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CDo pou think it s

P4 BRIE <zhenvicky@gmail. com>

| have many friends who use credit cards. It's very
convenient. And, it's a good way to check our credibility.
As you know, you can overdraw money by using credit
cards, but you have to pay back the money in time.

04 EBEHE $EPRFPT 06 R 1 HE
| think it isn’t good for college students to use

+ 15712 Topics *

goodjbr college students to use credit cards?

[ s/ 4E <romancez@163. com>

| think it's not good. They would rely on their
parents or their future money if they use credit card.
And they also would spend the money as much as
they can; this will bring more burden to their parents.
They. should try their best to earn money for the daily
life in the spare time, which can give them good
experiences.

credit card. Of course we can't ignore the advantage of
the credit card. But if a student has a credit card, he
won't use it temperately. They don’'t know how to use
the money properly.

M FRY SFIFMRRFEIMNEFR

It's good for college students to use credit cards. ...
The most important reason is that: it helps college students
get a sense of responsibility. We can borrow money from
bank, but we must pay back the money with high interests
when we spend beyond a certain limit. Gradually, we are
going to learn to control ourselves, and acquire a sense of ‘
responsibility which the society needs badly.

MRZ IAEKEEE=AMMNI

As far as | am concerned, credit card can help
college students how to manage their money. For
example, if | leave home for my study, credit card is
more convenient than cash to cover my expense. So: |
think it's more popular to use credit card among college
students.

Your opinion wanted;

><phoebehuang2006 @ sohu.com
...Credit cards cannot be considered as a symbol

| of luxury. With credit cards, college students can live a

very convenient life. They can use their credit cards to
hand in their tuitions. Besides, by using credit cards,
they don't have to carry too much cash with them at all
times. It's safer. And also | think an adult should know
how to keep the balance between his expense and
earning.

MER BEEMEXFE

| don’t think it's good for college students to use
credit card. Because the college students are still
young, and sometimes are lack of ability to control
their desire. ... Most of them are the only child in their
families, in that case, they get used to being the center
of families and want to get whatever they want... If

| they get a credit card, they easily spend money on

|
|

unnecessary commodities so it will lead them invisibly
to some financial problems in a period of time.

Do you believe in campus love? Why?
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grapples! with global fame

EHELSHE “RBMASE"

Fa0 T8 £ Juan Mann

It's close to midday on one of the busiest streets in Sydney’s
centre and Juan Mann is getting nervous. Known to millions as the
“free hugs guy”, he is worried about the lunchtime rush. And with
good reason. Every Thursday for the past three years he has stood
in Pitt Street Mall holding a sign reading “FREE HUGS" and gladly
putting his arms around anyone who takes him up on the offer.

But ever since a video of Mann appeared on the YouTube
website last September, he has become something of a celebrity
in his hometown. “The majority of people who approach me now
comment on how they've hugged me before the YouTube video, but
they've returned to congratulate me on the international success
and acceptance,” he said.

It's a far cry from when he returned to Sydney in early 2004
after living in Europe, lonely and unhappy at his parents’ divorce,
and decided to take up his unusual campaign to hug complete
strangers.
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Initially, he didn’t hold high hopes for his hugging
campaign. He thought he would last an hour at most.
He had a friend stand by to keep an eye on him and
left his wallet at home in case someone tried to steal it.
“l genuinely expected the worst,” he said. But after 15
minutes, a woman approached and told him how her dog
had died that morning, which was also the first anniversary
of her only daughter’s death, and she really needed a hug.
“And that first woman, it was more than just a‘hug, it meant
something to her,” he said.

The impact of the “Free Hugs” campaign has now
gone well beyond that woman. The video has been named
by YouTube as the most inspirational clip on the site. At last
count, the video — Free hugger — has been viewed almost
14 million times, and from Paris to Peru to Tokyo admiring
followers have set up their own “free hugs” practices.

“Every week a number of people will tell me their
story, how they have suffered and how they get by?, the
mistakes they’'ve made and the lessons they’'ve learned,”
he said. “I'm very fortunate in what | do in that® | learn from
everyone else’s mistakes as well as my own. | am very
fortunate in that | have a lot of other people’s perspectives.”

Mann said his original intention was to personally take
his campaign to each country and territory in the world. But
the Internet beat* him to it. “The Internet has changed the
way it happens. Now it happens online. | spend four hours
a day answering emails.”

And every Thursday, he puts on his soft purple velvet
jacket and takes up his place in Pitt Street Mall, hugging
shoppers, tourists and workers, particularly urging those
he feels miss out® on human contact, such as old people
and businessmen, to come over and “lay it on me”. “The
businessmen walk by because they are preoccupied with
the suit..| will point at every single last one of them and
invite them for a hug,” he said.

Standing at six-foot-four, Mann is hard to miss. Many
people walking past mention they have heard of Mann and
ask him to pose for a photo with them. One teenage girl
comes up to hand him a letter in which she says he is an
inspiration to her.

Mann estimates he has now hugged about 500 000
people over the three years since he devised his “absurd
approach” to give the city a human touch. “If | could sing, or
dance | would have been out there busking. Or trying to be
a comedian,” he admits.
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It began in a garage in Menlo Park, California. Three
twentysomethings were hanging out, chatting about a party they'd
gone to the night before. They'd taken some video footage' at the
party and were hoping to share it with friends but couldn’t figure out
how to get it online. So they set out to find a way to do just that.

On Monday, October 9, Google announced that it had paid
$1.65 billion in stock for the purchase of YouTube, the online video
sharing service started by Chad Hurley, Steve Chen and Jawed
Karim. In just over a year and a half, the three partners turned a
simple concept into an astoundingly popular site, one that serves
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more than 100 million videos per day, with more
than 65,000 videos being uploaded daily. According
to site tracking firm Hitwise, 60 percent of all videos
watched online are clips from YouTube. Not bad for a
19-month-old company.

After registering the domain on February 15, -

2005, the partners spent a few months on site
development and released a test version of YouTube
to the public in May 2005. This initial beta version
primarily featured videos of Chen'’s cat, PJ.

To get their website some buzz? beyond their

a contest that awarded an iPod Nano to a rando

YouTube member every day for two months. They '

used a point-based system — for example, giving users
one point for signing up, on%glor inviting others to join
and one for submitting a %360'. The more points you
gained, the Better yqur, chance of winning the iPod.
This contest genera%gﬁwe traffic YouTube needed to
make it one of the fastest-growing sites around: By
September 2005, users were viewing YouTube videoé

more than a million times a day.
But sites can't run on visitor views alone. And
that's where the partners’ PayPal connections came

into play®. After former PayPal CFO Roelof Botha_«ran

into Chen at a party in 2005, he decided to put some
clips from his Italian honeymoon on YouTube. As the
number of visitors skyrocketed, Botha, now a partner

at the venture capital firm Sequoia Capital (known for

backing Google, Apple and Yahoo!), started looking at
the site from an investor’s perspective.

With Chen'’s credit card maxed out on business
expenses, the partners knew they needed an influx
of cash. Botha convinced Sequoia Capitall to invest,
and the VC firm stepped up in November 2005 with
$3.5 million in funding. With serious capital in place,
the partners officially launched the site to the public
in December that year. The number of views soon
reached three million a day.

In April of 2006, YouTube received an additional
$8 million in a second round of funding from Sequoia
Capital. Since then, the site's continued to pick up
steam®, quickly becoming one of the most popufar
destinations on the Net.
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Despite the fact that YouTube has never generated a profit
and, in fact, is rumored to be losing $500,000 a month, and
besides, there are still questions about the long-term viability
of YouTube — for example, the unproven business model. The
traffic is there, but will advertisers follow at a pace that will
allow the company to break even? (It's rumored the company
spends more than $1 million per month in hosting charges.)
Google’s experience with online advertising should be a
boon in this area. And Google will no doubt have to deal
with numerous copyright infringement lawsuits as a result
of eager users uploading the latest TV and movie clips. In
spite of these doubts, YouTube can easily be designated a
prime example of Web 2.0 success. The companies ir; this
second swell of online enterprises actively involve their users,
encourage social networking, make use of technology like
RSS feeds, and facilitate user-created content.

So what's next for YouTube? Yahoo! is already snapping
at their heels, having recently upgraded its video service to
allow consumers to submit videos directly to it. But Chen and
Hurley are prepared: They say consumers will be able to view
YouTube clips on phones and other devices sometime in the
very near future. And, they say, there's a chance they’ll expand
YouTube beyond video to audio and other content. And of
course, Google offers its own viral video service, so you have
to wonder if the two services will eventually be integrated or if
one will be discontinued or morphed into something else.

Time will tell what the future holds for YouTube and its
founders, but Hurley, Chen and Karim have certainly locked
in their place in internet history as protagonists in the biggest
overnight success story in recent memory.
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