for industry development, classifies each sub-industry
of health care product industry and puts forward the standard and basis for the
classification. Secondly, from the perspective of drawing lessons, it researches and
introduces health care product industry globally, especially the standard for classification,
current situation for development and future trends of the developed countries in Europe
and USA under the supervision and system construction of the government. Thirdly, it
reviews and summarizes the development course of health care industry in China during
the 30 years of reform and opening up and analyzes its current situation and future
trends, including the successful experience of the government in the aspects such as
supervision of the industry, system construction, organization management and the like,
the existing problems and relevant policies and suggestions. Fourthly, the research group
analyzes the macro economic, Political and social environment and international
competitive environment that health care product industry and enterprises in China are
faced at present and in the following years on the basis of thorough investigation and
research. Thus it provides relevant policies, suggestions and countermeasures in pursuit
for the development of the industry and for the excellence and strength of the enterprises
from the macroscopic level of government decision-making, the medium level of
industry and the microscopic level of enterprises. Fifthly, it researches and analyzes the
product structure, industrial structure, organization structure, market structure and
future development trends of each sub-industry of health care product industry in China
and puts forward relevant countermeasures and suggestions for the development of each
industry. Sixthly, by adopting the method of typical demonstration, it introduces the
successful cases of health care product enterprises, such as Nanjing Joymain Science &
Technology Company Limited, Guangdong Ziweixing Industrial Company Limited and
Shangdong Kangtai Industrial Company Limited.
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