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Design Agency-DA
Creative Director-CD
Art Director-AD

Design Director-DD
Designer-D

Project Manager-PM
Copywriter-CW
Illustrator-I
Environment Designer-ED
Typographer-TG
Structural Designer-SD
Logo Designer-LD
Architect-A

Interior Designer-ID
Furniture Designer-FD
Photographer-P
Styling-S

Client-C
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H®34  Editorial Report

Taiwan

Ep
Category | REERRE gk BWRET ERERG 2 RERat @&t | BHEAARME)
HE Visual Identity DM & Print | Poster Design Book Design Packaging Logo Design Graphics Number of
Area Design Design Selected Works
R
Beijing 3 )| 1 5 2 4 7 23
8
Shanabal 5 3 3 6 3 20
3l
Shenzhen 6 4 7 1 4 25 3 50
1]
Chongging 1 5 4 10
Luplll
Sichuan . : < 2 i
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&FE
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b % ] 13 13
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There is no priority of order.
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CONSULTANT

ﬁ;ﬁgﬁfﬁ (NO ORDER IN NAME & £ 5 % #)

ERR

ERRFTERBEE L B M0 B R R AT R R
(KIDPIME+=EEXR. ZRBEBEME - NHAURIER 5
EREBBRHTRNBR. SLRUEIL. B FHBHKIDP
REFRE,

KIM Hyun-tae

Mr. KIM Hyun-tae is the 13th president and CEO of Korea Institute
of Design Promotion, the oldest and most prestigious design
organization, and the sole public design entity established and
operated in Korea. The organization aims at promoting the design
industry of Korea. Mr. KIM Hyun-tae stands in the vanguard of
putting KIDP in line with the changes of the era.

GEd

EFRZ, BRARHLAER, PRAEARABENREAZ—,
ARIXEREAR G BRZ —MBEH "BHP ORGSR
Be" (Art Center College of Design, Pasadena) #% & #i%, FIILZEA
BRITEMER BRNBIRR. thEREMFIERETERRK
(california Institute of the Arts, Valencia), 2 HT 8417 8238 51 BBz
(Otis Institute of Art & Design). & HIF4&/E 35 12 S5 8B (Southern
California Institute of Architecture), FANFIIE/ETE K BRERK
(University of Southern California) & XBE R R iR BT RE
LiRRIE,

Wang Shouzhi

Being an expert of modern design history, Wang Shouzhi is one
of the founders of China modern design education. Now, he is a
tenured professor of Art Center College of Design, Pasadena, L.A..
Besides, he is the subdecanal of Cheung Kong School of Art and
Design of Shantou University. Meanwhile, he shoulders the design
history courses in some famous American design colleges, such
as California Institute of the Arts, Valencia, Southern California
Institute of Architecture, and University of Southern California.

Lawrence Chong

Lawrence Chong R #TINE RN BBV EE, ZIBEARILT1985
F, RNNEE-——REABE. ASGERREIEENS
HConsulus#)CE0, T RRHUFEETEMRABMRE. ZA7
R R INEK. HRAEE. B, FRR. PR HEAE
B, Lawrence T RARATETMRIER DA (BTINERRIE) |
CESERR) | GIMERR) HEER. RRATEIGHER,
Lawrence 2 —EfRESRME, BEEXE. OFE. +E HER
s, JERE. HF. BAMFIEAMRBIA000 ARG,

Lawrence Chong

Lawrence Chong is the President of Designers Association Singapore,
the nation’s only multi-disciplinary association founded in 1985. He
is also the Chief Executive Officer of Consulus, a regional strategic
brand consultancy with both business management and design
consultancy. The company operates in Singapore, Malaysia, Brunei,
Vietnam, Philippines, China, India and USA. His comments and
thoughts on design and branding have been featured in regional
papers such as the Business Times Singapore, Marketing magazine,
Saigon Times and on radio 938. Lawrence is a regular speaker
and has presented to 3000 persons in countries such as the US,
India, Malaysia, China, Indonesia, Philippines, Vietnam, Japan and
Singapore.



Andy Johnson

AndyR 15 BIBR 3R 5 SEE M B United MBI B A KA., HINBEEES
{K A% Bl 2 Lawrence Haggerty 0 Perry Seelert, Andy$ 7 Z @
XBENSRIARRH R AT A,

ARYENRIER, TROSMSRER ERILE. BUM.
T,

ftb /Seagram, Callard & Bowser, BASFRIAGPRBETIBE RS R
FREBIBRATEER R,

Andy Johnson

Andy is a creative partner of the international award winning design
firm united*, established with his two partners, Lawrence Haggerty
and Perry Seelert. Andy’s career has involved working for some of
the world’s most prestigious design companies in both the United
States and United Kingdom.

His experience is global, having developed brand programs across
North America, Europe, Asia and South America.

Throughout his career, he has established an impressive list of
awards for the creative work he has developed for clients such as the
house of Seagram, Callard & Bowser, BASF and A&P supermarkets.

Sven Baker

Sven BN S B —H5MBIBMRE. B AT7EDesignworksty B IELR 5
HEATERAS, (FARISAE HEMNERBESHELS
BERE RO RAR RS BB K,

ENEMDER AT SEAAN — L EBH ARSI B
BERSven A YR, 8 BETRANCET RS REHED
HTBMHEEALE, (R RHEMBER AR,
SVenS EBNTFOENAMER. RAMBE®E. AML
TheNewDowseXHifE, HAMBE. HEMBATRT. HEMGHG
EHBAME, Right HouseTR B LA |k WestpasiB 17,

Sven Baker

One of Australasia’s leading creative directors, Sven leads our
Wellington team.

His role as Creative Director is to ensure clients’ business strategies
are translated into effective brand strategies and compelling design
executions.

Sven has worked with major organisations-public and private-
both in New Zealand and across the Tasman and has picked up
two prestigious New York Art Director Awards for Typography and
Corporate Identity, and two New Zealand Best Awards Stringers
(among others).

Clients Sven has worked for include Telecom, Auckland International
Airport, AMI, TheNewDowse, New Zealand Post, Kiwibank, Guardian
Health Care, Right House and Westpac, amongst others.
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BREBR

Eric Chan (RBRIATHERTER MR EXRRERERM,
1981FRETA-—BMREFAPRREBEIAR, £ERTHI&
Knowlton (Asia) Ltd/Grapho, Z=E& B 37 (Leo Burnett) 52 3% 1§ fB (Bates
Hong Kong) FiRat 1A A RAARE D AIER. 1991F &I Eric
Chan Design Co., Ltd.. FRECREHER G L& MSH250HFH
KB AL, $#F6IEREEDAAD, EFBOne Show Design Award
£ 48 B ZApplied Typography4E4€ Best of the Best K & HZAK
Tokyo Type Directors Club & & #HKDA Awards & 4% ,

Eric Chan (FREBR) RABERATHEEIE/F (2008-2010) K#
17& R (2002-2008), fRIBZL T RHEBHEE FER UL K58
BR R — R FEREE,

Eric Chan

Eric Chan is a veteran graphic designer and branding identity
consultant. After graduating from The Hong Kong Polytechnic and
The First Institute of Art & Design in 1981, he started his career at
Hill & Knowlton (Asia) Ltd/Grapho, Leo Burnett and Bates Hong Kong.
Eric is the winner of numerous international awards and has
received more than 250 international and Hong Kong awards for
the past years, including British D&AD, New York ONE Show Design
Gold Award, Japan Applied Typography Best of the Best, Tokyo Type
Directors Club, HKDA Awards Gold Award.

Eric is a committee member (2002-2008) and Vice Chairman
(2008-2010) of the Hong Kong Designers Association who actively
participates and contributes to Hong Kong's design industry.

PBRoxZ

BRoKE, HAETES 4BRXTRIEEER. T1991F8I3HK
ERAARNES, FRTH. B B AMFEEMHMEFER
FHED. BMEBRIR WAL, EHBIBIOHE, RIEERLT
#5Reddot Best of the bestazt A%, EBEIFRFT A=A #EH
EREMNERJ[IA=ZFR2SAR. BRABAERTFERGE
FRMRAL RMRAMHELBLE EERRRBRER
BIES BRBI[ RIS,

Chan Wing Kei, Leslie

Born in Hong Kong, he has made his career in Taiwan, established
his own studio in 1991 and has been actively involved in the
graphic design field. Chan has received more than 400 Taiwan
and international design awards including the Major of the City of
Brno Award at the 20th International Biennale of Graphic Design
Brno (Czech), Grand Prize at the 5th Seoul Triennial Exhibition
of Asia Graphic Poster (Korea), Best of the Best Award at Reddot
Design Award (Germany), Grand Award and Gold Award at the 7th
Associacao de Designers de Macau Competition, Macau and The
Outstanding Greater China Design Award. He also has design works
selected in Warsaw, Chaumont, Lathi, Helsinki, Moscow, Mexico,
Toyama, Colorado, Chicago and Tehran.
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SenseTeam| LA /K MIFX B2 A 3R 8| B 85
SenseTeam LA /K MEXE A F i FE. HEREBM. REZM 4
M, HEEEFEEN. ETRESMOREER. KB WHE
F—ERRERFAFUR" . "XBR—O7GDCEBERHEH
ApRAFERBR" . "LOOK AT ME F#RHHIR" . &l
B —EARMRRAR RV " &

Hei Yiyang

Founder & Creative Director of Sense Team.Sense Team focuse:
on the integration of graphics, contemporary art, architecture anc
spatial design, cities, society and other media in different fields. The
team curated some important exhibitions, like “Seeds of the Cities-
HSA 25th Anniversary Exhibition”, “X Exhibition-07Graphic Design
in China The International Judges Nomination Exhibition”, “LOOK AT
ME Young Designer Exhibition” and “Social Energy-Contemporary
Communication Design from the Netherlands [Shenzhen) “, etc..
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Richard B. Doubleday

Richard B. Doubleday2 X TR K8 XM BT K BHIR 2R, RIFF
REZR "HBERBITRIZ" QL. Richard M/SHRRE
i BR=F
&, ERAEFUFLFIZNARE, RichardBILEFHEIAS
RRT T BHEIEZE, RichardRBBEWE20105B14
HRM CERTERHER) M (R PBEH) Bk
A ROXBEEXRT (PERGEOR) 1 (ERTERH)
(2000 ABKIMG I - FISKHTEIR) SEAE L. 1B RERTDCEER
FREFEN (RRTDCHFE20%: tRABEFTRER) WK
Ao tBREEGE R TREIRIG &K E.

Richard B. Doubleday

Richard B. Doubleday is an Assistant Professor at the College of
Fine Arts, Boston University and teaches in their London Liberal
Arts Program. Richard has exhibited his poster designs at many
international events and competitions, including the International
Poster Triennial in Toyama, Japan, and solo exhibitions at the
Universidad Iberoamericana, Mexico City, Rafael Landivar University,
Guatemala, and Suzhou Art & Design Technology Institute, China.
Richard recently led a cultural concept book workshop at the Hong
Kong Polytechnic University, Kowloon, Hong Kong.

Richard is a contributing author for Phaidon Archive of Graphic
Design (Phaidon, London 2010), and Typo-Graphics: Hideki Nakajima
(Seibundo Shinkosha, Tokyo 2008). His work has been published in
several publications, including Design & Packaging China, and The
Sourcebook of Contemporary Graphic Design (HarperCollins, New
York 2009). Richard was a guest juror at the Tokyo Type Directors
Club Annual Awards and a contributing writer for the Tokyo TDC
Vol. 20: The Best in International Typography & Design (Transart,
Tokyo 2009). He is a member of the Society of Printers in Boston,
Massachusetts, United States.

= 8

E8, 1975F £ TR, 1998F 2% Tt RRE B #M 5+
F. 2002 B BRAFG, RMFEALSETERERBEAR, MR
FHRREB R (DAB) RFHATRA., 2003FEBBK LS IHIER
FHHEAIOYN:VISCOM, JER TR BB L MRRETH R A 1E,
fEf ASBRAFIZESydney Esquiesss5H87 (RAFIZE) | JLFIRB/
ZKM ({8H) . 2007Colophon’& 7 #EEHIEN (f8@) . China Desin
Now/V&A (EE) &, fEmIFERFEBneomusst, HEDigits#
%P EModern Weekly##5%, #£2005-20074F, &2 HR%K R Get
it louder (KB/E) . eyes on¥TIHER/E, cotton in artZE4S BTN,
Force of Love (Nike) #{fifE & “There Is NoIIn Team” 28884y
BE. HBERRBRERBN TERERULHERB L LIRS
BRI IIE

Jiang Jian

Jiang Jian, born in 1975. Graduated in graphic design from BICT
(Beijing) in 1998. In 2002, he came to Australia for his Master
course in Visual Communication. During his studies in Sydney, he
founded the experimental collective JOYN: VISCOM. His work has
been featured in many art and design festivals/exhibitions such as
Sydney Esquiess (Australia), Semi-Permanent (Australia), Beijing
Case/ZKM (Germany), Colophon2007 (Luxembourg), China Desin Now
(UK] etc. Press work for magazines includes Neomu (US), Digit (UK],
CITY Magazine (Hong Kong) and Modern Weekly (China). He's also
running an independent design publication - PLUGZINE - as both
chief-editor and art director. Between 2005 and 2006, he co-curated
the travelling exhibitions such as ‘Getitlouder’, ‘nikeFREE’ and ‘eyes
on’ in mainland China. In 2007, he organized and curated art events
- “Cotton in Art” and “Force of Love” at Beijing 798 Factory. He's
now living in Beijing and devoting himself to exploring all facets of
contemporary visual communication as well as promoting young
Chinese creative people through exhibitions, publications and all
other related activities.

Nereida Tarazona Belenguer

Nereida Tarazona Belenguer i 4 7EFEH5F, BREFE, #F2002
FRKME LRMER. AF, EERAEGRITNEBRARLE.
MERET )~ ARARENRARMLE S ROKUPARRIRE T
BEAXK, 235K, pEESMERHMARERRBESIRLT
& © & T {E=Modos Disseny Grafic S.L., 20074, Modos Disseny
rafic S.LAHE “HERGTRAE" WM. RS NereidaRE|HE,
EERMAARLOHTS, BRUER (PR AHRTE® (EHE)
HRMNES. SOMN3F, HEAYTPicassentt) SRBHTAR
PROEFE. HPRESHRSFERNEREInquiet B,
ARRE IR B T REEREES.

Nereida Tarazona Belenguer

Nereida Tarazona Belenguer was born in Spain and she is living
in China now. During her Industrial Design studies she starts her
professional career with the First Award for OKUPA, with a cardboard
furniture design, exposed in NUDE 2002 (International Furniture Fair
in Valencia). With only 23 years old she established her own studio,
Modos Disseny Grafic S.L., in Valencia, with two more designers as
partners. In 2007, Modos Disseny is awarded as “Best Entrepreneur
Design Company” and Nereida starts her Chinese adventure in
Guangzhou. Since those days, she has worked for companies like
Balenciaga China and institutions like the Spanish Chamber of
Commerce, South China. These last 3 years she has been member of
the jury of diverse artistic contests in her home-town, Picassent, and
she is still the designer and organizer of the Cinema Festival Inquiet,
that this year is celebrating its 5th edition.
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ROME (APD-TE KRFTFEV ) I HIR,
(APDE KR HFE) HIRES. AHE.
PRARHEEN S A MR FERTBR, HEREER
WAEENSRHEN HE. BHIBNR. &
RITEBIMINS K, EERXREBBHK
NERE G R FREHAREERE AR,

REHTREAABE T RERHESE, BT
FREHAIENBMINELEEEMEZNER. &
EPRBEXCEEM T EMAER, FER:
HEXNECEEE 2 ERELEATZENGF
ERTBHRE, £+, BEREEA
MERMENRANEEEFERZBIENHB
RPTEZOMEA.

ERMEEARK, EIREAME FERTHE
WRTRE, EZEED (APDEARFE) #§
KRREZNEREE, TESHHRNER, &
TR AER, RERRBERRER
HHEBUARE,

e

RS
BERHERREFRNITAR
KIM Hyun-tae

President & CEO
Korea Institute of Design Promotion




Congratulatory Message

I would like to extend my wholehearted
congratulations on the publication of the
Almanac of Asia-Pacific Pesign. Marking
the fifth issue this yeay/ this yearbook has
been serving as a medium for promoting the
excellence of graphic designs from the Asia
Pacific region o the global stage. Notably,
in this day arid age, when the importance
of design is highlighted more than ever,
this attempt to build design exchanges will
undouybtedly provide a basis for leading future
design trends.

Design as part of the creative knowledge-based
industry plays a pivotal role in creating new
added value throughout all domains, including
culture and industry. Furthermore, we can
readily find many remarkable cases in which
graphic design has significantly influenced
nations and corporations. The 21st century is
the time when designers in the Asia Pacific
region, including Korea, should take a central
role in potential success stories.

Looking forward to this vision, the Almanac of
Asia-Pacific Design will become an invaluable
source for creating success stories in the
graphic design field of the region. Considering
the importance of the time in which we live,
it is very meaningful for me to convey this
congratulatory message on behalf of the Korea
Institute of Design Promotion. Thank you.
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—t -t EREEEFEARE. EMmE
BN TMEERE TR, HtREMAR

EE+F, THNONREZREBEREEES
A4 (IMF) B0, o BN ENE th 8 B2 T U BB
H, w5, SMZEBELHN, ART—ERE
ENRE, ERECHERIRDME, PEM
R EBNERRGIETT a8l A8
A EBsEHBENTERETHRHES®
MISHRERERE. BRESRIMFRETAREM
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FERBRFER EAEBAMBITNES, SETR
RESHRMBABERE. ROXREEERAN
BE —TMEEAERE. Af, ERBERE
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B RULAE, BIGEEEME AR BB, B
MBI BITRMEERBRETARER "END
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BEATRSRR, AHTREREEF KD

FERED, WPARASTREROBEANZEE
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ERRGATRAFA, —XEANEHRPERR
BhpgRte. HRASEIER RATMN. FKA|
B EFERAMBNIIRREGRBEANEY
(BEBES) WEMBRTEMEIETSENER
BN, ERBEMEETZR, RATEREMN
Rea, RREIBHE. WAEERTREREDS.
B8R M ¥ E AR RO B (A,

B, DM=FERENERE MO ESE
m. HELEBMNREKOKIRTEE, BA
(APDZ AR E) WENFZERERER
BT AAEDMNT AWE. EEBE, KA
WIEED, ERREMIESHITHERA L,
FEREENER, RAAARZIEFFHBERR
TANES. BR. RRERETEMEE!

SEF. AIZ 35 E R AT B RO B E R A R
BAl. SERABRBEEIRRTAEAN. HEFFR
PIRERZ AR S So M B ) B R8P E jE . B
ith. (APDIAR=HFE) REBHHRY R

Lawrence Chong
KR ETED 15 & £ R CopSulusBiTA83L

President of Designers Asgociation Singapore
and CEO of Consulus

R, ERRMBRRRSBEZER. HER
PEFEE VEREGEESEE, Bagni
XHFF ARG A R AR Z FREHE, &
BEMMEREES R ERNERRT. A
B, BAPIRTARILZ T FE R AR BORAH A R (E
REHTENER. BRAHRMANEREEL
BMLAS LTS 2RE—MEaFENTMN &
PV REEES. ESRAMOBRANEL. BR
Rt — B AF B FLANBE. BEFE
AEARFTER, BHZMMAERBREZORT
REMNXLREEIE TR, FEERRTFE, &M
WTFERTEENE LEENER. AERR—E
FHFn, MEBRENBERAEER. AR
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