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Abstract

As a Chiliad Business City, Guangzhou was born for business, developed for
business, and even once was known as the fourth of Top 10 cities in the world for
business. It must create greater glories in the future for business.

2011 was a significant year for Guangzhou as a Chiliad Business City. At the
beginning of last year, the “12" Five-year Plan” proposal of Guangzhou passed by the
first session of the ninth Guangzhou Municipal Party Committee congress clearly points
out that the priority in the development strategy is to build Guangzhou to be an
international commercial and trade center and world-famous cultural city and quicken the
construction of national central city. This is the first time that Guangzhou takes the
building of international commercial and trade center as priority in the development
strategy of urban construction, which must set off a development climax of Guangzhou
commercial and trade industry and has immense strategic importance in strengthening
and broadening Guangzhou commercial and trade industry, improving it to a
internationalized, high-ended and modernized level, enhancing its aggregation radiation
and comprehensive service functions and propelling Guangzhou to create greater glories
as a Chiliad Business City. Annual Report on Commercial and Trade Industry Development of
Guangzhou in Chinahas been completed in such background.

As one of Blue Book of Guangzhouseries, Annual Report on Commercial and Trade
Industry Development of Guangzhou in China is complied by Guangzhou Academy of Social
Science, Economic and Trade Commission of Guangzhou Municipality and Guangzhou
General Chamber of Commerce, published by Social Science Academic Press ( China),
listed in China Blue Book series and edited and issued to the public once every year.
This book is a very important reference book for the government staff, research specialist
staff and the public to understand the basic information, feature and trend of Guangzhou
commercial and trade industry development. It’s also an important platform for the
specialists, scholars and experts to discuss and communicate about the development and
experience of Guangzhou commercial and trade industry.

Annual Report on Commercial and Trade Industry Development of Guangzhou in China

(2012) is made up of six parts, including general report, strategy studies, subject



studies, industry studies, region studies and great events. The whole book includes 24
relevant research reports or theses written by experts and scholars from scientific research
institutions, universities and this industry in Guangzhou and other places in China, and
it has about 300000 words in total. This book discusses from different perspectives about
the development strategy of building Guangzhou into an international commercial and
trade center, exhibits from different angles the basic information, features and highlights
of Guangzhou commercial and trade industry development in 2011, and predicts the
development trend of Guangzhou commercial and trade industry in 2012 based on
analysis of influence factors.

The “ ommercial and trade industry ” indicated in this book means modemn
“generalized commercial and trade industry”. It not only includes the traditional retail
business, catering industry and wholesale trade, but also covers the industries directly
related to merchandise trade, including business exhibition, electronic commerce,

foreign trade and the emerging industry format, type and trade mode.
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