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“You press the button,

The Kodak Camera
we do the rest.”

The only camera that anybody can use
without instructions.  Send for the Primer
free.

A Transparent Film: @
& For Roll Holders.
“The aonouncement is Tereby mace kit the undersigned Rave perfested
& process for making traosparert flexible Sims for use in roll bolders and
Kodak Cameras.
The new film is as this. (ight and flexible a8 paper and as transparent
a3 glass. [t requires mo stppimg, and it is wound on spools for roll hoiders

It will be known a8 Eastmen’s Trawiparent Film, Circalars srd wm.
ples will be sent to any address on veceipt of 4 ceats in stamps.

Price $25.00—Loaded for 100 Pictures.

The Eastman Dry Plate and Film Co.

ROCHESTER, N. Y.

1-1  HIR/ ] 1888 4E ()45
## k% : Reprinted courtesy Eastman Kodak Company.
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