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ERIENARAE

Many a small thing has been made large by the right kind of advertising.
——Mark Twain

Advertising may be described as the science of arresting the human intelligence
_ long enough to get money from it.

——Stephen Butler Leacock,
English-born economist and humorist_
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e B A (Characteristics)
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. e EZEPEIERE (Advertising Development in China)
e WESEZHUR (The Present State)
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P (] B AT — AR i AT 45 B R 58 P - 1875 SR HHARA (3 52D
(History of Advertising) —3f, FF| « FZ¥EFR (Henry Sampson) Xt/ &5 FIAR YR R IXH
FHIR -

_ There is little doubt that the desire among tradesmen and merchants to make good their
wares has had an existence almost as long as the customs of buying and selling, and it is but
natural to suppose that advertisements in some shape or form have existed not only from time
immemorial, but almost for all time. :

------ BITEEN, RSN SRAEARATT S0 i R LT R SRS SHA B AR —
AT, FTUAMT ARSI ERER M & RNMELE S LMHERD O, THILTAFE
FAEAT A s

BT OENERERETENE, &N EENERREAKET . HERRY/MIK
AU SR AR AR TT OB S B D AR R AR R RS TR AT R
ARGk, —HERES. SRRENIMTEREHERE L, BT
N R EAAER T T HA .

Bk, BEEARMLHHE, MlbAE T —E0RE. B RILSES MBI
P T RS . WIFERE RS B T EAS R T FRAIRE RS, iR
WP EE—RE () RTCRTRE GHaRE): £ #mK LEE 1
B E TR bR . WAh, EETRRAX R EHRES LRmS, Hhass
Rk s H s R BRI R SR R R S A A LA /N
TSR, IR T EXBOCT

Traveler
Going from here to the twelfth tower
There Sarinus keeps a tavern
This is to request you to enter.
Farewell

BRI SRR — % RAER AT (Thebes) BT RIICH =T
Pi SR RIZIZE (B4 4EhliEny) AR EREXN) &

The man-slave, Shem, having run away from his good master, Hapu the Weaver, all good
citizens of Thebes are enjoined to help return him. He is Hittite, 5’ 2" tall, of ruddy
complexion and brown eyes. For news of his whereabouts, half a gold coin is offered. And for
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his return to the shop of Hapu the Weaver, where the best cloth is woven to your desires, a
whole gold coin is offered.

Bz, i, MLEITF EARESEL kA, JRGHTE TR 3T A RARA FTAEH Bhde
ek E k. R (BRMBERNERR) A, HEER %L, LRk, FERE. &
fo L FTEAWRFANAET, KFAZRDIRRENERLERTOARYRELS LB EL
HiFE|—#ed,

XEAMAT EERERENI AN &, QAEL5T &E, HARLES), WETY,
BRI, RRAERSE FRIER ERER &,

ITERESR EREENRGZ R 1438 FEEAAW - AEERET —FEEEF
R WI—TEZEHFEASKETHRK, HE 12 HLHEBHXAEAERNM. Fit,
WEERTFRE. SFEN, FXURASBEY. — L RHEERIREEE « K7
WrisifE 1478 SEENH T A A AN A B R IGE S — &8, AIFRI T &5
o XN ERA T EAAAER K — A RIEWBURAT A EER S, 2 (RRZAR)
(Salisburi Pye). | & '5i&:

~ If it please ony man spiritual or temporel to bye ony pyes of two and thre comemoracios
of salisburi use enpryntid after the forme of this present lettre whiche ber wel and truly correct,
late hym come to Westmonester in to the almonestye at the reed pale and be shal have them
good chepe. :
- Supplico stet cedula.

BRE—ANTERRN “HREZETE.

16 8K, HHEL. ABEEEHERT Sk, BEAREmERR &,
WHEEBAER LA ZS NS, EEAamAEAETEYARREZ ARG A
AR H T .

17 4D, BRNZRHETHIL T LAER A B B4R, 1609 4F, #EE MR T 7 &K
PR 4% Aviso, Reiation. 1612 4 10 A, 7E¥EE BB HIL T % 4 Journal General’ Affiches
in Paris (& ERIAILEREY) KIEBTIY. 1620 4, FEEII T L4 Courante KR
4K, 1625 FHEEXHR T HEFM Courante KR, 1631 &, FEEUDTE—HEH
WA, HEMKS “BIRL” SRR, 5 SERT EVFELA. LUSHE T %
IR RE, | Mk BRI R Bk N — AN BT R R i

18 tH28H], KEHIM TR, 1704 44 H 24 H, KEKXRARARY « F250hY
RAE (PEWHTEE Y QTS B8 T — RS & B e LOZIRAE D B
SR AP R, ARBR. T, MR REASEYMBEIREREA . B
BERE RN LR, I8 & . | SR AEEE B, HUEXKRE, 3IA
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FEH. A S REmEEEEY K, T ERA R, ORI EZRE.

BT 19 e, TEWEEERERBER. KE (RELR) 1800 £ KT
2% 100 IS4, K&ZE 1840 4EAEHEF] 400 . 19 40 30 R4, BAEMKK) HH LTS
SEE R E 2 P A2 SRRE TS . SRR, XECHFHRBT NS,
AR T (R 2 AR AR S AR

BN 20 ARG, HoArehAere iR, TS EBEEEL, BRRRESERRE
KERE, FL BTG ok, oLk il A AT S B RN T e,
T B AR 715 BRI TRRE . XA 45 580 T IR RAT X SRR, R/
s Bty DUR B AR BE AL BB AN T o &M R S B AT th A o A . B AL
REGHIL, EDRIEARMRBTER, 7 M 800 5B A P IR AR SR R CE R 51 )
(A A e B F N T SR B . T L, BR T BT BRI ARSI EE B AT
S R O AR LE R B, RS IR MRS AR SR,
FLRA A, MR E BIXF eI A RO S B . IR
REFHFIE . SRR RAEHET AR &M%, UHBRREN BN ELRS. LTS
AAFRTR, SREERIIGZEFARM T E. BINER Hfb— &R FE
EHR, WREERTE. EWE. Bl E. RIS LA SHEE.

20 KRS BHAK GERE, AESSEATUSIFRE T AFKRM. ErERKMNE
AFWALIZE LG, BTRENEMAEFEDRE. EELBRMNK CELRMY &, M
A R B R TRERE. MK & XM ERSEANTES, HM%
SAE T RO U A B2 T LARME G AR SE . B Z I AT AR 12
G SN B, BSOFE. WaERE BT, M SRR
—Fh B B KR N A BN B A LA T SRR Z —

RHE S A S R B HESI A T A HARAR W EH AR, XA EFRAANMEE
LR AR AR B b, T BRSO RIME Tk EARR k. BTN E A RBARS
EH BT RS BT, T4A WS CLRER B H= 5, B R MER
MR LB, B —MRENER. BRNFABRRERIEM. mHRST &K
EEEAT OEL, EWEANRER. BERAEE AN EREH KRR SRR
R —, HFBAEBA NN R TFEZ MR — &1

i I )

“r#g” —iAYPE T T advertere, BEE “MUR KN KM EDEER, HAESRT
—ERH RFAEAN—FFR”. BT, &EEEN S ORRET EARAR, B3
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AFEEKE/NRE. ELHNEETHEHS (American Marketing Association, Bl AMA)
)% TR E XA Advertising is the nonpersonal communication of information usually
paid for and usually persuasive in nature about products, services or ideas by identified
sponsors through the various media.

JER G R T E LB F U F KB L EAE BT & FHIULF
15 &G EANMANRBEIES .

EE %54 ( American Association of Advertising Agencies ) ¥ & & X K-

JTERAT R KRS, RRA B QRABRFR, AEAMNS T EHROSE,
FREATH MRS & ZFEF) 4.

(FEHAFIGERIERY KT & 8E R

JERERFEEH—FFX, LAKETRETSE. 75, Yl #R/RUEL
H, it —FE L

WE (FEEE) X HREXE:

JERCARNBEH . RERS A A IRT B Fe—F 2475 X,

M EE&FE ST, BIOIAEEL, | EHRNYRE FTHEKZER (Components):

L JTERINERETRERE, REANAAK, MEMA.

2. TEARIE—EEMER, T ERE R A AR LR A KR M, AT LURA RIRS 1.
R, J"EWAH T RATEAEMET. BUA. BB WS RIIER LU

3. ITEEE - EENMMERE, 2R EELRK. E B BEFRAMEHE
MEEER. WRAERE . HREUR. Bk, HEMAE. BMHERIISER.

4. AR AR R E N BRLU N T8 %] —5E H T RREH, K2 HU- AR
feH B 7 55t CARAS A, (HRIN S —e ) & A g — A% %, B
BEA R AIREFNE, AT &R/, wEEA+FE7 & BEREB#T SR
X EAERAEIES (SARS) K &5%. Bl FEXN . SRaSHP /LN FEER.

In Greece,
You wcm’t only discover luxuxy
But sxmphczty as well ‘ ¥ ;

There are se’veral ways m explore the crystal clear ‘waters of Greeee Whether from the
deck of a luxury cruise ship Whlch can carry you to thousands of Greece s beautiful 1slands
from the h1gh-pmwed bow of a traditional fishin vessel or an you own prwaue chartered
yacht Whatever your ehmce, you wﬂl never forget Greece '

‘Hellas
Greece makes your heart beat!
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AR, BEAHTREELEH B, BELHBHBENGHEK, FHFILH
e AT ASEAE B AL T LB SR, EHBPREFBARLEZERGET D
8BS LG ARG T A KR K, R L EE G DA DA BT B
¥, AAEEET ARG X, FRASEZFHES.

o VA B
B H R,

FEXMEARERS S, T ERILINERE:

1. EmEFAEA—TIEDNAN.

2. ITERINBERNAFEES, RIIAMNZHFD.

3. T RENTIBAE. IRETBRALHER.

4. ERERMEAE N THRMAM, KA, R R NS — 2R
=0

B=1 JEeThEE
— YL, JTER LT IJLKINRE:
N ZBI5E (Information Function)

BN R E MEX R AT BT 2RSS, BEEABLEFEHCHEN,
EROAARERSE. A, NMiXRESHE, LHREFRAT.

N Mi2EEIAE (Demand Creation Function)

TEMTE T A X MERRG S BUE, B S i Ak E, ([Ethek2)
WA, AR AENGE, TS A OHEAEERNRE.

N i%PRINAE (Persuasive Function)

WREBITER, ATHERANKE, BRELFER, MEEAXERME
Ao XHE, NHBREAR, SEHBEWENFT, SRXMURLERN, UH
B HEY e, A RE A CHETRE, MARBRBIRE RNES.

N {RfE{TRIEE (Get Action Function)
S S R T o T B AR, B R R R B A AR AT R — K.
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N IEERTIRE (Goodwill Establishment Function)

DA b Tl T RE A B T P SRR 4T 3 220 3K . SRR A DhRE st R AR IX AN kA 1,
TP 904 B o T S ) S ) R VA O R IR, A Y B O T e AR SR VAR, R
RN B XX R S EUIR S AP ED SR

BT )ERR

ITEMRAREL, FMHYRTTEUDRAFERRTIAR . AR L
I s R K.

N URBEFIARE

FEARAETT 23 A Rk FdERG L2 (Commercial Advertising and Non-commercial
Advertising). k2 LMEHERE N HRBERIALRN & dEmk) & 2BUFER.
FHAL . BEVMSIEENALNAE. BE, URMAKE. FAFZ &

N USSR AR
LI 43 MR 4KT 2 (Newspaper Advertising). Z%3) %5 (Magazine Advertising)+
I#%5 %5 (Radio Advertising). HL/ & (Television Advertising) HEBY %5 (Direct Mail

Advertising). Hi5%) % (Cinema Advertising). 1935 % (Package Advertising). 4N~
% (Outside Advertising). M 7% (Web Advertising) %% .

N LU EXRARE

W AT 4 h W #ET & (Consumer Advertising). 72k "% (Business Advertising )+
R4k (Service Advertising) 5% . 4, WE ARG, HEMMEME, &
WA A £ HoAR R 2 073, . X4 (Comparative Ads). 3% 2 (Competitive
Ads). Hh#-F "% (Pioneer Ads). HBE) % (Mail Ads) MIEE /) & (Direct Response
Ads) F%.

N PRI E AERE
YRR AN FE], R b E RS £2E S X 45 (International/National/

Regional Ads). i2HIXFH 7L EMRYE A A sRARKLEHETT, x5 ERi%HA KK
RHEAT & EEHEED.



