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Warming-up

companies are headquartered.

Car Companies

Task 1 Look at the following logos and give the names of the countries in which the

Y &>
TOYOTA <z
l Germany l
Supermarket Companies
WAL*MART Carrefour ()

' Germany l

Mobile Phone Companies

> =

NOKIA

(onnecting People

l Republic of Korea ,

Television Set Computer

Task 2 List at least two companies for each type of the following products.

Sportswear



Reading A

nyone who has ever used the Internet has
Aseen Google, and many people would just
“google it” when they try to find information
about something on the Internet. As the world’s
most popular Internet search engine, Google is
one of the greatest examples of online success.

It all began in January 1996 as a research
project at Stanford University by Ph.D. student
Larry Page. Trying to find a better way for web
users to search for relevant pages, Page had an
idea that this could be achieved by examining the
relationships between web pages. He thought that
web pages which had the most links to them from
other web pages must be the most popular. The
technique appeared to be successful.

Page and his partner Sergey Brin set up
their company on September 7, 1998 and
registered the google.com the following week.
The search engine quickly grew in popularity
and in 2000 Google began to sell advertising on
their website. After a few years of growth fueled
by eager investors, Google went public. Many
Google employees became instant millionaires.

Unim%nization >

Google has recently
acquired YouTube.com which
is the Internet’s largest video-
sharing website and continues to
add new features every day including tool
bars, email, and advertising. Of course,
with growth and success there also comes
competition. Microsoft has recently tried
to acquire Yahoo in order to compete with
Google in the Internet search engine area.

In addition to its growth and popularity,
Google has also been named the number one
company to work for in the United States. It tends
to stay away from typical office designs and tries
to make the office a place where employees are
comfortable and free to excel at their work.

Today, Google owns YouTube, Blogger and
other hot websites and has become the leader
in terms of ad-based revenue on the web.
The brain child of two students has become
a billion-dollar company and one of the best-
known trademarks in the world. Google’s history
serves as a perfect model and inspiration for

Internet entrepreneurs today.
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Words

online /'pn'lamn/ a. FELRHY, BRI

relevant /'relovont/ a.  ("Z%%) FHXHY

link /ligk/ n. $%4%, 4 BRER

popularity /ipopju'leraty/ n. I J%; KAl FEEE
advertising /'‘eedvotatizy n. | 4515 3h, U4 4
website /'websart/ n. [k

fuel /fjuol/ v. Fl¥; 45 R LR

investor /in'vesto(r)/ n. %

employee /emplot'is/ n. ZJEE, R

acquire /o'kwara(r)/ v. 318 A

feature /'fistfo(r)/ n. $ta; 45k

typical /'tipikal/ a. BLFIHY

excel /1k'sel/ v. 284, (FEF W) K

revenue /'revonju:/ n. Wt A ; YK 3

trademark /'trerdma:k/ n. kR

inspiration /inspa'rerfon/ n. &5 Ao A/,
entrepreneur /iontrapra'n3i(r)/ n. 1%

Phrases & Expressions
search engine #2575 |4&

go public (AH]) b

tool bar T HA%

in addition to &2 4}

tend to fHii[a T

stay away from iTES

in terms of FE---+- T

brain child i /135 389724
serve as 2. -fEF

Proper Names

Google 7k (EEANH], £FRAZHE REEH
ARIFAKT)

Stanford University HHfE S (G FEEMFIAE
JEIZI)

Microsoft %k (RE#MF AT, tHFRANATEL
KA TR 56 )

Yahoo FESE (S 2 A EEEMI 1 /i)

Notes:

Ph.D.: It is the short form for “Doctor of
Philosophy”, a university degree of a very
high level, above MA (Master of Arts) or MSc
(Master of Science), which usually takes
three or more years to get.

Larry Page & Sergey Brin: Being the
founders of Google Inc., they first met in
1995 at Stanford University in California,
where they were both studying for
doctorates in computer science.

YouTube.com: It is a video-sharing website
where users can upload, view and share
video clips. It was created in February 2005
and bought by Google in November 2006.
Blogger: It is a blog or web log publishing
system. It was created in August 1999 and
was bought by Google in February 2003.
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Task 1 Read the passage and find out important events in the different periods of
Google’s history. Write down these events.

Period

1996

1998

2000

Recently

Task 2 Correct the following statements according to the passage. An example has
been given.

Google is the world’s most popular webstte. Internct search engine

Google went public before it began to sell advertising on the website.

1.
2
3. Email has been one of Google’s features since the first day of the company.
4.

Google is now a billion-dollar company and has been named to the Top 500 list of the world.

W

Google’s employees work in places where typical office designs are used.

6. Google has become the Internet leader in terms of technology.

Business Know-how

MAKING A COMPANY INTRODUCTION

A company introduction usually contains the following
information:

* History;

* Number of employees;

- Management structure & company culture;
« Products or services.
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Reading B Board of Directors is the governing body of
the company.
R TE T Chief Executive Officer (CEO) works

O D s T closely with the Board to provide leadership

Ijj,r ?ru ﬂjs for the company.
- Administrative Department provides
support and service for the Board and the
CEO.
Production Department is responsible
for the development and manufacturing of

TAF Co., Ltd. was founded in the year
1990 with the objective of providing better
and efficient services to the markets in the
African continent and Southeast Asia.

roducts.
TAF is one of the leading manufacturers . . a3 .
) . o Purchasing is in charge of the actual buying
of skincare and haircare products. With its of all items

own manufacturing facilities in China and
the USA, the company has developed a wide
range of products to meet the demands of
its international customers. TAF products are
extremely popular in their current markets,
and the company is now looking to further
expand its customer base throughout the
world.

Below is the company’s organization
chart, including all departments and their

Quality Control (QC) is to ensure the
products are up to certain standards.
Research and Development (R&D) is
responsible for looking into new products
and their designs, and the improvement of
existing products.

Sales and Marketing Department is
involved in promoting and selling products.
Accounting Department monitors the
accounts of the clients and the company.

functions.
Human Resources (HR) Department
Board of Directors manages the administrative aspects of the
' employees.
Chief Executive Administrative
Officer Department

Production Sales & Marketing ~ Accounting Human Resources':‘ ﬁf :
Department Department Department Department 4

l—

——  Purchasing

— Quality Control

— Research & Development
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Task 1 Decide whether the following
— statements are true (T) or false (F)
according to the TAF profile.

Notes:
Organization Chart (B4R 451@) :
It shows the organizational structure

1. TAF’s main markets are in the American
continent and Southeast Asia.

2. TAF is one of the leading producers of

of a company and identifies skincare and haircare products.

responsibilities of each department . The company is working to reach more

and relationships between international customers.

departments. 4. R&D is responsible only for developing

new products.

O o 0o o O

5. Administrative Department gives orders to
the other departments.

Words

profile /proufail/ n.  (AH]) i R Task 2 The CEO of TAF received reports
objective /ob'dzektrv/ n. HAx of the following incidents. Help
efficient /'fifont/ a. 5 BCEH him decide which departments
manufacture /imaenju'faektfo(r)/ v. 457, Hlrk .. should be held responsible
manufacturer /imanju'fektfora(r)/ n. HIXER B for the problems
described.

facility /fo'stlott/ n.  (Hpl.) ¥ifi; R4

range /reindz/ n. £3; TG

expand /1k'spaend/ v. "k

base /bers/ n. F:hill; HRE

executive /1g'zekjuttv/ a. ATHI; FTELEY
administrative /od'ministrotiv/ a. & Ff; 1TELH
marketing /'ma:kitiy/ n. T3HEEH

accounting /o'kavntiy/ n. £t

purchasing /'p3:tfosiy/ n. R

item /'attom/ n. TiH; £&H

ensure /m'[ua(r)/ v. {FIF

involve /m'volv/ v. ¥k ; &

promote /prou'maut/ v. 4, BiL; {Ed; HIt
monitor /'monita(r)/ v. s, WAL

client /klaront/ n. &

Three engineers in L —— ¢
R&D didn’t get their
Two

wages on time.

S caad

Several customers |

~ complained about a |
bad smell from the
company’s haircare

products.

Three
There are several

spelling mistakes in

the new profile on the,

: ; Two important
company’s website. :
clients called to ask

for products with

new features and

Phrases & Expressions
look to JEHH, HpE
Chief Executive Officer (CEO) BHEHITE

up to K%

better designs.




