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Abstract

We were coming through a new transformation, which names the
Information Age when the 21 century came. Taking a view of the
American New Economy that began in 1990s and the development of
software R & D industry in India, we could believe that there exists
a discontinuous increase of economy. Now there is a firm belief that
follow material, asset, labor and capital, information had become the
fifth productivity essential factor. China and the other countries take it
as an important development strategy and devote in exploring and
exploiting the information resources.

Nowadays, globalization and informatization are two huge powers
that change the environment of competition outside and operation
model, management system inside. It displays specifically as follows:
the range of competition changes from regional competition to global
competition; the main body of competition changes from single enter-

prise competition to supply chain competition; the strategy of
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competition changes from product competition to customer competi-
tion; the advantage of competition changes from scale competition to
speed competition; and the foundation of competition changes from la-
bor, fund, and material competition to information competition. All of
these ask the corporate finance accomplish the information task
correspondently.

Undoubtedly, transformation depends on the support of the mod-
ern information technology (IT) . However, the examples of failure
are as many as them of success. Information paradox had drawn atten-
tions of us in 1980s, which includes such things as follows: IT doesn’t
improve the working efficiency, enterprises could almost collect auto-
matic information everywhere in the production and operation process
through taking an advantage of IT, but the managers consider that the
instructions for decision — making which come from these information
make them uncertain what to do, even they are influenced by the
wrong information ; IT doesn’t bring economic benefit, more and more
fund has been or is being invested on IT, but to specific enterprise,
expenses on IT can’t relate to the indexes of achievement like profit,
ROA, ROI; IT doesn’t “purify” the environment of information, at
present most enterprises are under the condition that exploding of
information and lacking of information coexist, the amount of informa-
tion abundant and the utilization of information inadequate coexist,
the advanced information system and information crime, computer
virus coexist, socialization and commercialization coexist, participa-
tion and  monopolization  coexist,  intercommunion  and
exchange coexist.

Information paradox has two main causation: one of them is the

“superstition” of technology, CEO and CFO in most enterprises have
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a misunderstanding that efficiency and benefit will be improved once
there has IT, they pay over abundant attentions to the choosing and
buying as same as debugging and maintaining of computers and soft-
ware. At the same time they ignore information itself, scarcely think
of what and which information is in need for decision — making, and
how to get and make use of it. The other one is underestimation of
information, enterprises always regard information as an input of eco-
nomic affairs but not an output that means information is merchandise
as well and can achieve economic benefit through market exchange.

China is becoming the next IT great power, how to avoid the
large investment on IT turning into information paradox? Now it is the
very time to give our attentions back to information itself and its val-
ues! Based on it, the thesis is not only working over the utilization of
IT or the informatization of corporate finance, that is just the instru-
mentality but not the objective, but also taking up with enhancing
value of information, improving using of information, accelerating in-
crement of information. There is a further belief that the production
out of the Corporate Financial Information Management may get eco-
nomic benefit by market exchange because it contains intelligent
work.

On the whole, there parts make up of the thesis;

Part one (Introduction) puts the question which introduces the
background and meaning, angle of view and base, content and meth-
ods of research on the Corporate Financial Information Management as
well as the innovation and deficiency of the thesis.

Part two (Chapter 1 —2) is an summarization of the research on
the Corporate Financial Information Management ; firstly finds out the
most basic point which the Corporate Financial Information Manage-
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ment depends on, that is the Corporate Financial Information;
Secondly finds out which position dose the Corporate Financial Infor-
mation Management which is an outcome of development in corporate
management seize through the historical course, that is its historical
position, and what station and effect dose the Corporate Financial
Information Management which is a management movement of a cer-
tain object take, that is its function position, and then sums up its
content and process.

Part three (Chapter 3 —6) is a detailed discussion of the Corpo-
rate Financial Information Management : discussing with the aim, con-
tent and strategy of each process step by step, Exploitation of the Cor-
porate Financial Information ~ Transformation of the Corporate Finan-
cial Information — Utilization of the Corporate Financial Information —
Accumulation of the Corporate Financial Information — Disclosure of
the Corporate Financial Information — Exchange of the Corporate Fi-
nancial Information.

The thesis focuses on the issues of theory and practice of the Cor-
porate Financial Information - Management, and its innovation
exists in:

1*; the thesis defines the connotation of the Corporate Financial
Information comprehensively on the basis of classifying the Corporate
Financial Information by different standards and knowing it through
various angles. The stratification system of the Corporate Financial In-
formation appears.

2°; the thesis defines the concept of the Corporate Financial In-
formation Management the first time that comes from the research on
its history and function, gives a systemic process of it, and discusses

every part clearly.
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3. the thesis extends the traditional explanation for the motiva-
tion of the Disclose Management of the Corporate Financial Informa-
tion, takes “the motivation of enhancing the confidence level of infor-
mation” the first time, and alleges that we may not define the motiva-
tion following the principia that either good or bad, but classify all the
motivation into “self — benefit” , “self — guard”, and “self -
certification” types, then choose whether to deal with it, restrict,
lead or push.

4", the thesis brings forward and proves the question of achie-
ving economic benefit from the Exchange of the Corporate financial
Information that is based on economic theories, and makes exploring
research on its realization, that is forming a Corporate Financial In-

formation Market.

Key words: Corporate Financial Information; Corporate
Financial Information Management; Disclosure of the Corporate
Financial Information; Disclosure Management of the Corporate
Financial Information; Exchange of the Corporate Financial In-
formation; Corporate Financial Information Market
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