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Global Architecture Today is a collection of the
architectural works in the worldwide area by Designer
& Designing Magazine, instantly after the successful
publication of the series books- New Architecture
In China. The new collection focuses on the most
innovative and leading projects with a global vision,
and aims at providing a valuable reference for the fast
growing Chinese buildings with the thorough touch of
the latest architectural development achievements and

trend of the worldwide regions of different cultures.

Global Architecture Today includes five volumes in
all, which provides a professional platform for more than
200 works, finished or unfinished, from a global wide
of 70 top architects studios. These latest achievements
covered a wide range of fields, including commercial
areas, offices, hotels, culture, education, sports, public
facilities, religion, conference, theatre, exhibition, art
museum, library, housing, etc. They showed readers
with an overview of the latest international architecture

works, and reflections of the images of urban buildings.

The Editorial Department of Designer & Designing
Magazine
May, 2012
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The MixC, Hangzhou, China
oh BTN T3 S8

Callison UERENESH

/

Location: Hangzhou, Zhejiang XAEr: T, M

Floor Area: 520,130 m’ (Phase I: 150,000 m* Commercial +100,000 m? Residential; BT 520130 m’ ( —#1150000 m” @&k +100000 m” {3,
Phase Il & Phase III: 90 000 m? Apartment+170 000 m? Office+30,000 m?) ZHAR = ##90000 m’ /AE+170000 m’ F1/A+30000 m”)

Status: Completed in 2010 IR7S. 2010 AL

Image Courtesy: Callison B RRHE. YBEABRRESH

Planned at the eastern edge of Hangzhou’s new CBD, the MixC envisions a 550,000 m” comprehensive
mixed use development two blocks north of the Qiantang River, the primary context of the massive new
downtown. The project incorporates a 147,960 m” Retail and Entertainment Centre as the catalyst and
centerpiece of the phased project. Other components of the development consist of two residential towers,
three serviced apartment / SOHO towers, a 5 star hotel and serviced apartment tower and a Class A Office
Tower. Connected to the proposed subway line (currently under construction), the project promises to be
a vibrant urban destination, incorporating a mix of shopping, living and working facilities affording choice,
convenience and connectivity while simultaneously responding to the natural beauty of one of China’s most
dynamic cities.

The Architectural language of the development is thus based on the notion of the flow of “Chi”, the

EmafiG R BB~ (N BRAT
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quintessential “energy” and “life-force” emanating from the banks of the Qiantang River and gently
proceeding in the northeast direction, culminating in the assemblage of the phase two towers. The adjoining
park at the southwest corner of the site also suggests a continuity of the greenery through the development.
The design vocabulary hence subtly but consistently references this passage of energy in

manifestations of “wave” like facades, undulating and overlapping balconies, sinuous paving patterns,
organic planters and roof gardens, in strong contrast to the streamlined and rectilinear facades representing
the “urban and contemporary” aspects of the city. Each facade of the structure clearly expresses this
dichotomy in the choice of materials, colors, textures and patterns. It comprises standard Ice Rink and
several food and beverage outlets(including Foodepublic) in addition to approximately 60,000 m” of shops
and specialty retail “semi-anchors” along with two and three story street shops. A lower level (B1) concourse
accommodates a Supermarket and a semi anchor store along with several small shops and F and

B outlets and runs diagonally through the centre and the office / hotel complex to the north, connecting the
subway stations with a continuous link of shops. The main entrance of the Centre is oriented toward the
northwestern corner, opening up to the boulevard that culminates at the City Hall. An expansive Performance
Plaza is appointed by an amphitheater, water features and landscaping and defines a grand entrance
partially covered by a cantilevered semi sphere that doubles as a digital media wall. A drop off area is
provided along Jiangjin Road and the lower parking and service levels accommodating 1,330 spaces are
accessed by three clearly defined automobile entrances.

Conceptually, the shopping centre acts as a catalyst within the phased development and articulates the
main pedestrian flow between the two major transportation nodes and subway stations in the form of a
gently curved five story high spine, interspersed by a six level central volume that serves as the veritable
“nucleus” of the project.

Express escalators within this court facilitate the pedestrian flows to the key retail and entertainment
anchors. The primary concourse connecting two rotundas is loosely expressed with a curved undulating

and cascading side and a “cliff” like vertical “wall” defining the “urban” edge. A 12 screen “double decked”

cineplex is located on the third to fifth levels of the Center Court and the Ice Rink, located on the fourth level




is overlooked by stadium seating and Food Court dining on the fifth level. The north and south parts of the

galleria and the Center Court are each expressed as distinctly identifiable volumes with skylight systems
ranging from a cable truss glass “oculus” to “lanterns” and “arcades”, each providing visual “clues” as the
journey proceeds through a museum like environment. The partial sixth floor comprises three restaurants
opening up to a free flowing roof garden and observation deck overlooking the Qiantang River and its annual
overflow spectacle!

As a major departure from the traditional department store, the business format of the MixC is every bit as
variable. The master plan of the project is designed as follows: 40% is shopping area, 20% is beverage &
food zone, another 20% is for recreation and entertainment, and the rest are other functions that related to
lifestyle. Over 500 brands are included as well as more than 30 restaurants, beyond that, the first largescale
ice rink in Hangzhou is located here. Callison endows the MixC with convenient

external traffic streamline and scientific internal circulation, the rich business forms are blended into each
floors, and the fresh shopping experience of being in an international metropolis are created. People of all
ages are enthralled to the mall making the MixC the most attractive destination in Hangzhou.

The MixC thus promises to provide a dynamic mix of shopping, hospitality, living and working environments
within this historic city’s growth pattern and creates an opportunity to define the prime destination within the

new Central Business District for residents and tourists alike.
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