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INTRODUCTION

We are pleased to be able to prasent you with the list of
ltalian companies that produce machines for the footwear
and tanning industries rrans!ared into both Chinese and
English.

With an agreement signed by both parties in November
19886, it was our intention to create a group of mixed connec-
tions with the aim of rendering more efficient the exchange,
be it commercial or tecno-scientific, between Italy and
China: the list is the result of collaboration between As-
somac, Cimaco and Ice on the italian side and Mil on the
Chinese side.

This fist is an important working aid which allows the im-
porters, manufacturers and state representatives of PRC lo
become familiar with the vast range of products which only
aleading Country such as ltaly could offer in this area.
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MESSAGE

On the occasion of the publication of this "'Catalogue of
ltalian manufacturers of leather and shoe machinery'’ com-
piled by Sino-ltalian Liaison Group for Leather Industry, |
hope that Sino-ltalian Liaison Group for Leather Industry will
make even more contributions to the friendship and the suc-
cessful cooperation between China and ltaly in the field of
leather industry.
Chen Shineng
Vice-Minister
Ministry of Light Industry
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The ltalian Institute for Foreign Trade is a public agency
organized on a world-wide basis, which operates in accor-
dance with the directives issued by the Ministry of Foreign
Trade.

The Institute's headquarters are in Rome, and it employs
about 22 0Qpersons distributed among the headquarters, its
38 local offices in Italy and its 8O offices in foreign countries
(5 of wich run Trade Centres: Disseldorf, London, Paris,
New York, Tokio). The principal function performed by the
Institute is the promotion of ltalian exports by providing
firms with commercial and market information, assistance
and consulting services for the presentation, introduction
and sales expansion of italian products in foreign markets.

HOW IT WORKS

— by informing ltalian firms about markets, transportation
and customs, currency. taxation and insurance reguiations,
as well as providing all the information required to establish
contacts with suitable foreign importers, as indicated on
each occasion;

— by assisting business companies in market identification
and policy decisions concerning product distribution abroad
and offering, by utilizing the up-to-date electronic instru-
ments which constitute SICE (Sistema Informativo Com-
mercio Estero), a range of services that enable companies
to achieve their export goals;

— by promoting exports through the implemeniation of
commercial and geographic policies, in concert with its of-
fices abroad and the related production sectors in Italy;

— by holding courses of foreign trade studies at its head-
quarters and in the various regions of ltaly, in order to train
specialized managerial personnel;

— by collaborating with a special category of professional
experts in the agricuftural field to promote ltalian fruit and
vegetables, flowers and garden plants, agricultural and food
industry produc!s.

For foreign business companies, it promotes and provides a
fult range of information, assistance and consulting services
in order to facilitate preferential selection of Italian products
by these companies and their establishment of the related
contacts.
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The ltalian industry of machines for shoe and leathergoods
comprises hundreds of companies, mostly small and
medium, having the same characteristic, that is all of them
are mainly export-oriented.

All over the world the ltalian machines are appreciated
because of their innovatory solutions, technology and high
productivity.

Since the 70s, for instance, the litalian exportations of
machines for shoe and leathergoods factories had a growth
rate of 27.9% per year at ruling prices, and of 119% al steady
prices.

Besides, considering the data expressed in value, on the
world markel the llalian share has been rising from 20.8% in
1871 1t048.1% in 1982,

As regards the big economic and geographic areas the sup-
remacy of the machines ""Made in ltaly’ is far more out-
standing: for instance, in the OPEC Countries the ltalian
share is 69.6%, while in the NIC Countries it is 50.4%. The
ltalian industry of this field is the undisputed leader in the
most important countries importing machines for shoe and
feathergoods: in industrialized countries, such as the
US.A., the UK., Germany, France and Japan, the ltalian
shares are respectively 41.1%, 45.2%, 40.4%, 41.6% and
47.5%. However, in developping countries also the Italian
growth rate is quite high: for instance in Venezuela it is
95.2% and in Mexico 57.6%.

This success is mainly due to three factors: competitive
price of the ltalian production, versatility of the plants and
highly advanced technology.

in the last few years, in addition to the production of
standard machines, there has been a more and more impor-
tant appiicaticn of modern technologies — progressive in-
troduction i electronics, informatics, robotics and laser —
that enab’ed to anticipate the requirements and demand of
shoe and leathergoods manufactiurers.

ASSOMAC, the ltalian Association of Shoe and
Leathergoods Machinery and Accessories Manufacturers,
is the national body among the country’s various industrial
organisation that officially represents the branch of industry
indicated in its name.

The firms that are members of ASSOMAC among them
produce 95% of ltaly's total output in this sector. Therefore
the ftalian Foreign Trade Ministry and the Institute for
Foreign Trade recognise ASSOMAC as an essential pariner
in the programming and bringing about of all the trade
fostering and promotional events of the sector.

ASSOMAC is engaged in a complex promotional activity
aiming at widening the knowledge of Italian manufacturer’s
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production features with international users and at establ-
ishing closer relations with Government Bodies and
organisms representing the footwear and leathergoods in-
dustry reality in the various countries.

ASSOMAC organizes the participation of its associates to
the most important fairs of this branch, to the various intern-
ational congresses, to the technological seminars and ex-
changes of information about new technologies all over the
world.

ASSOMAC address is:

ASSOMAC

ltalian Association of Shoe and Leathergoods Machinery
and Accessories Manulacturers

Via Matteotti 4/a - 27029 VIGEVANO

Ph. (0381) 78883

Tix. 332339

Fax (0381) 88602
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