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4. practise reading aloud: The First Snow.

Making Market Research Pays

Laurie Bebout made a dramatic career change: She quit her
job as a nuclear-safety engineer to run a door-to-door advertising
business. Why? Because a year ago, in a moment of frustration, an
idea was born — an idea that Bebout has since devoted weekends and
evenings to researching.

When Bebout, 34, and her husband moved to Paducah, Kentucky,
she was annoyed to discover that coupons were not delivered in
the mail. Bebout wanted to get coupons without having to buy a
newspaper, so she turned her complaint into a business concept. The
new businessperson founded Precision Advertising Distribution to
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deliver ads. and coupons to doorsteps.

Turning her dream into a reality hasn’t been as easy as coming up
with the initial idea.

Bebout started her market research by searching the Internet to get
ideas from other companies providing the same type of service. Her web
research showed she’d have no competition for a door-to-door advertising
business in Paducah. Bebout also used the Internet to pick up distribution
tactics such as street intercepting, or standing on streets and handing
out advertising material. “I love the Internet,” Bebout says, “I got at least
50 percent of my information off the Web.”

Bebout also relied heavily on contacts she made through friends
and the SBA. These contacts provided assistance that Internet research
couldn’t offer. Early on she met with a woman at the SBA who gave
her vital information about how to write a business plan as well as
some much-appreciated inspiration. “I was coming out of a male-
dominated engineering environment, and it was amazing to meet
with an intelligent business woman in a position of authority. The
experience helped me know I could do it.”

When she connected with local business owners, Bebout
confirmed the need for more advertising companies: area car dealers
had boycotted the local newspaper for what they considered high
advertising rates. Through her conversations around town, Bebout
also learned she was qualified for a special government loan
programme available to business owners in towns in need of economic
stimulation. Because she was basing her new company in Paducah,
Bebout qualified for a $50 000 loan.

Of all her contacts, Bebout’s husband proved to be one of the
most useful. Through his own online search, her husband discovered
information about income, education, and homeowner conditions
for the different neighbourhoods in Paducah. Now he combines
this information with some software to help his wife offer targeted
advertising to her clients — and this helps make Precision Advertising
Distribution different from the competition.

Because of her thorough market research, Bebout was able to
finish her business plan, get funding, and send her first four
employees walking door-to-door with her advertising bags
within a matter of months.

Despite all the hard work, Bebout concludes, “Being
my own boss is the best thing in the world.”

(470 words)




Words and Expressions

N

Laurie Bebout % « N7

dramatic /dro'meaetik/ 2. %A H 44

quit /kwit/ v. & F-, B

advertising business )~ 4 ik %-
frustration /fra'strerfon/ n. #45, XK
Paducah taAt—

Kentucky /kon'taky/ n. (£ ) H#5M
annoy /o'no1/ v. A& &1, AL

coupon /'kuzpon/ n. B 7, #H&H
concept /'konsept/ n. #A, W&
distribution /,distri'bjuifon/ n. %, &%

initial /1'nifal/ 2. A, Friseh

tactic /'taektik/ n. K%, K%

intercept /,into'sept/ v. £ &, #4%

vital /'vaitl/ a. TE4, X426

inspiration /,inspa're1fon/ n. % &

dominate /'domineit/ v. ¥ &, & E£-FHix

boycott /'boikot/ v. FEA-F&H]

be qualified for... A --- &9 # 4%

loan /loun/ n. Ht#

funding /'fandin/ 7. (BUAFFARALE) T4,
%

o

Task L} Complete the outline with the information from the passage.

Laurie Bebout:

Bebout’s b.

3. Searching the c.

5. Talking with f.

7. Getting g.

within a few months

Making Market Research Pays

1. A former nuclear-safety engineer

2. Now the boss of a door-to-door a.

4. Getting assistance from d.

Benefits from her market research:

©. Finishing her business plans

8. Sending employees walking door-to-door with h.

for information

and e.
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Task Match A with B.

.Y B

@ % B HE AL [a] position of authority

@ BES: &3 E):I door-to-door advertising business
@ % ﬁﬁl dramatic change

@ R XS [d] distribution tactics

@ T HR [e] government loan programme
@ AR oA business owner

@ PR LS online search

@ BURE R B market research

@ a1l ) %k % III business concept

@ ek £ [j | advertising rate

Task §] Fill in the blanks with the right words or phrases. Change the form where
necessary. There are more words or phrases than you need.

quit frustration  devote... to  initial base

{ dominate dramatic complaint qualify for  advertising business

. As a former nuclear-safety engineer, Laurie Bebout came from an engineering
environment by males.

of one kind or another is almost inevitable in one’s career.

. The new company established by the two college graduates in the
suburbs of the city.

. We’re at the stage of the marketing programme. A lot of tasks need
to be done.

. Laurie Bebout almost all her spare time researching the

new business idea.

changes took place with many company during the financial crisis.
. I work in the After-Sales Service Department, which takes charge of all the
from our customers.
. As a newly-arrived accounting graduate, I was not sure if I the financial
project of the company.




Unit 1 Conducting a Survey

Interview 10 people for their opinions or options and fill in the questionnaire
below.

i )

Green Purchasing Survey for Organizations and Individuals

1. Does your organization / Do you purchase any environmentally preferable products?
If so, what are these items?
A. Yes Items:
B. No Why?

2. Does your organization / Do you consider environmental factors during purchasing?

If so, what are these considerations? (Examples: recycled contents, durability, reduced

packaging materials, toxicity etc.)

A. Yes Considerations:

B. No Why?
3. Does your organization / Do you consider cost a prime factor in green purchasing?

A. Yes B. No

4. Is your organization / Are you willing to pay more for green products?

A.Yes How much more are you willing to pay? %
B.No Why?

5. Does your organization / Do you find it difficult to source environmentally preferable

products?
A. Yes Difficulties:
B. No Why?

6. Will your organization / you be interested in receiving one-stop assistance on green

purchasing and information on environmentally preferable products?
A. Yes B. No

7. Will your organization / you consider practising green purchasing if there is a
comprehensive database of environmentally preferable products?
A. Yes B. No

8. Does your organization / Do you think the Government should lead green
purchasing?
A. Yes B. No

9. Does your organization / Do you consider the Government should take a stronger role
in promoting green purchasing? If yes, in what ways? (Example: offering tax concession)
A. Yes Ways of promotion:
B. No Why?
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10. What assistance does your organization / do you consider useful in promoting
environmentally preferable products? You can select more than one item:
A. Green products database for public access
B. Opportunities to contact environmentally responsible organizations
C. The Government’s commitment to purchasing a certain percentage of
environmentally preferable type
D. Others

A

Write a report based on the information you get in Activity 3.

Translate the following into Chinese. Use a dictionary if necessary.

The first step in any survey is deciding what you want to learn. The goals of the
project determine whom you will survey and what you will ask them. If your goals are
unclear, the results will probably be unclear. Some typical goals include learning more
about:

@® The potential market for a new product or service

@ Ratings of current products or services

® Employee attitudes

® Customer / patient satisfaction levels

® Reader / viewer / listener opinions

@ Association member opinions

® Corporate images

These sample goals represent general areas. The more specific you can make your
goals, the easier it will be to get usable answers.
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@ sgctﬁonffg'Exploration: Reading Skills

4 % 3L (Propositional Meaning)

PR SBPE R A FHE L, ARk T & (sentence meaning), & T M4 T4
EXHRAZT BIZO 2R WMES, 6,15 what, who. where. when. hows H %,
ATFIANEGTFEMRRE, 2B EX R .

Her colleagues regard her as being less than bright.

She is regarded as being less than bright by her colleagues.

She strikes her colleagues as being less than bright.

#ETx, LR FAHTAMNRMZ (paraphrase) & 8 69 & L, B HEE®RA
RAVER L) TR E LA EF K,

Practice:

Read the following sentences carefully and paraphrase them without

changing their propositional content.

1. Bebout started her market research by searching the Internet to get
ideas from other companies providing the same type of service.

2. Turning her dream into a reality hasn’t been as easy as coming up with
the initial idea.

l ~ Section 8 Preparation: Career Previewing
Sex Ratios and Market Bubbles TR L B 5T 3F K
Chinese parents’ preference for sons may —RARNALET, TAXAMNES &

have also contributed to the U.S. housing and % iX — 4l &) 7T #k 3+ £ B #9 4% 5 A= 42 iF i kA2
credit bubbles, new research suggests. TR BRAEA .
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In an effort to explain why this happened,
then-Fed Gov. Ben Bernanke in 2005 identified
a “global savings glut”. Developing countries
— China in particular — were saving more.
Those savings were getting put into long-term
debt, pushing interest rates lower.

Bernanke’s explanation for the savings
glut in the developing world was that the
financial crises of the 1990s had convinced
countries that they needed to hold more
cash in reserve. In 2007, Chinese household
savings as a share of disposable income was
30%, up from 16% in 1990.

One possible reason for the jump in
savings: Families with boys are accumulating
wealth to make their sons more attractive
matches.

In-a paper recently posted to the National
Bureau of Economic Research’s Web site,
economists Wei Shangjin, at Columbia
University’s Graduate School of Business, and
Zhang Xiaobo, at the International Food Policy
Research Institute, offer evidence why this
might be so. They find that in areas where the
male-to-female sex ratio for young Chinese is
high, savings rates are higher, too. And they
find that households with sons save more in
high male-to-female sex ratio regions.

“While the paper focuses on evidence from
some areas in China, the basic mechanism can
in principle be applied to other countries and
regions in other parts of China,” the economists
note. “Indeed, other economies known to have
a strong sex ratio imbalance include Korea,
Taiwan, Hong Kong, Singapore, and India. These
countries and regions also happen to have high
savings rates.”

HAE X BBRAMEZR AL RHGAR - 18
B LAE2005F R E T “ARBEELH X —
Wik, ARBERZFM ERAE, KET
BEX—HANAFPER—ueifiE R ELER
Bo XEMERTEEARBERBHEHR, K
o BAK T A R ARE

d AT B R4 E S H GBS
A, EH#R0FK 64 Rk A AR X 2 H K AR
S, MEZMEELEE L HAEL, 20075, F
B REGAEE R E KT BN B A
19904 89 16%42 % 5 30%.,

T E R EAEE F KR — AT iR
BE: ABEOREREGHBRBME, 2k
B THILT A BLRF] AT R,

% R ZF# R E (National Bureau of
Economic Research) 9 M 3k L) & T 4610
P (International Food Policy Research Institute)
MR XA EFFROLFE, X —7T
AEARAE T IEHE, WA, AFEARLEFSF
FrHHEAMEEFILZOURER, #EFELLE
Bo MATERI, £ F KB XA G0
K, ALTRENGBEELEGHE,

XA EFFREE:. RARENGHR
REZTZRBOGZATE LRI R W EIE
B, PARLELRN ELELTERTEARR
FePEABE, M3, 0. TES
B, PEER, RGP EF S LA
B Bk B0 2RI AR S AR S &
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o

Group Discussion: ™

What do you think of the statement that Chinese
parents’ preference for sons may have also contributed
to the U.S. housing and credit bubbles?

Section E’ Appreciation: Listening and Reciting

Listen, read aloud and recite.

The First Snow

The first snow came. How beautiful it was, falling so silently all day long, all night
long, on the mountains, on the meadows (¥ 3#2), on the roofs of the living, on the graves of
the dead! All white save the river, that marked its course by a winding black line across the
landscape; and the leafless trees, that against the leaden (45 %& & #9) sky now revealed more
fully the wonderful beauty and intricacies (# 4 2 4%) of their branches. What silence, too,
came with the snow, and what seclusion (7 #)! Every sound was muffled (%1%), every noise
changed to something soft and musical. No more tramping hoofs (&% /), no more rattling
wheels (%4 7#)! Only the chiming of sleigh bells (5 4&4 ), beating as swiftly and merrily as
the hearts of children.



5] d‘ G velop car‘eer' awakeness How to Create a Produc‘r Presenm‘non
4 practise reading aloud: Youth.

Making Presentations with Pictures

In the age of information, the business world struggles to
present information in a rich, powerful, and stimulating manner.
When presenting information to a conference room full of business
professionals, we are eager to first obtain, and then retain their
attention. This can be achieved through pictures, such as bar charts,
bar graphs, diagrams, and tables etc.

Bar charts and bar graphs can offer a simple, but meaningful
representation of the information you are trying to relay to your
audience. Bar graphs can leave a more lasting impression in the
minds of your audience than a slide when offering a comparison of

10



