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Abstract

Since the national policy of “stimulating domestic demand, expanding consumption,
improving people’s livelihood” and after the restorative growth of cultural consumption
demand of town households in 2009, the total national cultural consumption demand in
cities and towns and per capita value went up by 22. 86% and 16. 86% in 2010, namely
another crest value after 2007 growth peak during the Eleventh Five-Year Plan period.
In this year, regional disparity of cultural consumption demand in cities and towns
narrowed , but the gap between urban and rural areas obviously continued to expand. The
national overall town boom indexes: compared with the previous year, ten-year and five-
year evaluations have improved significantly; annual evaluation was quite close.

The specific situations in the town areas of the provinces: in 2010 a higher growth
of total cities and towns cultural consumption and per capita value reached over 10% in
most provinces, and eleven of which achieved more than 21% increase both in total
consumption and per capita value. The ideal gap-free lateral evaluation in both urban
and rural areas: Shanghai, Beijing and Guangdong ranked the top three of “annual
town boom-leading provinces” in 2010; the vertical evaluation of each province’s base
value throughout the years: Jiangxi, Tibet, and Inner Mongolia ranked the first three of
“town boom rise” in 2000 —2010; Anhui, Liaoning and Jiangsu ranked the first three
of “town boom rise” in 2005 - 2010; Jilin, Liaoning and Yunnan ranked the first
three of “town boom rise” in 2009 —2010.

The cultural industry development should be positioned according to the demand
enhancement and sharing promotion. In the next decade, if we achieved the “optimal
ratio” growth, appeared since the Tenth Five-Year Plan, of the three pairs (income of
town residents and output value, income and necessary staples consumption, and
disposal income excluding the necessary expenses and cultural consumption, the national
town cultural consumption) would improve greatly; if, based on the above, gap-free
demand for cultural consumption of different regions came true, the national town
cultural consumption would achieve a extremely great increase; if the national annual
output growth rate could be under control by 7% , the annual growth rate of the
“optimal ratio” only need to be 12. 97% , or even lower than that of the national town
cultural consumption demand since the Tenth Five-Year Plan.

Key words: Towns across China, Cultural Consumption, Boom Evaluation,
Coordinated Growth, Analysis and Forecast
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