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BE RN T REFARET B N—UME R . REXHEIESIEE N WBCEe mikds , R EHRE
8. At R B R AT LI SR A IHMEE T (5 B . X FARERRER mi 25 A 2E 1L,
R F AT

ViR EBBIRET S AEVRMREIRY, WB—ZE, BRRUAERFTHRT . i
THOME TGS, WA, —RFIMG, SHEE, TUEEERPRIEMBIEAIRNGEE, B
AL X i LR ER, FFREAEFH R 3N ET8ER T — N EA ] LU i
Gl 3.

1.2 HER®E

AR TERRSIEPRALER, BIMXMIERESF . WRIRHK RS EsheEH
AR REERTE (Search Engine Result Page, SERP) , Rt ANI&ibigsEEd SEHFEE
R BLERAIEE S

E1-18R T SERPHEN TE 4. ARBREREATHBRER., HRBREREHER
SIBETHEMN EA# THEEANMNI)E, BEFE SRR CBKEEHFMARMN, BRERER
FE—RMMNBEANNRM, BEX—VEHBRTRNESHESET, BRI %H 1L (Search Engine
Optimization, SEO) BRI FRESERPHHAKTE, A, HRERTEPHATRERE
LA PRI SBE M. BRMNRT EFREAERESE, BES5AREEREEMAL, 55X
HREHZE NN EEAGBE, BNRER KT, REYEERERE THREAT &, 8
BEARIZNNBA.

car insurance Search

About 160,000,000 resuts (.42 seconds )

Car Insurance

Spansored inkef § Sponsel J
wwew Progressve com  Named #1 Insurance Website. Get a Free Direct Quota Now! 1—_1— ﬁﬁi%% (‘ﬂCO Car Insurance ?g?

| You could save over $500 4
AAA Auto Insurance g oul ld y usave? £EEL
s ARA com Supenor Coverage & Claim Senvices. Save Up to $459 on Autc Insurance! co

State Farm® Car insurance | | Car Insurance

¥ £ 40 MII ion Drwws Ymst Us Get A Free f‘u Imu rance Ouoie Today Switch & Save Up to Sd]'Momh nMi
T m— T - o o z e Ge( Your Fvee Quote in Minutes!

ooy Hat ide com I.

ICO Carlntuunce Get onkne auto insurance quotes and .. bR . M
Freeui ¢ insurance quotes. More than auto insurance, getqo(esioml y! E4n\§% . chvgan

nsurance, ATV, RV, homeowners, renters, condo, mobile home, flood, BER ‘ Michigan Auto Insurance

M Your Poli t Al
:nage our Po C/ anlat U i GEICO: Online Rate Quote - Auto | | Average Customer Saves $574

. { Get a Rate in Under 8 Minutes
Alistate Car Insurance Quotes, Home Insurance, Financial Products ... :;«h UnitsiaDirect com
Alistate auto i quotes and y ballpark 1o heip protect you, yeur f | cmaan

family and your automobile. Insurance and financial products ... ' Alistate® Auto Insurance
iE = o dtockmucle jor L | Simple_ Clear. Secure. Complete a
- | Quote Oni meandSl art Saving Now!

wocer Alls:

Auto Insurance: Car insurance & Motorcycle Insurance - Progressive

Buy and compare auto insurance at Progressive.com and save yous money. Prog-essive offers : Cheapest Car Insurance

car insurance, motorcycle insurance. boat, RY, home insurance and ... | Cheap Online Auto Insurance 1 Form

4 Show stock quote for DGR ‘ . MIlrpIeAlolns rance Qu c 3
weow progressive comd - Cached mila E | woww ChoceAutolnsurance com/Quote:
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EREOREHERF . E1-2RRINEAmazon.comXt FRHG FIFLER K245 MR XFPHRIERD
HER AT ERATREATSh: BUiA, Til#,

Amazon.com: Up to 80% Off Used Textbcoks

. Amazon som - siors-of i ol e e, Daowader 45 JUES 8 €4 20 AU

on used texthooks and
up to 30% on new titles

K12 e FHRE S

W8I 4 (banner advertising ) &5 —FIRS AN E BRI E, X FREEFHIER
ZRmE, RAYHPREATHILARA B, BBEA AR, mMASH&ET 50
BB AREREBGT RN, B1-3BR T metroPCSE/ERE AR & RBHIHRIEFD.

RS

Taxes & fees included.

What Terrifies Bl" Gates...

2 Since creating Microsoft, in 1975
Bll(;atesnasne‘dm:{nmpeﬂec‘
monopoly . Alowing him 10 rack up

2 8500n forfune alang the way.
But nght now, hie 1S nervous.

The Microsoft software is obsolete.
And 72% of Japanese are akready.

Home

Business Channel

by John Egan — You've hearc of breakfast in bed. right? Well, now
there’s a much more moderm on Usngm;:;mnd:gm:x replace ‘mw’:wn
acoss the United States. Email in bed teveals the stock Scher conymy

" “ profit most from the “Death of Microsoft™

AY' Head the entice ardcle e e

Y L

Recent Business Features
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