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UNIT ONE

Section One: Advertisements

Item 1:

Although the successful integration of Information
Technology into management is being highlighted world-
wide as a k|ey to acquiring a competitive advantage, few of
today’s business leaders feel at ease in a technology inten-
sive environment. THESEUS MBA graduates represent a
new breed of managers who have learned how to solve
technology-related management problems and how to cope
with the uncertainties of global business in the next millen-
nium.

THESEUS, International Management Institute, of-
fers an intensive, multi-perspective, one-year MBA pro-
gram for professionals with a significant work experience
and a desire for integrative business education. The pro-

gram emphasizes innovation, strategy, information and
1



technology. It seeks boundary crossing, enterprising indi-
viduals with diverse experiences and academic credentials.

At THES.EUS we work hard at making our MBA a
really special program through an innovative and creative
approach to management in the Information Age. The
THESEUS MBA curriculum is based on clusters: innova-
tive, multidisciplinary periods of instruction from three to
four weeks addressing a common theme from multiple
points of view.

During the last months of the program, through the
consulting projects unit, MBA participants apply and de-
velop what they have learned through a real life business is-
sue for an international or European company.

Rather than just another business school, THESEUS
is a center of reflection and action, The Institute is located
in Sophia Antipolis, Europe’s “Silicon Valley” which hous-
es over 1,000 companies and research centers.

THESEUS INSTITUTE
Rue Albert Einstein, BP 169
06903 Sophia Antipolis cedex, France
Tel: 33(0)492945100
Fax: 33(0)493653837
e-mail ; admissions@ theseus. fr
http://www. theseus. fr
2



Item 2:

Are you looking for MBA graduates with practical ex-
perience?

Our commitment to quality, internationally respected
academics, and practical curriculum responsive to modern
business needs have earned the MBA Program at HKUST
very strong reputation. Recruiter research by the MBA
Career Guide in 1997 rated our graduates top five in Asia.

1. Average of 3 years’ work experience.

2. Field study project on real business problems.

3. Strong curriculum focus on Asian case studies.

4. Graduates attended one semester at: Chicago,
Columbia, Cornell, ISA (HEC), Kellogg, NYU, UBC,
UC Berkeley, UCLA.

MBA Resume Books are available.

Call our Placement Officer on 23587534/7545 or fax
to 27059596. Internet: http://www. bm. ust. hk/mba/
profile/ .

Item 3.
Asia’s global education begins in a global classroom.
Helping Asia prepare for a bright future is one of the
goals of JAIMS, the non-profit Japan-America Institute of

Management Science established by Fujitsu. For 26 years,
3



JAIMS has been giving Asian students the international ed-
ucation they need to succeed in an increasingly borderless
world.

The Fujitsu Asia Pacific Scholarship Program offers
scholarships to Asian students through the Intercultural
Management Program and Asia-focused MBA programs
between JAIMS and the University of Hawaii. One of the
JAIMS missions is to contribute to the human and econom-
ic development of the Asia-Pacific region through higher e-
ducation.

By preparing Asia’s future global managers for what
lies ahead, JAIMS hopes to give Asia the know-how to
thrive in competitive international environments. Which is
just the type of training so vital to prospering in the coming
century. For more information on JAIMS, look in the up-
coming (June 22)issue of TIME. Or see us on the Inter-

net; www.jaims.org/ .
Section Two: A Viewpoint

“I am tired”, wrote Takayuki Kamoshida before he
hanged himself in his mother’s apartment last month. “I
have reached my limit.” Nobody knows exactly why the
58-year-old personnel director at the Bank of Japan com-

4



mitted suicide. But his simple message evokes the despair
that has pushed a record number of officials and business-
men to take their own life since the beginning of this year.
Their deaths are indications of the fear that plagues the
Japanese as they watch their economy worsen. The num-
ber of bankruptcies and unemployed is higher than at any
other time since the end of World War [ . Says Hiromi
Karouji, a 45-year-old housewife in a Tokyo suburb: “I
can't recall any time when people lived with such a strong
sense of crisis. "

When the other Asian Tigers began toppling last
year, most of the world thought Japan was the bulwark
that would protect the rest of the globe from the spreading
economic distress. Instead the Japanese crisis just keeps
deepening. Last week eight of Japan’s top banks an-
nounced multibillion-dollar losses. Then Moody’s Investor
Service downgraded credit ratings for five of them, includ-
ing Bank of Tokyo-Mitsubishi. Meanwhile the yen plunged
to a seven-year low against the dollar. Mostly on those
pieces of news, markets around the world, especially in
Russia, plunged. “If the yen keeps sinking, there won’t
be much left of Asia’s economies, ” says Richard Koo, se-
nior economist at the Nomura Research Institute. “ And

there won’t be much left of Japan.”



Japan’s crisis of confidence could make its own finan-
cial collapse a self-fulfilling prophecy. Prime Minister Ryu-
taro Hashimoto’s government only recently began to clarify
its plans to rescue troubled banks and reform the economy.
But it hasn’t helped that every month Tokyo seems to keep
revising downward its estimate of the depth of Japan’s
woes. Besides the banks, companies are recording historic
losses. Perhaps the most disturbing news is that Japan’s
public sector debt is officially equal to at least 100% of its
$ 4. 2 trillion gross domestic product and rising. Last
month Moody’s put Japan's AAA government-debt rating
on watch.

Although it makes Japan’s U.S. exports more com-
petitive, the fall of the yen is hurting Asia’s other ex-
porters and further weakening their economies. Worse, as
Japan’s banks labor to write off more than $ 750 billion in
bad loans, the world’s biggest lenders have all but turned
off the spigot. That is one reason why confidence in Korea
and Thailand, despite their International Monetary Fund-
inspired reform efforts, is plummeting again. It is also
partly why last week Hong Kong chief executive C. H.
Tung announced that the territory was going into its first
recession in 13 years. Says Kenneth Courtis, chief Asia

strategist for the Deutsche Bank Group: “This is like hav-
6



ing someone gasping for air and clamping your hand over
his mouth. ”

Japan’s economic plunge began in earnest last year af-
ter the failure of four major financial institutions. As de-
positors began to panic, Tokyo announced a $ 200 billion
program to stop the run and bolster ailing banks. But
Japan’s stock and real estate markets have kept falling,
pulling the value of bank assets down with them. Now the
government is finally pushing for full and honest disclo-
sure, and guess what? The mountain of bad loans just
keeps getting bigger. Last week Bank of Tokyo-Mitsubishi
announced a whopping $ 6.7 billion loss. Under the new
reporting guidelines, its bad-loan portfolio increased more
than 50%, to $ 166 billion.

The Hashimoto government faces an ever more diffi-
cult road to reform. “We are trying hard, ” says Vice Min-
ister of Finance Yasuhisa Shiozaki. “But we are running
out of time to restore confidence, and without that, we
cannot accomplish our task.” In late April, under immense
pressure from Washington and other members of the G-8,
the government announced a $ 120 billion spending pack-
age to spark a demand-led recovery. But Japan has injected
about $ 500 billion into public sector spending programs

since the bubble burst in 1991, and after brief signs of life,
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