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¥ —i® Secrets of A Students

1. BRGEENSRE (ARAINEPZE)

S v > W N
. . . B .

1) *perform 7) *missing 13) *content 19) *solution
2) *concentrate 8) *essential 14) *retain 20) *ignore
3) *focus 9) *due 15) *participate 21) *manage
4) *assign 10) draft 16) *intellectual 22) necessarily
5) ‘*recall 11) stretch 17) economics 23) *persuade
6) *memorize 12) *irrelevant 18) *approach 24) stick

2. BEEMFRR. 7R

-ment, -tion, -ation, -sion, -ion, con-

3. BEREMRSE

1) natural sciences 8) sth. count for much more
2) direct a production of a play 9) high-achieving students
3) toleave school with A’s 10) underachieving students
4) manage to do sth. 11) lower-scoring students
5) gifted students 12) putin time

6) to perform well in exams 13) assign sb. to do sth.

7) to make the most of one’s abilities 14) to persuade sb. to do sth.

12



I5) to stick sth. on a wall 30) speed-reading

16) to get one’s hand on sth. 31) atable of contents

17) to hand in (homework) 32) to have a sense of sth.

18) to cut down on sth. 33) to retain sth.

19) to set an assignment 34) an active reader

20) to read aloud 35) to lead to sth.

21) to make notes 36) to put down sth.

22) to do a rough draft 37) rather than

23) sth. is due. 38) a great mass of (information)
24) to aim to do sth. 39) to get the point of sth.
25) to aim at sth. 40) thus

26) to meet the deadline 41) intellectual curiosity

27) every two hours 42) a market-driven economy
28) to work wonders 43) to interest sb. in sth.

29) to get used to doing sth. 44) a calculus course

4. RERMAR

1) thus 7) go unanswered

2) while 8) mean sth./doing/that

3) usedtodo 9) rather than

4) getused to doing 10) manage to do

5) waste time doing 11) A counts for B. (cause and effect)
6) putin time doing

5. BEENSFEHEE

RT3 B R .

i Bittersweet Memories
1. BERGEENRE (AFRRNEBZE)

1) ‘*preference 6) *feasible 11) *impact 16) *diploma
2) *particular 7) *perspective 12) *circumstance 17) *prospect
3) ‘*locate 8) *survive 13) *file 18) *treasure
4) *establish 9) *concem 14) solemn 19) commute
5) *financial 10) *anticipate 15) *consume 20) impact

2. BEEERIFH

1) the bittersweet feelings 7) awelcome change

2)  high school graduation 8) an all-girl high school

3) tocome of age 9) question in one’s mind

4) tobe on one’s own 10) to force her preferences on sb.

5) to make decisions 11) to happen to

6) to look over sb’s shoulder 12) to be located in
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