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PREFACE

efoeoeRoekoeKoeks

Business Chinese ( Adwvanced ) is the last of its
series, the other two being Business Chinese ( Ele-
mentary ) and Business Chinese ( Intermediate ).
Since 1992, the Chinese-English and the Chinese-
Japanese editions of the elementary and intermediate
books have been published, which, apart from being
used for foreign students at the University of Interna-
tional Business and Economics, have been used by
many Chinese institutions of higher learning and in-
troduced to universities in the USA, Japan, Korea,
Singapore and Spain. They have been well received
by all judging from the teaching and learning perfor-
mances.

The present book, following the principles and
style of the elementary and intermediate books, takes
business and economic life as its main content, but
with a higher level of specialization. Apart from the
Chinese language related to the study of commodi-
ties, it lays special emphasis on the situation of China
and the knowledge about culture as reflected in busi-
ness and economic life. In other words, what the
present book teaches is not merely business in the or-

dinary sense, but culture in business and economic



life, which is at a more advanced level. It can be noticed from the
contents that Volume 1 of the present book deals with some macro
aspects of the field and Volume 2 tackles the micro aspects. In dis-
cussing the micro subjects, the titles we use normally consist of two
parts which are linked together with an “and”. For instance, in
“Tea and Its Culture”, the first part refers to the commodity itself,
the color, flavor, taste, shape, and its production, i. e., the
knowledge of the commodity that anyone engaged in business and
economics should know; the second part introduces broader cultural
knowledge related to that commodity, such as its historical develop-
ment, its present and potential future and its influence in such as-
pects as politics, the economy, culture, social customs, and ethics.
Since the 1980s, corporate culture has received closer attention with
each passing day. During the 1990s, China has also witnessed the
“cultural heat”. Even though there has been a tendency to overuse
the word “culture”, the valuable concept of corporate culture has
taken root among Chinese theorists and in China’s business circles.
It has produced enormous social and economic benefits. Innumerable
facts both in China and elsewhere in the world have proved elo-
quently that whoever wishes to enter and be successful in high-level
business and economic activities must earnestly study culture as re-
flected in business and economic life as well as corporate cultures,
especially the actual situation and culture of the country which is
their target market, and develop a high-level of cross-cultural
awareness. The present book aims at training high-ranking business
executives from the cultural perspective.

All the texts in the elementary and intermediate books were in
conversation form. To cooperate with the content, the texts in
Business Chinese ( Advanced) are in the form of colloquial prose,
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with the characteristics of an oral course exemplified in the
exercises. We believe that this approach will facilitate both teaching
and learning and help attain the study goals.

Each lesson in Business Chinese ( Advanced ) is divided into
four parts, i.e., the text, new words, notes, and exercises. The
exercises of each lesson consist of three parts. The first part is a
conversation on the content of the text. The second part includes ex-
ercises on the words and expressions of the text, and questions and
discussions. The third part is a short passage dealing with the cul-
ture related to business and economic life. Most of the passages con-
tain vivid stories, with idioms and literary quotations that are
frequently used in present-day business and economic activities.
Learning these linguistic and cultural items will be beneficial to
business communication and management. At the end of the book is
the English translation of all the texts and the vocabulary list.

The present book is rich in content, and in the course of writ-
ing the book, we try to express the main ideas without exhzliusting
every detail, thus leaving ample space for maneuver both for the
teachers and the students. The students can bring into full play
their own initiatives, and the teachers can do their job with skill and
ease.

This series has been planned by the State Leading Group for
the Teaching of Chinese to Foreign Learners, who has given ample
guidance and support to the writing and publication of the present
series. Professor Huang Zhenhua, Vice-President of the University
of International Business and Economics, has made painstaking
efforts for several years running in finishing the English annotations
and the translation of all the texts. The English version of the
present book has been polished by Mr. John Hilton from Britain.
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Numerous teachers have provided us with their teaching experiences
in using the elementary and intermediate books of this series, which
has supplied us with tremendous help in the writing of the present
book and for revising the previous two books. We would like to
express our heartfelt thanks to all the above-mentioned leaders and

colleagues who have given us their concern, support and help.

Huang Weizhi
Huang Xizhi
March, 1999
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