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Chapter One Food

F1E /8 9

1.1 Quiz XEHYG

What is the typical food in USA?

What is the flavour of the Americans?

> i~

What are the staple food for the Americans?

—

Do Americans have the American tea?

What do the Americans like to drink after meal?
-What is the aperitivo for the Americans?

Do the Americans drink alcoholic during their meal?

What are the main European restaurants in USA?

Ve H DWW

What is the hours of opening of the restaurants in USA?
10. What is the seasoning of the American food?

Keys:

1. Fast food.

Light.

Meat, fish and vegetables.

No, they don’t.

Coffee.

Orange juice.

No, they don’t.

French restaurant and Italian restaurant.

© PN AW

11:30 am to midnight.
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10. Salad and sauce.

1.2 Brainstorming b # &

Fast Food Thanksgiving Turkey Soft Drinks

Starbucks
KFC—0n0u0

<O
=)

1. KFC
KFC Corporation (KFC), founded and also known as Kentucky Fried Chicken, is a
chain of fast food restaurants based in Louisville, Kentucky, in the United States. In 1939,

(% | ) RSB H

Sanders altered the cooking process for his fried chicken to use a pressure fryer, resulting in a
greatly reduced cooking time comparable to that of deep frying. KFC has been a brand and
operating segment, termed a concept of Yum! Brands. Until the end of 2003, KFC had had

L .

12,878 restaurant chains. KFC insists on producing new products continually or processing the
old products with new appearance. This fantastic idea which grasps people’s eyes brings about
the great profit in business. Armed with the Pepsi CO. ,Inc. KFC sells carbonated drinks
which are provided by the Pepsi CO. ,Inc. (but except some countries such as Japan,
Korea).

EEEELE

KFC %) (EICHEFR KFC) , HEEEENMEVH AL L. EREBALTEES
S B B B R T B — FE BB IKE . 7F 1939 4F, v 2278 - RAEHT F KR M IER
B TR KEXS ZREOR , 5 A S M EA LR K48 T RUERTE], KFC BN T —
o, RETEREMERKERA, BIEP 2003 FEK, SEEEHFSBI
T 12 878 REBE, SEENEEETEAMMELINT &, S0 UEHE=RER
3, H X AN BRI, NTTRGFE. SEESAEARARAISR T MRS,
BITEEHE T F R a R ERRUCE (BEAERSBERR, B EHH) .

2. Fast Food

Fast food is the term given to food that can be prepared and served very quickly. While
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any meal with low preparation time can be considered to be fast food, typically the term refers
to food sold in a restaurant or store with preheated or precooked ingredients, and served to the
customer in a packaged form for take-out/take-away. As automobiles became popular and
affordable following the First World War, drive-in restaurants were introduced. The American
company White Castle,is generally credited with opening the second fast food outlet and first

hamburger chain, selling hamburgers for five cents each. Among its innovations, the

company allowed customers to see the food being prepared. The United States has the largest
fast food industry in the world, and American fast food restaurants are located in over 100

countries. Approximately 2 million U. S. workers are employed in the areas of food

prep.aration and food servicing including fast food in the USA.

RE

BB —F ARSI RIVE RS MR . TRTA LB E 1R R B AR B N
RRE, MBI RIRLR AT B MR R IR E AR, AT LR L A ER
fR%. BTE—RZBREREHBRSE) Z, FETHERBREMRHAT ., E
BEARHGAMETTE TH _RREEMNE —RNREM, MEBNMNEREREXD. &
FHEAREL LB S, AFRBAFBEREEYHIELE. XEHA2RERIRE
Ak, BT ERETE diR A 100 EMEK. JLTF200 HHEETAEXEHRERDHIE
BB RS KA ETAE,

3. Thanksgiving Turkey

Because turkey is the most common main dish of a Thanksgiving dinner, Thanksgiving is

&> -9

—

sometimes called “turkey day”. In 2006, American turkey growers were expected to raise
270 million turkeys, to be processed into five billion pounds of turkey meat valued at almost
$ 8 billion, with one third of all turkey consumption occurring in the Thanksgiving-Christmas
season. Most Thanksgiving turkeys are stuffed with a bread-based stuffing and roasted. Sage
is the traditional herb added to the stuffing ( also called dressing), along with chopped
celery, carrots, and onions. Of all the symbols of Thanksgiving, the turkey is most familiar
and widespread. It is considered as the most famous exemplary might be due to its sharp
features, bright hues and majestic appearance.
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4. Soft Drinks

A soft drink is a non-alcoholic beverage that typically contains carbonated water, a
sweetening agent, and a flavoring agent. The sweetening agent may be sugar, high-fructose
corn syrup, or a sugar substitute (in the case of diet drinks). A soft drink may also contain
caffeine or fruit juice. Products such as energy drinks, and pure juice are not considered to be
soft drinks. Other beverages not considered to be soft drinks are hot chocolate, hot tea,
coffee, milk. Soft drinks are called “soft” in contrast to “hard drinks” ( alcoholic
beverages). Small amounts of alcohol may be present in a soft drink, but the alcohol content
must be less than 0. 5% of the total volume if the drink is to be considered non-alcoholic.
Widely sold soft drink flavors are cola, lemon-lime, orange, grape, ginger ale, fruit punch,
sparkling lemonade. Soft drinks are rarely heated.

B PORHR — FA SR OB, 38 F R X M ORLS A R FTK CBIBR I ARt it
BRI AT BESEHE R R IR, B R A . B TOR! o 7T B & A o ek R iR
WG . BREERRMAMART NI AT RSO, BF — S RHB A BB E U K
PEUORE, R ITT 52 07 IS NME AR 55 . AP RO B R S PR AR Ok (&
TSR ) FAXTEY . 28R SR TORMEL T RE 5 A A B TR LAY, (B = a0 SR AR S R 3R
K, RS ERANIZET G2 0.5% . 88 AT Z MR EIREA il 5k A 8
W EE T T R UOR SR B N N . SRR AR DB

5. Starbucks

Starbucks Corporation ( NASDAQ: SBUX ) is an international coffee and coffeehouse
chain based in Seattle, Washington. Starbucks is the largest coffeehouse company in the
world, with 17,009 stores in 50 countries, including over 11,000 in the United States, over
1,000 in Canada, and over 700 in the UK. Starbucks sells drip brewed coffee, other hot and
cold drinks, coffee beans, salads, hot and cold sandwiches, snacks. Starbucks-brand ice
cream and coffee are also offered at grocery stores. In the 1990s, Starbucks was opening a
new store every workday, a pace that continued into the 2000s. The first store outside the
United States or Canada opened in the mid-’90s, and overseas stores now constitute almost
one third of Starbucks’ stores.
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1.3 Background Knowledge ~C 1t 4% ¥

1. American Food

“You are what you eat. ” Nutrition experts often use this saying to promote better eating
habits. What we put in our mouths does become a part of us. But we can look at this
statement in another way. What we eat reflects who we are—as people and as a culture. Do

you want to understand another culture? Then you ought to find out about its food. Learning

S

about American food can give us a real taste of American culture. Except for Thanksgiving
turkey, it’s hard to find a typically “ American” food. The United States is a land of
immigrants. So Americans eat food from many different countries. When people move to

America, they bring their cooking styles with them. That’s why you can find almost every kind

—

of ethnic food in America.

In some cases, Americans have adopted foods from other countries as favorites.
Americans love Italian pizza, Mexican tacos and Chinese egg rolls. But the American version
doesn’t taste quite like the original! Each region boasts its own special style of food. Visit the
South and enjoy country-style cooking. Journey through Louisiana for some spicy Cajun
cuisine. Take a trip to New England and sample savory seafood dishes. Midwest, “ the
breadbasket of the nation” , for delicious baked goods. Cruise over to the Southwest and try
some tasty Tex-Mex treats. Finish your food tour in the Pacific Northwest with some gourmet
coffee. Americans living at a fast pace often just “grab a quick bite. ” Peanut butter and jelly
is an all-time American favorite.

Americans on the go also tend to eat a lot of “junkfood”. Potato chips, candy bars, soft
drinks and other goodies are popular treats. Many people eat too many of these unhealthy
snacks. But others opt for more healthy eating habits. Some even go “all natural”. They
refuse to eat any food prepared with chemicals or additives. American culture is a good
illustration of the saying “you are what you eat”. Americans represent a wide range of
backgrounds and ways of thinking. The variety of foods enjoyed in the U. S. reflects the

diversity of personal tastes. Because the United Kingdom immigrant in American is more and

ZEEIFOSVCNVON0O0CQGOISISOIIVIN Y m
FHEEFRITIIVIVVSOCOCSePOIIIRNY 7
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more, the dyadic beautiful dish is to develop on dyadic dish of English basis mainly.

Another, because the history of America is short, tradition and conservative ideas are
gradually less and less, the local American rich agriculture and animal husbandry products
are displayed as a special American mouth culture combing the European way of life.
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2. Fast Food

Fast-food chains, American-style, are on the increase all over the world. Most of these

(36 | ) RSB
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places work on a similar principle. There is a long counter, above which is displayed a list
(often with pictures) of the items available, and behind which several people( often students
working for the minimum wage ) are serving. The most widespread type of fast-food restaurant
is that serving hamburgers, such as the chains of MacDonald. All the different chains have

their own specialties. Arby’s restaurants serve large roast beef, ham and cheese, and turkey

_ 8 POOCO0NNSONOGERNOTRERERLE © -
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(k) “sandwiches”. Some restaurant chains specialize in serving steaks quickly and
cheaply. And then there’s Kentucky Fried Chicken.

Chips

Chips in America are called “French fries” or “fries” for short. (Note that in the USA
“chips” mean crisps. ) “French fries” are normally thinner than chips. Americans generally

put ketchup on their chips ,and you will not normally find vinegar( ) .

Pizzas
There are many specialty pizza restaurants in America, and many of them take telephone

orders and deliver pizzas to your home, which can often be convenient. They come in different

sizes, and a large one can be big enough for a party of four people. If you want to share a
pizza but can’t agree on the ingredients, it is possible to order two different sets of toppings ,
one set on each half.

Soft Drinks

Fast-food restaurants do not serve alcohol. The soft drinks most often sold are Coca-Cola

S -1

and Pepsi-Cola, plus fizzy drinks ( which are like lemonade ) and root beer (which is like
cough medicine). Fizzy drinks are known as “carbonated beverages” (5% B2 X ¥}) or , more
colloquially, “soda” ,“pop” , and “soft drinks”. All these drinks come with lots of ice. In

—

fact, you will probably find as much ice as drink in your drink. If you ask for a soft drink
without ice, they will think you are funny but will probably oblige. ( They may charge you a
bit extra, for ice is cheaper than Coke. )

Ice-Cream

Shops selling large number of different flavors of ice-cream are very common in America.
If you are not sure what flavor you want, generally you can sample a small spoonful of a
particular flavor to see if you like it. You can either have your ice-cream in a “plain cone”
(¥ ERHEFLY) orin a “sugar cone” (FHIERHLY).
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Is Chocolate A Healthy Food?

If you’re a fan of chocolate you’re in good company. Chocolate is one of the most popular
sweet-tasting treats in the world and has been for centuries. But part of the myth surrounding
chocolate is that it tastes so good it must be bad for your health, which gives it an air of the
forbidden.

A beautifully wrapped box of chocolates has always been considered a very romantic gift.
So if the special person in your life is a self-confessed chocolate, you know one surefire way to
please them on special occasions. But the surprising news from the scientific community is
that this reputedly decadent treat actually has some health benefits, especially if you choose
your chocolate wisely.

Chocolate contains over 300 chemicals, and has been the subject of a number of studies
by universities and other scientific organizations. Here’s a quick rundown of the results. We
have no way of proving or disproving these claims so we offer them here as a stimulus for
further research. If you’re really interested in the subject, this may provide you with a starting

point.

— 10 688000000 OCOGSIOIOSOTIERRBRBRBEC 2
S9000000OOGOSOISOCOISIBTROISBRBE @&



KFIMERIINS

Cacao, the source of chocolate, contains antibacterial agents that fight tooth decay. Of
course this is counteracted by the high sugar content of milk chocolate. The smell of chocolate
may increase theta brain waves, resulting in relaxation. Chocolate contains phenyl
ethylamine , a mild mood elevator. The cocoa butter in chocolate contains oleic acid, a mono-
unsaturated fat which may raise good cholesterol. Drinking a cup of hot chocolate before
meals may actually diminish appetite.

Men who eat chocolate live a year longer than those who don’t. The flavanoids in
chocolate may help keep blood vessels elastic. Chocolate increases antioxidant levels in the
blood. Mexican healers use chocolate to treat bronchitis and insect bites. The carbohydrates
in chocolate raise serotonin levels in the brain, resulting in a sense of well-being.

What Chocolate Won’t Do. Studies show that chocolate is not a causative factor in acne.
Cacao contains the stimulants caffeine and bromine, but in such small quantities that they
don’t cause nervous excitability. Chocolate is not addictive. Chocolate contains stearic acid, a
neutral fat which doesn’t raise bad cholesterol. Chocolate doesn’t make you ‘high’. You'd
need to eat a huge quantity (about 251bs at one sitting) to feel any noticeable effect.

But on the Negative Side ... Chocolate may trigger headaches in migraine sufferers.
Milk chocolate is high in calories, saturated fat and sugar. What about chocolate and your
pets? Chocolate is considered dangerous to animals because it contains a stimulant called
theobromine, which they can’t digest. Dark chocolate and baking chocolate are even more
dangerous because they contain higher concentrations of the substance. If a pet becomes ill
after eating chocolate, take it to the vet immediately. This applies whether chocolate is in
candy bar form, or an ingredient in cake, cookies, puddings or ice cream.

Dark Chocolate Versus Milk Chocolate. Dark chocolate contains more cacao and less
sugar than milk chocolate. It follows that any health benefits would be more pronounced in
dark chocolate. You’ll need to do a little research if you have any health concerns about
eating chocolate. But with products like gluten-free and sugar-free brands finding their way
onto supermarket shelves, you're sure to find some form of chocolate you can enjoy with a
clear conscience.
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