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Abstract

In the transitional period, when the economy and society of China is developing
rapidly, China is faced with various public opinion crises. Especially with the emergence
of new media technologies, the possibility of having social public opinion is increasing
and it is increasingly more difficult to solve the public opinion crises. Therefore, how to
deal with public opinion more effectively has become the main focus of many subjects.

In order to enhance media literacy and increase the solving capacity of the parties
concerned, The report on Chinese social opinion and crisis management (2012) based on
Chinese society in the new media environment, integrates multi-disciplinary research
perspectives of journalism and communication, management, sociology, psychology,
information security, and so on, makes use of both quantitative and qualitative
methods, researches deeply and systematically on Chinese social public opinion,
categorical public opinion, enterprise public opinion, etc.in 2011, and attempts to
predict the trends of social public opinion in 2012.

Influential social public opinion events increased and heated up in 2011. Gaffes, the
problems of product and service quality, the events of law and police, the events
related to social livelihood were in the situation of frequent occurrence. Public
administration and social organizations, education, transportation, storage and postal
services were high-risk industries of public opinions. There were a few of social public
opinion event chains and comparative series of events with obvious features. The
phenomenon of two interpretation of positive news was relatively serious, challenging
the credibility of the government and other relevant departments. The dissemination
efficiency of public opinion enhanced and the extinction time of public opinion
accelerated, new media exposure rate increasing continuously. More and more opinion
leaders involved in public opinion events which made the effect of public opinions more
diversified. The events of network collective action mostly were in charitable activities,
and microblog become the main channel of mobilization. Internet has been in a more
prominent role in citizens’ expression. The “Policy making via internet” gets more and
more attention by government departments. The public opinion subjects’ ability of crisis

intervention has been overall enhanced.



Public opinion trends in 2012 will have the following characteristics;: Public
opinion will be in the situation of continually frequent occurrence and
complexity. Microblog will continue to rank the centre of public opinion playing a major
role. “Policy making via internet” has been heating up continuously and solving
capacity for public opinion crises will be further improved. The involvement of opinion
leaders continue to reveal the influence in public opinion. Network collective action,
will be enhanced further, effecting Chinese society increasingly.

The report on Chinese social opinion and crisis management (2012) is edited by Public
Opinion Research Laboratory of Shanghai Jiaotong University, included in the
cultivation projects of Ministry of Education’s Humanities and Social Science Research
Report. The book is intended for teachers, students and practitioners majoring in
journalism and communications, public administration, business administration,
sociology, and other professions, and it is also a good reference for readers who

concem Chinese social public opinion.
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