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Deciphering Luxury Watch
Market in the Middle Kingdom

2010 was a promising year for Swiss watch export,
57% gain over 2009 in the Middle Kingdom was no
miniscule growth as economy in key markets enjoyed
healthy recovery that represent golden opportunity for
luxury goods conglomerates. Demands for Swiss watch
saw new renaissance in China as the market rallied that
easily surpassed other BRIC market by big margin!

Expansive geographic of the Middle Kingdom proved
challenging for luxury brands trying to understand the
predisposition of typical Chinese consumer, the fact that
consumers in China need luxury goods to represent social
status, and taste instant gratification is no secret. Chinese
consumers are the most brands oriented, as high-
profile ambassadors endorsing the brands are preferred
strategies building equity and recognition of marque.
Uninformed consumers are drawn to spokesperson of
cinematic stardom, athlete excel in the global stage or TV
stars made famous by local media.

Traditional print media advertising has been jettisoned
as primary channel replaced by the Internet, as building
brands online proved uncontested as primary tool where
traditional print adverts are unable to carry out constant
message to consumers in an emerging market.

The Internet is considered the foremost marketing tool

for luxurious watch brands, followed by brick-and-mortar
boutiques; print media is ranked in the seventh. On-line
luxury brand building became the ultimate tool in China as
the young wealthy consumers are able to access watch
knowledge A-Z instantly.

The market in the Middle Kingdom remains relatively
immature as many brands have yet to carry out the
right message to targeted consumers, let along brand
positioning, history & savior-faire, print advert are only
able to stress few of the key factors, but w/access of the
Internet, consumers not only learn from the brands, but
also glimpse into aficionados' on-line discussion in the
uU.S.

Brands are able to translate product range, historical
connection & craftsmanship into preference, and most
importantly in Chinese to selected clientele feverishly
searching for the differences. Consumers may learn few
names through adverts; it is the online trade fora that build
up brand equity & recognition before purchase.

Key factors for luxurious watch brands entering
China will be to define positioning that is connected to
the affluent emotionally; mastering Chinese language
specifically for brand perception is as crucial as engaging

in the appropriate trade fora.
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